Maybank

PT Bank Maybank Indonesia Tbk

o,

"'v

¢

fn amom S
éhW? .

s T~ Ty e 2y "/ ”/7_




Please scan the QR Code

to download this Annual Report

Sarong or Lawu Pahikung from Pao Village in East Sumba

s

&

& L-")'L l

L

o ol e e o ol b B A0S
sl

Sarong or Lawu Pahikung is woven by weavers in Pau Village, Melolo
sub-district, East Sumba with pahikung technique (embroidered with
additional weft)-using yarn made from cotton lawa. This yarn is cultivated
without pesticides and spun by hand by artisans in Tuban, East Java.

The white part of the yarn is a tencel yarn of which its fiber is FSC
sustainable-certified.

Notes:

This sarong is a result of workshops and training through field assistance
which is forwarded via Whatsapp for the introduction of tencel yarn,
whose fiber has a sustainability standard certificate from the FSC.
Therefore it is more friendly to the environment than imported cotton
yarn in general. This yarn absorbs natural dyes very well and produces a
soft and comfortable fabric.

Other threads used are yarn made from cotton lawa (chocolate) from
plants and processed by traditional artisan textiles assisted by Sekar
Kawung in Kerek, Tuban, East Java. This thread was produced through the
support of the Maybank Foundation.

The entire process of training and product development with this

new type of yarn and natural dyeing. During the training process

the participants received financial support to complete the weaving.
Proceeds from the sale of sarong or Lau will be used to prepare tencel
yarn and lawa yarn back for artisans. In the second round they will
continue to refine the fineness of their weaving, and enable them to
explore various designs of new weaving products that can be used in
various modern uses. Product development brings income for artisans in
Pau, East Sumba and in Kerek, East Java.



While the COVID-19 pandemic presents numerous obstacles, it also reveals

the community’s resilience and solidarity. For Maybank Indonesia, this is
exemplified by the organization’s commitment to overcome the different
challenges posed by the pandemic. The 2021 report theme, Growing with You,
reflects the Bank’s continued commitment to be more empowered in delivering
digital banking innovations so that the Bank can grow even stronger during the

pandemic with the people. The Bank is always seeking ways to improve financial
access and utilizing innovative strategies to meet customers’ needs.

The M2U ID App, with comprehensive functions, is an excellent example

of the Bank’s digital innovation. In 2021, the Bank recorded Rp76 trillion of
transactions via the app. This figure evidenced how digital transactions are
becoming the norm in today’s market. Recognizing this, in 2021 the Bank
enriched M2U ID App with new features, such as eKYC using facial recognition
technology, cardless cash withdrawal with QR code, and digital customer
service.

Amid the challenges, the Bank has continued to strengthen its commitment

to applying sustainable finance and promote environmental, social, and
governance (ESG) aspects. Today, the sustainable financing portfolio
contributes 42.1% to the Bank’s total loan portfolio. In 2021, the Bank also
issued a total of more than 200 operating procedures as part of its governance.
Moreover, the Bank continued to build environmental initiatives and
employees’ ESG capability.

Driven by all those measures, Maybank Indonesia is realizing its commitment to
build a better future.



Theme Continuity

SPIRIT OF
INNOVATIONTO
GROW TOGETHER

Spirit of innovation to grow together is an
integral part in our commitment to provide
banking products and services tailored

to the needs of people, to re-engineer
processes in order to create more effective
and efficient work processes, and to provide
creative solutions within well-managed cost
efficiencies. Such efforts have proven to be
fruitful as reflected in a Maybank Indonesia
performance that continues to grow.

LIGHT UP YOUR LIFE

Developments in digital technology are
driving massive changes in many aspects of
life, including in the banking industry. To stay
relevant to and engaged with our customers
requires the ability to adapt, innovate, and
transform our organization.

As the world is changing as rapidly as it is
today, we aim to make our customers’ lives
easier and to create a seamless customer
journey.

We enthusiastically embrace these changes
as they are opportunities within the
challenging environment. We shall focus
on creativity and innovation by optimizing
our capabilities and expertise to provide
solutions for customers’ needs while at

the same time offering the best customer
experience.

It is time for us to move forward and realign
our network, infrastructure, and strategic
initiatives. We must also ensure that our
fundamentals are strengthened to grow
sustainably, while providing the optimum
benefit for our customers as to light up their
lives.

THE WORLD IS IN MY HAND
As a bank, the way we do business is
changing fast, we continuously respond
quickly to market change, adopting new
technologies, new skills, innovation culture
and ways of working, coupled with the
increasing expectations of our customers.
To stay relevant requires the ability to adapt
and innovate to deliver a whole new level
of banking transaction experience to the
customers in a digital world.

At Maybank Indonesia, we worked hard to
adapt to customers’ evolving mobile lifestyle
needs by innovating products and services
that enable customers to bank anytime,
anywhere, fast and secure. The emphasis is
on ensuring multi-channel access so that our
customers see seamlessness in our offerings.

As we constantly adapt and innovate in a
digital lifestyle mobility, our goal remains the
same: To bring the next level of customer
experience at all customer touchpoints,
delivering a new benchmark of digital
banking and making the world is in our hand.
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It certainly was not business as usual in 2020. The
Coronavirus Disease 2019 (COVID-19) pandemic
caused an escalation in risk, volatility and uncertainty.
COVID-19 also led to the implementation of mobility
restriction and social distancing. The Bank sought

to adapt swiftly in managing banking operations to
minimize the impact of economic activity decline
towards the sustainability and operating profit of

the Bank. In order to stay connected and continue to
transact, online transaction or digital has been the key
choice among society for various activities or needs.
The pandemic thus became the impetus to accelerate
the strategy of digital transformation; one that has been
consistently carried out by Maybank Indonesia over the
past few years.

In 2020, M2U application was continuously improved
along with the refinement and development of new
features in order to be at the forefront in serving
customers’ need regardless of distance, time, or the
need for face-to-face interactions. Maybank Indonesia
also continues to expand its digital ecosystem by
developing more and more digital banking solutions
with the advantages of being more practical, faster
speed, and secured transactions. All products and
services are designed to fulfill various needs of Maybank
Indonesia’s different customer segmentations, among
others Young Professional, Young Families, Silver Age,
and Golden Age.

With consistency to build excellence in serving all
communities with quality product innovation, simple
process, and digital connectivity, Maybank Indonesia
continue to strengthen its position as a BANK FOR ALL,
now and in the future.

Cover Story

Amidst the challenges, Maybank Indonesia’s
commitment to grow and benefit all
stakeholders has never wavered. Driven by
ingenuity, creativity, and resilience, Maybank
Indonesia has continued to grow as a
business entity together with communities.
The growth is founded upon environment,
social, and governance principles that are
increasingly important for a world that

is more equitable, prosperous, and more
sustainable.
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Disclaimer and
_imitation of Liability

The Annual Report discloses the
financial statements, results of
Maybank operations, projections, plans,
PT Bank Maybank Indonesia Tbk strategies, policies, and objectives
of the Bank, which are classified
as forward-looking statements
in the implementation of the
prevailing regulations, except
for historical matters. These
statements involve potential
risks, uncertainties, and may
materially differ in their actual
developments from those
reported herein.

.............................................................................

The prospective statements in this Annual Report are prepared on the basis of
various assumptions regarding the current and future conditions of the Bank
as well as the business environment in which the Bank conducts its business.
The Bank does not guarantee that these documents whose validity have been
ascertained will bring expected results.

.............................................................................



The annual report contains the words “Bank,”
“Maybank Indonesia,” and “Bank Maybank
Indonesia” which are defined as PT Bank Maybank
Indonesia Tbk engaged in banking activities. Often
times the word “the Company” is also used for
ease of reference to address PT Bank Maybank
Indonesia Tbk in general.
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Our Competitive
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The competitive advantages of Maybank
Indonesia compared to other banks in
Indonesia are as follows:

1 High Quality Services The Bank consistently strives to be relevant by maintaining this
competitive advantage and will continue to make sustainable customer
service improvements.

2 Innovative Products Sustainable Digital Banking (M2U & M2E) development which experiences
a significant business growth becoming a product solution that is relevant
to customers’ banking needs.

3 Simplicity of Process The Bank consistently enhances efficiency and simplification towards
operational processes through simplified transaction and digitization
processes.

4 Regionally Connected The Bank is one of the leading banks in Indonesia with a nationwide

branch network and strengthened by a regional network of the Maybank
Group in the ASEAN region with home markets of Malaysia, Singapore and
Indonesia.
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mportant Achievements

°
FINANCIAL Total Loans . Global Banking recorded loans of Rp35.0, a 1.4% increase compared to 2020 supported by the
SOE segment.
' . Total Community Financial Services (CFS) loans stood at Rp66.8 compared to Rp70.8 in the
‘ previous year, however managed to grow 2.4% quarterly in line with the gradual economic
l ‘ recovery.
I \ Total Equity . Total assets of Sharia Business Units (UUS) grew 11.2% to Rp39.2 in December 2021. It
represented 25% of Maybank Indonesia’s total assets as of December 2021
. Maybank Finance financed nearly 30 thousand units of cars with total financing of Rp6.8 in
. 2021, higher than Rp6.6 in 2020.
Total Deposits . WOM Finance financed about 213,000 units of motorcycles with a total financing of Rp4.6 in
2021.
INTELLECTUAL Innovation in Digital Services o Launch e-KYC and Biometric features on the M2U ID App during the online account opening
Dicital Banki process, without video calls, or visits to branch offices for the verification process
' gital Banking . Launch cardless cash withdrawal feature using QR code at all Maybank ATMs in Indonesia
= . An e-money card with top-up feature and a Digital Customer Service feature to make it easier
for customers to update their data online.
‘ . Secure2u feature addition to support faster, more convenient and secured transactions,
reducing dependence on One-Time-Password (OTP) sent via SMS
. Campaign on digital services for corporate customers (Maybank2Enterprise/ M2E) and continue
to enhance M2E
Focus on IT Development IT investment in 2021 focused on 3 major areas, as follows:
MANUFACTURED 1. Application development focusing on improving digital services and process automation to
support the Bank’s business strategy towards the digital era.
2. Regulatory compliance
&, Improved security of IT systems and infrastructure.
IT Development Funding IT development funds reached Rp137 billion in 2021 compared to previous year of around Rp100 billion
Initiatives in Operational 67 initiatives were implemented to improve or enhance operations which can be classified into four
Development main categories, namely Productivity Improvement, Internal Control Strengthening, Business Support
& Service Improvement, and Regulatory Compliance.
Office Network 1 Non-Operational Head Office, 10 Regional Offices, 80 Main Branch Offices, 255 Sub-Branch Offices
and for micro services the Bank has 1 Micro Supporting Branch Office.
For comprehensive services, especially in remote areas, the Bank is supported by 22 KCP Mobile units
(formerly MKK).
For Sharia-based banking services, the Bank has 17 Sharia Branch Offices, 2 Sharia Sub-Branch Offices
and 336 Sharia Services. For overseas banking services, the Bank also has 1 Branch Office in Mumbai,
India.
E-Channel 1,033 ATMs
HUMAN Employees 6,803 Employees
Corporate Culture Maybank continues to strengthen its organizational culture to adopt digital transformation

successfully of TEAMWORK, INTEGRITY, GROWTH, EXCELLENCE & EFFICIENCY, RELATIONSHIP

8 " a BUILDING

98.62% of the employee population have received training opportunities with a total cost of employee
competencies development stood at Rp63.3 billion.

RELATIONSHIP Cooperation with The Bank also consistently takes an active role in supporting the growth of the government'’s priority

& SOCIAL Government sectors. Bank posted Micro Small Medium Enterprise Loans (MSMEs) of Rp18.5 in 2021. The ratio of
MSME loans to total bank loans (Banks only) as of 2021 was 20.4% and higher than the minimum
requirement set by government regulators of 20%.

CSR Programs Community Empowerment Program:
. Empowering Women in Maybank Women Eco-Weavers (MWEW),
. Empowerment of Disability Communities through the Bali Cooperative Center for the
Empowerment of Persons with Disabilities (PUSPADI).
. Empowerment of Disabled Communities in the Reach Independence & Sustainable

Entrepreneurship (RISE) 2.0 Program.

. Maybank Program Against COVID-19: Donation of protective clothing, oximeters, masks,
vitamins, etc.

. “Gotong Royong” vaccination program for the banking industry initiated by Perbanas.




Important Achievements in 2021

NATURAL Energy Consumption: . The cost of electricity (bank only) consumption stood at Rp38.3 billion, lower than Rp43.3 billion
Policy initiatives on paper in 2020
and electricity consumption The cost of water & gas consumption (bank only) was relatively stable at Rp1.1 billion in 2021
i savings and 2020.
N
w CSR Initiatives Conservation of Environmentally Friendly Weaving through the Maybank Women Eco Weavers
(MWEW) Program

Through Maybank Women Eco Weavers (MWEW) program, Maybank Indonesia has actively
participated in performing activities of preservation and development of natural dye weaving since
2015. Maybank Indonesia has developed weaving as a legacy Indonesian culture by supporting training
in making new motifs and using environmentally friendly natural dyes. This program aim is to promote
and strengthen the existence of traditional weaving by heeding sustainable patterns and create
innovations by using natural dyes that are environmentally friendly.

Financing for sustainable . Energy efficiency sector: Rp4.1 or 4.6% of total loans (Banks only).
business initiatives . Biological Resources Management and Sustainable Land Use Sector: Rp0.7
. (Environmental Building Sector that Meets Nationally, Regionally, or Internationally Recognized
Standards or Certifications: Rp13.2 or 14.6% of total bank loans only)
. Business Activities and/or Other Environmentally Friendly Activities: Rp1.7
. MSME activities: Rp18.5 or 20.4% of total loans (Banks only)
Policy initiatives on Green Approaches to sustainable finance include:
Loans . Understanding the impact of ESG on each disbursed loan;
. Support low-carbon transactions and businesses;
. Implementing the Responsible Lending Guidelines; and

. Through the “Shariah First” policy, financing is provided based on Sharia principles and avoids
financing in prohibited sectors

CUSTOMERS Number of Debtors and Number of debtors of 660,000 customers in 2021 and depositors of 1.7 million customers in 2021.

Depositors
a Responsibility to the The overall customer experience is measured by satisfaction level using the NPS (Net Promoter Score)
9 m 9 Consumer and RSI (Relationship Strength Index) methodologies performed by external parties. In 2021, the
iz results of the NPS and RSI measurements were forty-three percent (43%) & four percent (4%) higher
) on average than 2020 measurements
Service Quality Improvement Commitment to Protect Deposits and Customer Data Confidentiality
Program . Provision of a Center for Complaints and Customer Complaints Handling
. Provision of Product and Service Information

New Products and Activities o Biometric Authentication of eKYC process for online account opening

. Secure2u feature addition to M2U ID App as an alternative to SMS OTP

. Opening of U Savings (conventional & Sharia) through M2U.

. Cardless Withdrawal Development (Cash Withdrawal without an ATM Card)

. Electronic Money Card Top-Up

o Global Market Products: Appointment as ACCD for Chinese Yuan and Thai Baht . LCS
transactions

INVESTORS Market Capitalization . Profit after tax and non-controlling interest (PATAMI) stood at Rp1.64 trillion, a 29.9% increase
provisioning to lower fees, efficiency in interest and overhead costs, and positive performance
of the Sharia Business Unit (UUS).

. . Non-interest income (fee income) decreased by 12.1% largely due to lower Global Market

transaction fee income.
. The Bank managed to control overhead costs effectively, decreased by 4.2% to Rp5.47 trillion
. The Bank’s proactive efforts to reserve provisions and the positive impact of the restructuring
program implementation contributed to a 25.8% reduction in provision fees to Rp1.54 trillion
. NIM improved 14bps to 4.69% due to better cost of funds and strengthened low-cost funds

(CASA).
EMPLOYEES . Throughout 2021, the Bank incurred employee competency development costs of Rp63.3 billion
. The average number of training hours held by the Bank was more than 42 hours per employee
Py and involves more than 56,000 trainees
~ a . Implementation of Work From Home (WFH), Work From Office (WFO), and SplitOperations,
A “ : and mobile working (working from anywhere) work patterns during the Covid-19 pandemic.
\‘/ \V . Implementing talent and successor development programs based on the principle of 70%
N ‘ 1 (experiential-based): 20% (relationship-based): 10% (formal learning) which can be adapted to
‘ dynamic business goals
' . Implement Human Capital (HC) capability acceleration in various competency areas that are

needed to become HC who are not only competent, but also able to apply Future Ready-related
skills in daily professional work

10
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Important Achievements in 2021

REGULATORS

e 9

The results of the self-assessment of governance at the Bank individually and in a consolidated basis
(including the subsidiaries of WOM & Maybank Finance) each resulted in a score of 2 with a rating of
“Good". The rating reflects that the Management of the Bank and its Subsidiaries has implemented
good corporate governance.

COMMUNITIES

&

1 1

260

Implementation of the Maybank Fight Covid-19 pandemic support program through various initiatives,

including;

. Assistance of medical devices for health workers of 22 hospitals in 10 provinces in collaboration
with BenihBaik.com and Dompet Kehumanan Media Group.

. Support the implementation of the “Gotong Royong” vaccination program for the banking
industry initiated by Perbanas and attended by 54,537 vaccine recipients.

. Assistance of vitamins, milk and masks as self-protection against Covid-19 for 3,000
underprivileged communities in Jakarta and West Java in collaboration with the Global Rescue
Network (GRN).

Continuing the program:

. Empowerment for women through the Maybank Women Eco Weavers (MWEW) Batch 2
Program in Lembata, East Nusa Tenggara and Tuban, East Java through prototyping finalization
activities, production of digital documentation assets, virtual launch, and mentoring for
planting cotton seed lawa (chocolate) in collaboration with BALITTAS (Balai Plant Sweeteners
and Fibers) with a total of 245 program beneficiaries comprising of female weavers, artisans,
farmers and virtual launch participants.

. Reach Independence & Sustainable Entrepreneurship (RISE) 2.0. for 1,320 disabled and
marginalized communities from 12 provinces in Indonesia and was conducted via online.

. Donation to Orphanages and Compensation for Orphans and Dhuafa in the holy month of
Ramadan 2021 by distributing stationery packages, basic food packages and compensation to
210 orphans and poor people in 3 orphanages, namely An Nur Foundation (Jagakarsa, South
Jakarta), Al-Afia Foundation (Jagakarsa, South Jakarta), Kamil Insan Foundation (Pademangan,
North Jakarta).

Micro financing support for the disabled community, PUSPADI Bali, and SD Kenalan Kulon Progo with
a total of 176 beneficiaries.

Implementation of sustainable banking education and financial literacy programs through training
and mentoring for people with disabilities and marginalized communities participating in the RISE
program, including students participating in the Maybank internship program. The number of
beneficiaries of this program in 2021 was 1,325 people.

ENVIRONMENT

. The Bank has identified that at least 42.1% of the Bank'’s total loans portfolio has met the
Environmental Social Governance (ESG) criteria

. Continuing the implementation of ‘green office’ in the Bank’s daily operations, including, among
others, saving electricity consumption at the head office, paper usage, optimizing operational
vehicles, reduction of bottled/packaged drinks and meeting facilities using video conferencing,
as well as water saving initiatives.

. Continuing the eco-friendly initiative as an employee’s daily lifestyle in participating in a plastic
diet by not providing drinking water in plastic packaging or single-use plastic plates for office
activities.

mn



Value Creation

Shareholders

Employees

T8 R368.5 &ilion

IY4

Maybank Indonesia

Rp2.54 Trillion Sustainability

2

Rp6.43 »46.36%

Trillion Rp2.98 Trillion

@
% b ? Economy/
- Society

Rp544.8 Billion

(Maybank Indonesia distributes value to stakeholders in various ways. Value can be in the form of financial or other )
tangible benefits.

Employees Customers Shareholders

Through competency improvement Providing ease and comfort of services, as Sustainable dividend distribution
programs, health and workplace facilities well as products that are innovative and

and other benefits. suited to consumers’ needs.

Community Regulator

Through a variety of CSR programs with Supporting government programs

sustainable benefits such as financial in strengthening the role of banks in

inclusion, business development, improving the economy and public welfare.

environmentally friendly activities.

N J
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Employees

)
™ .

400940/0
>

Rp2.58 rrition

In salaries, bonuses, and
other long-term incentives.

m Economy/

Society

§> 7 ° 990/0
Rp502o7 Billion

Shareholders

.

Rp253.3 sittion

Dividend distribution to
shareholders

02]
Rp6.29

Maybank Indonesia
Sustainability

L] (]
Trillion
» 47 ° 04 %o
Rp2.96 ritiion
Distributed through tax payment and Maybank Indonesia reinvests
financial assistance programs to improve its profits to ensure business
the community’s economy, including continuity.

donations and others.

Maybank Indonesia strives at all times to provide maximum benefits for its stakeholders. The various efforts are
delivered through appropriate and relevant means not only based on financial considerations alone, but also with

long-term benefits.

Thus Maybank Indonesia can ensure that all its stakeholders receive their share of the value creation in their entirety.

PT Bank Maybank Indonesia Tbk
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Sustainable
Finance Update

Green Buildings that Meet National,
Regional or International Recognized

Standards or Certifications Rp1 2 . 93 Trillion

Other Business
and/or Eco-Friendly

Management of Living Natural Resources and
Activities

Sustainable Use of Land

2020 * Rp735.68 siiion
Rp40.4

Trillion

Rp1.76

MSME Activities

Rp21.43 rittion

Energy Efficiency

Rp3.56 rrittion

Green Buildings that Meet National,
Regional or International Recognized

Standards or Certifications Rp1 3 .20 Trillion

Other Business and/or
Eco-Friendly Activities

Rp1.65-

Management of Living Natural Resources and
Sustainable Use of Land

2021 Rp681.37 &iliion
Rp3s.2 *°°

Trillion

FHE

MSME Activities

Rp1 8 052 Trillion

Energy Efficiency

RP4 o 13 ritiion
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Fund Collection

2020 2021

Accounts

13,691 13,632

Rp6.72 Billion RP7 018 Billion

2020 202"

Accounts

11,260 10,131

Nominal

Rp40.41 Trillion Rp3801 9 Trillion
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ESG and Sustainability 2021

é Y4 . . N
Rp 3 8 2 Covering Sustainable Sectors:
o &= trillion | - EnergyEfficiency
Contributes 42.19% to the «  Living Natural Resources Management & Sustainable Land
Bank’s loan portfolio Use
Environmentally Friendly Building
+  Other Eco-friendly Activities, and
- MSME (UMKM)
\_ AN /

~

+  Reduce plastic waste

« Installation of LED bulb and AC Freon
R32 at branches

+  Paperless policy & duplex printing

+  Operational vehicles optimization

«  Encourage eco-friendly lifestyle

«  Strengthen IT infrastructure for digital
and automation agenda

+  Meeting facilities using video conference

N O N
+ Incorporate Environmental, Social &

Governance (ESG) into daily practice
Regular review on Internal Risk Acceptance
Criteria (RAC) and update on industry list
to avoid
Build & skill up employees on ESG through
workshops

+ Mobile Working implementation (WFO/
WFH)
Covid-19 health protocols & guidelines and
vaccination programs for employees
Encourage e-learning and webinars to

- _/ \_ employee D
4 N
- Since 2019 the Bank has 4 N
internal policy in place - Shariah Thought Leaders Forum
relating to ESG incl. +  Shariah Business Unit Virtue Fund
blacklist activities + Maybank Goes to School/ Campus, Thematic
« In 2021, the Bank has Customer Day
issued more than 200 +  Students’ awareness through Simpel & Simpel iB
new SOPs as part of programs
GCG - Digital platform (M2U/M2E)
\ J «  CSRActivities
- /
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Support Maybank Group
Sustainability Commitment

Commitment1:
- N\

RM50 -

S dBe  in Sustainable Finance by 2025

Mobilizing

o _J
g ) N O . I
Commitment 2: Commitment 3:
Improve the Lives of 'ﬁ
1 Million
Households o o
Across ASEAN by 2025 Carbon Neutral
position for Scope 1and 2
emissions by 2030 and

Net Zero Carbon Equivalent
position by 2050

AN J
[ ]
Commitment 4:
/SI.IETAINABLE \
otveLoment O'wALS Living Sustainability
g e B aun, s

Achieve 1 Million Hours per annum on
Sustainability & Delivering 1 Thousand
Significant SDG-Related Outcomes by
2025
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Manage Financial Portfolio

Complete control of all financial portfolio

¥ P = ® fs?oﬁ‘
—— =
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Saving Time Credit Loan Investment
Account Deposit Card & Insurance

\_ /

24 /7 Payment Solution

Pay all your Bills with free admin fee

[= 1] ZZINN
G| ® | o
“\@/*’ Credit Card Telco
Fund Utilities Insurance
Transfer to \@E ?[
Any Bank Multifinance [ Flus other 300+

Billers

N

Maybank &~

SELAMAT SIANG

Save and Invest
With fully online account opening
KYC
: - &
Account EduPlan Online!  Time Deposit Online
Opening with ~ for Kids Future  with High Mutual Eund
Video KYC Interest Rate  Iransaction

For Conventional & Syariah Account
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Lifestyle
Your life, your style, fulfill with M2U

- 5 Go Cashless with QR PAY
= Menu Bayar  weonr

Tagihan E-Wallet Top-Up
[l S|
Tgihan Kookt Kortukeed E-Commerce Payment
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Free Membership

With MyPlan Online
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Key Highlight of
Digital Initiatives 2021

Digital transaction growth trend are maintained
and more features have been launched

M2U

42% YoY growth in M2U transactions volume with more than Rp76 trillion transaction in 2021.
M?2U monetary tran-sactions frequency reach more than 14 million 2021, grow by more than 18% YoY.

More than 120K retail saving account have been on-boarded digitally through M2U in FY 2021.
Funding volume through M2U reach more than Rp4 trillion and grow by more than 38% YoY as of end of

2021.

QR Pay transactions volume conducted through M2U in 2021 reach more than Rp29 billion, grow by more
than 30% YoY.
Over 100K total Maybank QR Pay merchants as of end 2021.

Financial transactions from corporate customers using M2E skyrocketed by 230.3% to more than 3 million
transactions in 2021.

Recorded a surge in M2E total transactions volume by 399.29% in 2021 to Rp582.69 trillion.

ONLINE ACCOUNT
OPENING WITH
EKYC

Online account opening on M2U is now
equipped with eKYC (Face Recognition)
technology, for fully online and faster
process without the need for face-to-face
verification through Video Call

4 N N
CARDLESS ONLINE
M2U | witHDRAWAL Thau | Insurance
m WITH QR m

With M2U, customers can withdrawal
cash at ATM using QR code for minimum
contact and safe experience in this new
normal era

Health insurance purchase have also been
added in M2U, to provide financial solution
for customers

\_ AN AN /
/E-MONEY CARD A /MAYBANK GIFT A /DIGITAL CUSTOMER A /SECUREZU A
TOP-UP SERVICE
M2U have also Apply for online Personal data With Secure2u,
been enhanced Installment update can customers can
with e-money saving plan with now be done do transaction
card top-up attractive gifts thrOUgh'MZU faster anq more
capability using through M2U fully online secure, without
NFC technology waiting for SMS
OTP anymore
\_ AN AN NS /

M2U Transaction Volume (Rp Tn)

M2U Transaction Frequency (in mn)

M2E Transaction Frequency (in thou)

08 215 .’—.—‘././. 3875
- 4.0 3148 30538
17.5 17.9 :
16.9 33 33 3.4 3.7 209.5
142.7
Q420 Q21 Q2’21 Q3’21 Q4’21 Q420 Q121 Q221 Q3’21 Q4’21 Q420 Qr21 Q2’21 Q3’21 Q4’21
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Financial

(In billion Rupiah)
Total assets 173,253 177,533 169,083 173,224 168,758
Loans " 125,436 133,349 122,579 105,271 101,771
Loans - net? 123,298 131,072 120,019 102,042 98,503

Financial investments - net

Marketable securities 14,680 13,507 15,266 24,100 29,102
Government recapitalization bonds 3,569 2,927 1,123 - -
Investment in shares 8 168 168 174 172
Allowance for impairment losses (53) (61) (47) @) (5)
Total financial asets - net 18,204 16,540 16,509 24,267 29,269
Earning assets - net 155,292 159,088 151,813 158,619 153,577
Deposits from customers 121,292 116,812 110,601 115,003 14,899
Deposits from other banks 3,861 4,218 3,134 8,236 5162
Borrowings 5,054 10,559 9,189 6,042 6,917
Total liabilities (excluding minority interest) 152,478 152,442 142,398 146,001 140,033
Total equity 20,775 25,091 26,685 27,224 28,725
Average Consolidated Statement of Financial Positions
Total assets 169,966 175,393 173,308 171,154 170,991
Loans? 123,611 129,393 127,964 113,925 103,521
Loans - net? 121,450 127,185 125,545 111,030 100,272

Financial investments - net

Marketable securities 13,502 14,093 14,386 19,683 26,601
Government recapitalization bonds 3,563 3,248 2,025 561 -
Investment in shares 6 88 168 7 173
Allowance for impairment losses (125) (57) (54) 27) (6)
Total financial asets - net 16,947 17,372 16,525 20,388 26,768
Earning assets - net 151,904 157,190 155,450 155,216 156,098
Deposits from customers 120,112 119,052 13,707 112,802 14,951
Deposits from other banks 3,326 4,040 3,676 5,685 6,699
Borrowings 4,981 7,806 9,874 7,616 6,479
Total liabilities (excluding minority interest) 149,942 152,460 147,420 144,199 143,017
Total equity 20,024 22,933 25,888 26,954 27,974
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Financial Highlights

Net interest income and sharia 7,702 8,100 8,168 7,260 7,117
Other operating income 2,729 2,267 2,587 2,379 2,090
AIIov.va?nce for impairment losses on ﬁnan.cial instruments and (2.134) a31) (1781) (2,076) (1,540)
provision for possible losses on non-earning assets
Other operating expenses (7,927) (7,334) (8,178) (7,788) (7,015)
Operating income - net 2,504 3,033 2,577 1,851 2,193
Non operating income/(expenses) - net 15 3 22 (32) (17)
Income before tax expense 2,520 3,036 2,599 1,819 2,176
Tax expense - net (659) (773) (675) (534) (496)
Income for the year 1,861 2,262 1,924 1,284 1,680
Income for the year attributable to:

Equity holders of the parent company 1,804 2,195 1,843 1,266 1,645

Non-controlling interest 57 68 82 18 35
Total comprehensive income (loss) for the year - net of tax 1,892 2,701 2,163 1,614 1,755
Total comprehensive income for the year attributable to:

Equity holders of the parent company 1,837 2,622 2,080 1,590 1,717

Non-controlling interest 55 79 82 23 38
Basic earnings per share (full amount) 27 30 24 17 22
Shares data:
The amount of shares issued and paid-up (in million) 67,747 76,215 76,215 76,215 76,215

(In billion Rupiah)

Net cash (used by)/provided from operating activities (3,997) (7,337) 6,100 30,522 256
Net cash (used by)/provided from investing activities (1,315) 3,805 (3,088) (17,056) 1,786
Net cash (used by)/provided from financing activities 1,812 4,971 (2,303) (7,130) (2,485)
Net (decrease)/increase in cash and cash equivalents (3,500) 1,440 708 6,336 (443)
Cash and cash equivalents at beginning of the year 19,473 16,001 17,671 18,234 24,624
Cash and cash equivalents at the end of year 16,001 17,671 18,234 24,624 24,253
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Financial Highlights

Capital
Capital Adequacy Ratio (Total Rasio) 17.53% 19.04% 21.38% 24.31% 26.91%
Fixed assets to capital 19.57% 18.62% 18.63% 18.68% 22.53%
Asset Quality
Non performing earnings assets to earnings assets 2.23% 2.11% 2.62% 2.58% 2.32%
Non performing loan (NPL) ? 2.81% 2.59% 3.33% 4.00% 3.69%
Non performing loan - net (NPL - net) ? 1.72% 1.50% 1.92% 2.49% 2.56%
aASILc;\;vsance for impairment losses on financial assets to earning 1.42% 147% 172% 2.09% 218%
Fullfillment of required allowance for possible losses 74.16% 78.59% 77.09% 92.73% 95.59%
Rentabilitas
Return on assets (ROA) 1.48% 1.74% 1.45% 1.04% 1.32%
Return on equity (ROE) 9.91% 10.21% 1.73% 5.13% 6.29%
Net interest margin (NIM) 5.17% 5.24% 5.07% 4.55% 4.69%
Operating expenses to operating revenues (BOPO) 85.97% 83.47% 85.78% 87.83% 82.90%
Net interbank taking to Tier | Capital 0.44% -3.30% -8.79% -18.83% -41.60%
Liabilities to total equity 734 6.08 534 5.36 4.87
Liabilities to total assets 0.88 0.86 0.84 0.84 0.83
Liability
Loans to Deposits (LDR) ? 88.12% 96.46% 94.13% 79.25% 76.28%
Compliance
Percentage of Legal Lending Limit (LLL) violation 0.00% 0.00% 0.00% 0.00% 0.00%
Minimum Statutory Reserves (GWM) Rupiah
Primary ? 6.66% 6.57% 6.06% 3.88% 4.13%
Secondary ? 8.49% - - - -
Macroprudential Liquidity Buffer (PLM) 2 - 10.29% 12.18% 21.99% 26.78%
Minimum Statutory Reserves (GWM) Foreign Currency ? 8.37% 8.35% 8.41% 4.36% 4.47%
Net Open Position (NOP) 2 4.53% 5.02% 4.55% 7.37% 3.40%

Note:
1) Including consumer financing receivables
2) Bank only
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Total Assets
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Financial Highlights

Loans
(Rp Billion)
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Income Before Tax Expense
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Operational

1. Total Employees 7,242 7,88 7,048 6,387 6,803
2. Total Branch Offices 91 93 94 94 98
3. Total Sub Branch Offices 315 293 280 267 258
4. Total Cash Offices 1 - -

5. Total ATMs 1,510 1,516 1,484 1,349 1,033
6. Total CDMs 96 93 87 79

7. Cash Mobile 19 21 22 22 22
8. Digital Transaction (Rp Billion) 63,296 64,562 72,233 78,348 95,264
Deposits from Customer 28.6 22.0 19.7 311 34.9
Current Account 7.1 5.8 41 89 12.0

Saving Account - -

Time Deposits 215 16.2 15.6 221 229
Total Loans 30.2 31.0 32.1 34.5 35.0
Deposits from Customer 37.6 42.0 39.4 33.1 36.2
Current Account 153 17.4 14.3 14.0 18.9
Saving Account 0.9 0.6 0.6 07 07
Time Deposits 213 24.0 245 18.4 16.6
Total Loans 52.6 58.3 48.3 36.7 325
Customer Deposits 55.1 52.8 51.5 50.8 43.8
Current Account 13 14 12 17 15
Saving Account 239 19.2 203 205 212
Deposits 299 32.2 30.0 28.6 211
Total Loans 42.7 44.0 42.2 34.0 343
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Shares

PT Bank Maybank Indonesia Tbk (“Maybank Indonesia” or “the Bank”) is one of the leading private banks in Indonesia that
is also part of Malayan Banking Berhad (Maybank) Group, one of the largest financial services groups in ASEAN. Previously,
Maybank Indonesia was known as PT Bank Internasional Indonesia Tbk (BIl) which was founded on 15 Mei 1959, obtained its
license as foreign exchange bank in 1988, and had its share listed as publicly listed company in Jakarta Stock Exchange and
Surabaya Stock Exchange (now merged as Indonesia Stock Exchange) in 1989.

| 458 300 362 4,835,184,000  76,215,195,821 27,589,900,887,202
2021 I 418 330 338 536,125,300 76,215,195,821 25,760,736,187,498
I 370 332 334 387,795,400 76,215,195,821 25,455,875,404,214
% 408 332 332 1,876,876,400  76,215,195,821 25,303,445,012,572
| 210 14 138 34,988,300 76,215,195,821 10,517,697,023,298
2020 I 170 139 161 36,603,500 76,215,195,821 12,270,646,527,181
I 248 161 204 767,322,400  76,215,195,821 15,547,899,947,484
\% 340 202 318 1,069,529,700  76,215,195,821 24,236,432,271,078
Highest Price (in Rupiah) 340 458
Lowest Price (in Rupiah) n4 300
Closing Price (in Rupiah) 318 332
Market Capitalisation (in billion Rupiah) 24,236 25,303
Net Income per Share (in Rupiah) 16.62 21.58
Book Value per Share (in Rupiah) 357 377
P/E (x) 19.13 15.38
P/BV (x) 0.89 0.88
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Shares Highlights

Referring to the Otoritas Jasa Keuangan (OJK) or Financial Services Authority Regulation Number 31/POJK.04/2015 concerning
Disclosure of Material Information or Facts by Issuers or Public Companies (POJK 31), and Decree of Board of Directors of
Indonesia Stock Exchange No. Kep-00015/BEI/01-2021 dated 29 January 2021 regarding an Obligation to Submit Information,
Maybank Indonesia submitted Disclosure of Information in connection with the Bank’s Share Ownership Reduction in its
subsidiary entity of PT Wahana Ottomitra Multiartha, Tbk. as follows:

1 Occurrence Date 24 March 2021
2 Types of Material Information or Facts Share Sale Transaction
3 Material Information Description Sale of shares of PT Wahana Ottomitra Multiartha, Tbk of 37,000,000 shares at
a price of Rp254,- per share
4 Impact of Event on Information or Material Information or Material Facts disclosed did not have a material impact on the
Facts Company’s operational activities and business continuity

For the fiscal year ended on 31 December 2021, Maybank Indonesia was not subject to any stock trading sanction either in the
form of stock trading suspensionand/or stock delisiting.

Bond, Sukuk or

For the fiscal year ended on 31 December 2021, Maybank Corporate bonds that had been issued and not yet matured
Indonesia did not conduct listing of bonds, sukuk or as of 31 December 2021 are as follows:

convertible bonds, and other securities. Therefore, the

Company did not present any information regarding total

number of outstanding bonds, sukuk or convertible bonds,

interest rate/yield, maturity date, or bond ratings.

Shelf Registered 10 June 7 years 800 PEFINDO:  PEFINDO:  9,625% 10 June 2023 PT Bank Mega Tbk
Bonds Il Bank 2016 idAA idAA

Maybank Indonesia FITCH : FITCH :

Tranche Il Year 2016 AA(idn) AA(idn)

Shelf Registered 1 July 2017 5years 435 PEFINDO:  PEFINDO:  8,00% 11 July 2022 PT Bank Mandiri
Bonds Il Bank idAAA idAAA (Persero) Tbk

Maybank Indonesia
Tranche | Year 2017

Series A
Shelf Registered 1 uly 2017 7 years 300 PEFINDO:  PEFINDO:  8,50% 1 July 2024 PT Bank Mandiri
Bonds Il Bank idAAA idAAA (Persero) Tbk

Maybank Indonesia
Tranche | Year 2017
Series B
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Bond, Sukuk or Convertible Bond Highlights

Shelf Registered Mjuly 2017 10years 100 PEFINDO:  PEFINDO:  8,65% 1 July 2027 PT Bank Mandiri
Bonds Il Bank idAAA idAAA (Persero) Tbk
Maybank Indonesia

Tranche | Year 2017

Series C
Shelf Registered 15 March 5 years 645,5 PEFINDO:  PEFINDO:  715% 15 March 2023 PT Bank Mandiri
Bonds Il Bank 2018 idAAA idAAA (Persero) Tbk

Maybank Indonesia
Tranche Il Year 2018

Shelf Registered 26 October 5 years 75 PEFINDO:  PEFINDO:  8_80% 26 October 2023 PT Bank Mandiri
Bonds Il Bank 2018 idAAA idAAA (Persero) Tbk
Maybank Indonesia

Tranche Il Year 2018

Series C
Shelf Registered 27 March 3 years 232,2 PEFINDO:  PEFINDO:  870% 27 March 2022 PT Bank Mandiri
Bonds Il Bank 2019 idAAA idAAA (Persero) Tbk

Maybank Indonesia
Tranche IV Year 2019

Series B
Shelf Registered 3July 2019 3years 624 PEFINDO:  PEFINDO:  850% 3 July 2022 PT Bank Mandiri
Bonds Ill Bank idAAA idAAA (Persero) Tbk

Maybank Indonesia
Tranche | Year 2019

Series B
Shelf Registered 3July2019  Syears 68 PEFINDO:  PEFINDO:  870% 3 July 2024 PT Bank Mandiri
Bonds Ill Bank idAAA idAAA (Persero) Tbk

Maybank Indonesia
Tranche | Year 2019
Series C

Corporate

Maybank Indonesia has received credit ratings from several rating agencies which are as follows:

1 Pefindo March 2022 Corporate Rating idAAA, Stable Outlook
Shelf Registered Bond |l idAAA
Shelf Registered Bond Il idAAA
Shelf Registered Subordinated Debt Il idAA
2 Fitch Ratings January 2022 National Long-Term Rating AAA(idn), Stable
Outlook
National Short-Term Rating F1+(idn)

Shelf Registered Subordinated Bond Il Tranche [1/2016 ~ AA(idn)
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Fvent Highlights in

Maybank Indonesia Sales Service Summit & Awards 2021

This event served as an appreciation for best performing employees. This
event also aimed to communicate vision, target and strategy for the coming

year.

o Bl 'i' TAHL

i | -
Maybank Indonesia

Annual General Meeting of
Shareholders (AGMS)

Maybank Indonesia held its AGMS

at the Bank’s headquarters, Senayan,
which approved the audited financial
statements as of 31 December 2020,
dividend distribution, and changes in
Board of Directors composition. (30
Mar)

&b ==

Maybank Indonesia Shariah
Thought Leaders Forum 2021

Shariah Business Unit (UUS) Maybank
Indonesia held an annual event of
Shariah Thought Leaders Forum - with

the theme From Niche to Mainstream:

Accelerating Shariah Economy and
Finance in The Digital Era which
presented regulators, international
sharia experts, and business
practitioners.

Maybank Indonesia Launches
My Happy & Lucky Bank
Program

Maybank Indonesia inaugurated three
Sharia branch offices in Jambi, Malang,
and Banda Aceh simultaneously
carried out virtually as Maybank
Indonesia’s efforts to optimize sharia
services to the wider community.

Maybank Indonesia Distributes
Qurban Online

In welcoming Eid al-Adha 1442-H,

the Sharia Business Unit (UUS) of
Maybank Indonesia makes it easy for
customers to perform qurban services
online and distribute qurban animal
donations worth Rp950,000,000.

Maybank Indonesia Luncurkan
Program My Happy @ Lucky Bank

Maybank Indonesia launched a lucky
draw program My Happy & Lucky
Bank which is expected to increase
customers’ interests to actively
transact financially digitally. Various
prizes are provided including the
grand prize of six environmentally
friendly hybrid cars.

Maybank Indonesia Holds
Vaksinasi Gotong Royong

Maybank Indonesia held Vaksinasi
Gotong Royong aiming for the bank’s
employees and their immediate family
members in collaboration with Kimia
Farma, located in Sentral Senayan 3,
Head Office, and R.E Martadinata,
Bandung.
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Event Highlights in 2021

Taswin Zakaria: Maybank Indonesia Strategy to Boost Sharia

Business

CNBClndonesia.com published an article about Maybank Indonesia
President Director Taswin Zakaria talking about the Bank’s strategies to
boost sharia business in the digitalization era during the Power Lunch event

on CNBC Indonesia.

Medical Equipment Assistance
for COVID-19 Response

Maybank Indonesia distributed
medical equipment assistance for
health workers in 25 government
and private hospitals in 11 provinces
in collaboration with BenihBaik.
com. The medical equipment
assistance consisted of an oxymeter,
sphygmomanometer, multivitamin,
micropore hazmat suit, N95 mask,
protective clothing, face shield and

goggles.

32

Maybank Indonesia Presents U
and U iB Savings for Millennials
and Young Families

Maybank Indonesia launched a 2-in-1
savings solution to support millennials
and young families to manage their
daily finances as well as save through
Maybank U and U iB Savings which

is integrated with M2U ID digital
services.

Maybank Indonesia Presents
Maybank CARE Day

With the theme “Customers Are Really
Everything”, Maybank Indonesia

held the Maybank CARE Day event

to commemorate 2021 National
Customer Day to strengthen bonds
with customers. The Bank is always
committed to improving customer
satisfaction.

UUS Maybank Indonesia Launches Masjid Berkah Festival A Sharing

Movement for Spreading the Blessings

Maybank Indonesia’s Sharia Business Unit (UUS) launched the “My Festival
Masjid Berkah Bank” festival which took place from 8 to 11 October 2021
through various blessing sharing activities with mosque partners throughout

Indonesia.

Maybank Serves Local Currency Bilateral Transactions

Maybank Indonesia implements local currency settlement (LCS) initiated by
Bank Indonesia (Bl). The step is taken to reduce dependence on the US dollar
for both investment trade and remittance transactions



Maybank Indonesia Supports

Cultural Studies and Tourism
Potential of Banoa Toba

Maybank Indonesia supports nature
lovers at the University of Indonesia

and the University of North Sumatra to
carry out cultural studies and mapping
of tourism potential in Lake Toba, North
Sumatra, called Kembara Banoa Toba.
The activity which was carried out

right on the momentum of the Youth
Pledge was projected to be part of the
student’s contribution through the
results of the recommendations study of
integrated cultural villages and special
interest tourism in accordance with the
instruction of the super priority tourist
destination development instrument, the
Integrated Tourism Master Plan.

Annual Report 2021

Event Highlights in 2021

UUS Maybank Indonesia
Inaugurates Suspension Bridge
to Support Mobility of Residents
of Cepoko Village

The Sharia Business Unit (UUS) of
Maybank Indonesia inaugurated a
suspension bridge in Cepoko Nganjuk
Village, East Java to support the
mobility of residents, particularly
through the provision of bridge
facilities as an access to transportation
and traffic for residents in Tahunan
Village and Bayeman Village area.

Annual Public Expose 2021

Maybank Indonesia held the 2021
Annual Public Expose in a hybrid
(online and offline) manner to convey
the latest developments on the
Bank’s performance to the public,
media, and shareholders. Participants
who attended offline must comply
with the applicable health protocols.
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Maybank Announces My UUS Maybank Indonesia Maybank Marathon Anywhere
Happy & Lucky Bank 3rd Period Collaborates with DKI Jakarta (MMA) 2021 Virtual Run
Winners Indonesian Mosque Council

Maybank Indonesia announced

the winners of the third period of

the My Happy & Lucky Bank lucky
draw. There were 57 customers as
winners in this round, which have
won various attractive prizes, starting
from Samsung S21 smartphones, Viar
Panama electric bikes, to Nissan Kicks
E-power hybrid cars.

Maybank Indonesia established a
strategic partnership with regional
leaders of the Indonesian Mosque
Council (DMI) of the DKI Jakarta
province to provide total sharia
banking solutions to support
mosque financial management.

This year marks the 10th year
Maybank Marathon since it was first
introduced in 2012 in Bali. Entering
a decade celebration, the MMA
returned and competed in the 10K,
21K and 42k categories.
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A Decade of

As part of our 10th Anniversary of
Maybank Marathon celebration,
Maybank once again presented
Maybank Marathon Anywhere
virtual run challenge which took
place on 11-12 December 2021.
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Awards
and

Awards and certifications received by the Bank for the period ending 31
December 2021 are as follows:

“The Best Sharia Unit Bank” at the Iconomics Syariah Award 2021. (29 Jan)

Rank IV Best Overall SLE 2021 at the 4™ Satisfaction, Loyalty, Engagement (SLE) Awards 2021 ini
Commercial Bank - BUKU Il Category held by Infobank and Marketing Research Indonesia (MRI). (9
Feb)

“Indonesia’s Most Popular Digital Financial Brands Award (Millennials’ Choice)” oleh Iconomics. (26
Feb)

Best Overall Plus Digital (UUS) at the Infobank Banking Service Excellence Awards 2021 held by
Infobank Magazine and Marketing Research Indonesia (MRI). (29 Jun)

The Best Organization Structure in Financial Industry and The Most Resilience Excellence Company
2021 at the Human Capital On Resilience Excellence Award 2021. (7 Jul)
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Awards and Certification

- The Best Indonesia Human Capital of The Year 2021 - PT Bank Maybank Indonesia Tbk
- The Best Visionary Human Capital Director 2021 - Irvandi Ferizal, Human Capital Director
At the Indonesia Human Capital Award - VII - 2021 held by Economic Review. (17 Sep)
The Best Companies to Work for in Asia 2021 dan WeCare HR Asia Most Caring Companies Award
2021 organized Business Media International, HR Asia publisher. (29 Sep)

- “Very Good” Predicate on the Commercial Bank Sharia Business Unit from Infobank Research
Bureau (BRIL) at the Infobank 10t Shariah Awards 2021.

- Golden Trophy on the “very good” predicate for 5 consecutive years (2016-2020). (14 Oct)

Gold Rank on Asia Sustainability Reporting Rating (ASRRAT) 2021 from the National Center of

Sustainability Report (NCSR). (17 Nov)

HR Grand Winner 2021 at the HR Excellence Awards 2021. (8 Dec)

- Bank with ‘No Findings of Over and Under Discrepancy in Processing Rupiah in Year 2021’

- Bank with ‘No Findings of Counterfeit Money in Processing Rupiah in Year 2027’ By Bank
Indonesia
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Report of the Board of

Maybank Indonesia’s Dear Esteemed Shareholders and Stakeholders,

performance
improved in 2021,
supported by the
Bank’s strong
fundamentals in
terms of capital,
productive asset
management,
improved liquidity,
risk management
governance, and
the vital role of IT
in digital banking
services.

The COVID-19 pandemic remained the main catalyst of the performance
of various economic sectors including the banking industry. The spread of
the COVID-19 delta variant in mid-2021 put pressure on economic growth,
which had shown improvement at the beginning of the 2021 financial year.
However, better pandemic mitigation efforts, particularly related to the
acceleration of vaccination programs and government stimulus, resulted
in a positive economic outlook for the second semester of 2021, which
recorded a 3.69% growth.

The Bank shall be continuously managed prudently to support the Bank’s
growth during the pandemic. This included the management of earning
assets while also providing loans restructuring programs for customers
affected by the COVID-19 pandemic. This is in line with Financial Services
Authority’s (OJK) policy to extend the relaxation of the COVID-19 loans
restructuring until 31 March 2023 for debtors affected by the pandemic to
ease their burden. Our active role in facilitating the restructuring program
is our commitment to our customers and stakeholders in mitigating the
challenges of the pandemic.

As a manifestation of the Bank’s management accountability to
shareholders and all stakeholders, we present the Bank’s performance
achievements for the 2021 financial year through this annual report.
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The domestic rating
agency Pefindo

assigned the highest
corporate rating idAAA/
stable. Meanwhile, the
international rating
agency Fitch Ratings
assigned an AAA(idn)/
stable National Long-Term
Rating.

The Board of Directors consistently
carried out strategic initiatives

and policies to improve the Bank’s
operational and financial performance
even during the pandemic. Maybank
Indonesia’s performance improved in
2021, supported by the Bank’s strong
fundamentals in terms of capital,
productive asset management,
improved liquidity, risk management
governance, and the vital role of IT in
digital banking services.

Maybank Indonesia recorded a Net
Profit after tax and non-controlling
interest (PATAMI) of Rp1.64 trillion,
up 29.9% from the previous year.

This achievement was due to low
provision expenses, efficiency in
interest expenses and overhead costs,
and the positive performance of the
Sharia Business Unit. The Board of
Commissioners appreciates the Bank’s
discipline in operating efficiently, as
indicated by a better BOPO ratio,
which contributed to an increase in
the Bank’s profit.
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We also express our appreciation for the Bank’s success in switching to low-cost
third party funds (CASA) by releasing high-cost funds. It significantly improved
the cost of funds, and thus, the Net Interest Margin (NIM) ratio, which increased
t0 4.69% in 2021.

The Board of Commissioners also observed the management of earning assets by
the Board of Directors has been effective. The Bank managed credit well despite
being in a pandemic situation, as indicated by the gross and net Non-Performing
Loan (NPL) ratios of 3.69% and 2.56% respectively in 2021. On the other hand,
the Board of Directors also continued to support the government’s economic
stimulus program by providing loans restructuring for customers whose
businesses were affected by the pandemic.

Furthermore, the Board of Commissioners also acknowledged the Bank’s ability
to pay the maturing subordinated bonds of Rp1.5 trillion amid the pandemic,
which gave a boost to the highest ratings of the Bank’s debt instrument:
AAA(idn)/stable outlook National Long-Term Rating assigned by Fitch Ratings
and idAAA/stable Corporate Rating assigned by Pefindo.

The Board of Commissioners worked together with the Board of Directors and
all employees to respond to the challenges in 2021. In this regard, the Board

of Commissioners continued to supervise the implementation of the Bank’s
2021 Business Plan targets. The Board of Commissioners was involved in the
formulation and implementation of the Bank’s strategies and policies in order to
achieve the set targets.

The oversight by the Board of Commissioners was carried out through regular
meetings with the Board of Directors, reports submitted by Internal Audit Unit,
Audit Committee, Risk Oversight Committee, Nomination and Remuneration
Committee, Compliance Director, or through other written communication
means.

Through these committees, the Board of Commissioners also evaluated the
internal and external audit reports, provided direction, and ensured that the
Board of Directors followed up on audit findings and recommendations from
SKAI, external auditors, results of supervision by Bank Indonesia and/or the
Financial Services Authority and other authorities, provided opinions and
direction on the human resource management system and the implementation
of the risk control system in the Bank.

Our active participation as the Board of Commissioners carrying out the
supervisory function, supported by good cooperation with the Board of Directors
performing the management function led Maybank Indonesia to achieve higher
performance than targeted.
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We are optimistic that Maybank Indonesia will achieve
stronger and higher quality business growth by optimizing
the competitive advantage of the Bank and the subsidiaries.
With increasingly strong capital, Maybank Indonesia

is recognized as one of the leading banks in Indonesia.
According to the latest OJK Regulation No.12/POJK.03/2021
concerning the Consolidation of Commercial Banks,
Maybank Indonesia is categorized as KBMI (Bank Group
Based on Core Capital) Ill Bank with core capital of Rp27.1
trillion as of 31 December 2021, far exceeding the minimum
core capital requirement in that category of more than
Rp14.0 trillion.

The quality of Maybank Indonesia’s management can also
be seen from external assessment results, particularly from
domestic and international independent rating agencies.
The domestic rating agency Pefindo assigned the highest
corporate rating idAAA/stable. Meanwhile, the international
rating agency Fitch Ratings assigned an AAA(idn)/stable
National Long-Term Rating.

Going forward, we believe the Bank’s competitive
advantage will be optimized amid the optimism of
Indonesia’s economic prospects in 2022. In line with the
estimated economic growth of 5.0-5.5% in 2022 according
to the Ministry of Finance, Bank Indonesia also projected
Indonesia’s GDP to increase by 4.7-5.5% in 2022. Following
the improvement in Indonesia’s economic growth, Bank
Indonesia estimated loans and third party funds to grow at
6.0-8.0% and 7.0-9.0%, respectively, in 2022. Loan growth
will be supported by the high Capital Adequacy Ratio
(CAR) of the banking sector and the stable non-performing
loans (NPL) ratio—underpinned by the loan restructuring
program launched by the Financial Services Authority (OJK).

Amidst the COVID-19 pandemic, Maybank Indonesia
recorded a better performance in line with the
implementation of the principles of Good Corporate
Governance. The implementation of Governance principles
is one of the main focuses in the oversight of the Board of
Commissioners. We observed that the management had
implemented GCG within Maybank Indonesia well in 2021.

The Board of Commissioners
consistently supported the Board of
Directors in implementing Governance
principles in the Bank’s operations

to support business sustainability

in accordance with the Bank’s vision
and mission. We are committed to
preventing fraudulent practices, which
are contrary to GCG principles.

The assessment refers to the 3 (three) aspects of
Governance implementation, namely Governance
Structure, Governance Process, and Governance Outcome.
Maybank Indonesia was able to apply the principles of GCG
in every aspect of the Bank’s business and all levels of the
organization by involving the main organs of the Bank,
supported by all employees.

In 2021, the Bank carried out a self-assessment on the
implementation of Governance within Maybank Indonesia
based on Financial Services Authority Regulation No. 55/
POJK.03/2016 and Financial Services Authority Circular
No.13/SEOJK.03/2017 concerning the Implementation of
Governance for Commercial Banks. The Bank managed

to maintain the individual and consolidated GCG self-
assessment score for the December 2021 period with the
Rating “2” or “Good”. This achievement indicated that the
Bank, on a consolidated basis, had implemented Good
Corporate Governance and complied with the Governance
principles.

The Board of Commissioners consistently supported the
Board of Directors in implementing Governance principles
in the Bank’s operations to support business sustainability
in accordance with the Bank’s vision and mission. We are
committed to preventing fraudulent practices, which are
contrary to GCG principles. The Bank’s employees and third
parties can report indications of violations or acts of fraud
that are detrimental or potentially detrimental to the Bank.
We realized that the implementation of the whistleblowing
system is a key element in maintaining the integrity of the
Bank in order to increase the transparency of the Bank

and combat practices that can damage the activities and
reputation of the Bank.
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In managing the WBS, the Board of Commissioners
established a Whistleblowing Governance Committee,
with supervision as the main function to ensure that
whistleblowing reports received by the Bank are followed
up adequately, with independence, investigation, and
necessary corrective actions.

The mechanism of whistleblowing report has been carried
out well within the Bank. The Board of Commissioners
had carried out comprehensive supervision and ensured
sanctions were imposed on parties/perpetrators proven
to have committed violations as stipulated in the Board
of Directors’ Regulation concerning Employee Discipline
and Collective Labor Agreement (PKB) and by referring to
provisions and applicable laws and regulations.

We monitored, evaluated, and followed up incoming reports
indicating violations of procedures and code of conduct
and/or fraud by implementing an anti-fraud strategy. With
this strategy, all of these aspects were compiled into a
report submitted to the Board of Directors and the Board of
Commissioners. Furthermore, the Bank also anticipated the
risk of internal and external fraud. Together with the Board
of Directors, we also followed up and corrected identified
weaknesses and strengthened the internal control system.

In carrying out our duties and responsibilities, the Board of
Commissioners is assisted by 5 (five) committees, which are
Audit Committee; Risk Oversight Committee; Nomination
and Remuneration Committee; Integrated Governance
Committee; and the Whistleblowing Governance
Committee. The Board of Commissioners views that the
committees under the Board of Commissioners had carried
out their responsibilities in accordance with their respective
guidelines in 2021. The committees also greatly assisted the
Board of Commissioners in carrying out our supervisory
activities. In assessing the performance of the committees,
the Board of Commissioners referred to the Governance
Structure, Governance Process, and Governance Outcome.
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The criteria and basis for the committee’s assessment

were based on reports on the implementation of duties
and responsibilities submitted on a regular basis by each
committee. Meanwhile, the fulfillment of the duties and
responsibilities of each committee under the Board of
Commissioners was assessed based on the number of
meetings held, decisions made during meetings or meeting
minutes and follow-ups, work performance, and work
reports.

Pursuant to the 2021 Annual General Meeting of
Shareholders (GMS) held on 26 March 2021, the Bank made
changes to the composition of the Board of Commissioners.
The Annual GMS approved the appointment of Putut Eko
Bayusenon as an Independent Commissioner with a term

of office effective from the closing of the Meeting and after
obtain OJK’s approval, until the closing of the 2024 Annual
GMS.

A warm welcome to the new member of the Board of
Commissioners and we look forward to working together
towards continuous growth. The latest composition of the
Board of Commissioners is as follows:

Dato’ Sri Abdul Farid
Alias*

President Commissioner

Datuk Lim Hong Tat Commissioner

Edwin Gerungan Commissioner

Budhi Dyah Sitawati Independent Commissioner

Achjar Iljas Independent Commissioner

Hendar Independent Commissioner

Putut Eko Bayuseno Independent Commissioner

*) Maybank Indonesia has received resignation letter from Dato’ Sri Abdul Farid Alias
as the President Commissioner on 31 January 2022. In accordance with the Articles of
Association, Maybank Indonesia will hold a GMS to decide upon the said resignation
not later than go calendar days after 31 January 2022.
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The Board of Commissioners confident that Maybank Indonesia will be able to improve performance by optimizing
capabilities and applying GCG principles consistently. We encourage all levels of management and employees to collaborate
and synergize with all stakeholders and provide the best service for all customers.

On behalf of the Board of Commissioners, we would like to thank the Board of Directors, management, and all employees for

overcoming the challenges in 2021. We also express our highest appreciation to all business partners and all stakeholders,
and hope that our close cooperation may continue and be stronger in the future.

Jakarta, March 2022
On behalf of the Board of Commissioners

Dato’ Sri Abdul Farid Alias

President Commissioner
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Budhi Dyah Sitawati
Independent
Commissioner

Dato’ Sri Abdul Farid Alias*
President Commissioner

Achjar lljas
Independent Commissioner

*) Maybank Indonesia has received resignation letter from Dato’ Sri Abdul Farid Alias as the President Commissioner on 31 January 2022. In accordance with the Articles of Association,
Maybank Indonesia will hold a GMS to decide upon the said resignation not later than 90 calendar days after 31 January 2022.
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Datuk Lim Hong Tat
Commissioner

Putut Eko Bayuseno
Independent Commissioner

Hendar
Independent Commissioner

Edwin Gerungan
Commissioner
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The ongoing COVID-19
pandemic continues to be
a significant challenge,
but we have continued to
find ways to be stronger.
With our prudent exercise
of intermediary role,
consistent support

to the Government’s
economic recovery
measures, and digital
transformation, we are
able to record stronger
performance, such as
indicated by our ROE

and ROA. Not only that,
driven by our priority on
environmental, social,
and governance principles
implementation, we saw
at least 42% of the Bank’s
loan portfolio in 2021
meeting ESG standards.

Annual Report 2021

Dear Distinguished Shareholders and
Stakeholders,

Maybank Indonesia recorded many proud achievements in 2021,
as we solidified our commitment to grow with the nation and
with communities. As a business, we continue to expand to
further progress but at the same time we never overlooked our
environmental, social, and governance responsibilities.

The ongoing COVID-19 pandemic indeed posed a significant
challenge to all sectors of the economy, including the banking
sector. The outbreak of the COVID-19 delta variant in mid-2021 puts
economic growth under strain, despite the fact that it showed signs
of improvement in the first quarter of 2021. However, improved
pandemic response programs, particularly in terms of vaccination
acceleration and various government stimulus measures, indicated a
positive outlook for economic growth in the second half of 2021.

Optimism and increased expectations for Indonesia’s economic
development in 2021 provide a foundation for us to implement
various strategic policies across all business lines in order to improve
the Bank’s performance year over year. Our improved performance
will contribute positively to the Indonesian economy, while
reinforcing our conviction that the strategic steps we have taken,
backed by synergy and continuous innovation, are the catalysts that
will propel us forward as a stronger, better entity post-pandemic.

As one of the ways in which the Bank’s management is accountable
to shareholders and other stakeholders, we will discuss the Bank’s
performance throughout 2021 in this annual report. Additionally,
this annual report demonstrates our commitment to stakeholders
to present bank management in a transparent manner as a means of
implementing corporate governance principles.
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The stability of the
financial system was
also reflected in the
CAR ratio, which
reached 25.59% and
NPL ratio remains
below the regulatory
limit of 5%.

Indonesia’s economy began to
improve at the end of 2020, as
evidenced by the country’s ability to
post 7.07% year-on-year growth in
the second quarter of 2021. However,
the outbreak of the COVID-19

delta variant in the middle of 2021
continued to exert pressure on the
Indonesian economy, with GDP
growth falling to 3.51% year on year
in the next quarter. However, through
a comprehensive and improved
response to the COVID-19 pandemic,
accelerated vaccination programs,
and economic stimulus through the
National Economic Recovery (PEN)
program, Indonesia’s economic
performance in the fourth quarter of
2027 increased to 5.02% year on year.

Indonesia achieved cumulative

GDP growth of 3.69% in 2021. This
accomplishment is far better than the
previous year’s economic contraction
of 2.07%. The stronger economy was
mostly fuelled by the performance
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of goods exports, which increased by
26.42% year on year despite a rise in
global commodity prices due to supply
chain constraints. Additionally, the
investment role has improved, with
3.80% year-on-year increase projected
for 2021. In contrast, export and
investment performance deteriorated
in 2020.

However, economic growth is lower
than it was prior to the pandemic,
when it exceeded 5.00%. This

was because growth of household
expenditure, while improving,
remained far lower than it was prior
to the pandemic. In 2021, household
consumption increased 2.02% year
on year, outpacing the previous year’s
decrease of 2.63%.

Household consumption growth
remained subdued, as evidenced by
low inflation of 1.87%, well below the
Bl target of 3+1% in 2021. In response
to these conditions, the government
took a number of strategic steps

to stimulate economic activity,
including lowering the 7-day reverse
repo rate to 3.5 % in February, the
lowest benchmark rate in history.
Additionally, the government waived
down payment requirements on
mortgages and auto loans in order

to stimulate consumer spending.

For the time being, the government
also establishes luxury goods tax
deductions on certain vehicles and
VAT exemptions on certain real estate
properties.

The COVID-19 pandemic, which
continues to this day, has had an
effect on Indonesia’s banking industry.
Banking credit expanded by 4.31%
year on year, in line with Indonesia’s
GDP growth of 3.69%, but has not yet
recovered to pre-pandemic levels due

to economic activity being disrupted
by the COVID-19 pandemic. To
mitigate the impact of the pandemic,
the Financial Services Authority (OJK)
decided to extend the relaxation of
COVID-19 related credit restructuring
to a maximum of March 31, 2023.

However, the banking sector’s
stability was well maintained in 2021,
owing to a healthy Capital Adequacy
Ratio (CAR), favourable liquidity
circumstances, and a low non-
performing loan ratio. The stability of
the financial system was also reflected
in the CAR ratio, which reached
25.59% despite an increase in non-
performing loans but remains below
the regulatory limit of 5%.

This is a strong foundation for

the banking industry to capitalize
on opportunities to improve its
performance while also bolstering
economic growth in 2022. Bank
Indonesia anticipated credit and TPF
growth of 6.0-8.0% and 7.0-9.0%,
respectively, in 2022.

The Board of Directors sets strategic
plans and policies to carry out the
Board Charter’s duties. We actively
participate in the formation of
Maybank Indonesia’s strategy and
strategic policies, in accordance
with the Board Charter’s duties and
obligations. Our strategic plans and
policies are always consistent with
the Bank’s vision and mission, which
are outlined in the Bank’s Business
Plan and approved by the Board of
Commissioners.



To guarantee that the Bank’s strategy and policies are
implemented appropriately, we have taken several steps,
including providing the essential description as specified in
the Bank’s Business Plan 2021.

Additionally, the Board of Directors is assisted by
committees and supporting units that supervise strategy
implementation on a periodic basis to verify that the
strategies are being implemented correctly and to adjust to
changes in the Indonesian banking industry.

Given the continued deterioration of market conditions

as a result of the COVID-19 pandemic, the Bank pursued
growth prudently, focusing on good credit and liquidity
management and prioritizing cost management. The

Bank will continue to pursue commercial possibilities

by optimizing its digital banking capabilities in order to
provide customers with financial solutions and experiences.

We employed a range of strategies to maintain strong
liquidity and an efficient funding, including boosting
low-cost funds and decreasing high-cost funds. Maybank
Indonesia prioritized the growth of low-cost assets (CASA),
which is accompanied by the discharge of high-cost funds.
This has a beneficial effect on the large reduction in cost
of fund that we were able to report in the audited financial
statements for 2021.

Additionally, the Board of Directors has consistently
embarked on a strategic path amidst a very dynamic and
competitive corporate environment. We provide an up-to-
date and appropriate solution for digital banking services so
that they may continue to meet consumer expectations for
managing their financial activities.

This strategy was implemented via transforming digital
banking. Maybank Indonesia offers digital banking services
to both retail and corporate users. We achieved substantial
increase in financial transactions by encouraging continual
innovation in our digital offerings M2U ID (App and Web)
and Maybank2Enterprise/M2E for both customer segments.

Annual Report 2021
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Financial transactions conducted

via M2U ID (App and Web) rose by
more than 18.3% year over year in
December 2021, reaching over 14.4
million transactions. This increase in
transactions was accompanied by a
42.5% increase in transaction volume

(yoy).

Financial transactions conducted via M2U ID (App and
Web) rose by more than 18.3% year over year in December
2021, reaching over 14.4 million transactions. This increase
in transactions was accompanied by a 42.5% increase in
transaction volume (yoy). Meanwhile, maybank2Enterprise/
M2E digital services achieved significant growth in both the
number and volume of financial transactions, which surged
by more than 252% (yoy) and 406% (yoy) at the end of
December 2021, respectively.

Additionally, we diligently controlled overhead costs
through the execution of numerous initiatives from the
Bank’s Strategic Cost Management Program (SCMP), which
has become an integral component of daily operations. This
measure has continued to contribute to the achievement
of continuing efficiency and productivity gains. Our
persistence has enabled us to gradually enhance BOPO and
CIR ratios.

The Bank continues its disciple approach to cost
management and ensures that any costs incurred
contribute to the growth of the Bank’s revenue. Overhead
cost management is accomplished by implementing various
initiatives from the Bank’s Strategic Cost Management
Program (SCMP), which has become an integral part of
daily operations. This initiative will continue to aid in the
achievement of continuous efficiency and productivity
gains. The Bank is dedicated to cost management efficiency
in order to gradually improve its BOPO and CIR ratios.
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In recent years, the Bank has taken the conservative step of
allocate provision on portfolios across business segments,
particularly during times of stress. Along with the reduction
in credit amount, the Bank’s provisioning was reduced by
25.8% to Rp1.5 trillion on 31 December 2021 from Rp2.1
trillion on 31 December 2020. This provisioning was aimed
to provide for the possibility of a decline in customers’
credit quality (including those restructured due to the
COVID-19 pandemic).

Additionally, as part of our intermediation duty, we regularly
monitor credit quality across all business segments and
closely monitor credit portfolios that may be impacted by
the pandemic. This stage was designed to guarantee that
assets remained in their best quality. This enables the Bank
to make necessary provisions and restructure loans on a
timely basis.

Our work in 2021 yielded positive results that we greatly
appreciate. It was a challenging year with COVID-19
pandemic that affected the performance of all sectors. We
were compelled to focus on working around the challenges,
while keeping our employees safe and services unhindered.
In retrospect, the period and the results reflected Maybank
Indonesia’s resilience, productivity, and dedication.

Through the implementation of strategies and strategic
policies throughout 2021, we were able to reach higher
performance levels. In terms of lending, credit performance
was positive despite the fact that the credit outstanding
was at Rp101.8 trillion, down 3.3% (yoy). However, the total
loan grew 3.0% quarterly, in line with a gradual economic
recovery and improving credit performance of customers
under restructuring program. It was reflected particularly in
the Global Banking segment credit, which grew 1.4% (yoy)
and 4.2% (qoq).

Despite the obstacles posed by low consumer expenditure,
mortgage loans increased by 9.0% year over year, exceeding
the target that we set. This reaffirmed the continued trend
of positive growth since the fourth quarter of 2020. Credit
in the CFS Retail segment increased by 0,8% (yoy) and

3.4% (qoq) as a result of this increase in mortgage loans.
Meanwhile, CFS non-retail credit began to show positive
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growth, increasing by 1.3% (qoq), although cumulatively,
new credit disbursement was unable to keep up with the
rate of payments and credit repayments, resulting in a
decline in total non-retail credit growth.

The Bank actively assisted Non-Retail CFS debtors,
particularly those impacted by the COVID-19 pandemic,

by examining their company conditions and offering
restructuring programs and other financing solutions. Non-
Retail CFS finance was distributed carefully in the midst of
the COVID-19 pandemic, with an emphasis on key industries
and according to regional potential.

Additionally, the Bank has been a persistent supporter of
the government’s priority sector, as seen by the Bank’s
Micro Small and Medium Enterprises (MSME) Credit, which
totalled Rp18.5 trillion on 31 December 2021, with the
highest proportion of medium credit. On 31 December 2021,
the ratio of MSME loan to total bank credit was 20.42%,
exceeding the regulator-mandated requirement of 20%.

In terms of funding, although fund collection declined
marginally by 0.1% (yoy) to Rp114.9 trillion, Maybank
Indonesia was able to post a growth in Low-Cost Savings
of 18.5% (yoy) as a result of 12.4% decline in Term Deposits
(yoy). Thus, the Bank’s approach of releasing high-cost
funds and boosting low-cost funds has resulted in a
significant reduction in the cost of funds.

On the other hand, the Bank demonstrated the highest
quality of its debt securities rating by repaying Rp1.5 trillion
in maturing subordinated notes in 2021. Additionally, there
was a consolidated repayment of securities issued worth
Rp2.10 trillion throughout 2021. Fitch Ratings assigned the
Long-Term National Rating of AAA/stable outlook, which is
the highest credit quality.

It is also critical to report that we identified credit portfolios
that adhere to environmental, social, and governance (ESG)
standards. By 31 December 2021, at least 42.10% of the
Bank’s loan portfolio met these standards. The Bank will
continue to monitor and commit to expanding the number
of portfolios in question as long as it is consistent with the
Bank’s risk tolerance.



The Bank’s Sharia Financing was registered at Rp25.6
trillion, a decline of 2.3% (yoy). Sharia Financing’s
contribution to total credit (Bank only) reached 28.26% on
31 December 2021. Sharia funds stood at Rp31.0 trillion,

a 13.1% rise (yoy). The Bank constantly concentrated on
boosting funding efficiency by reducing high-cost deposits
and increasing low-cost funds (Current Accounts and
Savings Account). On 31 December 2021, the Sharia Low-
Cost Funds balance posted a strong increase of 69.9%
(yoy). Sharia Deposits accounted for 26.92% of total bank
customer deposits.

Given the external (local and global) elements and
challenges associated with the COVID-19 pandemic,
liquidity is a critical concern for the Bank’s management.
Strict supervision continues to ensure that the Bank’s
liquidity is handled appropriately and within safe levels.

The Bank’s liquidity position remained robust despite the
COVID-19 pandemic’s hurdles; the Bank’s Liquidity Ratio

is maintained at 76.28% as of 31 December 2021 (Bank only).

The Bank’s capital adequacy ratio (CAR) remained high at
26.91% as of 31 December 2021, with total capital of Rp28.4
trillion.

Improved performance is facilitated by prudent
management of productive assets. The gross of non-
performing loans (NPLs) ratios stood at 3.69%, compared to
4.00% on December 31, 2020.

In line with Indonesia’s economic improvement in 2021
and effective strategy implementation, Maybank Indonesia
achieved profit before tax of Rp1.5 trillion and net income
of Rp1.2 trillion (Bank only), an increase of 16.5% (yoy) and
29.3% (yoy) compared to the same positions in 31 December
2020, respectively, and was above the revised business
plan target of 61.8% and 74.3%. This accomplishment was
a result of the Bank’s discipline in managing fund interest
costs, aided by the growth of low-cost Third-Party Funds
(CASA), sustained cost management, and lower provision
costs compared to last year as a result of the Bank’s
proactive reserve provisioning efforts in previous years.

Along with profitability, the ROE and ROA Ratios (Bank
only) as of 31 December 2021 increased to 5.31% and
1.00%, respectively, compared to 4.30% and 0.82% on 31
December 2020, and exceeded the revised business plan
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targets of 3.25% and 0.62%. The consolidated ROE and ROA
ratios were 6.29%and 1.32%, respectively (after accounting
for subsidiary profits).

As of 31 December 2021, the Bank’s Net Interest Margin
Ratio (NIM) was 3.95%, up from 3.79% on 31 December
2020 and above the revised target of 3.83%. This was due to
the continuous improvement in funding costs and the rise
of low-cost funds (CASA), notwithstanding dropping loan
yields and credit growth issues.

The Bank’s funding profile improved, as evidenced by

a 47.42% increase in the CASA ratio (Bank only) per 31
December 2021 compared to 31 December 31 at 40.07%.
The Bank’s overall low-cost fund portfolio climbed by 18.1%
year over year, while term deposits declined by 12.5%

(yoy). This was consistent with the Bank’s goal of pursuing
different measures to maintain a solid liquidity position and
an efficient funding base through an increase in low-cost
finds and a decrease in high-cost funds.

As of 31 December 2021, total customer deposits (Bank
only) reached Rp115.3 trillion, a minor reduction of 0.2%
year on year and above the revised target of 11.2%.

On 31 December 2021, Bank Assets (Bank only) stood at
Rp158.0 trillion, a decline of 2.8% (yoy) from 31 December
2020 and below of the Bank’s target in its revised business
plan of 0.9%. On a consolidated basis, the Bank’s total
assets (including subsidiaries) were Rp168.8 trillion on 31
December 2021, a decline of 2.6% (yoy) from 31 December
2020.

As of 31 December 2021, the total loan balance (Bank only)
was Rp90.7 trillion, down 3. 9% from last year and below
the revised target of 7.7%. While the overall Consolidated
Loans (including subsidiaries) was Rp101.8 trillion or 3.3%
less than the previous year (yoy).

The majority of the bank’s credit growth continues to be
impacted by the drop in customer business caused by the
COVID-19 epidemic, resulting in the growth of new credit
disbursements falling behind the rate of payments and
credit repayments. Additionally, the competition in the
credit segment was aggressive, particularly in non-retail
loans with low-interest rate offering.
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Given the further deterioration of market circumstances
caused by the COVID-19 epidemic, the Bank pursued
growth prudently, focusing on good credit and liquidity
management and prioritizing cost management. The

Bank will continue to pursue commercial possibilities

by optimizing its digital banking capabilities in order to
provide customers with financial solutions and experiences.

While economic growth improved in 2021, household
consumption, as the largest contributor to the economy in
terms of demand, was still expanding at a rate significantly
below pre-pandemic levels. This had a significant impact
on economic activity and on a number of sectors of the
economy, including banking.

Maintaining a healthy credit growth rate continues to be

a significant concern for the Bank during this pandemic.

In the aftermath of the COVID-19 outbreak, the Bank
continues to pursue selective and cautious loan expansion
approach. The Bank’s risk appetite is rigorously defined, and
the Bank’s credit growth strategy is focused on an industry
sector with strong prospects during the pandemic.

In keeping with our previous year’s policy, Maybank
Indonesia continued to monitor assets across all business
segments and assess the impact of pandemic on debtor
performance. In accordance with OJK’s policy of extending
the COVID-19 credit restructuring exemption until March
31,2023, Maybank Indonesia continues to facilitate loan
restructuring and rescheduling in order to ensure debtors’
business continuation.

As of 31 December 2021, the Bank received 12,033 loan
restructuring requests and authorized loan restructurings
totalling Rp14.0 trillion. This approach also contributed to
the quality of productive assets that was handled effectively
while keeping the NPL ratio in check.
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As we enter the New Normal era, banks are increasingly
relying on digital products and solutions to provide banking
services to their customers. As a result, the Bank continues
to develop superior products and services through the

use of Digital Banking Services, which are projected to
address all customer financial demands and evolve into a
full solution for today’s customers. Digital Banking products
and services are also intended to help the Bank enhance its
market share by attracting more customers, with a focus on
competitive segments with strong growth potentials.

In 2021, the Bank launched multiple digital banking services
to aid customers in conducting various transactions and
managing their finances, including the creation of e-money
top-up feature via the M2U ID App application. Customers
can now effortlessly top up their e-money cards anytime
and anywhere using a smartphone with a Near Field
Communication (NFC) contactless technology, eliminating
the need to visit ATMs or minimarkets. Additionally, the
M2U ID App now includes a new feature called Maybank
Gift Online, which allows customers to open a Term Savings
account that offers instant reward from Maybank without
visiting a branch office.

Throughout 2021, the Bank has also developed several
services to make it easier for customers to open accounts
and apply for products online, including the development
of online account opening features via the M2U 1D App
application, which utilizes eKYC and biometric technology,
as well as the development of online health insurance
product purchase features. This tool compliments the

M2U ID App’s existing online account opening capabilities,
which enable clients to effortlessly open different types

of accounts online, such as regular and term savings, as

well as purchase of mutual fund products online for both
conventional and Shariah funds. The M2U ID App’s online
account opening feature has also been enhanced with the
addition of new savings products, including U & Uib savings,
a savings product with attractive features and benefits
targeted at Maybank’s Young Professional and Young Family
segments.



To facilitate and improve customer convenience in making
cash withdrawal transactions at ATMs using the M2U 1D
App, the M2U ID App has been enhanced with cardless
cash withdrawal transactions at ATMs using QR codes -
the only and first Bank to launch this feature. This feature
enables and improves customer convenience in making
cash withdrawal transactions at ATMs using the M2U ID
App. Additionally, the security elements in the M2U ID
App have been updated to include Secure2u functionality,
which allows consumers to conduct transactions swiftly and
securely even while they are traveling overseas, without
relying on signal stability of certain telco providers. These
capabilities reinforce M2U ID App’s position as an easy-to-
use, comprehensive, and convenient bank digital tool for
managing personal accounts and financial assets.

To assist the government and regulators in their efforts
to increase financial inclusion and non-cash payment
transactions, Maybank also proactively introduces and
conducts various promotional programs to increase
customer activity on the Digital Banking platform,
particularly through the M2U ID App application.

The highly dynamic and competitive business compels

the Bank to constantly pursue a strategic path in order to
provide cutting-edge digital banking service solutions that
are relevant to the needs of customers, enabling them to
continue providing solutions to customers’ financial activity
management needs.

The safety of Maybank Indonesia’s staff and customers is a
major priority. The Bank has taken and will continue to take
safeguards as suggested by the World Health Organization
(WHO) and the Republic of Indonesia’s Ministry of Health.

The growth in COVID-19 infection cases in Indonesia has
prompted the Bank to adapt its operations and provide
services to consumers via digital banking solutions such
as M2U and M2E in order to ensure that customers can
continue to meet their banking transaction needs.
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Since the outbreak of the COVID-19 pandemic, the Bank
has closely monitored its assets across all business
segments, particularly those that may be affected by the
pandemic, and actively assists debtors in analysing the
pandemic’s impact on their business, determining whether
restructuring and rescheduling are necessary to maintain
the debtor’s business continuity. Almost all Non-Retail
creditors have been contacted by the Bank to determine
whether restructuring and rescheduling are necessary to
ensure debtors may continue to conduct their business.

The Bank has established and issued procedures defining
how debtors affected by COVID-19 should be handled, while
keeping to the precautionary principle. Additionally, the
Bank has simplified its process and made it easier for retail
debtors to apply for R&R online, via email, through the
Bank’s call centre, or through the Bank’s official website.

The Bank also closely monitored its liquidity to ensure that
it remained adequate during the COVID-19 pandemic.

To assist in the COVID-19 pandemic response, the Maybank
Indonesia Foundation donated Rp100 million to the Global
Rescue Network (GRN) in November 2021 to provide
assistance to 3,000 low-income families in Jakarta and West
Java who required milk, vitamins, and masks to protect
themselves from COVID-19. This program intended to help
families develop strong immunity.

Additionally, the Bank was actively engaged in economic
empowerment training programs for people with
disabilities and marginalized communities through its RISE
(Reach Independence & Sustainable Entrepreneurship)

2.0 program, which aims to assist those affected by the
pandemic in remaining in business.
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The hope of achieving herd immunity is bolstered by the
acceleration of vaccination and the relaxation of social
restrictions as control over pandemic improves. This,
combined with the increasingly consistent economic
improvement, gives us reason to be optimistic about
Indonesia’s economic prospects. Additionally, since the
end of 2021, there has been a rising trend in various world
commodity prices, which has benefited the Indonesian
economy. The Indonesian government, through the Ministry
of Finance, expects that the Indonesian economy will grow
at a 5.0-5.5% annual rate by 2022.

Bank Indonesia predicts Indonesia’s Gross Domestic
Product (GDP) will grow more conservatively by 4.7-5.5% in
2022, in line with the projected improvement in economic
growth. The primary driver is the sustainability of global
economic improvements, which are reflected in strong
export performance and rising domestic demand as a result
of increased consumption and investment. This is backed by
the acceleration of vaccination campaigns, the re-opening
of economic sectors, and fiscal stimulus.

Optimism regarding economic improvement is expected

to benefit Indonesia’s banking industry. Bank Indonesia
anticipates that strong lending growth will support financial
system stability in 2022. In 2022, credit and TPF growth

are forecast to reach 6.0-8.0% and 7.0-9.0%, respectively.
Credit growth is encouraged by the fact that banks’ capital
adequacy ratios (CAR) remain strong, and the ratio of non-
performing loan (NPL) is maintained as a result of the OJK’s
credit restructuring program.

Credit demand is predicted to strengthen, accompanied

by rising consumption, investment, and exports, as the
economy gradually recovers from the COVID-19 epidemic.
In terms of supply, the expansion of credit is driven by loose
liquidity and lower risk perceptions, as well as supportive
macroprudential regulations.

Additionally, the increase of Consumer Confidence Index on
economic conditions remained optimistic, and the results

of Business Activities Survey (SKDU) conducted by Bl in the
fourth quarter of 2021, which indicate that business activity
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performance grew positively in the fourth quarter of 2021,
are expected to strengthen the outlook for the banking
industry and Maybank Indonesia’s performance in 2021.

Maybank Indonesia has implemented a variety of measures

in response to these conditions in order to capitalize on

the economic growth momentum. The Bank establishes

a corporate growth plan that is focused on portfolio

expansion:

1) Prudent distribution of loans in accordance with the
Bank’s risk appetite in our attempts to reclaim the
Bank’s industry position;

2) Increased frontline productivity in terms of credit
growth and liquidity;

3) Liquidity management through the expansion of CASA
and the use of digital capabilities (M2U and M2E) to
acquire and transact with customers;

4) Improving digital features and ecosystems to improve
client experience and accelerate fee generation (“retail
investment products” and “treasury products”);

5) Maintaining asset quality and actively engage
debtors in monitoring the impact of pandemics
on their business continuity, while adhering to the
precautionary principle through various established
policies.

6) Improving the Bank’s information technology’s security
capabilities and infrastructure in order to meet the
needs of customers who require a high level of data
security; and

7) Balancing growth in cost with income growth by
implementing the Bank’s Strategic Cost Management
Program (SCMP), which has become an integral part of
the Bank’s operational activities.

8) To continue to expand the Shariah portfolio across all
segments through selected strategic priorities

Maybank Indonesia believes that the excellence of

its performance can be sustained with consistent
implementation of GCG principles. As a result, Maybank
Indonesia views GCG as a critical basis for conducting
business in order to optimize advantages and added value
for stakeholders and ensure business continuity.



To reinforce the Bank’s foundation, Maybank Indonesia’s
GCG implementation prioritizes three (three) critical
pillars: Governance Structure, Governance Process, and
Governance Outcome. Backed by the three pillars and by
involving the Bank’s primary units and the organization,
Maybank Indonesia is able to apply GCG concepts to all
aspects of business and all organizational tiers.

The involvement of the Bank’s entire elements in GCG
implementation is critical to Maybank Indonesia’s
performance in 2021 and to growing added value for
stakeholders and the community. This is consistent with
the Bank’s principles of Teamwork, Integrity, Growth,
Excellence, and Efficiency, and Relationship Building, or
TIGER.

As part of our commitment to continuously improve

the quality of corporate governance implementation,
Maybank Indonesia undertakes its own assessment

or self-assessment of the GCG implementation in the
Maybank Indonesia environment. The Bank received a
composite value of 2, indicating that it has strengthened
its implementation of Good Governance and adhered to its
principles adequately.

In terms of Sharia Business Unit (UUS) governance, the
Bank continues to improve the quality of its governance in
accordance with Bl Regulation No.11/33/PBI/2009 dated 7
December 2009 and Bl Circular No.12/13/DPbS dated 30
April 2010 on GCG Implementation in Sharia Commercial
Banks and Sharia Business Units. Maybank’s UUS’ self-
assessment on governance implementation for the period
of December 2021 resulted in a composite score of 1.24,
indicating that governance implementation is very good.

The recommendations for GCG improvement, which were
part of the assessment’s output, were crucial for us to
follow through. This is a strategic measure that will help us
realize our vision of becoming Indonesia’s leading financial
services provider.
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To ensure the Board of Directors’ tasks and obligations are
carried out effectively, we establish Board-level committees
that are also consistent with the regulations. The Risk
Management Committee, the Internal Audit Committee,
the Assets and Liabilities Management Committee (ALCO),
the Information Technology Steering Committee, and

the Integrated Risk Management Committee are the
committees in question. In addition to these statutory
committees, Maybank Indonesia also has the Credit
Committee, Credit Restructuring Committee, Value
Impairment Committee, Human Capital Committee, and
Personnel Committee.

The committees carry out their various duties and
responsibilities in accordance with the internal provisions of
each Committee, based on the Board of Directors’ decision.
At the end of each fiscal year, we evaluate the performance
of these committees.

According to the Board of Directors’ evaluation for 2021,
the Board of Directors’ committees performed excellently
and in compliance with applicable regulations and the
Bank’s internal policies. Our assessment was based on the
committees’ fulfilment of their duties and responsibilities;
the committees consistently offered second opinions and
solid suggestions to inform tactical and strategic decision
making.

Maybank Indonesia is committed to incorporating
sustainability considerations into all bank activities and

to consistently pursuing efforts that support these goals

in accordance with the OJK’s eight sustainability finance
principles and in alignment with the Maybank Group’s ESG
principles. One of the Bank’s ESG main strategies will focus
on community empowerment and financial inclusion.
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As a member of the Maybank group, the Bank adheres
to the holding company’s strategic direction in carrying
out ESG commitment. Maybank Group established

M25, or Maybank’s Strategy 2025, with the objective

of strengthening Maybank’s commitment to ‘humanise
financial services’ and support the strategic target of being
a regional ESG leader. M25 is a continuation of Maybank
Group’s 2015-2020 ‘20/20 Sustainability Plan,” which
resulted in a number of significant successes, including
growing the Bank’s impacts in communities, expediting
the availability of digital services, and promoting human
resource development.

Maybank Group’s M25 sustainability plan is built on

three pillars. The first focus is on Responsible Transition,
which entails promoting a responsible transition to

a more sustainable and low-carbon economy that is
environmentally and socially sustainable and meets
stakeholder expectations. The second priority area, Enabling
Our Communities, focuses on initiatives to strengthen
community resilience throughout ASEAN by adopting
responsive action to advance economic development and
social welfare. The third focus area is on Maybank Group’s
business practices to ensure Our House is in Order & We
Walk the Talk through good management practices and

to ensure that Maybank’s ESG strategy is built on a solid
foundation of governance, human resource management
strategies, and environmental and social impact
management throughout the value chain.

The pillars have been translated to Maybank Group’s

Sustainability Commitments that consist:

. Commitment 1: Mobilizing RM50 Billion in Sustainable
Finance by 2025

. Commitment 2: Improve the Lives of 1 Million
Households Across ASEAN by 2025

. Commitment 3: Carbon Neutral Position for Scope
1and 2 Emissions by 2030 and Net Carbon Zero
Equivalent Position by 2050

. Commitment 4: Living Sustainability - Achieve
1 Million Hours per annum for Sustainability &
Delivering 1 Thousand Significant SDG-Related
Outcomes by 2025
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The Bank will gradually strengthen its implementation

of Sustainable Finance. Maybank Indonesia will be able

to adopt and integrate ESG practices throughout its

organization. The Bank will take the following strategic

initiatives to accomplish these objectives:

. Improvement of human resource capabilities,
particularly the availability of new skill sets for
personnel required to maintain long-term financial
viability,

. Incorporating ESG considerations into policy
formulation and risk management in business
operations

. Adjustment of operational and information
technology work devices (including bank
infrastructure),

. Create Banking Products and Services solutions that
support sustainable financing and are continually
improved

. Steadily expand the funding portfolio for ESG-based
business activities.

The Bank is committed to continuously developing its
business activities in line with Maybank Group’s ESG
commitment as well as aligning it with sustainable finance
regulations in Indonesia, including POJK 51/2017 and the
newly launched Indonesian Green Taxonomy,

In 2021, the Bank’s human resource development policy was
oriented toward assisting the Bank’s strategy and business
units, particularly in achieving optimal productivity and
winning market competition. The Bank places puts a priority
on achieving human resource capabilities and leveraging
big data analytics to ensure the Bank’s sustainability in the
digital era.

Not only do we prioritize customer service in human
resource management, but we also continue to prioritize
employee involvement and seek to maintain a work
atmosphere that is conducive to growth. To foster this
culture, the Bank will continue to promote a healthy
work environment by emphasizing work-life balance).
Additionally, we retain our personnel through the Best



Employee Award, which recognizes individuals that go
above and beyond to contribute to Maybank Indonesia’s
growth, particularly in the areas of sales and service, while
still internalizing TIGER principles. Additionally, the bank
hosted a virtual “Martabak For Maybankers”, a sharing
session to assist employees with their self-development.
The activity is expected to prepare talents to become future
leaders of Maybank Indonesia, hence increasing trust and
comfort at work.

We perform a thorough organizational identification and
development process to guarantee the Bank’s business
processes continue to be led by qualified individuals,
particularly for crucial roles within the organization.
Additionally, in order to improve effectiveness and
efficiency, as well as to ensure long-term organizational
continuity, we undertook an organizational review.

Through MyHR2u, MyCampus, and MyNet, the Bank
continues to build internal systems for employees.
MyHR2u is an online platform for Bank Maybank Indonesia
employees that provides access to up-to-date information,
applications, and automation processes connected to
staffing and improves communication between employees
and Human Capital Bank Maybank Indonesia. Employees
who already have an Employee Principal Number (NPK) can
log in to MyHR2u using their NPK. MyHR2u is accessible
via websites and mobile applications, with the MyHR2u
mobile version now supporting fingerprint and face ID
authentication.

Additionally, we continue to apply and strengthen
sustainable human resource management using the Recruit
Right, Develop Right, Perform Right, and Reward Right
framework. We accelerate human resource capacities

in numerous areas of competence necessary to develop
human resources that are not only competent, but also
capable of applying Future Ready-related skills on a daily
basis in professional work.
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We acknowledge information technology’s critical role in
ensuring sustainable growth while leveraging the future
potential of the digital economy. As a result, Maybank
Indonesia is committed to prioritizing the strategic role of
information technology (IT) in accomplishing the company’s
vision and mission through product development and
service enhancements in the face of rapid technological
advancement. Additionally, IT contributes to the
measurement, monitoring, and improvement of business
performance and management decision-making in order to
support the Bank’s growth.

Throughout 2021, Maybank Indonesia has taken initiatives
to enhance the capability and stability of its information
technology systems, including modernization of M2U
applications, application system development, software
and hardware rejuvenation, enhancement of information
technology security systems, and, most importantly,
enhancement of human resource quality through the IT
Development Program (ITDP).

Seeing future growth and development potential, we
continue to invest in the information technology area. We
prioritize these investments in three key areas, namely:

1. Application development with a primary focus on
digital services and process automation in order to
support the Bank’s digital transformation strategy,
Regulatory compliance,

Strengthening the resiliency of the Tl system and
infrastructure.

On the other hand, we are strengthening the security of our
systems and infrastructure as part of our commitment to
enhancing cybersecurity through a variety of IT initiatives
designed to safeguard customers’ interests.
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With the goal of improving performance in 2021, we will focus on digital services, automation, infrastructure rejuvenation,
and strengthen Cyber Defence Capability and support the digitalization strategy and automation journey security in order to
increase IT’s contribution to business performance in the coming year.

The Bank amended the membership of the Board of Directors following the 2021 Annual General Meeting of Shareholders
(GMS) held on 26 March 2021. The Annual GMS agreed to appoint Mr. David Formula as Director of Information Technology
for a term beginning immediately following the conclusion of the Meeting and approval by the Financial Services Authority
and ending at the conclusion of the Company’s Annual GMS in 2024.

We congratulate and welcome the new member of the Board of Directors. With the present composition of the Board, we
aim to continue growing in a sustainable manner. The following table summarizes the composition of the Board of Directors
up to the date of this Annual Report:

Taswin Zakaria President Director
Thilagavathy Nadason Director
Irvandi Ferizal Director
Effendi Director
Muhamadian Director
Widya Permana Director
Steffano Ridwan Director
Ricky Antariksa Director
David Formula* Director

*) Maybank Indonesia has received resignation letter from David Formula as a member of Board of Directors on 18 February 2022. In accordance with the Articles of Association, Maybank
Indonesia will hold a GMS to decide upon the said resignation not later than 90 calendar days after 18 February 2022.
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We extend our gratitude and highest appreciation to the Board of Commissioners on behalf of the entire Board of Directors
for all advice, direction, and counsel provided to the Board of Directors throughout 2021. Additionally, we wish to express
our gratitude to our customers, partners, and business partners for their long-standing support, trust, and cooperation.
Additionally, the same appreciation is extended to all Maybank Indonesia employees who have worked diligently to fulfil
their tasks and obligations in support of the Bank’s Vision and Mission. We look forward to continuing to collaborate with
all stakeholders in the future to achieve sustainable performance growth.

Finally, all of us are the alumni of the pandemic, and we are going to be better because of it. The past two years has
shown how resilient and tough we are as a society, and we are going to survive this period as winners. The results of the
Bank, where we were able to perform even better in 2021 than in 2020, are proof of our ingenuity and creativity. These
are important modalities during and beyond the pandemic. Our commitment and dedication, backed by technology
innovations will stay with us as we move ahead.

Jakarta, March 2022
On behalf of the Board of Directors

Taswin Zakaria
President Director
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Director

Taswin Zakaria
President Director

Effendi
Director
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Muhamadian
Director

Widya Permana
Director

Steffano Ridwan
Director

Ricky Antariksa
Director

David Formula*
Director

*) Maybank Indonesia has received resignation letter from David Formula as a member of Board of Directors on 18 February 2022. In accordance with the Articles of Association, Maybank
Indonesia will hold a GMS to decide upon the said resignation not later than 90 calendar days after 18 February 2022.
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“We genuinely hope that the
measures we took will contribute to
the development of harmony and
collaboration in pursuit of tangible
solutions beneficial to the ummah.”

By saying Alhamdulillahi Rabbil ‘Alamin, let us be grateful
to Allah SWT for all the gifts and graces blessed upon us.
Hopefully Salawat and Greetings are always bestowed on
the Prophet Muhammad and his Ummah.

With the global Coronavirus (COVID-19) pandemic in

its second year, The Shariah Supervisory Board (SSB) of
Maybank Indonesia Shariah Business Unit (SBU) continues
to ensure that it can carry out its duties and responsibilities
by complying with health protocols amid this condition.

Alhamdulillah, SSB has accomplished twenty-three (23)

meetings throughout 2021 and delivered SSB’s opinions

pertaining Shariah products and business activities as well

as give other necessary suggestions and recommendations

for the business activities of Maybank Indonesia SBU. The

assessment of products and activities from the view point

of Shariah compliance include:

*  Maybank U iB Savings

e Shariah Financing Products by transactions - L/C iB,
SKBDN iB, and Incoming Documentary Collection Ib
(Shariah trade financing)

e Others

Pertaining to Shariah review, SSB has conducted
supervision and examination in the Tt and 2" semesters of
this year as follows:

*  Random testing of product samples and transactions
from both Shariah Branch Offices and Maybank
Shariah Services in all regions

e Sharing sessions with employees to give
enlightenment and insight over the essence of the
aspects of Shariah.

Dr. H.M. Anwar Ibrahim, MA
Chairman
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Consequently, this year SSB provides training to
Operational Governance (OGO) / Branch Internal Control.
On a quarterly basis, SSB has reported the results of

its supervision to the OJK with copies to the Board of
Commissioners and Directors for their consecutive action.

Over the year of 2021, SSB has seen the consistency of
Maybank Indonesia during the implementation of the
Shariah First strategy and Leverage Business Model which
become Maybank Indonesia’s Key Differentiator as an
Innovative and Thought Industry Leader in the Islamic
banking industry while maintaining the compliance of its
business and operational with Shariah principles.

The fulfillment of Maybank Indonesia’s Shariah business
activity compliance with the Shariah principle is ensured
trough the commitment to continuously emphasize

the implementation of Shariah Governance Framework
(SGF) and Shariah Compliance Policy (SCP) to all internal
stakeholders. Furthermore, SSB together with Shariah
Advisory & Assurance Unit (SAA) has administered courtesy
meetings and virtual training on General Shariah Principle
with Maybank Indonesia’s Management and key employees
as an effort to strengthen the Shariah principle in the Bank.

Maybank Indonesia SBU also continues to play an active
role in managing the Benevolence and Zakat Fund at the
Shariah banking. In order to meet the Ummah welfare
objective, SSB has been consistently requested to provide
its forethought concerning the plan and realization of the
benevolent funds’ distribution program, especially to help
those hit hardest by the pandemic.

We are deeply appreciative of the management’s initiative
to empower Indonesia’s mosque communities through
Masjid Berkah Festival. This was the kind of social empathy
that we would like to see sustained going forward,
especially to solidify the social role of shariah economy in
Indonesia.

We are also grateful for the management’s growth spirit
and the drive to actively contribute to providing shariah
economy education and literacy through Shariah Thought
Leader Forum, a cross-stakeholder communication
forum. Moreover, through Shariah Research Paper, the
management actively engages researchers and academia
to contribute their ideas for the industry. We genuinely
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hope that the measures we took will contribute to the
development of harmony and collaboration in pursuit of
tangible solutions beneficial to the ummah.

In general, from the surveillance conducted throughout
2021 SSB conclude that the activity of Maybank Indonesia
SBU has been aligned with the DSN-MUI Fatwa, SSB
opinion and applicable Shariah principles as well as other
related regulations.

The management is expected to continue its commitment
in maintaining the fulfillment of shariah principles as well as
compliance with applicable laws and regulations. Moreover,
the establishment of Shariah first strategy underlying each
of Maybank Indonesia’s product and banking program

being offered certainly requires extra attention from all
department to assure that the principles of prudence and
reputation are consistently met in carrying out the shariah
activities. The implementation of this strategy is expected
to have a significant contribution to the development of the
national Shariah banking industry.

In summary, SSB wishes to extend its gratitude and highest
appreciation to the Management and employees for the
achievement of Maybank Indonesia SBU performance in
2021.

SSB invites all stakeholders to keep on praying and make
effort towards the end of COVID-19 pandemic in shortest
time. Hopefully, may Allah Ta’ala always bestowed taufik
and guidance to all of us in carrying out Islamic banking
activities particularly during this difficult time, so as to
enable achieve a bless full sustainable business growth in
the future.

Wassalamualaikum warahmatullahi wabarakatuh.

Jakarta, March 2022
On behalf of the Shariah Supervisory Board

—

Dr. H.M. Anwar Ibrahim, MA

Chairman
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We, the signatories, hereby stated that all information contained in the 2021 Annual Report of PT Bank Maybank Indonesia Tbk
has been comprehensively presented and fully accountable for the accuracy of the contents of the company’s Annual Report.

This statement is made truthfully.
Jakarta, March 2022

President Commissioner
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Independent Commissioner Independent Commissioner Independent Commissioner Independent Commissioner
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Commissioner Commissioner

*) Maybank Indonesia has received resignation letter from Dato’ Sri Abdul Farid Alias as the President Commissioner on 31 January 2022. In accordance with the Articles of Association,
Maybank Indonesia will hold a GMS to decide upon the said resignation not later than 90 calendar days after 31 January 2022.
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We, the signatories, hereby stated that all information contained in the 2021 Annual Report of PT Bank Maybank Indonesia Tbk
has been comprehensively presented and fully accountable for the accuracy of the contents of the company’s Annual Report.

This statement is made truthfully.
Jakarta, March 2022

President Director
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Director Director Director

*) Maybank Indonesia has received resignation letter from David Formula as a member of Board of Directors on 18 February 2022. In accordance with the Articles of Association,
Maybank Indonesia will hold a GMS to decide upon the said resignation not later than 90 calendar days after 18 February 2022.
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Company Name Composition of Shareholders
PT Bank Maybank Indonesia Tbk iIZrI;I:anI:T:;ZIiItd 45.02%

Maybank Offshore

Nick Name
Maybank Indonesia I I I

Date of Establishment
15 May 1959

Company Name Change Effective Date

PT Bank Internasional Indonesia Tbk changed to PT Bank
Maybank Indonesia Tbk (Company name change has been
effective as of September 23, 2015)

Business Field
Commercial Banks / Banking Services

Legal Basis of Establishment ELP

+  Business license as a Commercial Bank through
Decree of the Minister of Finance of the Republic
of Indonesia N0.138412/U.M.Il dated October 13,
1959, which was amended by Decree of the Financial
Services Authority Commissioner Number 18/
KDK.03/2015 dated September 23, 2015

+ Business license as a Foreign Exchange Bank through
Decree of the Board of Directors of Bank Indonesia
No.21/11/DIR/UPPS November 9, 1988

Authorised Capital |=——=

Rp12,864,765,605,400 or 476,608,857,231 shares consisting of:

« Rp349,331,607,900 or 388,146,231 Class A shares
nominal Rp900 per share

. Rp2,000,520,000,000 or 8,891,200,000 Class B shares
nominal Rp225 per share

« Rp10,514,913,997,500 or 467,329,511,000 Class D shares
nominal Rp22.50 per share

Issued and Fully Paid Capital

Rp3,855,908,223,675.50 or 76,215,195,821 shares consisting of:

+ Rp349,331,607,900 or 388,146,231 Class A shares
nominal Rp900 per share

+ Rp2,000,520,000,000 or 8,891,200,000 Class B shares
nominal Rp225 per share

+ Rp1,506,056,615,775.50 or 66,935,849,590 Class D shares
nominal Rp22.50 per share

Share Listing Date
21 November 1989

Stock Exchange
Indonesia Stock Exchange

Stock Code Isin Code Swift Code
BNII ID1000099302 IBBKIDJA
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Corporate Services 33 -96%

(Labuan) Sdn. Bhd

UBSAGLondon 18.31%
Publik 2.71%

<

Head Office Address

Sentral Senayan IlI

JI. Asia Afrika No. 8, Gelora Bung Karno
Jakarta 10270, Indonesia

(62-21) 2922 8888
(62-21) 2922 8799

customercare@maybank.co.id
www.maybank.co.id

l€

& dm@ &

< hit]

eoe Contact Center

customercare@maybank.co.id
investorrelations@maybank.co.id

www.facebook.com/Maybankindonesia
@MaybankID
@maybankid

150061

®EO® (¢

Subsidiaries
« PT Wahana Ottomitra Multiartha Tbk 67.49%
« PT Maybank Indonesia Finance (99,99%)

Number of Employees Total Assets
6,803 Employees Rp168.8 trillion

Associates Memberships
Inisiatif Keuangan Berkelanjutan Indonesia (IKBI)

Data Access and Corporate Information
Corporate Secretary

Sentral Senayan IlI, Lantai 25

JI. Asia Afrika No. 8

Gelora Bung Karno - Senayan

Jakarta Pusat 10270 Indonesia

T: +62 212922 8888

F:+62 212922 8914

E: CorporateSecretary@maybank.co.id

Investor Relations

Sentral Senayan IlI, Lantai 9

JI. Asia Afrika Indonesia. 8

Gelora Bung Karno - Senayan
Indonesia Pusat 10270 Indonesia

T: +62 212922 8888

F:+62 212922 8914

E: InvestorRelations@maybank.co.id
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Maybank Indonesia
in Brief

COMPANY NAME CHANGE BRIEF
INFORMATION

7~ BASIS OF RATIFICATION

Resolution of Extraordinary General Meeting of Shareholders
(EGMS) of PT Bank Internasional Indonesia Tbk dated 24
August 2015,

Approval of Ministry of Law and Human Rights of Republic of
Indonesia by means of Decree of Ministry of Law and Human
Rights No. AHU-0941203. AH.01.02 Year 2015 dated 26 August
2015

Decree of Board of Commissioners of Financial Services
Authority No.18/KDK.03/2015 dated 23 September 2015
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Maybank Indonesia in Brief

PT Bank Maybank Indonesia Tbk is one of the leading
private banks in Indonesia which is part of the Malayan
Banking Berhad (Maybank) Group, one of the largest
financial service provider groups in ASEAN. Previously, PT
Bank Maybank Indonesia Tbk named PT Bank Internasional
Indonesia Tbk (BII) established on May 15, 1959, and
obtained foreign exchange bank license in 1988 and listed its
shares on the Jakarta and Surabaya Stock Exchanges (now
Indonesia Stock Exchange) in 1989.

In 2008, Maybank acquired BII through its wholly owned
subsidiary, Maybank Offshore Corporate Services (Labuan)
Sdn. Bhd. (MOCS) and Sorak Financial Holdings Pte. Ltd.
(SORAK). Then, through the Extraordinary General Meeting
of Shareholders decision, PT Bank Internasional Indonesia
Tbk dated August 24, 2015, the approval of the Minister

of Law and Human Rights of the Republic of Indonesia
through Decree of the Minister of Law and Human Rights
No. AHU-0941203. AH.01.02 of 2015 dated August 26,
2015, and Decision of the Board of Commissioners of the
Financial Services Authority (OJK) No.18/KDK.03/2015
dated September 23, 2015, Bll changed its name to Maybank
Indonesia, affirming its identity as an integral entity that

is inseparable from the Maybank Group which constantly
strives to present Humanising Financial Services to all
stakeholders.

Maybank Indonesia provides a comprehensive range

of products and services for individuals and corporate
customers through Community Financial Services (Retail
Banking and Non-Retail Banking) and Global Banking
services, as well as automotive financing through
subsidiaries, WOM Finance, for two-wheeled vehicles and
Maybank Finance for four-wheeled vehicles. Maybank
Indonesia also continues to develop digital banking services
and capacity through M2U 1D App, M2U ID Web and various
other channels.

72

As of the end of 2021, Maybank Indonesia has 356 branches
that include Shariah branches spread across Indonesia and
one overseas branch in Mumbai, India. In addition, Maybank
Indonesia also has 22 Mobile Cash vechicles and 1,033 ATMs
connected to more than 20,000 ATMs within ATM PRIMA,
ATM BERSAMA, ALTO, CIRRUS network and connected to
3,500 Maybank ATMs in Singapore, Malaysia and Brunei.

As of December 31, 2021, Maybank Indonesia managed
Rp114.9 trillion in customer deposits and has total assets
worth Rp168.8 trillion.
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Corporate

The Maybank brand is not just a
name,

outlined in its visual identity so that
it reflects outlined in its visual
identity so that it reflects.

‘ Maybank

is a symbol of noble and
great power. A symbol that indicates Maybank’s
honest leadership and strength.

The “friendly” typeface symbolises a down to earth
human character. The letterings are designed
uniquely and easily legible, refining the appearance
of the dashing and mighty.
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Established on May 15,1959

by eleven business players Bank Tabungan Exchange Bank.

originating from Jakarta, Untuk Umum 1895

Bandung, Magelang, Semarang ~ Surabaya. +  Listed its shares on Jakarta

and Surabaya. Stock Exchange and Surabaya
Stock Exchange (now the
Indonesia Stock Exchange).

.............................................. L YOO
«  Officially announced the Bank’s new logo - Maybank Indonesia - .

74

Signed a Memorandum

that is in line with the Maybank Group corporate identity, hence
providing added value to the customers.

Issued Shelf Registered Subordinated Bonds Il Bank Maybank

1979 1988-1989

Merged with PT »  Obtained license as a Foreign

Issued Visa and
MasterCard kredit cards

Became the first issuer
of Mastercard Travelers
Cheque

Announced the change of name of PT
Bank Internasional Indonesia Tbk to PT
Bank Maybank Indonesia Tbk, hence

becoming one entity with Maybank

Group.

Indonesia Tranche Il Year 2016 with a nominal amount of Rp800

billion and Shelf Registered Sukuk Mudharabah | Bank Maybank .
Indonesia Tranche Il Year 2016 with a nominal amount of Rp700

billion.

Achieved notable performance from
Shariah Banking by taking the 5th position

in Shariah Banking industry and the 1st
position in the Shariah Business Unit in

Supported the National Infrastructure Development by providing
shariah financing facility to PT Waskita Karya (Persero) Tbk and PT

Jasa Marga (Persero) Tbk.

of Understanding
(MoU) with PT Railink

to support a cashless
transaction for payment

system of Soekarno-
Hatta International
Airport train.

Issued Shelf Registered
Bonds Il Tranche |
amounting to Rp835
billion and Shelf
Registered Sukuk
Mudharabah Il Tranche
| amounting to Rp266
billion.

Issued Negotiable
Certificate of Deposits
(NCD) amounting to
Rp400 billion.

Appointed as one of Hajj Funds
Management Partners (BPS-BPIH) by Hajj
Funds Management Agency (BPKH) and
subsequently launched Hajj and Umrah
savings account named MyArafah

Issued Shelf Registered Bonds Il Tranche
Il and Tranche Il at Rp645.5 billion and
Rp379 billion respectively

Completed Rp2 trillion rights issue

Provided Indonesia’s first ever shariah
hedging facility to corporate customers

Undertook strategic partnership with

PT Angkasa Pura Il (Persero) (“AP 11”) by
providing additional term loan facility of
Rp3 trillion

terms of assets

Launched internet-based mobile banking
“Maybank2U”

Issued Shelf Registered Bond Il
Tranche IV and Shelf Registered Bond
Il Tranche | at Rp640.5 billion and
Rp1 trillion respectively

Launched the new M2U Maybank
App mobile banking application with
a more modern and user-friendly
appearance.

Joined the Indonesian Sustainable
Financial Initiative (IKBI) as a form
of commitment to implement
sustainable finance

Offered Cash Collection Solution
facilities for the first time to
corporate customers of PT Federal
International Finance (FIF GROUP)
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Perjalanan Kami

2003-2004 2006 o008

»  Thefirst local bank to provide Cash Deposit Launched Corporate Social Acquired by Malayan Banking
Machine (CDM) service. Responsibility program Berhad (Maybank) through
namely “Bll Berbagi” a wholly owned subsidiary,
»  Thefirst local bank to introduce multifunction MOCS.
shariah cards functioning as charge card, debit
card and ATM.

2014 2013 2012

»  Launched Micro Banking Services, Bll Pilihan Bijak Mitra

Usaha. “The Best Bank in e Thefirst bank in Indonesia
Service Quality” for to provide Paperless
»  Issued Subordinated Bonds of Rp1.5 trillion and Sukuk four consecutive Account Opening System
Mudharabah of Rp300 billion. years according to to reduce time in account
Institute of Service opening service.
«  Conducted Right Issue VII of Rp1.5 trillion. Management Studies
(ISMS) Trisakti. »  Broke new records with total
«  Launched the “Shariah First” strategy as Shariah products assets exceeding Rp100

and service provider across business segments.

trillion and net profit of
more than Rpa trillion.

«  Provided Musyarakah financing facility to Garuda
Indonesia.

o
«  Allianz Life and Maybank Indonesia introduced
downtime life insurance, SmartProtection and

iB SmartProtection for the financing of both
conventional and sharia products.

*  Maybank took an active role in supporting the
Government to fight COVID-19 outbreak through
a series of social activities, including; donating
personal protective equipment (PPE), providing
basic groceries and food packages to the affected
communities, including the disabled.

e Maybank was named “The World’s Best Consumer
Digital Banks 2020” for the Asia-Pacific region and
the “Best Website Design” for the sub-category
award.

*  Maybank became the first bank in Indonesia to
facilitate PT Bio Farma Inc, a state-owned producer
and distributor of pharmaceutical products, in the
response to COVID-19 through vaccine supply.

e Maybank was named “Best Digital Bank” in the 3rd
Global Retail Banking Innovation Awards 2020 held
by Digital Banker.
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Organisational

Shariah Supervisory

Board

Risk Oversight
Committee

Nomination &
Remuneration Committee

Integrated Good
Corporate Governance

Whistleblowing
Governance
Committee

Catatan:

BOARD OF COMMISSIONERS

. Committee (ALCO)

_Management Committee -

Risk Management
Committee

Asset Liabilities

Internal Audit
Committee

IT Steering
Committee

Integrated Risk

Other Supporting :
Committees

DIRECTOR LEGAL,

COM

PLIANCE, CORPORATE

SECRETARY and ANTI FRAUD
MUHAMADIAN

DIRECTOR RISK
MANAGEMENT
EFFENDI

DIRECTOR
OPERATIONS
WIDYA PERMANA

Internal Audit

Corporate & Brand
Communications
MOCH. TOMMY HERSYA
PUTERA

Digital Office

. MICHEL HAMILTON

SONNY SUPRIYADI

ROMY HARDIANSYAH

HARISENO ACHARYAMA

* Strategy, Transformation &'

" Pricing & Data Analytics '
Shariah Banking (UUS)

4v Community Distribution 2 ‘
HARRYANTO PRAMONO

Corporate Legal & Litigation

. ADITYA RAKHMAN ALAM

Compliance
TENANG SITEPU

Corporate Secretary

. HARRIS P. SIMANJUNTAK |

 Financial Crime Compliance & 1

National Anti Fraud »
ANDIKO

Credit Risk Management '

IMANUEL CIPTA IDAMAN
TARIGAN

¢ Operational Risk & Business

Continuity
SURYO PRASETYA

 Enterprise Risk Managemen't"' :

YOSEF OKTAVIANUS S.

< Retail Credit Portfolio & Policy

EMIL ANANDA HILMY

" Non Retail Credit Policy &

Strategic Risk Management

A. DIMAS AGUS NUGROHO

" Market, Liquidity & Treasury ‘

Credit Risk Management
SAM R. SOELAEMAN

GB & BB Remedial
CHARLES AGUSTINUS
RUNTU (PJS)

7" SME & Consumer Collection 1
EDWIN D. BRETHONIERE

Credit Operation
DEWI YULIA WARDOYO

. Operation Processing Center
IRWAN SANTOSO

Customer Experience
Management
CLARA INDA TIARA

Delivery Channel & Cash
Operation
BENYAMIN NURPATRIA
SETIAWAN F

7 Operation System Support &
Development
JANTO TIRTADJAJA

* Branch Operations Assurance !
— HENDRIK PROGO

| Branch Control Operations ‘
IWAN SUHERMAN KOK

1) In the discharge of its duties, Internal Audit reports to the President Director or the Board of Commissioners, and is authorized to communicate directly with the Board of Directors,

Board of Commissioners, Audit Committee and the Shariah Supervisory Board.
2) Coordination with Director of Community Financial Services.
3) The National Anti Fraud function is responsible to the President Director, and have a direct communication andreporting line with the Board of Commissioners.
4) Double solid reporting line to Director of Finance.
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GENERAL MEETING OF
SHAREHOLDERS

BOARD OF DIRECTORS

PRESIDENT DIRECTOR

TASWIN ZAKARIA

DIRECTOR BIRECTOR DIRECTOR : : DIRECTOR
ORMATIO AN CAPITA FINANCE .'_A S COMMUNITY FINANCIAL
OLO AN A B THILAGAVATHY ey AN ARl SERVICES
DAVID FORMULA NADASON STEFFANO RIDWAN

Technology Solution

Technology Operations
TONY MUIS (PJS)

Technology Architecture
JUAN HASANG

" Technology Compliance &
H Management H
:EDWARD CAHYADI KARSONO!

Business Human Capital 1

i Development & Strategy

; NIKEN SAVITRI

i Talént VMarna;genV]Ventr & o
— Organization Learning
SETYORINI RAHAYU

DAMARWULAN

Reporting Lines

Coordination Lines

Supervision Lines

Treasury

" | MADE BUDHI P ARTHA .

— i Finance & Accountin Local Corporate & H Consumer
IGNATIUS ADELBERTUS - NELDA VICTORIA SIBURIAN LUTEAG AT g Multinationals - SUKIWAN SUBSIDIARIES
HENDARMAN TEDJA 1

. - PT Wahana

] Technology Services Business Human Capital 2 Financial Planning . ) Ottomitra
— ; : b b i Public Sector RSME Banking Multiartha Thk

_ HARRISONRAJAGUKGUK™ L PAULUSDANANG YANRI | Performance Management & RICHARD ML SILAEN TJHANG DAVID W ultiartha Tb

HATMOKO Investor Relation

e —— S — . NURMALA DAMANIK PT Maybank

i Technology Digital e Indonesia
u Banking o ————— Financial Institution Group - SME PLUS Banking Finance

i HARYONO | Talent Acquisition ! Corporate Finance & Capital MADE BUDHI P ARTHA - PAULUS CHOLOT

O RAHARTATY — Management i ANAA

: e DAVID J
| i Technology Alliance B —

f LEO HANDY RODJITO i HC Operations S Transaction Banking Busi Banki

- CHAIRANY 7 Procurement, Premises & - | GEDE WIDYA E M:ISQI;]:IS\ISAE;II]UIQ?N

) ‘ DANUSAPUTRA Vendor Relation ANANTAYOGA
M Technology Productions S EDUARD HARIANTO .

i TONY MUIS Rewards, Organization GIASI ~ Global Markets & Corporate

Wealth Management
SUMITRO

Business Planning &

Performance Management 4) |

ANTHONY SUTANTO

B REZA VARINDRA

Marketing Communication

"~ EDWARD CAHYADI - Employee Relations & Health "
1 KARSONO (PJS) - Safety H
S R. M. DONNY i Retail Credit Process &
" Maybank Indonesia - India |- Fraud Monitoring

DERANOVITRI

I~ HERMAWAN SETIAWAN

E Assurance

Non Retail Credit Process

Segment, Strategy & Quality :
WIDRAWAN HINDRAWAN

~ CFS Business Planning 4
ABDUR RAZZAQ

PT Bank Maybank Indonesia Tbk
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Vision, Mission and
Corporate Culture

P To be the leading financial services provider in
Vision ©eedne | o
Indonesia, driven by passionately committed and

innovative people, creating value and serving

communities.

We focus on providing
convenient access to
financing in both physical

and digital environments.
%
‘ We advise our customers
based on their needs.
° o /
Financial ~

We are committed to

SerV|Ces © offering fair terms and
\prlcmg. D
~

We prioritise customer
experience using next
generation digital
technologies.

\_ /

Board of
Commissioners and
Board of Directors
Approval for the

Bank’s Vision and
Mission
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Corporate Culture
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Teamwork

We work together as a team

Excellence & Efficiency

We are committed to deliver
outstanding performance and
superior services.

We are honest,
based on mutual respect and professional and ethical
dignity. in all our dealings.

Growth
We are passionate about
constant improvement
and innovation.

iy N g 1T b bl i)
affin perctaner b

Relationship Building

We continuously build long-term and
mutually beneficial partnership.
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Core

The main and supporting lines of business according to Company’s latest Articles of Association detail that the Bank’s
objectives and business fields are General Banking businesses. In accordance with Article 3 of the Bank’s latest Articles of
Association, to achieve these aims and objectives, the Bank carries out the main business activities and support as follows:

CORE BUSINESS

a. Accumulate funds from the public in in the form of demand deposits, time deposits, v
certificates of deposit, savings and/or other equivalent forms.

b. Issue Letters of Credit. v

c. Buy, sell or guarantees at own risk and for the benefit of and at the behest of its v
customers, letters, as follows:

. Draft notes whose validity period is not longer than the normal are accepted by the v
Company;

II. Letters of credit and other securities whose validity period is not longer than in the v
normal of trading securities in question;

Il. Government securities and government guarantees;

IV. Bank Indonesia Certificates (SBI);

V. Bonds;

VI. Futures trading

VII. Other term securities

d. Provide loans.

L L S <

e. Borrow funds and/or lend funds to other banks, either by using letters,
telecommunication advice or by promissory notes, checks, or other means.

<

f. Transfer funds, both for its own sake, and for the benefit of customers.

g. Receive payments from bills for securities and perform calculations with or between
third parties.

h. Provide safe storage to store valuables and securities.

i. Conduct safekeeping for the benefit of other parties based on contract.

j. Placing funds from customers to other customers in the form of securities not listed v
on the stock exchange.

k. Perform Factoring, Credit Card business and Trustee activities.

| Carry out all other activities commonly carried out by the bank insofar as they do not
conflict with the applicable statutory provisions, including acting as a Custodian Bank.

m. Provide financing and/or conducting activities based on Shariah Principles, in v
accordance with the provisions stipulated by the Financial Services Authority and the
National Shariah Council.

n. Carry out temporary investment activities to overcome the consequences of credit v
failures or financing failures based on Shariah Principles, provided that bank must
withdraw participation, by fulfilling the conditions set by the Finansial Services
Authority.

8o
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Core Business

SUPPORTING BUSINESS ACTIVITIES

a. Conduct activities in Foreign Exchange in accordance with the provisions stipulated v
by the Financial Services Authority.

b. Partake in equity capital involvement in banks or other companies in the financial v
sector, such as leasing, venture capital, credit card business, consumer financing,
securities companies, insurance, and settlement and deposit clearing institutions, by
fulfilling the conditions set by the Financial Services Authority.

c. Carry out temporary investment activities to overcome the consequences of credit v
failures or financing failures based on Shariah Principles, provided that bank must
withdraw participation, by fulfilling the conditions set by the Finansial Services

Authority.

d. Act as founder and administrator of a Pension Fund in accordance with the provisions v
of the applicable pension fund legislation.

e. Sell all or part of collateral, through auction or otherwise, in the event that the debtor v
does not fulfill its obligations to the Company, provided the purchased collateral shall
be disbursed as soon as possible.

f. Carry out all other business support that is commonly carried out by a bank insofar as v

it does not conflict with applicable laws.

As of 31 December 2021, Maybank Indonesia has carried out all business activities stipulated in the latest Articles of
Association.
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Products

82

Maybank Reguler Savings
Maybank MAKSI Savings
Maybank Pro Savings
Maybank Woman One Savings
Maybank SuperKidz Savings
Maybank MyPlan Savings
Maybank Super Valas Savings
Maybank TabunganKu
Maybank Tabungan SimPel (Simpanan Pelajar)
Maybank EduPlan Savings
Maybank U Savings

Maybank Rupiah Demand Deposits
Maybank Valas Demand Deposits
Maybank Multicurrency Demand Deposits
Maybank DHE Demand Deposits

Investment Loans

Working Capital Loans

SME Loans

Kredit Usaha Rakyat

Distributor Financing

Supplier Financing

Community Financing

Commercial Property Financing

Kerjasama Perbankan Kredit UMKM (KPKU)

Maybank Premier

Third Party Fund Services

- Government Bonds

- Mutual funds (open mutual funds including offshore-
based instruments and structured mutual funds -
protected and index mutual funds)

- Dual Currency Investment

- Bancassurance (Life Insurance and General Insurance)

Maybank Time Deposits
Maybank On-Call Time Deposits
Maybank Online Time Deposits

M2U ID App

M2U ID Web

Maybank ATM

Maybank Phone Banking
Maybank Direct Debit
Maybank Virtual Account
Western Union

Kredit Properti

Kredit Properti Multiguna
Kredit Properti Plus

Kredit Properti Bebas Bunga
Kredit Properti Fix & Fix

Maybank Infinite Credit Card
Maybank Platinum Credit Card
Maybank White Card Credit Card
Maybank JCB Credit Card
Maybank Corporate Credit Card
Maybank Personal Loans

Maybank Finance:

Investment Financing
Multipurpose Financing
Working Capital Financing

WOM Finance:

Multipurpose Goods

Multipurpose Services

Investment Financing - Sales and Leaseback

Working Capital Financing

Sales Purchase Financing - Murabahah Agreement
(Shariah Financing)



*  Foreign Exchange (Spot, Forward, Swap, DNDF)

*  Fixed Income (Bond)

* Interest Rate Swap (IRS)

e Cross Currency Swap (CCS)

¢ Currency Option

* Interest Rate Futures

e Forward IB

e Cross Currency Hedging IB (CCH IB)

e Call Spread Option (CSO)

e Dual Currency Investment (DCI)

*  Swap Investment (SWI)

e Digital Investment

*  Money Market (Interbank Lending/Borrowing, Repo,
Rev. Repo, Cross Ccy Repo)

e Other Treasury Services

Import
e Letter of Credit (LC) - Sight & Usance:
LC Local/ SKBDN - Sight & Usance
e LC/SKBDN Usance Payable at Sight and LC / SKBDN
Usance Payable at Usance
Inward Documentary Collection
Trust Receipt Financing
Shipping Guarantee
Export
*  Export LC/SKBDN Advising
e Transfer L/C/SKBDN
e L/C Confirmation
*  Pre-shipment Financing
*  Post Shipment Financing (Negotiation & Discounting)
e Export Collection Basis
e Outward Documentary Collection
Bank Guarantee
e Standby LC
e Demand Guarantee
¢ Counter Guarantee
*  E-Guarantee
Structure Trade Finance
¢ Invoice Financing Buyer
* Invoice Financing Seller
e Forfaiting
e Banker’s Acceptance

Annual Report 2021

Product and Services

+  Safekeeping Services:
- Bond Settlement
- Bond Safekeeping
- Corporat Action

*  Fund Services:
- Fund Accounting
- Unit Registry

*  Payment Services

- Outgoing Fund Transfer (Overbooking, SKN,
RTGS & Real Time Online Transfer)

- Outgoing Remittance (SWIFTgpi)

- Outgoing Remittance (Local Currency
Settlement) using the respective local
currencies of the related countries (IDR, MYR,
CNY)

- Payroll Payment

- Bulk Payment

- Tax Payment (Modul Penerimanaan Negara)

- Cash Delivery

*  Collection Services

- Incoming Transfer (Overbooking, SKN, RTGS &
Real Time Online Transfer)

- Incoming Remittance (SWIFTgpi)

- Incoming Remittance (Local Currency
Settlement) using the respective local
currencies of the related countries (IDR, MYR,
CNY)

- Foreign Worker Telegraphic Transfer (FWTT) dan
Foreign Telegraphic Transfer (FTT)

- Cheque Clearing (Inkasi & Intercity Clearing)

- Cash & Cheque Deposit

- Cash & Cheque Pick Up Service

- Direct Debit & SKN Direct Debit

»  Liquidity Management Services

- Scheduled Transfer

- Target Balance

- Funding Balance

- Sweep In, Sweep Out & Sweep Balance

c Information/Account Managemetn Service

- MT940/950 Statement
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Maybank2E (M2E)
- Overbooking
- Outgoing Transfers (SKN/RTGS)
- Foreign Currency Transfer (Remittance)
- Multi Payment
- Payroll
- Multi Debit
- Sweeplin
- Sweep Out
- Sweep Balance

Maybank iB Savings (Mudharabah, Wadiah)
Maybank MAKSI iB Savings (Mudharabah)
Maybank Pro iB Savings (Mudharabah)
Maybank Women One iB Savings (Mudharabah)
Maybank SuperKidz iB Savings (Mudharabah)
Maybank MyArafah iB Savings

Maybank MyPlan iB (Mudharabah)

Maybank TabunganKu iB (Wadiah)

Maybank Simpel iB (Mudharabah)

Maybank Super Valas iB (Mudharabah)

Maybank iB Demand Deposits (Mudharabah, Wadiah)

Maybank iB Time Deposits (Mudharabah)

Maybank Rekening Tabungan Jemaah Haji (RTJH)

(Mudharabah
Maybank U Savings iB

- Portfolio Management
- Account Statement
- User Linking
- Cheques/Bilyet Giro Request
- Tax Payment MPN G2
- Bill Payment
*  Maybank CoOLPAY (Corporate Online Payment
Gateway & Financial Value Chain)
- Payment Gateway
- Financial Value Chain

*  Consumer
Cash

- Property Financing iB (Murabahah,
Musyarakah Muthanagisah)

- Property-Based Consumer Financing Ib
(Musyarakah Muthanagisah)

- Musyarakah Muthanagisah (MMQ) Top Up

- Joint Financing - Auto Finance Syariah

*  Non Consumer
Cash

- Musyarakah Mutanaqgisah (MMgq) Non-
Consumer Financing iB

- Musyarakah Financing

- Mudharabah Financing

- Murabahah Financing

- Leasing iB (ljarah)

- Invoice Financing Ib

Non Cash
- Letter of Credit (L/C) iB (Kafalah)
- Domestic L/C iB (Kafalah)
- Shariah Guarantee (Guarantee iB)

Other Shariah Banking Services

- Restricted Profit-Sharing Investment Account
iB

- Foreign Currency Hedging iB

- Financing Received iB

- Shariah Mutual Fund

- Shariah Life Insurance Product with Business
Reference Model

- Shariah Life Insurance Product with Integrated
Business Model

- Shariah Life Insurance Product (PAYDI)



Board of

Changes of the Board of Commissioners Composition

Pursuant to the resolution of the Annual GMS Fiscal Year 2021 dated 26 March 2021, there was a change of the Board of
Commissioners composition, in which the appointment of new Independent Commissioner member, Putut Eko Bayuseno,
with the tenure following the closing of the Annual GMS 2021 until the closing of the Annual GMS in 2024.
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Dato’ Sri Abdul Farid Alias

President Commissioner

Citizenship
Malaysian citizen
Age

53 years old
Domicile
Malaysia

History of Education

e Bachelor of Accounting, Pennsylvania State University, USA
*  Master in Business Administration, University of Denver, USA
*  Advanced Management Program, Harvard Business School

Legal Basis of Appointment

*  Appointment: Resolution of Annual General Meeting of Shareholders (AGMS)
dated 31 March 2017

e Effectively in serve: 12 December 2017

*  Reappointment: AGMS dated 30 March 2020

Working Experience

*  Officer-Assistant Manager, Aseambankers (1992-1994)

e Assistant Manager, Schroders Malaysia (1994-1995)

*  Senior Manager-Assistant General Manager, Malaysian International Merchant
Bankers (1996-1997)

Vice President, JP Morgan Malaysia-Singapore (1997-2005)

Director, Khazanah Nasional Berhad (2005-2008)

Head of International, Malayan Banking Berhad (2009-2010)

Deputy President & Head of Global Banking, Malayan Banking Berhad (2010-2013)
Chairman, ASEAN inter-Regional Relations, ASEAN Banking Council (ABC) (2010-
2013)

Member, Malaysia - Pakistan Business Council (2010-2012)

Director, Maybank Investment Bank Berhad (2011-2017)

Member, Malaysia - Thailand Business Council (2013-2014)

Member, IIF Emerging Markets Advisory Council (2013-2021)

Member, Investment Panel of Kumpulan Wang Persaraan (Diperbadanan) (KWAP)
(2013-2019)

Director, Maybank Ageas Holdings Berhad (2013-2017)

Commissioner, PT Bank Maybank Indonesia, Tbk. (2013-2017)

Chairman, Malaysian Electronic Payment System Sdn Bhd (MEPS) (2013-2017)
Panel Member of National Trust Fund, Malaysia (2018-2020)

Concurrent Position

Member, Asian Banker Association (ABA) Policy Advocacy Committee (since 2009)
Director, Cagamas Holdings Berhad (since 2013)

President & Chief Executive Officer, Malayan Banking Berhad (since 2013)
Chairman, The Association of Banks in Malaysia (since 2013)

Member, Visa Senior Client Council Program (since 2013)

Co-Chair, IIF Emerging Markets Advisory Council

Vice Chairman, Asian Institute of Chartered Bankers (since 2013)
Director, Asian Banking School (sejak 2015)

Director, STF Resources Sdn Bhd (since 2016)

Director, Financial Industry Collective Outreach (since 2017)

Director, Payment Network Malaysia Sdn Bhd (PayNet) (since 2017)
Director, Maybank Singapore Limited (since 2018)

Committee Membership
Member of the Nomination and Remuneration Committee

Education and Training 2021

*  ASEAN Central Governors and Financial Institution CEOs Dialogue - “Digitalisation
and Sustainability : Changing the Face of Financial Services in ASEAN")

Islamic Finance for Board Directors Program

2021 Emerging Markets Advisory Council Meeting & Conference

2021 IIF Asia Pacific Summit

Maybank Annual Board Risk Workshop

Maybank Indonesia Shariah Thought Leaders Forum 2021

Affiliate Relationship

. Not affiliated with members of the Board of Commissioners and Board of Directors
of the Bank

e Affiliated with majority Shareholders of the Bank

Term of Office
2020 - 2023*

*) Maybank Indonesia has received resignation letter from Dato’ Sri Abdul Farid Alias as the President Commissioner on 31 January 2022. In accordance with the
Articles of Association, Maybank Indonesia will hold a GMS to decide upon the said resignation not later than 90 calendar days after 31January 2022.
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Bachelor of Economic in Accounting, University of Indonesia

*  Appointment: Resolution of Extraordinary General Meeting of Shareholders
(EGMS) dated 12 August 2010
Effectively in serve: 8 April 2011
Reappointment:
AGMS dated 19 April 2012
AGMS dated 24 April 2015
AGMS dated 6 April 2018
AGMS dated 26 March 2021

Auditor KAP Drs. Utomo & Co (SGV Arthur Andersen) (1982-1984)

Auditor KAP Drs. Hadi Sutanto & Rekan (Price Waterhouse-Jakarta) (1985)

Auditor at Price Waterhouse - Audit Dept., Sydney (1986-1987)

Auditor Manager KAP Drs. Hadi Sutanto & Rekan (Price Waterhouse-Audit Dept,

Jakarta) (1988-1989)

. Executive Director, Tax Partner Consultant, PT Prima Wahana Caraka/
PricewaterhouseCoopers (1990-2005)

*  Experts/Advisor/Special Committee on Taxation Act, Indonesian House of

Representative, Commission XI (2006-2009)

Commissioner, PT Lintas Jeram Nusantara (2004-2011)

Lecturer, MAKSI/PPAK - Fakultas Ekonomi Ul (2007-2012)

Commissioner, PT Regulo Lintas Nusantara (2007-2010)

President Commissioner, PT Regulo Lintas Nusantara (2010-2011)

Supervisory Board at Koperasi Mitra Dhuafa (2009-2011)

Director, PT Apsara Selaras Investa (2009-2011)

Technical Advisor PT Prima Wahana Caraka (PwC - Tax, Indonesia) (2010-2015)

Deputy Representative Taxometry International (2010)

Indonesian citizen *  President Commissioner, PT Bangkit Maju Wisata (since 2019)
*  Board of Trustees Member, Maybank Foundation (since 2017)

62 years old

Chairman of the Nomination and Remuneration Committee
Chairman of the Integrated Good Corporate Governance Committee
Member of the Risk Oversight Committee

Chairman also member of Whistleblowing Governance Committee

Jakarta, Indonesia

*  Webinar OJK: Momentum Reformasi Sektor Jasa Keuangan Pasca Covid-10 dalam
Percepatan Pemulihan Ekonomi Nasional Yang Inklusif

*  ISEl Jakarta Seri1- Sovereign Wealth Fund: “Pejuang dan Tantangan dalam

Mendukung Pembangunan Secara Berkelanjutan”

The Guru Series: Ready for The Future with Human Centered Approach

Maybank Virtual Learning Festival Elevate, Digital & Future Ready Showcase

Annual Board Risk Workshop

Advancing Sustainability: Governing and Reporting Forging a Sustainable Future

for Better Indonesia

e LPPI Virtual Seminar: Menjadikan Industri Jasa Keuangan Adaptif dan Antisipatif

Sosialisasi POJK Terkini Tentang Kelembagaan Bank, Percepatan Perizinan Produk

Bank dan Penguatan Penanganan Lembaga Jasa Keuangan

London Business School - Sustainability Leadership and Corporate Responsibility

Cyber Security & Data Privacy

The Guru Series: Adopting Agility in Financial Service Industry

Maybank Group: Cyber Threat Landscape: Awareness Training

In-House Cyber Risk Training

The Guru Series: How Cloud Technology Can Support Banks and Financial

Services

*  Maybank Indonesia Shariah Thought Leaders Forum 2021

Not affiliated with other members of the Board of Commissioners, the Board of
Directors and the majority Shareholders of the Bank.

2021-2024
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History of Education

*  Bachelor of Economic, the University of Indonesia (1973)

*  Master of Arts in Economic, Duke University, Durham, North Carolina, USA
(1984)

*  Master in Business Law, Padjadjaran University, Bandung (2003)

Legal Basis of Appointment

*  Appointment: Resolution of AGMS dated 22 April 2013
e Effectively in serve: 20 February 2014

*  Reappointment:

e - AGMS dated 22 April 2016

e - AGMS dated 29 March 2019

Working Experience

*  BNI 1946 (PT Bank BNI Tbk), Kramat Branch, Jakarta (1967-1973)

* Internal Audit Department, First National City Bank (Citibank) Jakarta(1974)

e Bank Indonesia (central Bank), staff to Deputy Governor:

e 1. Director, Economics & Statistics Department (1993-1996)

e 2. Executive Director, Economic & Monetary Statistics Department (1996)

* 3. Executive Director, Economic Research & Monetary Policy Department
(1996-1998)

e 4. Deputy Governor, in charge of various areas including (1998-2002):

Achjar IIjas - Economic Research & Monetary Policy Department;

- Economic & Monetary Statistics Department

- Human Resources Department;

- Credit Department;

Independent Commissioner

Citizenship - Foreign Department;

Indonesian citizen - Legal & Secretariat Department.

Age * Independent Commissioner, PT Bank Negara Indonesia Tbk (2003-2010)
73 years old *  Independent Commissioner, PT BNP Paribas Indonesia (2005-2007)
Domicile e President Commissioner, PT Bank Negara Indonesia Syariah (2010-2013)

Jakarta, Indonesia
Other Experience - Domestic

*  Chairman, Religious Affair Bureau, KORPRI, Bank Indonesia (1993-1997)

e Chairman, KORPRI, Bank Indonesia (1998-1999)

e Chairman, Expert Board, Economic Council, PP Muhammadiyah (2003-2005)

e Chairman, Economic Council, PP Muhammadiyah (2005-2006)

*  Member, Selection Committee of BAZNAS, Religious Affair Ministry (2006)

*  Member, Advisory Board, ABSINDO (Baitul Maal Wattamwil Association)
(2005-2010)

*  Candidate Chairman, Board of Commissioners, Indonesia Financial Services
Authority (OJK)(2012)

*  Member, Shariah Banking Committee, Bank Indonesia (2013-2014)
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Assistant to Executive Director, IMF, Washington, D.C., USA (1986-1990)
Adviser and/or member of the Indonesian delegation to international
conferences and meetings such as IGGI/CGI, IMF, World Bank, ADB ,
IDB, GATT/WTO, APEC, and BIS (1999-2002)

Alternate Governor for Indonesia, World Bank Group (1999-2002)
Member, Executive Committee, APRACA (Asia Pacific Rural & Agricultural
Credit

Association) (1999-2002)

Member, EMEAP (Executive Meeting of East Asia & Pacific Central Banks
(1999-2002)

Member, Board of Directors SEACEN Centre (The South East Asia Central
Banks Research & Training Centre) (1999-2002)

Member, SEANZA (South East Asia, New Zealand & Australia Central
Banks) (1999-2002)

Founding Signatories of IIFM (International Islamic Financial Market),
Bahrain (2001)

Member, Preparation Committee, IFSB (Islamic Financial Supervisory
Board), Kuala Lumpur, Malaysia (2000- 2002)

Advisor, IAEI (since 2004)

Advisor, ASBISINDO (since 2006)

Faculty Members, Institute Bank Indonesia (since 2016)

Lecturer in Postgraduate Studies at Institute Technology and Business
Ahmad Dahlan (ITBAD) (since 2009)

Lecturer in Postgraduate Studies at STIE Indonesia Banking School (since
2014)

Faculty member of Bank Indonesia Institute (since 2016)

Chairman of the Risk Oversight Committee
Audit Committee Member

The Guru Series: Ready for The Future with Human Centered Approach
Maybank Virtual Learning Festival - Elevate

The Guru Series: From Data into Insights with Google Cloud Smart
Analytics

The Guru Series: Bankers & Climate Change

Annual Board Risk Workshop

The Guru Series: Adopting Agility in Financial Service Industry

Asia School of Business: Digital Transformation Executive Program
Leadership for Enterprise

Sustainability Asia

Maybank Group: Cyber Threat Landscape: Awareness Training

In-House Cyber Risk Training

The Guru Series: How Cloud Technology Can Support Banks and
Financial Services

Maybank Indonesia Shariah Thought Leaders Forum 2021

Not affiliated with other members of the Board of Commissioners, the Board
of Directors and the majority Shareholders of the Bank.

2019 - 2022
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Hendar

Independent Commissioner

Citizenship
Indonesian citizen
Age

64 years old
Domicile

Jakarta, Indonesia

90

History of Education

e Bachelor of Economic in Management, Padjadjaran University, Bandung.

. Master of Art, in Development Economics, Center for Development Economics
Williams College, USA

* Doctoral degree in Business Management from Padjadjaran University,
Indonesia.

Legal Basis of Appointment

*  Appointment: Resolution of EGMS dated 16 October 2017
*  Effectively in serve: 22 January 2018

*  Reappointment: AGMS dated 30 March 2020

Working Experience

e Credit Planning and Supervision Staff, General Credit Bank Indonesia (1983-
1990)

*  Head of Credit Section, Bank Indonesia Padang Branch (1990-1995)

*  Head of Section for Balance of Payments Statistics Division, Economic and
Monetary Affairs Bank Indonesia (1995-1996)

. Economic Researcher, Department of Microeconomic Studies, Economic
Research Affairs and Monetary Policy Bank Indonesia (1996-1997)

* Deputy Head of the Balance of Payments Statistics Section, Economic

Research Affairs and Monetary Policy Bank Indonesia (1997-1999)

Head of Balance of Payment Statistics Section Bank Indonesia (1999-2003)

Head of Policy Analysis and Planning Bank Indonesia (2003-2004)

Head of the Monetary Policy Bureau (2004-2009)

Executive Director of the Monetary Management Department Bank Indonesia

(2009-2013)

e Assistant Governor of Bank Indonesia Payment System, Money Circulation
and Information System Management, Bank Indonesia (2013)

*  Deputy Governor of Bank Indonesia (2013-2016)

Concurrent Position
*  President Commissioner PT Kebon Agung (since 2017)
*  Lecturer at STIE Indonesia Banking School (IBS) Jakarta (since 2017)

Committee Membership

e Chairman of the Audit Committee

*  Member of the Risk Oversight Committee

*  Member of the Nomination and Remuneration Committee
e Chairman of Whistleblowing Governance Committee

Education and Training 2021

*  The Guru Series: Ready for The Future with Human Centered Approach

Maybank Virtual Learning Festival - Elevate

Annual Board Risk Workshop

Maybank Group: Cyber Threat Landscape: Awareness Training

LPS IDIC Webinar 2021 on The Rise of Digital Banking and the Future of

Deposit Insurance System

*  Leadership for Enterprise Sustainability Asia

*  In-House Cyber Risk Training

*  Webinar FKDKP: Arah Pengembangan Perbankan Tahun 2022 ditengah Upaya
Menuju Digitalisasi Perbankan

*  Maybank Indonesia Shariah Thought Leaders Forum 2021

Affiliate Relationship
Is not affiliated with other members of the Board of Commissioners, Board of
Directors and the majority shareholder.

Term of Office
2020 -2023



Edwin Gerungan

Commissioner

Citizenship
Indonesian citizen
Age

73 tahun
Domicile

Jakarta, Indonesia

Annual Report 2021

Board of Commissioners Profiles

History of Education
Bachelor in Philosophy from Principia College, Elsah, Illinois, United States

Legal Basis of Appointment

*  Appointment: Resolution of AGMS dated 31 March 2017
*  Effectively in serve: 2 March 2018

*  Reappointment: AGMS dated 30 March 2020

Working Experience

*  Vice President, Head of Treasury and Financial Markets Citibank NA (1972-
1997)

e Senior Advisor, Atlantic Richfield (1997-1999)

e Executive Vice President, PT Bank Mandiri Indonesia Tbk (1999-2000)

*  Head of BPPN, Indonesian Bank Restructuring Agency (“IBRA")/BPPN (2000~
2001)

e Commissioner, PT Bank Central Asia Tbk (2002-2003)

*  Independent Commissioner, PT Bank Danamon Indonesia Tbk (2003-2005)

e President Director, PT BHP BILLITON (2007-2013)

e President Commissioner, PT Bank Mandiri Indonesia Tbk (2005-2014)

e Commissioner, PT Indonesia Infrastructure Finance (2014-2018)

Concurrent Position

* Independent Non-Executive Director, Malayan Banking Berhad (since 2015)

*  President Commissioner - PT Melchor Tiara Pratama (Melchor Group) (since
2021)

Committee Membership
e Member of the Nomination and Remuneration Committee

*  Member of the Risk Oversight Committee

Education and Training 2021

*  Maybank Virtual Learning Festival Elevate, Digital & Future Ready Showcase

*  The Guru Series: Ready for The Future with Human Centered Approach

e  Annual Board Risk Workshop

e Stanford Graduate School of Business: The Innovative Technology Leader
Program

*  Maybank Group: Cyber Threat Landscape: Awareness Training

* In-House Cyber Risk Training

*  The Guru Series: How Cloud Technology Can Support Banks and Financial
Services

*  Maybank Indonesia Shariah Thought Leaders Forum 2021

Affiliate Relationship
*  Not affiliated with other members of the Board of Commissioners and Board
of Directors of the Bank

e Affiliated with majority Shareholders of the Bank

Term of Office
2020-2023
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Datuk Lim Hong Tat
Commissioner

Citizenship
Malaysian citizen
Age

63 years old
Domicile
Selangor, Malaysia

92

History of Education
Bachelor of Economics in Business Administration (Honors), From University of

Malaya, Malaysia.

Legal Basis of Appointment

*  Appointment: Resolution of EGMS dated 18 October 2018
e Effectively in serve: 5 August 2019

*  Reappointment: AGMS dated 26 March 2021

Working Experience

e Chief Manager, Maybank (1997-2000)

e President & CEO, Maybank Philippines Inc (2000-2006)
*  Senior Executive Vice President, Maybank (2006-2008)

*  Deputy President, Maybank Malaysia (2008-2013)

*  Group Head CFS & CEO, Maybank Singapore (2014-2017)
*  Group CEO - CFS, Maybank (2017-2018)

Concurrent Position

*  Non Executive Director, Maybank Philippines Inc. (since 2014)
e Senior Advisor, Creador (Private Equity Co,). (since 2018)

e Senior Advisor, Areca Capital Sdn Bhd. (since 2018)

Committee Membership
Member of Risk Oversight Committee

Education and Training 2021

e BAIPHIL Annual General Membership Meeting & Executive Learning Series
*  The Guru Series: Ready for The Future with Human Centered Approach

*  Maybank Virtual Learning Festival Elevate, Taswin Zakaria Sharing Session
*  The Guru Series: Bankers & Climate Change

*  Annual Board Risk Workshop

e Cyber Security & Data Privacy

*  Maybank Indonesia Shariah Thought Leaders Forum 2021

Affiliate Relationship
e |snot affiliated with other members of the Board of Commissioners and
the Board of Directors.

e Affiliated with majority Shareholders of the Bank

Term of Office
2021-2024
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Bachelor of Laws degree from Bhayangkara University, Surabaya, East Java.

*  Appointment: Resolution of AGMS dated 26 March 2021
*  Effectively in serve: 7 September 2021

e Adjutant to the President of the Republic of Indonesia, Susilo Bambang
Yudhoyono, Indonesia National Police Agency. (2004-2009)

*  Vice Chief of Metro Jaya Regional Police, Indonesia National Police Agency.
(2009-2011)

e Chief of Banten Regional Police, Indonesia National Police Agency. (2011)

e Chief of West Java Regional Police, Indonesia National Police Agency. (2011-
2012)

e Chief of Metro Jaya Regional Police, Indonesia National Police Agency. (2012-
2014)

*  Head of the Security Maintenance Board, Indonesia National Police Agency.
(2014-2017)

e Chief Executive of the Illegal Levy Eradication Task Force - the Coordinating
Ministry for Political, Legal and Security Affairs, Indonesia National Police
Agency. (2017-2019)

Putut Eko Bayuseno e Inspector of General Supervision, Indonesian National Police (2017-2019).

*  Advisor, Hyundai Indonesia Company. (2019-2021)

Independent Commissioner

*  Board of Commissioners at PT Agincourt Resources. (since 2021)
Indonesian citizen

61years old *  Member of Risk Oversight Committee
*  Member of Audit Committee
Jakarta, Indonesia *  Member of Whistleblowing Governance Committee

*  Risk Management Certification for Banking Professions — Level 1 (2021)

*  Risk Management Certification for Banking Professions - Level 2 (2021)

*  The Guru Series: Ready for The Future with Human Centered Approach

*  Annual Board Risk Workshop

*  The Guru Series: Adopting Agility in Financial Service Industry

*  Executive Overview: Bank Management for Board of Commissioners
Independent - LPPI

*  Maybank Group: Cyber Threat Landscape: Awareness Training

e Leadership for Enterprise Sustainability Asia

*  The Guru Series: How Cloud Technology Can Support Banks and Financial
Services

*  Maybank Indonesia Shariah Thought Leaders Forum 2021

Not affiliated with other members of the Board of Commissioners and the majority
shareholder.

2021-2024
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Changes of the Board of Directors Composition

Pursuant to the resolution of the Annual GMS Fiscal Year 2021 dated 26 March 2021, there was a change of the Board of
Directors composition, in which the appointment of new Director member, David Formula, with the tenure following the
closing of the Annual GMS 2021 until the closing of the Annual GMS in 2024.
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e Bachelor of Accounting with Cum Laude from The Ohio State University
e Strategic Leadership Program, Said Business School, University of Oxford
e Advance Management Program, Harvard Business School

*  Appointment: Resolution of EGMS dated 11 November 2013
e Effectively in serve: 12 March 2014
*  Reappointment:

e - Resolution of GMS dated 24 April 2015
e - Resolution of GMS dated 6 April 2018
* - Resolution of GMS dated 26 March 2021

e Appointment: Resolution of EGMS dated 11 November 2013
e Effectively in serve: 9 October 2014

e Assistant Vice President Citibank N.A (1992-1997)

*  Vice President of Debt Capital Market, Deutsche Bank AG (1997-2001)

*  Director of Debt Capital Market, Barclays Capital (2001-2003)

N N *  Independent Commissioner PT Bank Maybank Indonesia Tbk (2003-2013)
Taswin Zakaria e Commissioner, PT Jasa Angkasa (2005-2013)

President Director . President Director, PT Indonesia Infrastructure Finance (2010-2011)

*  Board of Management, Perbanas (since 2016)
Indonesian citizen *  Board of Management, Ikatan Bankir Indonesia (since 2019)

53 years old
*  Chairman of the Risk Management Committee
Jakarta, Indonesia e Chairman of the Assets & Liabilities Management Committee
e Chairman of the IT Steering Committee
*  Chairman of the Committee of Human Capital Committee
e Chairman of the Credit Restructuring Committee
e Chairman of the Credit Committee
*  Member of the Integrated Risk Management Committee

*  Koordinasi Tahunan dan Arahan Pencegahan dan Pemberantasan Tindak
Pidana Pencucian Uang dari Presiden Republik Indonesia

*  Webinar OJK: Momentum Reformasi Sektor Jasa Keuangan Pasca COVID-19
dalam Percepatan Pemulihan Ekonomi Nasional Yang Inklusif

*  Maybank’s Diversity Day 2021

*  Maybank Indonesia Shariah Thought Leaders Forum 2021

Not affiliated in financial or familial relationships with other members of the Board
of Directors, Board of Commissioners, the majority and controlling shareholder

2021-2024
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Bachelor in Accounting from the National University of Singapore

*  Appointment: Resolution of GMS dated 20 March 2009
Effectively in serve: 4 August 2009
*  Reappointment:
- AGMS dated 5 June 2021
- AGMS dated 24 April 2015
- AGMS dated 6 April 2018
- AGMS dated 26 March 2021

* Assurance & Training Manager PricewaterhouseCoopers Singapore (1985-
1992)

*  Senior Manager Assurance PricewaterhouseCoopers Hongkong (1993-1997)

e Partner Transaction Services PricewaterhouseCoopers Indonesia (1998-2005)

*  Finance, Financial Planning & Strategy and General Affairs Director PT Bank
CIMB Niaga Tbk and Director of Finance and Operations PT Bank Lippo Tbk
(2005-2009)

Thilagavathy Nadason A member of Board of Commissioners PT Wahana Ottomitra Multiartha Tbk (since

. 2015
Director )

*  Chairperson of the Internal Audit Committee

Malaysian citizen and having a *  Chairperson of the Committee for Impairment

permanent residence permit in *  Member of the Risk Management Committee

Idenesk *  Member of the Assets & Liabilities Management Committee
*  Member of the Restructuring Committee

60 years old *  Member of the IT Steering Committee

*  Member of the Human Capital Committee
Jakarta, Indonesia

*  Maybank Indonesia Shariah Thought Leader Forum 2021

*  The Guru Series: Ready for The Future with Human Centered Approach

e CFO Forum: Virtual Breakfast Insight

* 2021 Global CFO Forum: Asia Pacific, Middle East, Europe, USA

*  Webinar OJK: Momentum Reformasi Sektor Jasa Keuangan Pasca COVID-19
dalam Percepatan Pemulihan Ekonomi Nasional Yang Inklusif

*  Maybank’s Diversity Day 2021

* IMD Executive Education Programme on Sustainability (Senior Leaders
Session)

*  Maybank Group: Cyber Threat Landscape: Awareness Training

*  Maybank Indonesia Shariah Thought Leaders Forum 2021

Not affiliated in financial or familial relationships with other members of the Board
of Directors, Board of Commissioners, the majority and controlling shareholder

2021-2024
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Bachelor in Psychology with cum laude from Padjajaran University

*  Appointment: Resolution of EGMS dated 1 December 2015
*  Effectively in serve: 21 January 2016
*  Reappointment:

Resolution of GMS dated 6 April 2018

Resolution of GMS dated 26 March 2021

e Training & Development Manager PT Kalbe Farma (1992-1996)

e Training & Development Manager TNT Indonesia (1996-1998)

e Country HR Director TNT Indonesia (1998-2008)

*  Head of Human Resources for Sub Region Indonesia Nokia Siemens Network
(2008- 2011)

*  Director of Human Resources at Mondelez Indonesia (2011-2015)

e Chairman of the Personnel Committee
*  Member of the Risk Management Committee

Director *  Member of the Human Capital Committee

*  Member of the Internal Audit Committee

*  Member of the Whistleblowing Governance Committee
Indonesian citizen *  Member of the Whistleblowing Governance Committee
53 year old

*  Webinar OJK: Momentum Reformasi Sektor Jasa Keuangan Pasca COVID-19
Jakarta, Indonesia dalam Percepatan Pemulihan Ekonomi Nasional Yang Insklusif

e Organization Design Workshop

*  Maybank’s Diversity Day 2021

*  Maybank Virtual Learning Festival Elevate, Mini Class Session: Skills that You
Need for Future

*  Maybak Virtual Learning Festival Elevate, The Guru Series: From Data Into
Insights with Google Cloud Smart Analytics

*  Maybank Virtual Learning Festival Elevate, The Guru Series: Bankers &
Climate Change

*  BOD Executive Online Training Program: Oxford Strategic Innovation
Programmer

*  IMD Executive Education Programme on Sustainability (Senior Leaders
Session)

*  Maybank Group: Cyber Threat Landscape: Awareness Training

e The Dave Ulrich HR Academy - HCRS 2021

*  Maybank Indonesia Shariah Thought Leaders Forum 2021

Not affiliated in financial or familial relationships with other members of the
Board of Directors, Board of Commissioners, the majority and controlling

shareholder

2021-2024
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Effendi

Director

Indonesian citizen
51years old

Jakarta, Indonesia
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Bachelor of Petroleum Engineering from Bandung Institute of Technology (ITB)

(1994)
Master of Business Administration from MMU University Malaysia

Appointment: Resolution of AGMS dated 31 March 2017
Effectively in serve: 21 July 2017.
Reappointment: Resolution of AGMS dated 30 March 2020

Project Engineer Oil Production Sharing, PT Arco Indonesia (1994-1995)

Account Officer, PT Bank Danamon Indonesia Tbk (1995-1999)

Senior Staff (Manager) Task Force BBKU- Asset Management Investment, Indonesia
Bank Restructuring Agency (“IBRA") (1999-2000)

Group Head (AVP) Risk Management Credit Review Division, IBRA (BPPN) (2000-
2004)

Financial Controller (on behalf of IBRA), PT Pindo Deli Pul & Paper Mills ad PT
Lontar Papyrus Pulp & Paper Industry (APP Sinar Mas Group) (2002-2003)

Credit Adviser - Credit Risk Division, PT Bank Central Asia Tbk (2004-2007)
Senior Risk Manager (AVP), PT Bank Internasional Indonesia Tbk (2007-2008)
Corporate Banking Risk Head (VP), PT Bank Maybank Indonesia Tbk (2008)
Bankwide Risk Head (VP), PT Bank Maybank Indonesia Tbk (2008-2009)

Credit Risk Management Group Head (SVP-PE) PT Bank Maybank Indonesia Tbk
(2009- 2015)

Chief Credit Officer (EVP-PE), PT Bank Maybank Indonesia Tbk (2015-2017)

Chairman of the Integrated Risk Management Committee
Chairman of the Credit Recruitment Committee 2

Chairman of the Credit Committee 2

Deputy Chairman of the Credit Committee

Member of the Internal Audit Committee

Member of the Assets & Liabilities Management Committee
Member of the IT Steering Committee

Member of the Impairment Committee

Member of the Human Capital Committee

Member of the Whistleblowing Governance Committee

Webinar OJK: Momentum Reformasi Sektor Jasa Keuangan Pasca COVID-19 dalam
Percepatan Pemulihan Ekonomi Nasional Yang Inklusif

CAE Forum: Managing Emerging Risk Collaboration Across Three Lines of Defense
Mentoring Session: Bringing out The Best from Diversity

Maybank Diversity Day 2021

The Guru Series: Ready for The Future with Human Centered Approach

Annual Board Risk Workshop 2021

IMD Executive Education Programme on Sustainability (Senior Leaders Session)
Briefing on Quarterly Industry Outlook Q3 2021

Maybank Group: Cyber Threat Landscape: Awareness Training

Maybank Indonesia Shariah Thought Leaders Forum 2021

Not affiliated in financial or familial relationships with other members of the Board of
Directors, Board of Commissioners, the majority and controlling shareholder

2020 - 2023



Muhamadian

Director

Citizenship
Indonesian citizen
Age

53 years old
Domicile

Jakarta, Indonesia

Annual Report 2021

Board of Directors Profiles

History of Education

«  University of Oxford, Said Business School, England - Oxford Strategic
Leadership Programme - 2019

«  State University of New York at Buffalo, USA - Bachelor of Science in
Business Administration — 1992

. G.P. Vanier Secondary School, British Columbia, Canada as an AFS Scholar -
High School - Class of 1987

Legal Basis of Appointment

«  Appointment: Resolution of EGMS dated 18 October 2018
«  Effectively in serve: 18 January 2019

e Reappointment: AGMS 26 March 2021

Working Experience
«  Senior Manager Corporate Accounts, Deutsche Bank AG (1992-1997)
. Director, Corporate Banking, Bank American Express (1997)
. Bank ANZ Indonesia
- Executive (1997-1998)
- Executive Director, Personal Banking (1998-1999)
- Executive Director, Risk and Compliance (1999-2008)
- Executive Director, Compliance and Legal (2008-2013)
- Executive Director, Compliance and Financial Crime (2013-2018)

Concurrent Position

Committee Membership

*  Member of the Risk Management Committee

«  Member of the Internal Audit Committee

*  Member of the Human Capital Committee

e Member of the Whistleblowing Governance Committee

Education and Training 2021

«  Webinar OJK: Momentum Reformasi Sektor Jasa Keuangan Pasca COVID-19
dalam Percepatan Pemulihan Ekonomi Nasional Yang Impulsive

*  Maybank’s Diversity Day 2021

e The Guru Series: Ready for The Future with Human Centered Approach

e BOD Reachout Program - Kalimantan

e Maybank Group: Cyber Threat Landscape: Awareness Training

e Maybank Indonesia Shariah Thought Leaders Forum 2021

Affiliate Relationship
Not affiliated in financial or familial relationships with other members of the Board

of Directors, Board of Commissioners, the majority and controlling shareholder

Term of Office
2021 - 2024

929



fop

—
—

Company
Profile

Board of Directors Profiles

Widya Permana

Director

Citizenship
Indonesian citizen
Age

52 years old
Domicile

Jakarta, Indonesia

100

History of Education

*  Bachelor of Economics from The Padjadjaran University Bandung

*  Master of Business Administration from The University of Texas at San
Antonio, USA

Legal Basis of Appointment

*  Appointment: Resolution of EGMS dated 18 October 2018
e Effectively in serve: 18 January 2019

*  Reappointment: Resolution of AGMS dated 26 March 2021

Working Experience

e Head of Treasury Operations, Bank Credit Lyonnais Indonesia (1997-2001)

* Head of Asia Control & Coordination Capital Markets Operations, Credit
Agricole, Hong Kong (2001-2005)

Head of Wholesale Banking Operations, Bank DBS Indonesia (2005-2009)
Acting Head of Technology & Operations, Bank DBS Indonesia (2010)

Head of Institutional Operations, Bank ANZ Indonesia (2010-2015)

Director of Operations &Technology, Bank Sumitomo Mitsui Indonesia (2015-
2018)

Concurrent Position

Committee Membership

*  Member of the Risk Management Committee
*  Member of the Internal Audit Committee

*  Member of the IT Steering Committee

*  Member of the Human Capital Committee

Education and Training 2021

*  Webinar OJK: Momentum Reformasi Sektor Jasa Keuangan Pasca COVID-19
dalam Percepatan Pemulihan Ekonomi Nasional Yang Inklusif

* Bl Talkshow: Digitalisasi Pengelolaan Uang Rupiah untuk Rupiah yang

Berkualitas dan Berdaulat di KNRI

Delivering Values Through Partnership & Open Banking Ecosystem

Maybank’s Indonesia Shariah Thought Leaders Forum 2021

Maybank’s Diversity Day 2021

Speaking Session: Managing Internal Process Improvement with Technology

Innovation

*  Mentoring Program: Work Life Integration & Its Business Upsides

e BOD Online Executive Education Program: Artificial Intelligence - Strategies
for Leading Business Transformation

* IMD Executive Education Programme on Sustainability (Senior Leaders
Session)

*  The Guru Series: Adopting Agility in Financial Service Industry

*  Maybank ESG: The Global Context for ESG

*  Maybank ESG: Understanding the Business Case for Sustainability: Schneider

Electric Case Study

Maybank Group: Cyber Threat Landscape: Awareness Training

BOD Reachout Program - Jawa Barat

Catalyzing ESG Transformation in Asia: Lessons from the IFC

Leadership for Enterprise Sustainability Asia (LESA 2021)

CFE Preparation Course - Widya Permana

Maybank Indonesia Shariah Thought Leaders Forum 2021

Affiliate Relationship
Not affiliated in financial or familial relationships with other members of the Board
of Directors, Board of Commissioners, the majority and controlling shareholder

Term of Office
2021-2024
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Bachelor of Science in Business Administration Oklahoma State University,
Stillwater United States of America.

*  Appointment: Resolution of AGMS dated 30 March 2020
e Effectively in serve: 2 June 2020

e Sales Supervisor, Herbalife International Inc., Stillwater, Oklahoma, USA
(1994-1995)
*  Management in Trainee, Builders Square, Tulsa, Oklahoma, USA (1995)
¢ CITIBANK
Citiphone Banking Office/Liabilities Product & Complaint Reslution
Champion - Assistant Manager (1996-1998)
Branch & ATM Expansion Project — Assistant Manager (1998-1999)
Bank Card Sales Manager (1999-2000)
Bank Card Deputy Regional Sales Manager (2001)
Bank Card Regional Sales Manager for Jakarta Area - Assistant Vice
President (2001-2002)
e Standard Chartered Bank
Head of National Sales, Consumer Banking (2003-2006)
Value Centre General Manager Shared Distribution Consumer Banking
(2006-2007)
Steffano Ridwan *  Retail Banking Lending Head - Senior Vice President, PT Bank Danamon
) Indonesia Tbk (2007-2008)
Director e PTBank DBS Indonesia
Head of Consumer Finance Business - Senior Vice President (2008-
2009)
Deputy Head of Consumer Banking Group (2010)
Indonesian citizen - Managing Director, Director of Consumer Banking Group (2010-2015)
- Acting President Director (CEO) for DBS Indonesia (2015-2018)
48 years old Managing Director, Director of Commercial & SME Banking (2015-2018)
. Head of Business Banking (Board of Management) PT Bank BTPN Tbk (2018-
2020)

Jakarta, Indonesia

A member of Board of Commissioners PT Maybank Finance Indonesia (since 2020)

*  Member of the Risk Management Committee

»  Member of the Assets & Liabilities Management Committee
e Member of the IT Steering Committee

«  Member of the Human Capital Committee

e Member of the Internal Audit Committee

e Member of the Credit Restructuring Committee

e Webinar OJK: Momentum Reformasi Sektor Jasa Keuangan Pasca COVID-19
dalam Percepatan Pemulihan Ekonomi Nasional yang Inklusif

«  Maybank’s Diversity Day 2021

»  IMD Executive Education Programme on Sustainability (Senior Leaders
Session)

»  Maybank Group: Cyber Threat Landscape: Awareness Training

e Harvard Business School Online - Disruptive Strategy

e Maybank Indonesia Shariah Thought Leaders Forum 2021

Not affiliated in financial or familial relationships with other members of the Board
of Directors, Board of Commissioners, the majority and controlling shareholder

2020 - 2023
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Bachelor of Industrial Engineering from Trisakti University Jakarta

*  Appointment: Resolution of AGMS dated 30 March 2020
e Effectively in serve: 13 July 2020

e Citibank N.A.
- Management Associate & Junior Dealer (Management Trainee)
(1990-1995)
- Risk Treasury Desk (1996-1999)
- Head of Fixed Income Sales & Trading (2000-2005)
e PTBank Lippo Tbk
- Head of Fixed Income Sales & Trading (2006)
- General Manager, Treasury Group (2006-2008)
- Executive General Manager, Treasury — Treasury Group, PT Bank CIMB
Niaga Tbk (2008-2009)
e PT Bank Internasional Indonesia Tbk
- Head of Global Market - Treasury (2009-2014)
- Head, State Owned Enterprise (2014)
e PT Bank Maybank Indonesia Tbk
Ricky Antariksa - Acting Head, Corporate Banking 1(2014-2015)
- Head, Public Sector & Energy (2014-2018)
- Acting Head, Local Corporate & Multinationals (2018-2019)
- Head, Public Sector (2018-2020)

Director

Indonesia citizen

56 years old

Jakarta, Indonesia *  Member of Risk Management Committee
*  Member of the Asset & Liabilities Management Committee
*  Member of the IT Steering Committee
*  Member of the Human Capital Committee
*  Member of the Credit Restructuring Committee

¢ Member of the Credit Committee

e Webinar OJK: Momentum Reformasi Sektor Jasa Keuangan Pasca COVID-19
dalam Percepatan Pemulihan Ekonomi Nasional yang Inklusif

e Sertifikasi Treasury Level Advance

*  Maybank’s Diversity Day 2021

*  Maybank Indonesia Shariah Thought Leaders Forum 2021

*  Maybank Virtual Learning Festival Elevate, Taswin Zakaria Sharing Session

e ASEAN Banks: Impacts from Prolonged Pandemic

*  Maybank Group: Cyber Threat Landscape: Awareness Training

Not affiliated in financial or familial relationships with other members of the Board
of Directors, Board of Commissioners, the majority and controlling shareholder

2020 - 2023
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*  Bachelor of Mathematics from University of Padjadjaran Bandung, Indonesia

*  Master of Science from Michigan State University, East Lansing, Michigan
USA

e Completed the Executive Development Program, INSEAD the Business
School for the World, Singapore

e Appointment: Resolution of AGMS 26 March 2021
e Effectively in serve: 11 May 2021

e |T Coordinator at PT Sanbe Farma (2001)

e IT Consultant at PT Multipolar Technology Tbk (2004-2006)

o IT Audit Manager at PT Bank Commonwealth (2006-2009)

*  General Manager System Implementation at PT Matahari Putra Prima Tbk
(2009-2010)

*  PTBank OCBC NISP, Tbk

e - Associate Vice President (2010-2011)
e - Information Technology Vice President (2011-2012)
e - Information Technology Senior Vice President (2013-2014)
e - Information Technology Executive Vice President (2015-2018)
David Formula »  PT Bank Maybank Indonesia, Tbk
. e - Associate Vice President (2010-2011)
Director e - Information Technology Vice President (2011-2012)
e - Information Technology Senior Vice President (2013-2014)
e - Information Technology Executive Vice President (2015-2018)

Indonesia citizen
43 years old

Jakarta, Indonesia
*  Member of the IT Steering Committee

*  Member of Risk Management Committee
e Member of Internal Audit Committee

*  LEGO: Enhancing Agility & Innovation

e Training Persiapan SMR Level 5

*  The Guru Series: Adopting Agility in Financial Service Industry
*  Maybank Group: Cyber Threat Landscape: Awareness Traning
*  BOD Reachout Program - Jawa Barat

*  Maybank Indonesia Shariah Thought Leaders Forum 2021

Not affiliated in financial or familial relationships with other members of the
Board of Directors, Board of Commissioners, the majority and controlling

shareholder

2021-2024

*) Maybank Indonesia has received resignation letter from David Formula as a member of Board of Directors on 18 February 2022. In
accordance with the Articles of Association, Maybank Indonesia will hold a GMS to decide upon the said resignation not later than 90
calendar days after 18 February 2022.
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Maybank Indonesia has received resignation letter from Dato’ Sri Abdul Farid Alias as the President Commissioner on 31
January 2022 and David Formula as a Board of Directors member on 18 February 2022. In accordance with the Articles of
Association, Maybank Indonesia will hold a GMS to decide upon the said resignation not later than go calendar days after the

dates of respective resignation letters.

Senior Management

Hariseno Acharyama

Head, Internal Audit

Indonesian citizen, 42 years old.
Joined Maybank Indonesia in 2015
with 19 years of experiences in
banking and non-banking industries.
Previously he was the Head,

Credit & Treasury Audit Division at
Maybank Indonesia, Enterprise Risk
Management Group Head at Bank
Sahabat Sampoerna, Compliance Risk
Advisory Head at Bank ANZ Indonesia,
SKAI Quality Assurance Head at
Commonwealth Bank Indonesia,

and Risk Advisory Services Project
Leader at KPMG Siddharta Consulting
Indonesia.

Tommy Hersyaputera

Head, Corporate & Brand
Communications

Indonesian citizen, 39 years old.
Tommy joined Maybank Indonesia
in 2020 with more than 19 years of
experience in various industries,
of which 7 years of his career is in
the financial services and banking
industry. Prior to joining Maybank
Indonesia, he was assigned

as the Senior Vice President
Communications at PT Bank HSBC
Indonesia, and Country Head of
Government Affairs and Public Policy
for Visa.
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Michel Hamilton

Chief Strategy, Transformation & Digital
Officer

Indonesian citizen, 39 years old.
Joined Maybank Indonesia in 14
October 2019 as the Chief Strategic
Planning & Project Management
Officer with 17 years experiences

in banking and non-banking
industries. Starting in 2020, Michel

is also accountable in leading the
transformation & digitalization agenda
across the Bank starting with retail
digital business. Moving forward,
Michel will also be mandated to lead
the non-retail digital business which
will be part of the overall Maybank
Indonesia’s digital business. Michel
has experiences from consulting and
banking industry as he previously was
the Chief Transformation Officer at
Rabobank Indonesia, Director Data
Analytics Advisory at PT EY Indonesia
and SVP for Enterprise Performance &
Analytics at PT Commonwealth Bank
Indonesia.

Sonny Supriyandi

Head, Pricing & Data Analytics
Indonesian citizen, 53 years old.
Sonny joined Maybank Indonesia

in 2019 with 27 years experience in
banking and non-banking industries.
Previously Sonny was the Pricing
Director at Virrata Ltd and Group
Pricing Expert at Luvata, United
Kingdom.

Romy Hardiansyah Buchari

Head, Shariah Banking (UUS)
Indonesian citizen, 49-year old.

Romy joined Maybank Indonesia in
June 2019 with 26 years experience in
banking and non-banking industries.
Besides working in Indonesia, he

had professionally worked in various
countries such as United States

of America, Oman, Saudi Arabia,
Singapore and United Arab Emirates,
with institutions such as ABN AMRO,
Al Bilad, Emirates Islamic Bank, HSBC,
SMBC and McKinsey & Company.

Harryanto Pramono

Head, Community Distribution
Indonesian citizen, 51 years old.

He joined Maybank Indonesia in

April 2020 with more than 26 years
of experience in banking industry.
Previously he was the Region Head

at HSBC and Permata, with the last
position as Head National Non Branch
Sales at Bank Permata.



Andiko

Head, Financial Crime Compliance &
National Anti Fraud

Indonesian citizen, 43 years old.
Joined Maybank Indonesia in April
2019 with more than 20 years of
experiences in banking and non-
banking industries. Previously he
was the Head of Compliance and
Procedure at Bank QNB Indonesia
and SVP Compliance at Bank ANZ
Indonesia.

Tenang Sitepu

Head, Compliance

Indonesian citizen, 50 years old.

He joined Maybank Indonesia since
June 2014 with 21 years of experience
in banking industry. Previously he was
head of Data and Information for Bank
in Special Surveillance at Indonesia
Deposit Insurance Corporation.

Aditya Rakhman Alam

Head, Corporate Legal & Litigation
Indonesian citizen, 39 years old.

He joined Maybank Indonesia in
June 2021 with more than 15 years

of experience in banking, finance,
and law industry. Previously he was
the Counsel at a Law Firm in Jakarta
associated with a global international
law firm.

Annual Report 2021
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Harris P. Simanjuntak

Corporate Secretary

Indonesian citizen, 55 years old.
Harris P. Simanjuntak started his
career at PT Bank Maybank Indonesia,
Tbk. as Investor Relations Department
Head in 2003 and was entrusted with
being responsible as Head of the
Corporate Secretary unit for 8 years
since 2007. In 2015, he was trusted

to lead Anti-Money Laundering &
Assurance division, and before being
appointed as Corporate Secretary,

he was the Head of Compliance
Regulatory Affair.

He obtained Bachelor degree from
Institute of Technology Bandung, and
Post Graduate degree from Wijawiyata
Manajemen Program (Young Manager
Program) of PPM - Graduate School
of Management, majoring in Finance.
He acts as a liaison between PT Bank
Maybank Indonesia, Tbk. with Capital
Market Authority, Bank Indonesia,
Indonesia Stock Exchange, and other
relevant institutions. He monitors

the Bank’s compliance with capital
market regulations and ensures the
Bank’s management understands the
changes and their implications.

Imanuel Cipta Idaman Tarigan
Head, Credit Risk Management
Indonesian citizen, 41 years old.
He joined Maybank Indonesia in 2014
with more than 17 years of experience
in banking industry. Previously he was
Business Manager and Regional Desk
Manager at PT Bank CIMB Niaga, Tbk.

Suryo Prasetya

Head, Operational Risk & Business
Continuity

Indonesian citizen, 41 years old.
Joined Maybank Indonesia in 2019
with 19 years of experiences in
banking and non-banking industries.
Previously was the Head, Non

Retail Credit Policy & Strategic Risk
Management. Prior joining Maybank
Indonesia he served as Enterprise
Risk & Control Head at Bank Sahabat
Sampoerna and Risk Modeling Head
Wholesale at Bank Danamon.

Yosef Oktavianus Senobua

Head, Enterprise Risk Management
Indonesian citizen, 5 years old.

Joined Maybank Indonesia since
August 2015 with 21 years of
experience in the banking especially

in Risk Management area and service
industry. Prior to joining Maybank
Indonesia, he served as Market &
Liquidity Risk Analytics Head at PT
Bank Danamon Indonesia Tbk, Market
Risk Management Head at PT Bank
CIMB Niaga Tbk, Market Risk Manager
at PT Bank Lippo, Tbk and Strategic
Planning at PT Bank OCBC NISP Tbk.
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Emil Ananda Hilmy

Head, Retail Credit Portfolio & Policy
Indonesian citizen, 52 years old.

He joined Maybank Indonesia since
September 2013 with 24 years of
experience in banking and financial
services industry. Previously he was
Risk & Finance Director at PT Bank
Sinar Harapan Bali, a subsidiary of PT
Bank Mandiri Tbk.

Albertus Dimas Agusnugroho

Head, Non Retail Credit Policy &
Strategic Risk Management
Indonesian citizen, 36 years old.

He joined Maybank Indonesia in 2019
with 11 years of experience in banking
industry. Previously he served as
Integrated Risk Governance & Risk
Scenario Analytics, Head. Prior joining
Maybank Indonesia, he served as
Manager, Risk Strategy & Planning at
PT Bank UOB Indonesia.

Sam R Soelaeman

Head, Market, Liquidity & Treasury
Credit Risk Management
Indonesian citizen, 55 years old.

He joined for Maybank Indonesia
since January 2005 with 31 years

of experience in banking industry
and Bank Indonesia. Previously he
worked as Treasury and Market Risk
Bank Investigator at Bank Indonesia,
Treasury Dealer (MM, FX & Fixed
Income) at Bank Aseam Indonesia
and Bank Rama.
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Charles Agustinus Runtu

Head, GB & BB Remedial (Acting)
Indonesian citizen, 54 years old.

He joined Maybank Indonesia in 1995
with more than 26 years of experience
in banking industry. Previously he was
the Head BB Remedial at Maybank
Indonesia.

Edwin D. Brethoniere

Head, SME & Consumer Collection
Indonesian citizen, 54 years old.

He joined Maybank Indonesia in May
2007 with experiences in banking
and financial institution industry of
more than 26 years. Previously he
was the Head, Consumer Collection.
Prior joining Maybank Indonesia,

he served a number of positions in
PT GE Finance Indonesia, Standard
Chartered Bank, and American
Express Bank.

Dewi Yulia Wardoyo

Head, Credit Operations

Indonesia citizen, 51 years old.

She joined Maybank Indonesia

since January 2019 with more than
30 years of experience in banking
industry. Previously she was a
Treasury Operations Head in PT Bank
Sumitomo Mitsui Indonesia, Credit
Administration & Lending Operations
Head in PT Bank ANZ Indonesia,
Commercial Loan Operations Head
in Bank Barclays and Corporate &
Retail Loan Operations Head in Bank
Rabobank International Indonesia.

Irwan Santoso

Head, Operation Processing Center
Indonesian citizen, 51 years old.
Joined Maybank Indonesia in 2015
with 31 years of experiences in
banking and non-banking industries.
Previously he was the Head Trade
Finance dan Treasury Ops at PT Bank
OCBC Indonesia and Head Treasury
Ops at PT Bank OCBC NISP Tbk.

Raymond Simatupang

Head, Customer Experience
Management (Acting)

Indonesian citizen, 44 years old.

He joined Maybank Indonesia in
August 2021 with more than 16 years
of experience in banking industry.
Previously he was the Customer Care
Head at Danamon.

Benyamin Nurpatria Setiawan
Head, Delivery Channel & Cash
Monitoring

Indonesian citizen, 38 years old.

He joined Maybank Indonesia in 2004
with more than 17 years of experience
in banking industry. Previously he
was the Delivery Channel Operation,
Head and Head, Delivery Channel

& Centralize Cash Monitoring at
Maybank Indonesia.

Janto Tirtadjaja

Head, Operations System Support &
Development

Indonesian citizen, 53 years old.

He joined Maybank Indonesia

since October 1993 with 26 years

of experience in banking industry.
Previously he was the Department
Head of Operation Center Division at
Maybank Indonesia.



Hendrik Progo

Head, Branch Operations Assurance
Indonesian citizen, 52 years old.

He joined Maybank Indonesia

since March 1993 with 28 years

of experience in banking industry
and also experienced as an auditor.
Previously he was Regional Operation
Head, Trade & Loan Operation
Head, Delivery Channel Operation
Head, Operation Processing Center
Head and Branch Network Head at
Maybank Indonesia.

Iwan Suherman Kok

Head, Branch Control Operations
Indonesian citizen, 53 years old.

He joined Maybank Indonesia since
April 1993 with 28 years of experience
in banking industry. Previously he was
Regional Operation Head Thamrin-
Fatmawati, Regional Operation Head
Juanda-Ekajiwa, International Payment
Head, Trade Finance Department
Head, Treasury Operation Head and
Credit Operation Head at Maybank
Indonesia.

Ignatius Adelbertus

Head, Technology Solutions
Indonesian citizen, 56 years old.

He joined Maybank Indonesia in 1998
with more than 23 years of experience
in banking industry. Previously he was
the IT Development Head at Maybank
Indonesia.

Harrison Rajagukguk

Head, Technology Services

Indonesian citizen, 54 years old.

He joined Maybank Indonesia in 1993
with more than 28 years of experience
in banking industry. Previously he was
the IT Core Banking Dept Head at
Maybank Indonesia.

Annual Report 2021
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Haryono

Head, Technology Digital Banking
Indonesian citizen, 46 years old.

He joined Maybank Indonesia in

2018 with more than 26 years of
experience in banking and information
technology industry. Previously he
was the Electronic Banking Head at
PT. Bank ICBC Indonesia.

Leo Handy Rodjito

Head, Technology Alliance
Indonesian citizen, 36 years old.

He joined Maybank Indonesia in
December 2020 with more than

9 years of experience in banking
industry. Previously he was the IT
Digital Banking Head at OCBC NISP.

Tony Muis

Head, Technology Productions

Head, Technology Operations
Indonesian citizen, 47 years old.

He joined Maybank Indonesia in 1998
with more than 23 years of experience
in banking and IT industry. Previously
he was the Head of Database &
Storage Management at Maybank
Indonesia.

Juan Hasang

Head, Technology Architecture
Indonesian citizen, 40 years old.

He joined Maybank Indonesia in 2019
with more than 17 years of experience
in banking and non- banking industry.
Previously he was the Account
Technology Strategist at PT Microsoft
Indonesia and Technical Sales
Manager at PT IBM Indonesia.

Edward Cahyadi Karsono

Head, Technology Compliance &
Management

Head, Technology Security (Acting)
Indonesian citizen, 45 years old.

He joined Maybank Indonesia in

12 April 2004 with more than 20
years of experience in banking and
non-banking industry. Previously he
was the software developer at BPK
Gunung Mulia.

Nelda Victoria Siburian

Head, Business Human Capital 1
ndonesia citizen, 49 years old.

She joined Maybank Indonesia

since 25 July 2016 with 25 years of
experience in banking and financial
services industry, and beverages
industry. Previously she was the
Strategic Business Partner Indonesia
& Papua New Guinea at PT Coca-
Cola Indonesia, VP HR Relationship
Manager at PT Bank Permata

Tbk, Coordinator of Leadership &
Managerial School and HR Advisor at
Royal Bank of Scotland (ABN Amro
Bank NV), and Senior HR Consultant
at PT Siddharta Consulting KPMG
International. She is a Certified
Financial Planner (CFP), Certified
Human Resources Management
Manager and Certified Professional
Coach (CPC).
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Paulus Danang Yanri Hatmoko

Head, Business Human Capital 2
Indonesian citizen, 45 years old.

He joined Maybank Indonesia

since January 2007. Previously, he

held several positions at Maybank
Indonesia include Talent Management
and Organizational Learning Head,
Human Capital Development Head,
Talent Management Head and People
Development Manager. Prior to joining
Maybank Indonesia, he served several
positions at PT Astra Internasional
Indonesia Tbk - Isuzu Sales Operations
in area of people development.

Rahartaty

Head, Talent Acquisition

Indonesian citizen, 44 years old.

She joined Maybank Indonesia in
September 2016 with more than 22
years of experience in non-banking
and banking industry. Previously she
was the Talent Acquisition Lead at
Mondelez International.

Chairany Danusaputra

Head, Human Capital Operations
Indonesian citizen, 50 years old.
She joined Maybank Indonesia in
January 2021 with more than 26 years
of experience in Human Resources
within banking and non-banking
industry. Previously she was the
SVP HR Shared Services at PT Bank
Commonwealth and PT Bank CIMB
Niaga Tbk.
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Niken Savitri

Head, Rewards, Organization
Development & Strategy
Indonesian citizen, 49 years old.
She joined Maybank Indonesia in
July 2020 with more than 21 years
of experience in Human Resources
within non-banking and banking
industry. Prior to joining Maybank
Indonesia, she worked at PT Bank
HSBC Indonesia with last position as
SVP Talent & Learning.

Setyorini Rahayu

Head, Talent Management &
Organization Learning

Indonesian citizen, 52 years old.

She joined Maybank Indonesia

since September 2010 with 25

years of experience in the banking
industry. Previously she was the
Head Business Human Capital 1, Act.
Head, Reward, OD & Strategy, Act.
Head, Employee Relations Head, BHC
Business Banking, Head, HC Shared
Services, Resourcing Center Head
and Recruitment & Sourcing and
Talent Head at Maybank Indonesia.
Prior to joining Maybank Indonesia,
she worked at Bank Permata with
last position as Banking Associate
Program & Personal Development
Head.

Donny Damarwulan

Head, Employee Relations & Health
Safety

Indonesian citizen, 56 years old.

He joined Maybank Indonesia since
2016 with more than 29 years of
experience in of Industrial Relations
and Health & Safety Management.
Previously, HR BP & IR in PT Ceva
Logistics Indonesia and TNT
Indonesia.

Lucas Anita

Head, Finance & Accounting (Pjs)
Indonesian citizen, 44 years old.

She joined Maybank Indonesia in 2017
with more than 12 years of experience
in banking, and 3 years as auditor in
Public Accountant. Previously she
was the Finance Operation Head

in Finance Accounting Division,
Maybank Indonesia.

Nurmala Damanik

Head, Financial Planning, Performance
Management & Investor Relation
Indonesian citizen, 55 years old.

She joined Maybank Indonesia

since August 1991 with 30 years of
experience in the banking industry.
She has wide experience as focal

point in organising annual operating
plan, performance management,
management reporting, expense
controller, investor relations, and
sustainable finance. Previously she
was Branch Manager of Maybank
Indonesia Mumbai and Head Auditor
for overseas branches, Capital Market,
Credit Card and Branches.

David

Head, Corporate Finance & Capital
Management

Indonesian citizen, 51 years old.

He joined Maybank Indonesia since
1996 with more than 24 years of
experience in banking industry.
Previously he was a Data Processing
and Finance Modeling Senior Manager
and served as Capital Management
Head in Maybank Indonesia.



Eduard H Giasi

Head, Procurement, Premises &
Vendor Relations

Indonesian citizen, 54 years old.

He joined Maybank Indonesia since
1989 with 32 years of experience

in banking and financial services
industry Previously he was Regional
Supervision Support at Maybank
Indonesia.

Hendarman Tedja

Head, Local Corporate &
Multinationals

Indonesian citizen, 46 years old.

He joined Maybank Indonesia in
September 2019 with 21 years of
experiences in banking and non-
banking industries. Previously was
the Senior Banker at JPMorgan Chase
Bank (N.A.) and Relationship Manager
at Standard Chartered Bank.

Richard ML Silaen

Head, Public Sector

Indonesian citizen, 41 years old.

He joined Maybank Indonesia in
2016 with more than 19 years of
experiences consultancy and banking
industry. Previously He was Senior
Relationship Manager at Maybank
Indonesia and Team Leader, Local
Corporate & Multinational at Bank
Negara Indonesia.

| Gede Widya Anantayoga

Head, Transaction Banking
Indonesian citizen, 41 years old.

He joined Maybank Indonesia in

May 2019 with more than 16 years

of experience in banking ndustry.
Previously he was the Vice President
Trade and Cash Management Sales at
Citibank Indonesia.

Annual Report 2021
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| Made Budhi P Artha

Head of Global Markets (GM),
Corporate Treasury (CT) and Financial
Institution Group (FIG)

Indonesian citizen, 48 years old.

He joined Maybank Indonesia since

3 August 2015 with 25 years of
experience in banking industry in
several institutions, named Bank
Ekspor Impor Indonesia, Bank Mandiri,
Reuters, Deutsche Bank and Citibank.
Previously he was Head, Global
Markets, Maybank Indonesia.

Anthony Sutanto

Head, Business Planning &
Performance Management
Indonesian citizen, 41 years old.

He joined Maybank Indonesia in
Mar 2021 with more than 15 years

of experience in banking industry.
Previously he was the Head of
Wholesale Business Finance at UOB.

Sukiwan

Head, Consumer

Indonesian citizen, 42 years old.

He joined Maybank Indonesia since
2018 with more than 20 years of
experience in banking industry.
Previously he served as Unsecured
Loan Head in DBS and Consumer
Liabilities and Auto Business Head in
CIMB Niaga.

Tjhang David W

Head, RSME Banking

Indonesian citizen, 40 years old.

He joined Maybank Indonesia in June
2020 with more than 19 years of
experience in the banking industry.
Previously he held various positions in
OCBC NISP Bank including Emerging
Business Head, Sales & Marketing
Support Head, and Emerging &
Commercial Distribution Head.

Paulus Cholot Janala

Head, SME Plus Banking

Indonesian citizen, 51 years old.

He joined Maybank Indonesia in
August 2021 with more than 25 years
of experience in the banking, leasing,
and automotive industry. Previously
he was the president director at MNC
Guna Usaha Indonesia.

Mariana Husin

Head, Business Banking
Indonesian citizen, 47 years old.
She joined Maybank Indonesia in
April 2020 with more than 21 years
of experience in banking industry.
Previously she was the Commercial
Banking Segment Head at BTPN
(Member of SMBC Group).

Aliang Sumitro

Head, Wealth Management
Indonesian citizen, 48 years old.

He joined Maybank Indonesia in
March 2012 with more than 15 of
experience in banking and 4 years
in insurance industry. Previously he
was the Head, Bancassurance and
Investment Management.

Reza Varindra

Head, Marketing Communication
Indonesian citizen, 45 years old.

He joined Maybank Indonesia

in March 2019 with 21 years of
experiences in marketing, brand
building, new product development,
event and activation at companies
including Philip Morris, AlA,
Danamon, Samsung Electronics
Indonesia either in Indonesia or in
other countries (Switzerland and
Malaysia). Prior joining Maybank
Indonesia, he held SVP position as
Head of Marketing Communication &
Brand Strategy at Bank Danamon.
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Dera Novitri

Head, CFS Retail Credit Process &
Fraud Monitoring

Indonesia citizen, 52 years old.

She joined Maybank Indonesia

since mid Feb 2019 with more than
29 years of experience in banking
and financial institution industry.
Previously she was a Credit Initiation
Head in Citibank, NA Jakarta,
Unsecured Credit Underwriting Head
and Consumer Credit Operation
Manager in Bank Danamon and
Consumer Processing Centre Head
in Lippobank and experienced as
Account Officer in non-bank financial
institution.

Bennedi Sianipar

Regional Director - North Sumatera
Indonesian citizen, 55 years old.

He joined Maybank Indonesia in
September 1991 with 30 years of
experience in the banking industry.
Previously he was Regional Director
- Central Java, Head, Regional
Business — South Sumatera, Head
of SME Commercial Banking Center
in Palembang and Medan, and also
Area Business Manager in Bandar
Lampung.
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Hermawan Setiawan

Head, Non Retail Credit Process
Indonesian citizen, 52 years old.

He joined Maybank Indonesia since
1993 with 26 years of experience in the
banking Industry. Previously he was
Area Branch Manager in Cirebon, and
SME Credit Approval in Bandung.

Widrawan Hindrawan

Head, Segment, Strategy & Quality
Assurance

Indonesian citizen, 45 years old.

He joined Maybank Indonesia in
September 2020 with more than 21
years of experience in the banking
industry. Previously he held various
positions in Consumer Banking as the
Head of Wealth Management and in
Global Market as Financial Institution
Structuring Sales.

Rasuanir

Regional Director — South Sumatera
Indonesian citizen, 51 years old.

He joined Maybank Indonesia since
1995 with more than 26 years of
experience in banking industry.
Previously he was the Area Branch
Manager in Tangerang & Bumi
Serpong Damai Area, Lippo Cikarang
Area, and Jatinegara Area.

Abdur Razzaq

Head, CFS Business Planning
Indonesian citizen, 35 years old.

He joined Maybank Indonesia in
September 2020 with more than 13
years of experience in manufacturing
and banking industry. Previously he
was the Corporate Finance Manager
at CIMB Niaga, Regional Accountant
at Caterpillar Pte, Ltd in Singapore
and last position as Business Banking/
SME Business Finance Head in UOB
Indonesia.

Janny Johana Lewa

Regional Director - Jakarta 1
Indonesian citizen, 56 years old.

She joined Maybank Indonesia in
April 1990 with 32 years of experience
in the banking industry. Previously
she was Head of Regional Business
Sulawesi & IBT.



Pui Sung Khiuk

Regional Director - Jakarta 2
ndonesian citizen, 46 years old.

She joined Maybank Indonesia since
8 September 2017 with 25 years of
experience in the banking Industry.
Previously she was Region Head
Jakarta in Bank Rabobank.

Muhammad Husni HS

Regional Director - Jakarta 3
Indonesian citizen, 49 years old.

He joined Maybank Indonesia on 15
January 2021 with more than 20 years
of experience in banking industry.
Previously he was the Head Syariah
Network at PT Bank Permata Tbk.

Nike Agustijani

Regional Director — West Java
Indonesian citizen, 53 years old.

She joined Maybank Indonesia

in October 2017 with 29 years of
experience in the banking Industry.
Previously she was Area Head in Bank
OCBC NISP.

Dewi Irawati

Regional Director — Central Java
Indonesian citizen, 41 years old.

She joined Maybank Indonesia

in January 2003 with 16 years of
experience in the banking industry.
Previously she was Area Branch
Manager Maybank Indonesia in Green
Ville and Puri Kencana Area.

Annual Report 2021

Senior Management Profile

Indrajani Harsono

Regional Director - East Java, Bali &
Nusra

Indonesian citizen, 52 years old.

She joined Maybank Indonesia

since 2018 with more than 24 years
of experience in banking industry.
Previously she was a Regional Head
in HSBC, Head Of Area SME Banking
- East Java in Rabobank and Regional
Business Manager Treasure Upcountry
in DBS.

Margareta

Regional Director - Kalimantan
Indonesian citizen, 54 years old.

She joined Maybank Indonesia in 2011
with 31 years of experience in the
banking industry. Previously she was
Area Branch Manager Maybank in
Pontianak and Branch Manager Retail
Banking Danamon in Pontianak.

Hasvan Murphy

Regional Director - Sulawesi & Eastern
Indonesia

Indonesian citizen, 44 years old.
Joined Maybank Indonesia since
2019 with 20 years of experiences in
banking and non-banking industries.
Previously he was the Area Manager
at Bank Danamon and Sales
Distribution Head Bancassurance at
Bank Danamon.
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Employee Statistics and

Organisational Level 2019 2020 2021
Executive Vice President ll 10 10
Senior Vice President 66 78 77
Vice President 21 249 289
Assistant Vice-President 370 406 435
Senior Manager 699 7 736
Manager 1114 1130 1177
Assistant Manager 3,156 3,156 3,043
Staff 1.247 977 854
Non-Staff 174 164 182
Grand Total 7,048 6,887 6,803
Educational Level 2019 2020 2021
PhD 2 1 -
Masters 277 287 352
Bachelor 5215 5128 5216
Diploma (D1, D2, D3, D4) 1,000 951 834
High School Level 546 513 399
Junior High School Level 7 7 2
Primary School Level 1 - -
Grand Total 7,048 6.887 6,803
Employment Status 2019 2020 2021
Permanent 6,582 6,653 6,597
Non Permanent 466 234 206
Grand Total 7,048 6,887 6,803
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Employee Statistics and Profiles

Age 2019 2020 2021
17-25 672 97 237
26-30 1,668 1,270 1,318
3135 1,486 1,652 1,613
36-40 1,037 1,260 1,239
41-45 779 887 847
46-50 873 818 766
>50 533 903 783
Grand Total 7,048 6,887 6,803

Tenure 2019 2020 2021

Less than 1year 1,017 656 875

1-<3years 1408 1612 1,236

3-<5years 655 647 888

5-<10 years 1,581 1,444 1,285

10 - <15 years 441 695 806

15-< 20 years 553 498 475

More than 20 years 1393 1335 1,238

Grand Total 7,048 6,887 6,803

Directorate 2019 2020 2021

Finance Directorate 187 186 180

Global Banking Directorate 146 138 139

Human Capital Directorate 189 129 177

Information Technology Directorate* - - 252

Legal, Compliance & Corporate Secretary Directorate 86 94 94

Operations Directorate 1,086 1,033 1,012

Under President Directorate 4310 4334 4,066

Risk Management Directorate 461 438 446

Community Financial Services Directorate 583 535 497

Grand Total 7,048 6,887 6,803

*) IT Directorate was established in 2021. Previously was in Under President Directorate

PT Bank Maybank Indonesia Tbk
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Employee Statistics and Profiles

Gender 2019 2020 2021
Male 3,093 3,020 3,042
Female 3955 3,867 3,761
Grand Total 7,188 6,887 6,803
2019 2020 2021
S B Par:lig{[;)zafnts e Par't\ligi.;afnts L Parrt\ligi.::nts
Technical Programs
peking Sl g Compiance
Credit Skills 32 1,077 38 1,409 56 1,733
Sales & Consumers 343 8,718 129 6,230 1n3 4,692
Technical - Non Banking Skills 29 8,718 29 2,296 169 6,270
Leadership & Soft skills 209 11,625 75 8,250 151 10,297
Induction Program 60 917 60 597 70 718
Integrated Programs
Marketing Talent 4 122 2 64 3 65
Service Talent 4 209 1 50 3 100
é\é\:rngﬁ\eEm;R/t\gg:g?ment Program 2 54 5 43 1 30
Managemept Development Program ; a : : 1 2
(for Operation)
Relationship Management 1 29 : : 1 15
Development Program (RMDP)
Information Technology Development 1 2 . . 1 15
Program (ITDP)
Data Science Development Program . . . . 1 15
(DSDP)
Certification Program
Risk Management Certification - 2,141 - 2,125 - 2,139
Mutual Funds Certification (Waperd) - 449 - 416 - 445
AAJI Certifications - 452 - 430 - 408
Employee Education & Training Cost 2019 2020 2021
Rasio 5.13% 3.07% 2.835%
Amount (in billion Rupiah) 107,074 65.38 63.30

14
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No Shareholders Number of Shares Ownership
Percentage
1. Shareholders who own 5% or more shares
a. Sorak Financial Holding Pte. Ltd. 34,312,479,550 45.02%
b. Maybank Offshore Corporate Services (Labuan) SDN. BHD 25,882,393,996 33.96%
c. UBS AG London-2140724000 13,953,174,383 18.31%
2. Members of the Board of Directors and Members of the Board of
Commissioners Owning Shares
a. Board of Commissioners -
b. Board of Directors -
3. Public Shareholders Owning Less than 5% of Shares
Public (below 5%) 2,067,147,892 2.71%
Total 76,215,195,821 100%
No. Shareholders Number of Shares Composition (%)
1. Sorak Financial Holdings Pte Ltd 34,312,479,550 45.02%
2. Maybank Offshore Corporate Services 25,882,393,996 33.96%
3. UBSAG London-2140724000 13,953,168,783 18.31%
4. Prosperindo, PT 940,513,633 1.23%
5. Clearstream Banking S.A. Luxembourg 236,769,857 031%
6. Phillip Securities Pte Ltd 59,116,371 0.08%
7. Maybank Kim Eng Sec. Pte Ltd A/C Client 45,793,639 0.06%
8. Pek Bing Tjie 45,472,800 0.06%
9.  RHB Investment Bank Berhad 44,535,790 0.06%
10.  CGS-CIMB Securities (Singapore) Pte Ltd 40,885,730 0.05%
1. Djufri Gono 23,248,800 0.03%
12. UOB Kay Hian Pte Ltd 18,468,661 0.02%
3. Citibank New York S/A The Emerging Markets Small Cap Series of The DFA 12,666,200 0.02%
Investment Trust Company
14.  Herry Kasman 12,006,700 0.02%
15. Heryanto Abidin Lauw 10,430,000 0.01%
16.  Tan Tik Khoen 8,420,500 0.01%
17. Rachmad Widianto, Drs 7,500,000 0.01%
18.  OCBC Securities Pte Ltd -Client A/C 6,063,738 0.01%
19. Panin Sekuritas, PT 5,771,400 0.01%
20. Tan Tik Khoen 5,478,400 0.01%
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Shareholding Composition

Foreign Institution 60,198,036,623 78.98%
Kustodian Sentral Efek Indonesia, PT 15,070,391,845 19.77%
Individual - Domestic 3,858,729 0.01%
Individual - Foreign 850,989 0.00%
Limited Company NPWP 941,899,504 1.24%
Cooperatives 101,889 0.00%
Pension Fund 39,576 0.00%
Mutual Fund 13,610 0.00%
Foundation Non NPWP 3,056 0.00%
Total 76,215,195,821 100.00%

Shares Transaction by the Board of Directors and Board
of Commissioners

Maybank Indonesia has the policy for the Board to report
their shares transactions of the Bank within 3 working days.
During 2021, the Board of Commissioners and Board of
Directors have no records of shares transactions.

Shareholding of the Board of Directors and Board of

Commissioners

As of 31 December 2021:

*  None of the Bank’s Board of Directors and Board
of Commissioners own any shares in the Bank, its
subsidiaries nor any of the group related companies.

*  None of the Bank’s Board of Directors and Board of

Commissioners own any shares exceeding 5% in any
public listed companies.

16 PT Bank Maybank Indonesia Tbk
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Corporate Group

(as at 31 December 2021)

Citigroup Nominees
(Tempatan) Sdn Bhd Permodalan Nasional Other Institution and
(B/O: Employees Berhad Retail Investors
Provident Fund Board)

Maybank

AmanahRaya Trustees
Berhad (B/O: Amanah
Saham Bumiputera)

Sorak Financial Maybank Offshore
Holdings Pte. Ltd. Corporate Services Public
(Labuan) Sdn Bhd

t J

(]

Public Public

@) Maybank > -

PT Bank Maybank Indonesia Tbk

\ |
@) Maybank A

Finance WOM

.. a member of wwws group
PT Maybank Indonesia Finance

PT Wahana Ottomitra
Multiartha Tbk
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Maybank Banking Berhad 14th Floor, Menara Maybank 100, Jalan Tun Perak
50050 Kuala Lumpur, Malaysia

Tel: (6) 03-2070 8833

Fax: (6) 03-2032 4775

Website: http://www.maybank.com

Maybank was established in 1960, and today is the largest
company by market capitalisation on the Malaysian Bourse N @ Maybank
(Bursa Malaysia). It is ranked first among listed Malaysian ELBaokMaybar indonesialik
companies and among the top 500 companies in the Forbes
Global 2000 leading companies of the world.

The Maybank Group offers a comprehensive range of Advancing Asia’s

products and services that includes commercial banking, Ambition With You
investment banking, Islamic banking, offshore banking,
leasing and hire purchase, insurance, factoring, trustee

{ ] [ )
services, aset management, stock broking, nominee services, M I S I o n

venture capital and Internet banking.

We want to humanise

financial services by:
Providing the people with
K \ convenient access to financing
Having fair terms and pricing
Advising customers based and

We currently operate with more than 2,400 branch offices in 20 countries
including 10 ASEAN countries. Our extensive physical and digital reach enables on their needs

us to offer a variety of unique financial solutions and innovative services based on Being at the heart of
cutting-edge technology, with reasonable requirements and competitive prices community

to our customers. In addition, in achieving our goal of becoming ‘Digital Bank of
Choice’, we remain steadfast and focused in presenting next generation customer
experience to our growing customers throughout ASEAN and the world.

_ J
a4 N

Tan Sri Dato’ Sri Zamzamzairani Non-Independent Non-Executive Director
Mohd Isa (Chairman)
We are very positive about Dato’ Sri Abdul Farid Alias lalon-lg(dg ¢ngeént Exegutivoefgirector (Group Presi-
t t
ASEAN’s future. With en €1 Bxecutive cen
networks throughout ASEAN Datuk R. Karunakaran Senior Independent Non-Executive Director
and a global financial center, Cheng Kee Check Non-Independent Non-Executive Director
we are well positioned to N R R
. Edwin Gerungan Independent Non-Executive Director
benefit from opportunities
for long-term prospects in the Dr Hasnita Dato’ Hashim Independent Non-Executive Director
ASEAN region. Anthony Brent Elam Independent Non-Executive Director
\ J Che Zakiah Che Din Independent Non-Executive Director
Fauziah Hisham Independent Non-Executive Director
Shariffuddin Khalid Independent Non-Executive Director
Dato’ Idris Kechot Independent Non-Executive Director
Dato’ Zulkiflee Abbas Abdul Hamid Independent Non-Executive Director
Shirley Goh Independent Non-Executive Director
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Subsidiaries and |oint

o
Maybank PT Maybank Indonesia Finance (Maybank Finance) is licensed to engage in

Finance

investment financing, working capital, multipurpose, other activities approved by
OJK, and is also allowed to perform activities based on shariah principles.

As of the end of 2021, Maybank Finance has branch offices

Maybank Finance previously known as PT BIl Finance
Center, was established on 13 February 1991 as a company

licensed in investment financing, working capital, multi-
purpose, and other activities approved by OJK, and also

allowed to engage in activities based on Shariah principles.
Currently, 99.99% of Maybank Finance shares is owned by

in almost all major cities in Indonesia which consist of 33
branch offices and g representative offices across Indonesia.

To be the market leader finance company digital based in its
target market segment and friendly to the environment and

Maybank Indonesia. society.
The change of name from PT BII Finance Center to PT
Maybank Indonesia Finance was based on Deeds of *  Asthe extension of PT Bank Maybank Indonesia Tbk in

Minutes of Meeting in Extraordinary General Meeting of
Shareholders No. 105 dated 18 November 2015 and approval *  Todeliver the best added values in economic to our
from Ministry of Law and Human Rights No. AHU.0947396.

the multifinance business.

stakeholders (shareholders, customers, business

AH.01.02 Year 2015 dated 7 December 2015.

partners, and employees), environment, and society.

*  Making digital technology as foundation for
product creation, process acceleration and service
improvement.

(%) Ownership 99,99% PT Bank Maybank Indonesia Tbk

0,01% Koperasi Karyawan PT Bank Internasional Indonesia Tbk
Operating Status Operating since 1991
Total Assets Rp7.07 trillion

Address

Wisma Ekajiwa Lantai 10

JI. Mangga Dua Raya

Jakarta 10730, Indonesia

Tel: 021- 623 000 88

Fax: 021-623 000 99

Call Center: 0804-1-168-811

Website: www.maybankfinance.co.id

Key Management

Board of Commissioners
President Commissioner: Deswandhy Agusman
Commissioner: Steffano Ridwan

Board of Directors

President Director: Alexander
Director: Miki Effendi Lim
Director: Arief Soerendro
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Subsidiaries and Joint Ventures

W PT Wahana Ottomitra Multiartha Tbk

WOM

a member of @ group

As of the end of 2021, the Company has 8 regional offices
PT Wahana Ottomitra Multiarta Tbk (WOM Finance) and is supported by 166 network offices across Indonesia to
was established in 1982 under the name of PT Jakarta serve around 339 thousand active customers.
Tokyo Leasing engaged in consumer financing. In 2000,
the Company’s name was officially changed to PT

Wahana Ottomitra Multiartha in line with its business To be one of the best consumer financing companies in
transformation. Indonesia through good implementation of corporate
governance.

In 2004, the Company became a publicly listed company
after conducting its Initial Public Offering (IPO) and listing

its shares at Indonesia Stock Exchange under WOMF ticker *  Placing the satisfaction of customers and business
symbol. In 2005, PT Bank Maybank Indonesia Tbk (formerly partners as the first priority.

PT Bank Internasional Indonesia Tbk) acquired 43% shares *  Establishing IT-based infrastructures to promote
inthe Company. After the rights issue in February 2015, sound processing.

Maybank Indonesia ownership in the Company became *  Developing and expanding business network,
68.55%. As of December 2021, Maybank Indonesia owned particularly in potential areas.

67.49% of the Company’s shares and PT Wahana Makmur e Optimising company performance.

Sejati was the second largest owner of the Company’s
shares with ownership of 25,01%.

(%) Ownership 67.49% PT Bank Maybank Indonesia Tbk
25.01% PT Wahana Makmur Sejati
7.50% Public

Operating Status Operating since 1982
Total Assets Rp5.15 trillion
Address PT Wahana Ottomitra Multiartha Tbk

Altira Office Tower Lt. 32, 33, 35 JI. Yos Sudarso Kav. 85
Kel. Sunter Jaya, Kec. Tanjung Priok, Jakarta Utara 14350
Tel: (62-21) 21882400

Fax: (62-21) 21882420

Contact Center: 0804-1123888

Website: www.wom.co.id

Key Management Board of Commissioners
President Commissioner/Independent: | Nyoman Tjager
Vice President Commissioner/Independent: Robbyanto Budiman
Commissioner: Garibaldi Thohir
Commissioner: Thilagavathy Nadason
Independent Commissioner: Myrnie Zachraini Tamin

Board of Directors

President Director: Djaja Suryanto Sutandar
Director: Zacharia Susantadiredja”

Director: Anthony Y Panggabean

Director: Njauw Vido Onadi

Director: Wibowo

*Resigned as the company’s Director effective as of 15 November 2021

120



Annual Report 2021

Subsidiaries and Joint Ventures

Name

Share Ownership Line of Business

PT Penjamin Kredit Pengusaha Indonesia

9,83%

Guarantee Fund Services

PT Sarana Sulsel Ventura 9,28% Venture Capital

PT Sarana Sulut Ventura 714% Venture Capital

PT Sarana Jambi Ventura 4,49% Venture Capital

PT Sarana Riau Ventura 337% Venture Capital

PT Sarana Bali Ventura 3,39% Venture Capital

PT Sarana Sumsel Ventura 2,81% Venture Capital

PT Sarana Kalbar Ventura 2,45% Venture Capital

PT Bhakti Sarana Ventura 2,41% Venture Capital

PT Sarana Sumut Ventura 2.32% Venture Capital

PT Sarana Lampung Ventura 1,69% Venture Capital

PT Sarana Sumbar Ventura 1,37% Venture Capital

PT Sarana Bersama Pengembangan Indonesia 0,94% Non-Bank Financial Institution
PT Berlian Laju Tanker Tbk 0,58% Sea Transportation

PT Bank Capital Indonesia Tbk 0,18% Bank

PT Aplikanusa Lintasarta 0,03% Communication Network System

PT Bank Maybank Indonesia Tbk
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Share Listin

Maybank Indonesia carried out an Initial Public Offering
(IPO) of 12,000,000 Common Shares on November 21,1989
and listed on the Jakarta Stock Exchange (JSX) and Surabaya
Stock Exchange (BES), under BNII as stock trading code. The
two stock exchanges later merged, and are now called the
Indonesia Stock Exchange (IDX). The nominal value of the
shares offered at the time of the IPO was Rp1,000.00 per
share.

After the initial offering, Maybank Indonesia took several
corporate actions in equity which caused changes in

the number of outstanding shares, such as bonus share
distribution, stock dividends, stock split, reverse stock,
warrants conversion, Employee Stock Option Plan (ESOP)
and Limited Public Offering (PUT) or Rights Issue. On June
19, 2013, the majority shareholder of Maybank Indonesia
carried out a corporate action to release a portion of
Maybank Indonesia’s shares to UBS AG London totaling
5,065,380,000 shares, equivalent to 9.00% of the total
outstanding shares of Maybank Indonesia.

In June 2013, Maybank Indonesia carried out the Rights
Issue VI corporate action by offering 4,690,165,987 series

D shares at a price of Rp320 per share, with accumulated
funds amounting to Rp1,496,150,854,642, - net after the cost
of issuance of equity securities. The realisation of Rights
Issue VI increased the total outstanding shares of Maybank
Indonesia to 60,972,156,657 shares.

On 22 November 2013, Maybank Indonesia once more
relinquished its shares to UBS AG London amounting to
5,675,040,000 shares or equivalent to 9.31% of Maybank
Indonesia’s total outstanding shares.
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Thus, the total ownership of Maybank Indonesia shares by
Maybank declined from 97.29% to 78.98%, and the total
shareholding of Maybank Indonesia by UBS AG London
amounted to 18.31%. The share sells down by the majority
shareholders was carried out in order to fulfill the provisions
of Bapepam-LK (now the Financial Services Authority -

OJK) No. IX.H.1 concerning Takeover of Public Companies,
Attachment to Decision of Chairman of Bapepam-LK Kep-
number 26/BL/2011 dated May 31, 2011.

Moreover, in 2014 Maybank Indonesia once more carried
out a corporate action in Rights Issue VII by offering
6,774,684,073 shares at an offering price of Rp221 per share
and successfully raised Rp1,488,967,207,524 of net funds
after deducting the cost of issuing equity securities. The
Rights Issue VIl raised the total outstanding shares of
Maybank Indonesia to 67,746,840,730 shares.

In 2018, Maybank Indonesia completed a corporate action

in Rights Issue VIII by issuing 8,468,355,091 shares Series D
with exercised price at Rp236 per share and raised capital of
Rp1,998,531,801,476 (gross). The proceeds from Rights Issue
VIl increased the Maybank Indonesia number of shares to
76,215,195,821 shares.

In 2019-2021, Maybank Indonesia did not hold corporate
action which caused changes in its outstanding shares.
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Share Listing Chronology

Description Date Stock Issued Number of Shares
Initial Public Offering (nominal Rp1,000) 21/1/1989 12,000,000 12,000,000
Bonus Shares 8/7/1990 28,000,000 40,000,000
Company Listing 18/7/1990 100,000,000 140,000,000
Share Dividends & Bonus Shares 6/8/1991 63,000,000 203,000,000
Share Dividend 4/8/1992 60,585,920 263,585,920
Limited Public Offering | 15/2/1994 52,717,184 316,303,104
Share Dividend 26/8/1996 35,144,789 351,447,893
Bonus Shares 26/8/1996 253,042,483 604,490,376
Bonus Shares 23/10/1996 362,694,226 967,184,601
Bonus Shares 4/1/1996 1,934,369,204
Limited Public Offering Il 16/1/1997 1,289,579,469 3,223,948,673
Warrant Conversion | 1997 10,453,776 3,234,402,449
Warrant Conversion | 1998 42,520 3,234,444,969
Warrant Conversion | 1999 2,500 3,234,447,469
Bonus Shares 8/3/1999 646,888,994 3,881,336,463
Limited Public Offering Il (nominal Rp125) 6/4/1999 62,101,383,408 65,982,719,871
Limited Public Offering Il (continued) 21/6/1999 26,810,616,592 92,793,336,463
Warrant Conversion | 1999 23,982 92,793,360,445
IBRA (C-B) Warrant Conversion 1999 329,041,216 92,793,360,445
Warrant Conversion | 2000 101,862 92,793,462,307
IBRA (C-B) Warrant Conversion 2000 216,216 92,793,462,307
IBRA (C-B) Warrant Conversion 2001 95,830,560 92,793,462,307
Reverse Stock Split (10: 1) 19/6/2002 9,279,346,231
Limited Public Offering IV 1/7/2002 38,504,000,000 47,783,346,231
2005 82,510,000 48,247,150,231
2006 381,294,000 48,247,150,231
2007 416,553,500 48,663,702,731
After ESOP Implementation 2008 1,364,733,500 50,028,436,231
Limited Public Offering V 2010 6,253,554,529 56,281,990,760
Limited Public Offering VI 2013 4,690,165,897 60,972,156,657
Limited Public Offering VII 2014 6,774,684,073 67,746,840,730
Limited Public Offering VIII 2018 8,468,355,091 76,215,195,821
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Other Securities

PT Bank Maybank Indonesia Tbk (“Company”) issued Bonds
to support its business growth. The Bonds are listed on the
Indonesian Stock Exchange (IDX).

BONDS AND SUKUK MATURED IN 2021

For Shelf Registered Bonds Il Bank Bll Tranche | Year 2014
of Rp1,500,000,000,000 (one trillion five hundred billion
rupiah) matured on 8 July 2017, the Company had settled
the principal and last interest payment on 7 July 2021.

the Company had settled the principal and last payment of
profit-sharing of Sukuk Mudharabah on 25 October 2021.

BONDS ISSUED BY THE COMPANY

On 10 June 2016, subsequently, the Company issued 2 (two)

Bonds simultaneously:

1. Shelf Registered Sukuk Mudharabah | Bank Maybank
Indonesia Tranche Il Year 2016 (matured on 10 June 2019).

2. Shelf Registered Subordinated Bonds Il Bank Maybank

Indonesia Tranche Il Year 2016.

For Shelf Registered Bonds Il Bank Maybank Indonesia

Tranche Il Year 2018 Series B of Rp69,000,000,000

Details of Bonds which has not yet matured are as follows:

(Sixty-Nine billion rupiah) matured on 26 October 2021,

Bonds Name Shelf Registered Subordinated Bonds Il Bank Bll Tranche | Year 2016
Tenor 7 years

Nominal Amount Rp 800,000,000,000

Coupon Rate 9.625% (per annum)

Issuance Date 10 June 2016

Current Rating

PEFINDO : idAA FITCH : AA(idn)

First Coupon Payment

10 September 2016

Last Coupon Payment/ Maturity Date

10 June 2023

Use of Proceeds

To increase earning assets mainly in the form of loans to support business growth of the
Company as well as to strengthen long-term funding structure.

Institution and Capital Market Supporting
Professionals

Joint Lead Underwriters

PT Bahana Securities

PT Indo Premier Securities

PT Maybank Securities Indonesia (PT Maybank Kim Eng Securities)
PT RHB Securities Indonesia

Legal Firm
Melli Darsa & Co.

Trustee
PT Bank Mega Tbk

Notary
Aryanti Artisari S.H, M.Kn
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Other Securities Listing Chronology

Chronology of Coupon Payment:

1. 10 September 2016 RP 19,250,000,000
2. 10 December 2016 RP 19,250,000,000
3. 10 March 2017 RP 19,250,000,000
4. 10 )June 2017 RP 19,250,000,000
5. 10 September 2017 RP 19,250,000,000
6. 10 December 2017 RP 19,250,000,000
7. 10 March 2018 RP 19,250,000,000
8 10 June 2018 RP 19,250,000,000
9. 10 September 2018 RP 19,250,000,000
10. 10 December 2018 RP 19,250,000,000
1. 10 March 2019 RP 19,250,000,000
1210 June 2019 RP 19,250,000,000
13. 10 September 2019 RP 19,250,000,000
14. 10 December 2019 RP 19,250,000,000
1510 March 2020 RP 19,250,000,000
16. 10 June 2020 RP 19,250,000,000
17. 10 September 2020 RP 19,250,000,000
18. 10 December 2020 RP 19,250,000,000
19. 10 March 2021 RP 19,250,000,000
20. 10 June 2021 RP 19,250,000,000
21. 10 September 2021 RP 19,250,000,000
22. 10 December 2021 RP 19,250,000,000

Relating to the issuance of Shelf Registered Bonds Il
Bank Maybank Indonesia Tranche Il Year 2016 above,

the Company had obtained the approval from OJK-Bank
Supervisor as stated in its letter No. S-71/PB.32/2016
dated 14 October 2016, to include Subordinated Bonds as
Supplementary Capital (Tier I1) in Capital Adequacy Ratio
(CAR) calculation of the Company.

Realisation of the Proceeds resulting from the Public
Offering of Shelf Registered Sukuk Mudharabah |

Bank Maybank Indonesia Tranche Il Year 2016 and

Shelf Registered Bonds Il Bank Maybank Indonesia

Tranche Il Year 2016 has been reported to OJK through
letter N0.S.2016.174/DIR FIN dated 14 July 2016 and
No.5.2016.208/DIR COMPLIANCE dated 9 September 2016.

On 11 July 2017, the Company issued 2 (two) Bonds

simultaneously:

1. Shelf Registered Bonds Il Bank Maybank Indonesia
Tranche | Year 2017 Series A, Series B, and Series C

2. Shelf Registered Sukuk Mudharabah Il Bank Maybank
Indonesia Tranche | Year 2017 (matured on 11 July 2020).

Through Shelf Public Offering scheme, as stipulated in
the OJK Regulation No. 36/POJK.04/2014 regarding Shelf
Public Offering of Debt Instrument and/or Sukuk dated 8
December 2014.

Details of these Bonds are as follows:
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Bonds Name

Shelf Registered Bonds Il Bank Maybank Indonesia Tranche | Year 2017

Tenor

Series A:5 years
Series B:7years
Series C:10years

Nominal Amount

Series A:Rp435,000,000,000
Series B:Rp300,000,000,000
Series C:Rp100,000,000,000

Coupon Rate

Series A:8.00% (pertahun)
Series B:8.50% (pertahun )
Series C:8.65% (pertahun)

Issuance Date

1 July 2017

Current Rating

PEFINDO : idAAA

First Coupon Payment

11 October 2017

Last Coupon Payment/Maturity Date

Series A:11July 2022
Series B: 11 July 2024
Series C:11July 2027

Use of Proceeds

To increase earning assets mainly in the form of loans to support business growth of the

Company as well as to strengthen long-term funding structure.

Institution and Capital Market Supporting

Professionals

Joint Lead Underwriters

PT Bahana Securities

PT Indo Premier Securities

PT Maybank Securities Indonesia (PT Maybank Kim Eng Securities)

Legal Firm
Melli Darsa & Co.

Wali Amanat
PT Bank Mandiri (Persero) Tbk

Notaris
Aryanti Artisari, SH., M.Kn

Auditor
KAP Purwantono, Sungkoro, & Surja (Ernst & Young)

Chronology of Coupon Payment:

Chronology of Coupon Payment:

Series A 15, 11 April 2021 Rp 8,700,000,000
1. T October 2017 Rp 8,700,000,000 16, 11July 2021 Rp 8,700,000,000
2. 11 January 2018 Rp 8,700,000,000 17. 11 October 2021 Rp 8,700,000,000
3. 1 April 2018 Rp 8,700,000,000 Seri B

4. Mjuly 2018 Rp 8,700,000,000 1. 11 October 2017 Rp 6,375,000,000
5. 11 October 2018 Rp 8,700,000,000 2 11 January 2018 Rp 6,375,000,000
6. MJanuary 2019 Rp 8,700,000,000 3 11 April 2018 Rp 6,375,000,000
7. 11 April 2019 Rp 8,700,000,000 4 11July 2018 Rp 6,375,000,000
8 11July 2019 Rp 8,700,000,000 5. 11 October 2018 Rp 6,375,000,000
9. 11 October 2019 Rp 8,700,000,000 6. Tlanuary 2019 Rp 6,375,000,000
10. 11 January 2020 Rp 8,700,000,000 7 11 April 2019 Rp 6,375,000,000
. 1 April 2020 Rp 8,700,000,000 8. 11uly2019 Rp 6,375,000,000
12, 11July 2020 Rp 8,700,000,000 9. 11 October 2019 Rp 6,375,000,000
3. 11 October 2020 Rp 8,700,000,000 10. 11 January 2020 Rp 6,375,000,000
14. 11 January 2021 Rp 8,700,000,000
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Chronology of Coupon Payment:

Chronology of Coupon Payment:

1. 11 April 2020 Rp 6,375,000,000 12. 1 uly 2020 Rp 2,162,500,000

2. 11 july 2020 Rp 6,375,000,000 3. 11 October 2020 Rp 2,162,500,000

13. 11 October 2020 Rp 6,375,000,000 4. 11 January 2021 Rp 2,162,500,000

14. 11 January 2021 Rp 6,375,000,000 15. 11 April 2021 Rp 2,162,500,000

15. 11 April 2021 RP 6,375,000,000 16. 11 July 2021 Rp 2,162,500,000

16. 11 July 2021 Rp 6,375,000,000 17. 11 October 2021 Rp 2,162,500,000

17. 11 October 2021 Rp 6,375,000,000

Seri C Realisation of the Proceeds resulting from the Public

. 1 October 2017 %P 2162500000 Offering of Shelf Registered Bonds Il Bank Maybank

R Indonesia Tranche | Year 2017 and Shelf Registered Sukuk

2. Tljanuary 2018 Rp 2162,500,000 Mudharabah 1l Bank Maybank Indonesia Tranche | Year 2017

3. T April 2018 Rp 2,162,500,000 has been reported to OJK through letter No.S.2018.312/DIR

4. Tjuly 2018 Rp 2,162,500,000 FIN dated 9 January 2018.

5. 11 October 2018 Rp 2,162,500,000

6 Tjanuary 2019 Rp 2,162,500,000 Subsequently, on 15 March 2018, the Company issued Shelf
- Registered Bonds Il Bank Maybank Indonesia Tranche I

7. 1 April 2019 Rp 2,162,500,000 Vear 2018,

8. 11 July 2019 Rp 2,162,500,000

9. 11 0October 2019 Rp 2,162,500,000 Details of the Bonds are as follows:

10. 1 January 2020 Rp 2,162,500,000

1. 11 April 2020 Rp 2,162,500,000

Bonds Name

Shelf Registered Bonds Il Bank Maybank Indonesia Tranche Il Year 2018

Tenor

5 years

Nominal Amount

Rp 645,500,000,000

Coupon Rate

7.15% (per annum )

Issuance Date 15 March 2018
Current Rating PEFINDO : idAAA
First Coupon Payment 15 June 2018

Last Coupon Payment/Maturity Date

15 March 2023

Use of Proceeds

To increase earning assets mainly in the form of loans to support business growth of
the Company as well as to strengthen long-term funding structure.

Institution and Capital Market Supporting Professionals

Joint Lead Underwriters

PT BCA Securities

PT Indo Premier Securities

PT Maybank Securities Indonesia (PT Maybank Kim Eng Securities)

Legal Firm
Melli Darsa & Co.

Trustee
PT Bank Mandiri (Persero) Tbk

Notary
Aryanti Artisari. SH.. M.Kn
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Realisation of the Proceeds resulting from the Public
Offering of Shelf Registered Bonds Il Bank Maybank

Chronology of Coupon Payment:

1. 15 June 2018 Rp 11,538,312,500 >

ot 0 o ot et e et O
3. 15 December 2018 Rp 11,538,312,500

4. 15 March 2019 Rp11,538,312,500 Subsequently, on 26 October 2018, the Company issued

5. 15 June 2019 Rp 11,538,312,500 Shelf Registered Bonds Il Bank Maybank Indonesia Tranche
6. 15 September 2019 Rp 11,538,312,500 I11 Year 2018 Series A (matured on 6 November 2019), Seri B,
7. 15 December 2019 Rp 11,538,312,500 dan Seri C.

s 15 March 2020 Rp 11,538,312,500 Details of the Bonds are as follows:

9. 15 June 2020 Rp 11,538,312,500

10. 15 September 2020 Rp 11,538,312,500

. 15 December 2020 Rp 11,538,312,500

12. 15 March 2021 Rp 11,538,312,500

13. 15 June 2021 Rp 11,538,312,500

14. 15 September 2021 Rp 11,538,312,500

15. 15 December 2021 Rp 11,538,312,500

Bonds Name

Shelf Registered Bonds Il Bank Maybank Indonesia Tranche IlI Year 2018

Tenor

Series A:370 days
Series B:3 years
Series C:5 years

Nominal Amount

SeriesA: Rp 235,000,000,000
SeriesB : Rp 69,000,000,000
SeriesC : Rp 75,000,000,000

Coupon Rate

SeriesA:7.80% (per annum)
Series B :8.60% (per annum)
SeriesC :8.80% (per annum)

Issuance Date 26 October 2018
Current Rating PEFINDO : idAAA
First Coupon Payment 26 January 2018

Last Coupon Payment

SeriA: 6 November 2019
SeriB : 26 October 2021
SeriC : 26 October 2023

Use of Proceeds

To increase earning assets mainly in the form of loans to support business growth of

the Company as well as to strengthen long-term funding structure.

Institution and Capital Market Supporting
Professionals

Joint Lead Underwriters

PT BNI Sekuritas

PT DBS Vickers Sekuritas Indonesia PT Indo Premier Sekuritas

PT Maybank Securities Indonesia (PT Maybank Kim Eng Securities)

Legal Firm
Melli Darsa & Co.

Trustee
PT Bank Mandiri (Persero) Tbk

Notary
Aulia Taufani, S.H
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Chronology of Coupon Payment:

Chronology of Coupon Payment:

Series B Series C

1. 26 January 2019 Rp 1,483,500,000 1. 26 January 2019 Rp 1,650,000,000
2 26 April 2019 Rp 1,483,500,000 2. 26 April 2019 Rp 1,650,000,000
3 26 July 2019 Rp 1,483,500,000 3. 26July 2019 Rp 1,650,000,000
4 26 October 2019 Rp 1,483,500,000 4. 26 October 2019 Rp 1,650,000,000
5 26 January 2020 Rp 1,483,500,000 5. 26 January 2020 Rp 1,650,000,000
6. 26 April 2020 Rp 1,483,500,000 6. 26 April 2020 Rp 1,650,000,000
7 26 July 2020 Rp 1,483,500,000 7. 26 July 2020 Rp 1,650,000,000
8 26 October 2020 Rp 1,483,500,000 8. 26 October 2020 Rp 1,650,000,000
9 26 January 2021 Rp 1,483,500,000 9. 26 January 2021 Rp 1,650,000,000
10. 26 April 2021 Rp 1,483,500,000 10. 26 April 2021 Rp 1,650,000,000
M. 26 July 2021 Rp 1,483,500,000 M. 26July 2021 Rp 1,650,000,000
12. 26 October 2021 Rp 1,483,500,000 12. 26 October 2021 RP 1,650,000,000

Realisation of the Proceeds resulting from the Public Offering of Shelf Registered Bonds Il Bank Maybank Indonesia Tranche
[l Year 2018 has been reported to OJK through letter No.S.2019.001/DIR FIN dated 8 January 2019.

Subsequently, on 27 March 2019, the Company issued Shelf Registered Bonds Il Bank Maybank Indonesia Tranche IV Year
2019 Series A (matured on 7 April 2020) and Seri B.

Details of the Bonds are as follows:

Bonds Name

Shelf Registered Bonds Il Bank Maybank Indonesia Tranche IV Year 2019

Tenor

Series A: 370 days
Series B: 3 years

Nominal Amount

Series A:Rp408,300,000,000
Series B: Rp232,200,000,000

Coupon Rate

Series A:7.75% (per annum)
Series B: 8.70% (per annum)

Issuance Date

27 Maret 2019

Current Rating

PEFINDO : idAAA

First Coupon Payment

27 Juni 2019

Last Coupon Payment

Series A: 7 April 2020
Series B: 27 March 2022

Use of Proceeds

To increase earning assets mainly in the form of loans to support business growth of the
Company as well as to strengthen long-term funding structure.

Institution and Capital Market Supporting
Professionals

Joint Lead Underwriters

PT Bahana Sekuritas

PT Indo Premier Sekuritas

PT Maybank Securities Indonesia (PT Maybank Kim Eng Securities)
PT Trimegah Sekuritas Indonesia Tbk

Legal Firm
Melli Darsa & Co.

Trustee
PT Bank Mandiri (Persero) Tbk

Notary
Aulia Taufani, S.H
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Chronology of Coupon Payment:

Realisation of the Proceeds resulting from the Public

Offering of Shelf Registered Bonds Il Bank Maybank

Series B
I 27 june 2019 Rp 5.050350,000 Indonesia Tranche IV Year 2019 has been reported to OJK
through letter No.S.2019.185/DIR FIN dated 10 July 2019.
2. 27 September 2019 Rp 5,050,350,000
3. 27 December 2019 Rp5,050350,000  subsequently, on 3 July 2019, the Company issued Shelf
4. 27 March 2020 Rp 5,050,350,000 Registered Bonds Ill Bank Maybank Indonesia Tranche | Year
5. 27June 2020 Rp 5,050,350,000 2019 Series A (matured on 13 July 2020), Seri B, dan Seri C.
6. 27 September 2020 Rp 5,050,350,000
Details of the Bonds are as follows:
7. 27 December 2020 Rp 5,050,350,000
8. 27 March 2021 Rp 5,050,350,000
9. 27 June 2021 Rp 5,050,350,000
10. 27 September 2021 Rp 5,050,350,000
1. 27 Desember 2021 Rp 5,050,350,000

Bonds Name

Shelf Registered Bonds |1l Bank Maybank Indonesia Tranche | Year 2019

Tenor

Series A:370 days
Series B: 3 years
Series C: 5 years

Nominal Amount

Series A :Rp308,000,000,000
Series B :Rp624,000,000,000
Series C :Rp68,000,000,000

Coupon Rate

Series A 7.55% (per annum)
Series B :8.50% (per annum)
Series C :8.70% (per annum)

Issuance Date

3 Juli 2019

Current Rating

PEFINDO : idAAA

First Coupon Payment

3 Oktober 2019

Last Coupon Payment

SeriesA: 13 July 2020
Series B: B:3 July 2022
Series C: 3 July 2024

Use of Proceeds

To increase earning assets mainly in the form of loans to support business growth of the
Company as well as to strengthen long-term funding structure.

Institution and Capital Market Supporting
Professionals

Joint Lead Underwriters

PT Bahana Sekuritas

PT Indo Premier Sekuritas

PT Maybank Kim Eng Sekuritas

PT Trimegah Sekuritas Indonesia Tbk

Legal Firm
Melli Darsa & Co.

Trustee
PT Bank Mandiri (Persero) Tbk

Notary
Aulia Taufani, S.H

Auditor
KAP Purwantono, Sungkoro, & Surja (Ernst & Young)

130



Annual Report 2021

Other Securities Listing Chronology

Chronology of Coupon Payment:

Series B
1. 3 October 2019 Rp 13,260,000,000
2. 3 January 2020 Rp 13,260,000,000
3 3 April 2020 Rp 13,260,000,000
4. 3]July 2020 Rp 13,260,000,000
5. 3 October 2020 Rp 13,260,000,000
6. 3 January 2021 Rp 13,260,000,000
7. 3 April 2021 Rp 13,260,000,000
8. 3 July 2021 Rp 13,260,000,000
9. 3 October 2021 Rp 13,260,000,000
Series C
1. 3 October 2019 Rp 1,479,000,000
2. 3 January 2020 Rp 1,479,000,000
3 3 April 2020 Rp 1,479,000,000
4. 3]uly2020 Rp 1,479,000,000
5. 3 October 2020 Rp 1,479,000,000
6. 3 January 2021 Rp 1,479,000,000
7. 3 April 2021 Rp 1,479,000,000
3 July 2021 Rp 1,479,000,000
9. 3 October 2021 Rp 1,479,000,000

Realisation of the Proceeds resulting from the Public
Offering of Shelf Registered Bonds Il Bank Maybank
Indonesia Tranche | Year 2019 has been reported to OJK
through letter No.5.2020.007/DIR FIN dated 14 January

2020.
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Maybank Indonesia conducts rating to assess the Company’s performance and condition through independent rating
agencies, namely, PT Pemeringkat Efek Indonesia (Pefindo) and PT Fitch Ratings Indonesia (Fitch).

March 2021

Corporate Rating idAAA/Stable Outlook
Shelf Registered Bond 11l Phase 1/2019 idAAA

Shelf Registered Bond Il Phase 1V/2019 idAAA

Shelf Registered Bond Il Phase 111/2018 idAAA

Shelf Registered Bond Il Phase 11/2018 idAAA

Shelf Registered Bond Il Phase /2017 idAAA

Shelf Subordinated Bonds Il Tranche 11/2016 idAA

January 2022

National Long-Term Rating AAA(idn), Stable Outlook
National Short-Term Rating Fi+(idn)

Shelf Registered Subordinated Bond I Phase /2016 AA(idn)

Public Accountant &

Kantor Akuntan Publik Purwantono, Sungkoro & Surja
Gedung Bursa Efek Indonesia, Tower 2, Lantai 7
JI. Jenderal Sudirman Kav. 52-53 Jakarta 12190, Indonesia

Tel. (62-21) 5289 5000
Website: www.ey.com/id

Services rendered:

Audited the consolidated financial statements for 2021 fiscal year including review on PSAK 71 validation mode

Assignment Period: Fiscal Year 2021

Fee: Rp5,026 million

132



Annual Report 2021

Capital Market Supporting

TRADING INFORMATION AND SHARES LISTING

Bursa Efek Indonesia

JI. Jend. Sudirman No.Kav. 52-53

RT. 5/RW. 3, Senayan

Kebayoran Baru, Kota Jakarta Selatan
DKI Jakarta 12190

Tel. +62 21 515 0515

CUSTODIAN

PT Kustodian Sentral Efek Indonesia
Gedung Bursa Efek Indonesia, Tower |, Lt. 5
JI. Jendral Sudirman Kav. 52-53, Jakarta 12190
Tel. +62 215299 1099

Fax. +62 215299 1199

SECURITIES ADMINISTRATION BUREAU

PT Sinartama Gunita

Sinar Mas Land Menara 1, 9th Floor
JI. M.H. Thamrin No. 51

Jakarta 10350 Indonesia

Tel. (62-21) 392 2332

Fax. (62-21) 392 3003

TRUSTEES

PT Bank Mandiri (Persero) Tbk

International Banking & Financial Institutions Group
Plaza Mandiri Lantai 22

JI. Jend. Gatot Subroto Kav. 36-38

Jakarta 12190, Indonesia

Tel. +62 21524 5161

Website: www.bankmandiri.co.id

PT Bank Mega Tbk

Capital Market Services
Menara Bank Mega

JI. Kapten Tendean Kav.12-14A
Jakarta 12790, Indonesia

Tel. + 62 217917 5000

JOINT LEAD UNDERWRITERS

PT Maybank Securities Indonesia
(PT Maybank Kim Eng Securities)
Sentral Senayan Ill, 22nd Floor

JI. Asia Afrika No. 8

Gelora Bung Karno, Senayan
Jakarta 10270, Indonesia

Tel. +62 21 8066 8500

Fax. +62 218066 8501

PT Indo Premier Sekuritas

Gedung Pacific Century Place, Lantai 16
JI. Jend. Sudirman Kav.52-53 SCBD Lot 10
Jakarta Selatan 12190

Tel. +62 21 5088 7168

Fax. +62 215088 7167

PT BNI Sekuritas

Sudirman Plaza Indofood Tower Lt. 16
JI.Jend.Sudirman Kav. 76-78 Jakarta 12910
Tel. (021) 2554 3946

Fax. (021) 5793 6934

PT Trimegah Sekuritas Indonesia Tbk
Gedung Artha Graha, Lt.18 & 19

JI. Jendral Sudirman, kav. 52-53

Jakarta 12190 - Indonesia

Tel. (021) 2924 9088

Fax. (021) 2924 9150

RATING AGENCIES

PT Fitch Ratings Indonesia

DBS Bank Tower, 24th Floor Suite 2403
JI. Prof Dr Satrio Kav 3-5 Jakarta 12940
Tel. +62 212988 6800

Fax. +62-21 2988 6822

Website: www.fitchratings.com

PT Pemeringkat Efek Indonesia (PEFINDO)
Equity Tower 30th Floor

Sudirman Central Business District Lot 9

JI. Jend. Sudirman Kav. 52-53

Jakarta 12190

Tel. (62-21) 509 684 69

Fax. (62-21) 509 684 68

Website: www.pefindo.com

PUBLIC ACCOUNTANT FIRM

Kantor Akuntan Publik Purwantono, Sungkoro & Surja
Gedung Bursa Efek Indonesia, Tower 2, Lantai 7

JI. Jenderal Sudirman Kav. 52-53

Jakarta 12190, Indonesia

Tel. +62-21 5289 5000

Fax. +62-21 528 4100

Website: www.ey.com/id
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Education and/or Training for The
Board of Commissioners, Board
of Directors,

Information on education and/or training of members of the Board of Commissioners, Board of Directors, Committees,
Corporate Secretary and Internal Audit Unit are outlined in the Corporate Governance Report of this Annual Report.
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Information on

www.maybank.co.id

The enactment of OJK Regulation No.8/POJK.04/2015
concerning Issuer or Public Company Websites has
compelled Maybank Indonesia to be committed

to continuously improving the enforcement of the
Transparency Principles as mandated by applicable laws
and regulations. In order to improve the implementation of
good corporate governance in particular providing access
to comprehensive information on the Bank’s performance
to shareholders, customers, the public, the government,
and other stakeholders, Maybank Indonesia provides access
to the necessary information on the official website of the
Bank.

Maybank Indonesia has refined its website, is www.
maybank.co.id, with important information that is regularly
updated, such as:

Shareholder
information

https://www.maybank.co.id/
corporateinformation/InvestorRelation/
informasi-penting-lainnya/
sharesinformation

https://www.maybank.co.id/
corporateinformation/CorporateGovernance/
governance-relate-policy

Code of Ethics

GMS https://www.maybank.co.id/
corporateinformation/InvestorRelation/rups

Separate Annual
Financial Report

https://www.maybank.co.id/
corporateinformation/InvestorRelation/
Financiallnformation/FinancialReport

Profile of https://www.maybank.co.id/

the Board of corporateinformation/CorporateGovernance/
Commissioners BODBOC

and

Board of Directors

Charter of https://www.maybank.

the Board of co.id/corporateinformation/
Commissioners, BoardofCommissioners

the Board of . )

Directors, https://www.maybank.co.id/

Committees and corporateinformation/BoardOfDirectors

Internal Audit Unit  https://www.maybank.co.id/
corporateinformation/committee

https://www.maybank.co.id/
corporateinformation/CorporateGovernance/
governance-relate- policy

The Maybank Indonesia website can be accessed by
customers and the wider community in obtaining
information regarding the Company. The Bank continues to
improve the website regularly to make it more informative,
accessible, easy to navigate and friendly to its users. The
website display information in two languages: Indonesian
and English.

Information on the Bank’s website generally consists of:
General information about the Bank consisting of Bank
Maybank Indonesia Profile, Vision and Mission, Profile of
the Board of Commissioners, Board of Directors, Shariah
Supervisory Board, Organisational Structure, Corporate
Group Structure, Subsidiaries & Associates, Capital
Market Supporting Institutions & Professionals, Awards,
Guarantees and Protection, the Company’s Articles of
Association, Committees, and the Maybank Foundation
Scholarship Program.

Information related to Investor Relations consisting of:
Financial Highlights, Annual Reports, Financial Reports,
Monthly Publication Reports, Company Presentations,
GMS, Stock Information, Dividend Information, Corporate
Actions, Bond Information, Credit Ratings, Leverage and
Liquidity Coverage Ratio, and Corporate Research www.
maybank.co.id

Information on Products and Services offered by the Bank.
The information includes products and services: Retail
Banking, Global Banking, Business Banking, Global Markets,
Shariah, and E-Banking.

The website also delivers other information related to office
and electronic network information of the Bank, reports

on the implementation of Corporate Governance (GCG),
Corporate Social Responsibility (CSR) activities, news and
information for the media.

The Bank’s website also includes career opportunities at
the Bank, banking education to customers, and glossary
accompanied by current figures on Bank’s interest rates, as
well as other principle of transparency related information
in managing the Company.
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Aceh

Pangkal Pinang

) o

JAKARTA 2
JAKARTA 3

JAWA BARAT

|
JAWA TIMUR

Total Branches *

374 361 356

2019 2020 2021
Total Regional Total Conventional Total Main Branch Total Sub-Branch
Offices Branch Offices Offices Offices
a . M)

A M — (M) .

ol o I 2 |R SERE:

- U - U - U -
2019 2020 2071 2019 2020 2021 2019 2020 2021 2019 2020 2071

* Total Branches: Total Conventional Branch Offices + Total Overseas
Branch Offices + Total Shariah Branch Offices
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!

MAKAS!A

Gorontalo

o
Nusa Tenggara

Total Overseas Branch

Offices
M M
—/ _

2019 2020 2071

Kendari

\ ’Sorong

al ATM+CDM

O REGIONAL OFFICE
North Sumatra
South Sumatra
Jakarta 1
Jakarta 2
Jakarta 3
West Java
Central Java
East Java, Bali & Nusa Tenggara
Kalimantan
Sulawesi & Eastern Indonesia

Total Shariah Branch

1,571

2019

Offices

M

16

2019

16

_
2020 2021

1,428 1,033

2020 2021
Total Micro Offices Total Mobile Cash
Vechicles
() () —\
M
\—/ \—/ \—/ \—/

2019 2020 2021 2019 2020 2021
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h Offices

KANWIL SUMATERA
UTARA

Gedung Sinar Mas Land Plaza Lt.3, JI. Diponegoro No. 18,
Medan

KC DIPONEGORO MEDAN

JI. Diponegoro No. 18, Medan

061 - 4537 888

061-4537211

KCP SUMATERA

JI. Sumatera No. 93 C, Medan

061-88817811

061-88814267

KCP GLUGUR

JI. Glugur No. 71A, Medan Petisah, Medan

061- 415201

061-4152012

KCP SETIABUDI MEDAN

Komplek Ruko Setiabudi No. 7, Medan

061-8219811

061-8217811

KCP BINJAI

JL. Jend. Sudirman No. 207 A-B, Binjai

061 - 8822325

061-8821037

KCP RING ROAD

JI Gagak Hitam /Ring Road No. 8-9, Kel Sunggal, Kec Medan
Sunggal, Medan

06142577079

KCP MEDAN PLAZA

Jalan Letnan Jenderal Gatot Subroto No. 297, Medan

061 - 4528628

061-4521005

KCP TOMANG ELOK

JI. Gatot Subroto Komp. Tomang Elok Blok C No. 105 Medan

061 - 8462222

061-8462002

KCP TANJUNG MORAWA

JI. Pahlawan No. 40 Tanjung Morawa, Deli Serdang

061-7940622

061-7867944

KCP BRIGJEN KATAMSO

JI. Brigadir Jendral Katamso No. 761 AB, Medan

061-7878008

061-7867944

KCP LUBUK PAKAM

JI. Sutomo No. 7 Kelurahan Lubuk Pakam Pekan Kecamatan
Lubuk Pakam Kabupaten Deli Serdang

061- 7951238

061-7950611

KC PALANG MERAH, MDN

JI. Palang Merah No. 15, Medan

061 - 4512800

061-4510510

KCP JL BANDUNG MEDAN

JI. Bandung 88/11, Pasar Baru, Medan

061 - 4559811

061-4552811

KCP THAMRIN MEDAN

JI. Thamrin No. 75 - C-1 Medan

061-7348000

061-7348684

KCP KRAKATAU

JL. Krakatau No. 138 A Medan

061- 6630050

061-6630048

KCP PULO BRAYAN

JI. K.L. Yos Sudarso No. 2 M-N, Pulo Brayan, Medan

061- 6620888

061-6621850

KCP A.R.HAKIM JL. A.R. Hakim No. 8, Medan 061- 7352688 061-7351253
KCP JL CIREBON MEDAN JI. Cirebon No. 11 Medan 061- 415711 061-4155639
KCP SUTOMO JI. DR. Sutomo No. 18 |-} Medan 061 - 4565088 061-4567808
KCP CEMARA ASRI Jé.e(liiesrzfgz;nB;ulevard Blok B 1 No. 76, Kompleks Cemara Asri, 061 - 6638286 061-6638353
KC BATAM Raja Ali Haji No. 38 Batam 0778 - 456377 0778-457265
KCP CITRAMAS PENUIN JI. Pembangunan Komp. Citramas Bl. A No. 18, Penuin Batam 0778 - 422710 0778-422760
KCP BATU Al Komplek Sentosa Perdana Blok DD No. 9 & 10, Batam - Kepri 0778 - 392087 0778-392112

KCP PALM SPRING BATAM
CENTER

Komplek Palm Spring BTC Blok D1 No. 10, Batam Centre

0778 - 466705

0778-466642

KCP BOTANIA GARDEN

Ruko Botania Garden, Botania Garden Blok A1 No. 1A dan
1B, Batam Center - Batam

0778-7495222

0778-7495228

KC PEMATANG SIANTAR

JI. DR. Sutomo No. 245 Pematang Siantar 21118

0622 - 420777

0622-22348

KCP TEBING TINGGI

JI. Suprapto No. 107, Tebing Tinggi

0621325811

0621-21544

JI. Imam Bonjol No. 148 Kelurahan Kisaran Kota, Kecamatan

KCP KISARAN Kisaran Kabupaten Asahan 0623- 348811 0623-357227
KC RANTAU PRAPAT JI. Diponegoro No. 19 Rantau Prapat 21412 0624 - 327333 0624-21749
KC TANJUNG PINANG JI. Merdeka No. 6 F- G Tanjung Pinang 29111 0771- 311800 0771-26267
KCP TANJUNG UBAN JI. Permaisuri No. 7 Tanjung Uban 0771 - 81800 0771-81333
KC PEKANBARU Komp. Senapelan Plaza, JI. Jend. Sudirman No. 69 Pekanbaru  0761-31922 0761-32272

KCP RIAU

JI. Riau No. 10 FG Kel. Tampan Kec. Tampan, Kota Pekanbaru,
Riau

0761 - 848811

0761-849811
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KCP HARAPAN RAYA

JI. Harapan Raya No. 304 V, Pekanbaru

0761 - 887811

0761-7891811

KCP DUMAI JI. Sukajadi/ P. Diponegoro No. 106 & 108, Dumai 28812 0765 - 32811 0765-440811
KCP NANGKA Komp. Citra Plaza JI. Teuku Tambusai (D/H JI. Nangka) No. 12 0761 - 28230 0761-28229
Pekanbaru
JI. Raya Lintas Timur No. 39 Belilas Kecamatan Siberida
KCP BELILAS Desa/ Kelurahan PangkalanKasai Kabupaten Indragiri Hulu ~ 0769-323541 0769-323514
Provinsi Riau
KC PADANG JI. Jend. Sudirman No. 14 Padang 25121 0751- 30811 0751-33989
KCP PONDOK/ PLAZA JI. Pondok No. 86 - C, Kota Padang, Provinsi Sumatera Barat 0751 - 33148 07513621

MINANG

25121

KCP BUKIT TINGGI

JI. Jend. A. Yani No. 92 Bukit Tinggi

0752-625811/5

0752-624991

KANWIL SUMATERA
SELATAN

JI. Kapten Rivai No. 1293, Lantai 5, palembang, Sumatera
Selatan

KC BENGKULU

Jalan Soewondo Parman No. 51-52, Kelurahan Penurunan,
Kecamatan Ratu Samban, Kota Bengkulu, Provinsi Bengkulu

0736-344100

0736-343559

. 0741-
KC JAMBI JI. DR. Sutomo No. 54 Jambi 36113 0741-32141 47 32488/34533
KCP JELUTUNG JI. Hayam Wuruk No. 74-75, Jelutung, Jambi 0741- 20611 0741-2481
KCP SIPIN, JBI JI. Kapt. A. Bakarudin No. 67 & 68, Sipin, Jambi 36122 0741- 63981 0741-65618
JI. Imam Bonjol No. 68-69, RT. 003 RW.000, Kel. Tungkal IV (0742)
KCP KUALA TUNGKAL Kota, Kec. Tungkal Ilir, Kab. Tanjung Jabung Barat, Jambi (0742) 2261,322745,46,47 21811
KCP TALANG BANJAR JI. Rang Kayo Pngai No. 36 RT 003 RW 003, Kelurahan 074134700 0741-34742

Talang Banjar, Kecamatan Jambi Timur, Kota Jambi

KC MUARA BUNGO

JI. Sudirman No. 55, RT 015 RW 006, Kelurahan Bungo Barat,
Kecamatan Muara Bungo, Kabupaten Bungo, Jambi

0747-321181

0747-321182

KC PALEMBANG

JI. Kapten Rivai No. 1293 Palembang 30129

0711 - 311909

0711-311882/
320209

KCP SUKAMTO

Jalan R. Sukamto No. 28 E, Palembang

0711-314222/33

0711-314277

KCP LETKOL ISKANDAR

JI. Letkol. Iskandar No. 901 ABCD Palembang

0711-370771/2

0711-311827

KCP KEBUMEN DARAT

JL. Kebumen Darat No. 742, Palembang

0711 - 361447

0711-361449

KCP POLYGON

Perumahan Bukit Sejahtera (Polygon) Bl. BA No. 17,
Palembang

0711 - 442605

0711-442604

KCP LEMABANG

JI. RE Martadinata No. 18 B, Kel. 8 llir, Kec. Ilir Tengah 1,
Palembang

0711 - 710334

071-710396

KCP BANYUASIN

JI. Sultan Mahmud Badaruddin Il KM 12 No.6, Kelurahan
Alang-alang lebar, Kec Alang-alang lebar (dr.Sukarami)
Palembang 30154

071-5645217

0711-5645333

KCP LUBUK LINGGAU

JI. Garuda Nomor 2, RT 005 RW 000, Kelurahan Pasar
Pemiri, Kecamatan Lubuk Linggau Barat II, Kota Lubuk
Linggau

0733-320170

0733-324336

KC BANDAR LAMPUNG

JI. Laks. Malahayati No. 188, Teluk Betung, Bandar Lampung

0721-487409/10

0721-486225

KCP TANJUNG KARANG

JI. Kartini Komp. Pertokoan Pasar Tengah Blok B / Il No. 15
Tanjung Karang Lampung 3511

0721 - 266651

0721-266654
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KCP RADEN INTEN

JI. Raden Intan No. 144/88 Tanjung Karang, Bandar Lampung

0721- 250270

0721-251227

KCP METRO LAMPUNG

Komp. Ruko Sumur Bandung Blok B No. 5 Metro, Lampung

0725-4781M4

0725-47311

KCP BANDAR JAYA

JI. Proklamator No. 25 Kelurahan Bandar Jaya Barat,
Kecamatan Terbanggi Besar, Kabupaten Lampung Tengah,
Propinsi Lampung

0725-527611

0725-527811

JI. Jendral Ahmad Yani No. 99 A, Desa Pringsewu Timur, i 0729-
KCP PRINGSEWU Kecamatan Pringsewu,Kabupaten Pringsewu, Lampung 0729-7330011 7330022

JI. Pangeran Antasari No. 36 C, Kelurahan Kedamaian, 0721-
KCP ANTASARI Kecamatan Tanjung Karang Timur, Kota Bandar Lampung, 0721-5600588 5600590

Lampung

KC PANGKALPINANG

JI. Pegadaian No. 12A, Kompleks Pasar, Kota Pangkalpinang

0717-424324

0717-434215

KANWIL JAWA BARAT

JI. R.E. Martadinata No. 23 Bandung

KC RE MARTADINATA

JI. R.E. Martadinata No. 23 Bandung

022- 4240720

022-4240721

Jalan Jenderal Gatot Subroto No. 251, RT 001 RW 03,

KCP GATOT SUBROTO Kelurahan Cibangkong, Kecamatan Batununggal, Kota (022) 73517501 ;?;é8?§2)
Bandung

KCP BUAH BATU JI. Buah Batu No. 261 Bandung (022) 7305595 022-7307904

KCP KOPO SAYATI JI. Raya Kopo Bihbul No. 16 D Bandung (022) 5415858 022-5415800

KCP JL AHMAD YANI . R

BANDUNG JI. A. Yani No. 702 Bandung (022) 7202914 022-7206220

KCP BATUNUNGGAL

JI. Batununggal Raya No. 157 RT 008 RW 01, Kelurahan
Batununggal, Kecamatan Badung Kidul, Bandung

022-7563466

022-7509071

KCP MOHAMMAD TOHA

JI. Mohammad Toha No. 11T A dan 165, Kelurahan Cigereleng,
Bandung

(022) 42826965/42826599

022-5209785

KC ASIA AFRIKA JI. Asia Afrika No. 113 Bandung (022) 4214024 022-4204134
KCP SETIA BUDI Jalan Dokter Setiabudhi No. 170 E, Kelurahan Hegarmanah, }
BANDUNG Kecamatan Cidadap, Kota Bandung, Propinsi Jawa Barat (022) 2032616 022-2032608
KCP CIMAHI JI. Amir Mahmud No. 294, Cimahi (022) 6658188 022-6652856
EZ:;KOMPLEK SUMBER Ruko Sumber Sari No. 130 JI. Soekarno Hatta, Bandung (022) 6079900 022-6043345
KCP SURYA SUMANTRI JI. Surya Sumantri No. 56 Bandung (022) 2003390 022-2002587
BT 022-
KCP PASIR KALIKI JI. Pasirkaliki No. 154, Bandung (022) 84468050 84463062
KCP RANCAEKEK JI. Rancaekek No. 147, Bandung (022) 7797022 022-7796869
KCP JL CIBADAK . B
BANDUNG JI. Cibadak No. 88 Bandung (022) 4207809 022-4207809
KCP KOPO PLAZA Ruko Bumi Kopo Kencana BI. D-14, JI. Lingkar Selatan, (022) 6079717 022-6079712
Bandung
JI. Raya Cimareme-Padalarang, RT 04 RW 01 Kampung
KCP PADALARANG Cimareme, Desa Cimareme Kecamatan Ngamprah, (022) 86861195 022-86861196

Kabupaten Bandung Barat

KCP UJUNGBERUNG

JI AH Nasution 113, Kec Ujungberung, Bandung

022-63734481

022-75371M

KCP GARUT

JI. Ciledug No. 177, RT 001 RW 010, Desa/Kelurahan
Kotakulon, Kecamatan Garut Kota, Kabupaten Garut

0262-238071

0262-238081
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KCP TAMAN KOPO INDAH

Ruko 1B-20 RT 10 RW 11, Desa Rahayu, Kecamatan
Margaasih, Kabupaten Bandung

022-5421334

022-5411152

KC SUKABUMI JI. Jend. Achmad Yani No. 20 Sukabumi 43131 (0266) 214800 0266-217463
KCP CIANJUR JI. HOS Cokroaminoto No. 98 Cianjur 43215 (0263) 282800 0261-204637
KCP CIBADAK JI. Suryakencana No. 99, Cibadak, Sukabumi (0266) 534700 0266-5411152
KC TASIKMALAYA JI. Juda Negara Ruko No. 16-17 Tasikmalaya (0265) 338408 0265-338411

KC CIREBON JI. Siliwangi No. 49 Cirebon (0231) 202150 0231-207050
KCP WINAON, CIREBON JI. Winaon No. 14 Cirebon (0231) 233350 0231-211820

KCP PLUMBON JI. Karang Asem No. 25, Kec. Plumbon, Cirebon (0231) 320145 0231-320147

Gedung Sinar Mas Land Plaza, Menara 11t. 3 JI. M.H.
KANWIL JAKARTA 1 Thamrin Kav. 22 No. 51, Jakarta
KC THAMRIN, JKT JI. MH Thamrin Kav. 22 No. 51, Tower 2 It. 1, Jakarta 10350 (021) 2300888 021-3926061

KCP PROKLAMASI

JI. Proklamasi No. 23 Jakarta Pusat 10320

021-3906889

021-3103568

KCP WISMA KEIAI

Wisma KEIAI Lt. Dasar, JI. Jend. Sudirman Kav. 3-4, Jakarta

021-5724031-36

021-5724031

KCP PLAZA INDONESIA

Plaza Indonesia, JI. MH Thamrin, Blok B-1 No. 17-18, Lt. Dasar,

Jakarta Pusat

021-3107535/36

021-3107588

KCP MALL AMBASADOR

JI. Prof. Dr. Satrio, Lt. Dasar Ruko No. 1, Jakarta Selatan

021-5760136-38

021-5760366

KCP TANAH ABANG

JI. Fachruddin BI. D 18-19 Tanah Abang, Jakarta Pusat 10250

021-2303035/3923520

021-2303054

KC SUMMIT MAS, JKT

Summitmas Tower Il JI. Jend. Sudirman Kav. 61, Jakarta

021-2526333

021-2521612

KCP SENTRAL SENAYAN 2

Sentral Senayan Il Ground Floor, Unit No.201F, JI. Asia Afrika

No.8, Jakarta Pusat

021-57954101

021-57954115

KCP WOLTER
MONGINSIDI

JI. Wolter Monginsidi No. 64B, Kebayoran Baru, Jakarta
Selatan

021-72796941/43

021-7267758

KCP WARUNG BUNCIT

JI. Mampang Prapatan Raya No. 91, Jakarta Selatan

021-7984401-05

021-7984395

KCP PALMERAH

JI. Palmerah Utara 36-38, Jakarta

021-5305119

021-5308376

KCP PERMATA HIJAU

JI. Perak No. 17B , Permata Hijau, Jakarta 12210

021- 5357333

021-5332260

KCP SENTRAL SENAYAN 3

Gedung Sentral Senayan 3, Ground Floor, JI. Asia Afrika 8,
Gelora Bung Karno, Senayan, Jakarta Pusat 10270

021-29228857

021-29228859

KC MT. HARYONO, JKT

Wisma Korindo Lt. 1, JI. MT. Haryono Kav. 62 Jakarta

021-7976061-5

021-7976167

KCP WISMA MULIA

Suite G 01, Wisma Mulia JI. Jend. Gatot Subroto 42,
Kuningan Barat, Mampang Prapatan Jakarta 12710

021-52906000

021-
52905900

KCP GRAHA IRAMA

JI. HR Rasuna Said Kav. 1-2 Ground Floor Blok B Jakarta
Selatan

021-5261330-4

021-5261335

KCP SUPOMO

JI. Profesor Supomo SH Blok Z Persil 25 (Supomo No. 55),
Kec. Tebet, Kel. Tebet Barat, Jakarta Selatan

021-83780897-8

021-83780899

KC FATMAWATI, JKT

JI. R.S. Fatmawati No. 28 Jakarta

021-7511900

021-75910171

KCP AMPERA JI. Ampera Raya 10 Pejaten Barat, Jakarta 12510 021-7180149-50 021-7180151

KCP GRAND WIJAYA Komp.Perkantoran Wijaya Grand Puri, JI. Wijaya Il Blok G 021 - 2700620 021-7206658
No. 35-36, Jakarta Selatan

KCP KEMANG JI. Kemang Raya No. 6 Jakarta 021- 7181404 021-7181405

KCP PANGLIMA POLIM

JI. Panglima Polim Raya No. 79 Jakarta

021-270081

021-7206978
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KCP TB SIMATUPANG

Gedung Graha Simatupang, Lt. 1&2, JI. T B Simatupang Kav.
38, Jakarta Selatan

021-7813292-94

021-7813391

KCP DEPOK

JI. Margonda Raya No. 38 Depok

021-7751368

021-7521090

KC PONDOK INDAH, JKT

JI. Metro Pondok Indah Kav. Il UA No.65-66, Jakarta 12310

021-7500027

021-
7500387/7663244

KCP BONA INDAH

JI. Karang Tengah, Kompleks Perumahan Bona Indah Blok
A2/B Kavling No. 6, Lebak Bulus, Cilandak, Jakarta Selatan,
DKI Jakarta

021-7548033

021-7548034

KCP PAMULANG

JI. Siliwangi Ruko Pamulang Permai 1 Blok SH 19/12, Ds.
Pamulang Barat, Kec. Pamulang, Kab. Tangerang Selatan

021-74701403

021-74701426

KCP BINTARO JAYA

JI. Bintaro Utama 3 A Rukan Blok A No.1, Pondok Aren,
Tangerang

021-7351158-60

021-7375127

KCP KEBAYORAN ARCADE

JI. Ruko Kebayoran Arcade I, Kaveling Blok KA/B2 22,
Kelurahan Pondok Jaya, Kecamatan Pondok Aren, Kota
Tangerang Selatan

021-29511826

KCP BINTARO PERMAI

JI. RC Veteran No. 1, Kel. Bintaro, Kec. Pesanggrahan, Jakarta
Selatan

021-73692589

021-73692610

KCP RADIO DALAM

JI. Radio Dalam No. A/1B (Komplek Yado) Kec Kebayoran
Baru, Gandaria Utara Jakarta Selatan

021-72798989

021-7232333

KC JATINEGARA, JKT

JI. Jatinegara Timur 59 Jakarta

021-2800320/2800333

021-2800324

KCP MATRAMAN

JL. Matraman Raya No. 55 Jakarta

021-8510761-65

021-8510769

KCP PEMUDA

JI. Pemuda RT.007/01 No. 29 Jakarta

021- 4714850

021-4714849

KC ROXY MAS, JKT

JI. Hasyim Ashari Blok B112 A, Jakarta

(021) 6329515

021-6336007

KCP CENTRAL PARK

Garden Shopping Arcade Blok B / 08 /BC, Kawasan
Podomoro City.

JI. S. Parman Kav. 5-9 Tanjung Duren Selatan, Grogol
Petamburan, Jakarta Barat

021-29209059

021-
29209050

KCP DAAN MOGOT

JI. Daan Mogot Raya Km 1 No. 10, Rukun Tetangga No. 011,
Rukun Warga 04, Kelurahan Jelambar, Kecamatan Grogol
Petamburan, Jakarta Barat.

021-29200611

KCP GREEN VILLE Komp. Pertokoan Green Ville Blok A 17-18 Jakarta (021) 5656044 021-5656049
KCP TOMANG JI. Tomang Raya No. 12A, Jakarta (021) 5681750/5681753 021-5681746
KCP JEMBATAN LIMA JI. Moch. Mansyur No. 65 D, Jakarta 11270 (021) 6304135 021-6304139

KANWIL JAKARTA 2

Gedung Wisma Eka Jiwa Lt. 6, JI. Mangga Dua Raya, Jakarta
10730

KC JUANDA, JKT

JI. Ir. H. Juanda No. 27A, Jakarta

021- 2310811

021-3841412

KCP SAMANHUDI

JI. H. Samanhudi No. 55A, Jakarta

021-3448188

021-3448189

KCP GARUDA

JI. Garuda No. 22B, Jakarta

021- 4211844

021-4209874

KC PURI KENCANA, JKT

Komp. Puri Niaga Ill, JI. Puri Kencana B1. M - 8 No. T JKL,
Jakarta 11610

021-583-56536

021-58356506

KCP PURI SENTRA NIAGA

Jalan Kompleks Ruko Sentra Niaga Puri Indah Blok T 1 No.
8, Kecamatan Kembangan, Kelurahan Kembangan Selatan,
Jakarta Barat

021-22500505

021-
22500506

Ruko Taman Palem Lestari Blok D10/25, Cengkareng, Jakarta

KCP TAMAN PALEM Barat (021) 55959008 021-5402726
KCP KEBUN JERUK . R

INTERCON Komplek Intercon Plaza No. 3 JI. Meruya Ilir No. 14, Jakarta (021) 5841501 021-5304411
KCP KEBON JERUK PLAZA |l Raya Perjuangan Blok A No.7-8 Jakarta (021) 5308885 021-5306348
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Ruko Daan Mogot Baru, JI. Tanah lot Blok LB V No.31-32,

KCP DAAN MOGOT BARU (021) 5447188 021-5447180
Tangerang
Komp. Perumahan Green Garden JI. Raya Daan Mogot Km. 3 .
KCP GREEN GARDEN Blok 22 No. 46, Jakarta (021) 5828359 021-5828356
KCP DUTA MAS JELAMBAR Komp. Pertokoan Taman Duta Mas, Blok E1 No. 15 JI. Tubagus (021) 5678021 0215678019

Angke, Jakarta

KC EKAJIWA, JKT

Gedung Wisma Eka Jiwa It. 6, JI. Mangga Dua Raya, Jakarta
10730

(021) 612-1611

021-6121881/
6121782

KCP HARCO MANGGA

Ruko Agung Sedayu Blok G No. 2, JI. Mangga Dua Raya,

DUA Jakarta 10730 (021) 62202790 021-62202791

KCP PANGERAN JI. Pangeran Jayakarta No. 129, Blok A9-10, Kel. Mangga Dua )

JAYAKARTA Selatan, Kec. Sawah Besar, Jakarta Pusat 10370 (021) 6242677 021-6242679

KCP ITC MANGGA DUA JI. Arteri Mangga Dua, ITC Building Blok D NO. 6-9, Jakarta (021) 6016418 021-6016420

KCP MAL MANGGA DUA Gd. Mal Mangga Dua Blok RM No. 1-2, Jl.Mangga Dua Raya, (021) 6129160 021-6129144
Jakarta Pusat 10730

KCP KALI BESAR JI. Kalibesar Barat No. 18-19, Jakarta Barat (021) 2600811 021-6902820

KC GAJAH MADA, JKT

JI. Gajah Mada No. 187, Jakarta

021-2310811

021-6345101

KCP LINDETEVES TRADE
CENTER

Lindeteves Trade Center, Ruko RA-47 dan kios C31 No. 10,
Ground Floor 2 (GF2)

021-62320643

021-62320498

KCP GLODOK PLAZA

Komp. Glodok Plaza, JI. Pinangsia Raya Blok E No. 9-10,
Jakarta

(021) 628-1100

021-6492294

KCP MANGGA BESAR

JI. Mangga Besar VIl No. 6, Jakarta Barat

021-6261184

021-6261183

KCP LINDETEVES

Pasar Hayam Wuruk Indah (Lindeteves) blok A, Lantai 2 BKS
027, Jakarta Barat

021-6242580

021-6242578

KCP KETAPANG INDAH

Komplek Ketapang Indah Blok B-2 No.18 Jakarta Barat

021- 6338566

021-6338565

KC KELAPA GADING, JKT

JI. Raya Barat Boulevard Blok LC5 No. 9-11, Jakarta

021- 4503181

021-4503175

KCP PULO GADUNG

Gedung Sapta Mulia, Lantai 1, JI. Rawa Gelam V Kav. OR.3B,
Kawasan Industri Pulogadung, Jakarta Timur

021- 46834867

021-46834869

KCP KLP. GADING

JI. Kelapa Gading Boulevard Blok PA-19 No. 11, Jakarta Utara

021- 4514425

021-4507446

BULEVARD | 14240
KCP KLP. GADING
BULEVARD Il JI. Raya Boulevard I-3 no. 4, Jakarta 021- 4515253 021-4515257

KCP KLP. GADING KIRANA

JI. Gading Kirana Timur Blok A 13 No. 35, Jakarta Utara

021-4513212-15

021-4513216

KCP CAKUNG CILINCING

PT. Bimaruna Jaya, JI. Cakung Cilincing Km.1,5, Jakarta Timur

021- 4619401

021-4619405

KC PLUIT, JKT JI Pluit Kencana Raya No. 80 Blok D Kav. 34, Jakarta (021) 6604333 021-6693874

KCP BANDENGAN JI. Bandengan Utara No. 85/A 10, Jakarta (021) 6601469 021-6602785

KCP BUKIT GOLF . . . .

MEDITERANIA Rukan Exclusive A 6-7, Bukit Golf Mediterania, Jakarta Utara  (021) 55966101 021-55966103

KCP TELUK GONG Ruko Duta Indah Square 1, Jalan Raya Teluk Gong No. 15 Blok (021) 66670575 021-66670571
A No. 1, Jakarta Utara

KCP MUARA KARANG JI Pluit Karang No 197 Blok A7 Kav No 2 Jakarta Utara (021) 22667767 021-6629198

RAYA

KCP MUARA KARANG

JI. Pluit Karang Timur Bl. B 8 No. 112 Jakarta

(021) 660-1478

021-6679945

KCP PESONA INDAH
KAPUK

Rukan Pesona Indah Kapuk JI. Kapuk Kamal Raya Blok A No.
3A &5, Jakarta

021-55951850

021-55951856
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KC CEMPAKA MAS, JKT

Ruko Grand Cempaka JI. Letjend. Suprapto Blok A No.34,
Cempaka Putih, Jakarta 10640

021-4215915-20

021-4215909

KCP TANJUNG PRIOK

JI Enggano No. 38, Tanjung Priuk, Jakarta

021-430-0419

021-4300428

KCP SUNTER PARADISE

JI. Bismaraya Blok A5 No. 50, Sunter, Jakarta

(021) 6452804-05

021-6452811

KCP SUNTER PODOMORO

JI. Sunter Agung Utara Blok A36 d No. 40-41, Sunter, Jakarta
Utara

(021) 64716300

021-64714967

KCP DANAU SUNTER I

JI. Danau Agung Il C3/C4 RT 010/011 No. 77 A-B, Jakarta
Utara

(021) 6518105

021-6518101

KANWIL JAKARTA 3

Gedung Kantor Cabang Jatinegara Lt.3, JI. Jatinegara Timur
59, Jakarta Timur

KC BEKASI, JTN-JKT

Ruko Kalimalang Commercial Center, JI. Jend. A. Yani Blok
A-1No. 8 Bekasi

021- 8849060

021-8849064

KCP KALIMALANG,

Pertokoan Duta Permai BI.B-1 No.14-16, JI. Kalimalang, Bekasi

021-88954311

021-8894235

KCP PONDOK GEDE

JI. Raya Jatiwaringin No. 93B, Kelurahan Jatiwaringin,
Kecamatan Pondok Gede, Kota Bekasi, Provinsi Jawa Barat

021- 85527460

021-8469664

KCP HARAPAN INDAH

Ruko Sentra Niaga 2 Blok SN2 No. 7, Bulevar Hijau, Harapan
Indah, Medan Satria, Bekasi Barat

021- 88387040

021-88387039

KCP GRAND WISATA

Ruko Grand Wisata Blok AA 9 No. 23, Bekasi

021- 82616054

021-82616053

KCP KEMANG PRATAMA

Ruko Kemang Pratama Kav. AM No. 07 B, Bekasi

021- 82415222

021-82431590

KC LIPPO CIKARANG

Komp. Ruko Thamrin Bl. B No. 2 Bl. B No. 2 Lippo Cikarang JI.
MH. Thamrin, Bekasi 17550

021- 89909052

021-89908731

KCP CIBITUNG

Komplek Perkantoran Kawasan Industri, MM 2100 Blok C
No. 12 A dan B, Cibitung - Bekasi

021-8981338-40

021-8981341

KCP JABABEKA

JI. Niaga Raya Ruko Capitol No.2 M, Jababeka Il

021- 89830717

021-89830862

KCP CIKARANG PLAZA

Ruko Cikarang Plaza, JI. Sumantri Blok No. 17 & 18, Cikarang,
Jawa Barat

021-8905011-13

021-8903156

KCP DELTAMAS

PERUMAHAN KOTA DELTAMAS, BLOK B No. 1, LOKASI
PALAIS De PARIS, DESA SUKAMAHI, CIKARANG PUSAT

021- 89970005

021-89907845

KC KARAWANG, JKT

JI. Jend. A. Yani No. 85 Karawang

0276 - 403304

0267-403766

KCP SENTRA KIIC

Sentra KIIC Room #1, Unit C, Sentra KIIC, Jalan Permata Raya
Lot-CA 1, Kawasan Industri KIIC, Telukjambe Karawang -
Jawa Barat

021-8905404 - 05

0267-644008, 646382

0267.8643130

KCP CIKAMPEK

JI. Jend. A. Yani Ruko No. 60C Cikampek

0264-311761/3

0264-318969

KCP SURYA CIPTA
KARAWANG

Gedung Suryacipta Square, JI. Surya Utama Kav.C-1,
Kawasan Industri Suryacipta, Karawang

(0267) 8610234

(0267)
8610233

KCP BUKIT INDAH

Bukit Indah Cikampek Blok C1 No. 5A, Cikampek

0264-8371185/88

0264-8371183

KCP TUPAREV

JI. Tuparev No. 56, Kecamatan Karawang Barat, Kabupaten
Karawang, Jawa Barat

0267-8490899

0267-8490877

KCP PURWAKARTA

JI. Jendral Sudirman No. 59 Purwakarta

0264-311761-3

0264-8220114

KC BOGOR, JKT

JI. Suryakencana No. 231 Bogor

0251 - 8330316

0251-8328662

KCP PAJAJARAN

Komp. Pertokoan JI. Pajajaran No. 20 (28 L), Bogor

0251 - 8317291

0251-8317291

KCP CITRA GRAN
CIBUBUR

Perumahan Citra Gran Kawasan City Walk Blok CW No. 10
dan 11, Cibubur

021-29060515-7
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KCP SOLEH ISKANDAR

JI. K. H. Soleh Iskandar No. 2Q, Komplek Ruko 24, Bogor

0251 - 8325566

0251-8352009

KCP BARANANGSIANG

Jalan Raya Pajajaran No. 78 N, Bogor

0251-8330082

0251-8342931

KCP CIBINONG

JI. Mayor Oking Jayaatmaja No. 27 Komp. Pertokoan
Cibinong Indah Bl. A No.3, Cibinong

021 - 8753692

021-8753694

KCP KOTA WISATA

Ruko Trafalgar Bl. H-2&H-3 Sentra Eropa, Perum. Kota
Wisata JI. Transyogi km 6, Cibubur, Bogor

021- 84934504

021-84934507

KCP DEWI SARTIKA

JI. Dewi Sartika No. 27D, Bogor

0251-8333728

0251-8336624

JI, Ahmad Yani, Komplek Ruko Cilegon City Square Blok A

KC CILEGON No. 08, Kedaleman, Cibeber, Kota Cilegon (0254) 395401 0254395403

KC TANGERANG, JKT JI. Daan Mogot No. 33, Tangerang (021) 5513626 021-55767314
JI. Boulevard Utama Ruko Square 2 Blok B 5A/01, Perumahan )

KCP CITRA RAYA CIKUPA Citra Raya Cikupa, Tangerang (021) 5961190 021-59400061

KCP CBD CILEDUG CBD Ciledug Trade Mall & Shopping Arcade Ruko A3/27, JI. (021) 73458080 0217300989

HOS Cokroaminoto No. 93 Ciledug, Tgr

KCP TANGERANG CITY

Ruko Business Park, Tangerang City A 36, JI. Jendral
Sudirman dan JI. Perintis Kemerdekaan, Kota Tangerang

021 - 29239700

021-29239707

KC BUMI SERPONG
DAMAI

Ruko BSD Sektor 7 JI. Raya Serpong Blok N No0.56-57,
Tangerang 15310

(021) 5371455

0215371454

Ruko Sutera Niaga | No. 36 & 37, Ruko Alam Sutera,

KCP ALAM SUTERA Tangerang (021) 53124750 021-53124830
KCP SUMMARECON JI. Gading Serpong Boulevard Blok AA No. 27 Gading (021) 5467910

SERPONG Serpong, Tangerang Banten 54579

KCP SUPERMALL Supermall Karawaci, 1st floor, Unit FF# 59,105 Boulevard (021)-54692 0910470
KARAWACI Diponegoro #00-00, Lippo Karawaci, Tangerang 5453267 5470947
KCP SUTERA PALMYRA Ruko Jalur Sutera 25A No. 1, Perumahan Alam Sutera, (021) 29315001-06 02120315002

Kecamatan Bencongan, Tangerang, Banten

KCP PASAR MODERN
SERPONG

JI. Ruko Golden Madrid 1Blok C No. 6 BSD, Tangerang

(021) 5389032

021-53160451

KCP TERAS KOTA Ruko CBD Bidex Blok A/5 BSD, Serpong, Tangerang (021) 5389029 021-5387300
KANWIL JAWA TENGAH JI. Pemuda No. 150 Semarang 024-3563755
KC SEMARANG JI. Pemuda No. 150 Semarang (024) 3511506 252647' 5355157106/
KCP JL SUDIRMAN .
SEMARANG JI. Jend. Sudirman No. 103, Semarang (024) 7623423 024-7623422
KCP GANG BESEN JI. Gang Besen No. 20-22, Semarang (024) 3546440 024-3515584
KCP BSB CITY Ruko Taman Niaga Bukit Semarang Baru (BSB) Blok E No. (024) 7667061

3A, Semarang

. i 024-

KCP UNIKA JI. Pawiyatan luhur 1V/ 1 Bendan Dhuwur Semarang 50234 024-86458050 86458006
KC SULTAN AGUNG Komp. Pertokoan Sultan Agung 1, JI. Sultan Agung No. 55, (024) 8315590 024-8442538/

Semarang 854729
KCP UNGARAN JI. Diponegoro No. 758, Ungaran (024) 6925765 024-6925128

SEMARANG
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Ruko Setiabudi, Jalan Setiabudi No. 121 Kav 11, Kelurahan

KCP SETIABUDI Srondol Kulon, Kecamatan Banyumanik, Kota Semarang, (024)-7466081 024-7466083
BANYUMANIK -
Propinsi Jawa Tengah
KC TEGAL JI. Jend. Sudirman No. 40 Tegal (0283) 358500 0283-358400
Komplek Ruko Adiwerna City Walk, JI Raya Utara Adiwerna
KCP BANJARAN No. 46 Blok B1, Desa Adiwerna Tegal, Kecamatan Adiwerna,  (0283) 445544 0283-443434

Kabupaten Tegal, Propinsi Jawa Tengah

KCP PEMALANG

JI. Jendral Sudirman Timur No. 31 Candramawa RT 004/004
Desa/Kelurahan Wanarejan Selatan. Kecamatan Taman,
Pemalang

0284-325800

0284-323400

KC KUDUS JI. Dr. Lukmonohadi No. 65 Komp. Rukan Panjunan, Kudus (0297) 432 841 0291-432841

KC PEKALONGAN JI. Diponegoro No. 4 Pekalongan (0285) 421337 0285-423313

KC PURWOKERTO JI. Jend. Sudirman No. 660-662 Purwokerto (0281) 638623 0281-638622

KCP CILACAP JI. Ahmad Yani No. 77, Cilacap (0282) 532133 0282-536111
Jalan Jendral Ahmad Yani No. 63 Ruko No.3, Kelurahan

KCP PURBALINGGA Kandanggampang, Kecamatan Purbalingga, Kabupaten (0281) 891851 0281-892048
Purbalingga, Propinsi Jawa Tengah

KC SALATIGA JI_.. Dlpf)negoro No. ?O, Kelur.ahe.m Salatiga, Kecamatan (0298) 326280 0298-326547
Sidorejo, Kota Salatiga, Propinsi Jawa Tengah

KC SOLO JI. Slamet Riyadi No. 307 Solo (0271) 722910 0271-722905

KCP PALUR Jalan Raya Palur Noz 295, Dt‘esa.PaIur, Kecamatan Mojolaban, (0271) 827584 0271-827585
Kabupaten Sukoharjo, Propinsi Jawa Tengah
JL. Urip Sumoharjo No. 29, Kelurahan Kepatihan Wetan,

KCP URIP SUMOHAR]JO Kecamatan Jebres, Kotamadya Surakarta, Propinsi Jawa (0271) 632651 0271-632652
Tengah

KCP VETERAN JI. Veteran No. 140, Solo (0271) 656811 0271-656003

KCP ADI SUCIPTO Jalan Adi Sucipto No. 67E, KeIL{rahan Kerten, kecamatan (0271) 743811 0271-727511
Laweyan, Kota Surakarta, Propinsi Jawa Tengah
Jalan Raya Solo Permai L) No. 36, Desa Madegondo,

KCP SOLO BARU Kecamatan Grogol, Kabupaten Sukoharjo, Propinsi Jawa (0271) 7889566 0271-7889563
Tengah

KC MAGELANG JI. A. Yani No. 11 Magelang (0293) 368111 0293-362816
Jalan Jendral Sudirman, Komplek Ruko Shopping Center Blok

KCP TIDAR A4-B4 Kelurahan Magersari, Kota Magelang 0293-360911/360991/363188  0293-368723
56126

KCP TEMANGGUNG JI. Diponegoro No. 27, Kelurahan TemanggurTg I', Kecamatan (0293) 492808 0293-492947
Temanggung, Kabupaten Temanggung, Propinsi Jawa Tengah

KC YOGYAKARTA JI. Jend. Sudirman No. 46 Yogyakarta (0274) 561416 0274-561832

KCP JL MAGELANG JI. Magelang No. 119 B Yogyakarta (0274) 541751 0274-564566

KCP JL BRIGJEND - .

KATAMSO JI. Brigjend. Katamso No. 143 Yogyakarta (0274) 389281 0274-418458

KCP GEJAYAN JI. Gejayan CT X/22, Yogyakarta (0274-555606 0274-552428

KANWIL JATIM, BALI &
NUSRA

Gedung Sinar Mas Land Plaza Lt. 2, JI. Pemuda No. 60-70,
Surabaya

KC PEMUDA SURABAYA

Gedung Sinar Mas Land Plaza, JI. Pemuda No. 60-70,
Surabaya

031-5326444/49

031-5326466
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KCP PASAR ATUM

Pasar Atum Mall Lt. 2 Stand BA 08-09, JI. Stasiun Kota,
Surabaya

031-3540819

031-3524837

KCP KEDUNGDORO

JI. Kedungdoro No. 74/B2, Surabaya

031-5320530

031-5320510

Ruko Promenade Kav. 20 JI Dr Ir Soekarno Kav. 20 Baruk

KCP MERR 031-87860868 031-87861232
Rungkut Surabaya

KCP MULYOSARI JI. Mulyosari No. 155, Surabaya 031-5967026 031-5967029

KCP KAPAS KRAMPUNG JI. Kapas Krampung No. 188 Surabaya 031-5035418 031-5035413

EEYMAYJEND SUNGKONO, JL. Mayjen Sungkono No. 109 Surabaya 031-5671137 031-5671139

KCP HR MUHAMMAD

JI. HR. Muhammad No. 108, Surabaya

031-7347110

031-7347109

KCP SUPER MAL Supermall Pakuwon Indah LG 150-152 JL. Puncak Indah B B B
PAKUWON Lontar 2 Surabaya 031-7390434-7 031-7390436
KCP ARGOPURO JI'. Argopuro No. 53 A Surabaya 60251 031-5320537 031-5346245
KCP DARMO JL. Raya Darmo No. 121 Surabaya 031- 5672347 031-5672803
KCP CITRALAND . .

SURABAYA Ruko G Walk Galeria Blok M No. 1, Citra Raya, Surabaya 031-7414394-99 031-7414390

KCP JEMBATAN MERAH

JL. Jembatan Merah No. 3 Surabaya

031-3520056/57

031-3531210

KC JEMUR ANDAYANI, SBY

JI. Jemur Andayani No. 19 Surabaya

031-8433620

031-8433557

KCP MAL GALAXY SRBY

GD. Galaxi Mal LT. Dasar No. 73 JL. Darma husada Indah
Timur No. 37 Surabaya

031-5937175

031-5937172

KCP PONDOK CHANDRA

JL. Palem No. 22-23 Pondok Chandra Surabaya

031- 8669531

031-8669538

KCP MANYAR

JL. Ngagel Jaya Selatan Blok D3 -D4 Surabaya

031-5043983/81

031-8921462

KCP KERTAJAYA

JL. Kertajaya No. 198 Surabaya

031- 5015741

031-5671147

KCP SIDOARJO

JL. Gajah Mada No. 14-16 Sidoarjo Surabaya

031-8962508/09

031-8921462

KC MOJOKERTO JL. Jaksa Agung Suprapto No. 30 Mojokerto 0321- 383811 0321-323563
Kompleks ruko royal Mojosari Blok A, No. 10 atau RA-10 JI.
KCP MOJOSARI Erlangga, kecamatan mojosari, kabupaten mojokerto, Jawa 0321-590811 0321598311

Timur

KC GRESIK, SBY

JI. Veteran No. 1, Kompleks Plaza Matahari Blok A3-4, Gresik

031-3977933

031-3977992

KCP PERAK JI. Perak Timur No. 192, Surabaya 031-3286445 031-3298068
KCP MARGOMULYO JI. Margomulyo No. g Blok AA - 06 Surabaya 031-7494785 031-7494273
KCP TUBAN JI. Basuki Rahmat No. 145, Tuban 0356-322017 0356-322076
KC JEMBER JL. Gatot Subroto No. 48 Jember 0331- 484706 0331-487972
KCP BANYUWANGI JI. A. Yani No. 30, Banyuwangi 0333 - 418811 0333-418814
KC JOMBANG JL. Merdeka No. 133-135 Jombang 0321-864532 0321-864537
KC KEDIRI JL.Hayam Wuruk No. 20 B-C Kediri 0354 - 685582 0354-687363
KCP TULUNGAGUNG JL. Jendral Sudirman No. 78, Tulungagung 66212 0355-335811 0355-336200
KCP BLITAR JI. Veteran No. 1, Blitar 0342 - 814811 0342-809211
KCP MADIUN JI. Trunojoyo No. 28, Madiun 0351-467811 0351-457790
KC MALANG JL. Basuki Rahmat No. 91-92 Malang 0341- 368875 0341-369744

KCP KEPANJEN

JI. A. Yani No. 103 Kepanjen , Malang 65163

0341-391777

0341-391746
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KCP SOEKARNO HATTA
MALANG

JI. Soekarno Hatta A 10 Kav. 07, Komplek Ruko Soekarno
Hatta Business Center, Malang

0341-482002

0341-482084

KCP JL KAWI

JL. Kawi Malang No. 11 Malang

0341-365131

0341-365097

KCP BATU MALANG

JI. Dewi Sartika No. 7D Kota Batu

0341-5921M

0341-513474

KC PROBOLINGGO

JL. DR. Sutomo No. 78 Probolinggo

0335-422384

0335-422387

KCP PASURUAN

JI. Panglima Sudirman No. 92A, Pasuruan

0343 - 419737

0343-419735

KC DENPASAR

JL. Udayana No. 1 Denpasar Bali

0361-237250

0361-244349/
232515

KCP GATOT SUBROTO

DENPASAR JL. Gatot Subroto Tengah No. 312 Denpasar 0361 - 411500 0361-411700
KCP JL SUDIRMAN ) ) _ i
DENPASAR JL. Sudirman No. 8 Denpasar Bali 0361 - 240411 0361-234289
KCP UBUD JL. Raya Ubud Gianyar Bali 0361 - 976595 0361-976107

KCP SINGARAJA

JL. Dipenegoro No. 95 B Singaraja Bali

0362-21234-7

0362-21348

KCP SANUR

Kompleks Ruko Sanur Raya No. 14, JI. By Pass Ngurah Rai,
Desa Sanur Kaja, Kec. Denpasar Selatan, Kota Denpasar

0361-274844

0361-283184

KCP GIANYAR

JI. Dharma Giri No. 8 B, Gianyar Bali

0361-8958199

0361-8958323

KC SUNSET ROAD, DPS

JI. Sunset Road No 811, Kuta - Badung, Bali

0361 - 8477250

0361-
3003009

KCP KEROBOKAN

JI. Raya Kerobokan No. 58 Br. Taman, Kuta-Badung, Bali

0361-737737

0361-737733

KCP SESETAN

JI. Diponegoro No. 369, Unit D Kel. Pedungan, Kec. Denpasar
Selatan, Denpasar, Bali

0361-4481558

0361-4482224

KCP KUTA SQUARE

JL. Bakung sari Komp Pertokoan Kuta Square Blok E3 & 4
Kuta Denpasar Bali

0361- 756671

0361-754189

KCP NUSA DUA

Komp Pertokoan Tragia Nusa Dua Blok E 39-41 Denpasar Bali

0361-772072

0361-772071

EEEAGTATOT SUBROTO Gatot Subroto No. 200, Badung-Bali 0361-8444481 0361-8444421
KC KUPANG JL. Siliwangi No. 35 Kupang 0380 - 822889 0380-831734
KC MATARAM JL. AA Gde Ngurah No. 48 C-D Cakranegara Mataram 0370 - 635027 0370-633347

Lombok

KANWIL KALIMANTAN

JI. Jend. Ahmad Yani No. 811 Kelurahan Klandasan Ilir Kec.
Balikpapan Selatan - Balikpapan

KC BALIKPAPAN

JI. Jend. Ahmad Yani No. 811 Kelurahan Klandasan llir Kec.
Balikpapan Selatan - Balikpapan

0542 -731176

0542-
73170/7

KCP BALIKPAPAN BARU

JI. MT. Haryono, Komp. Balikpapan Baru Blok B2 No. 1
Balikpapan

0542 - 875123

0542-875172

KCP KEBUN SAYUR

JL. Letjen Soeprapto RT 17 No. 24 Balikpapan

0542 - 735262

0542-735265

KCP BALIKPAPAN PERMAI

Kompleks Pertokoan Balikpapan Permai, JI. Jendral Sudirman
No. 640 Balikpapan

0542 -744330

0542-744320

KC TARAKAN

JI. Yos Sudarso No. 7 RT 13 Tarakan, Kalimantan Timur

0551-2028811

0551-2028015

KCP KCP TANJUNG REDEB

Jalan Durian | No. 41, Kelurahan Tanjung Redeb, Kecamatan
Tanjung Redeb, Kabupaten Berau, Kalimantan Timur

0554-26611

0554-21811

KC BANJARMASIN

JL. Lambungmangkurat No. 68 Banjarmasin

0511-4367711/6

0551-4367717

KCP AHMAD YANI
BANJARMASIN

JL A hmad Yani Km 2,5 No. 39 A, Banjarmasin

0511-3257811/3273760

0511-3269281
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KCP BANJAR BARU

JI. A. Yani Km. 37, Komplek rumah toko (ruko) Mawar
Business Center Kavling 3, Banjarbaru

0511-4777324

0511 4774072

KCP BATULICIN

JI. Raya Batulicin No. 89, RT 03 Desa Sejahtera Kecamatan
Simpang Empat Kab. Tanah Bumbu

0518-74030

0518-74034

KC PONTIANAK

JL. Tanjung pura No. 128 Pontianak

0561-739220

0561-732208

KCP AHMAD YANI JI. Jendral Ahmad Yani No. B 34, Pontianak, Provinsi . B
PONTIANAK Kalimantan Barat 0561768333 0561-769553
KCP SANGGAU JI. Ahmad Yani No. 60, Sanggau 0564 - 24599 0564-24566

KCP SINGKAWANG

JI. Pangeran Diponegoro No. 95 Kecamatan Pasiran
kelurahan melayu, Singkawang, Kalbar

0562-636809/0562-

636954/0562-636126/0562-

638251

0562-637138

JI. MT. Haryono No. 57 Kabupaten Ketapang, kalimantan

KCP KETAPANG Barat 0534-34580/34578 /34594 0534-34590
JI. MT. Haryono No. 4 Kelurahan Kapuas Kanan Hulu, 0565-24382/ 24340/ :

KCP SINTANG Kecamatan Sintang, Kabupaten Sintang, Kalimantan Barat 24320/24241/24228 056523938
JI. Sungai Raya Dalam, No AA 10, RT.06/ RW. 01, Desa Sungai

KCP SEI RAYA Raya Dalam, Kecamatan Sungai Raya, Kabupaten Kubu Raya, 0561-6731822 0561-6731022

Provinsi Kalimantan Barat

KC SAMARINDA JI. Panglima Batur No. 1-3-5 Samarinda (0541) 732751/528 0541-732750
KCP PAHLAWAN Ruko Permata Kaltim, Jalan Pahlawan No. 6, Samarinda 0541 - 744811 0541-745811
KCP BONTANG JL. Bayangkara No. 88 Bontang 0548 - 23123 0548-23124
KCP ANTASARI JI. Pangeran Antasari No. 17, Kel. Air Putih Kec. Samarinda

SAMARINDA Ulu, Kota samarinda 05417779981 05417779894
KC SAMPIT JL. Rahadi Usman No. 3, Sampit, Kalimantan Tengah 0531- 23464 0531-23471
KCP PANGKALAN BUN JI Pangeran Antasari No. 128, Kelurahan Raja, Kecamatan 0532-28832 0532-27051

Arut Selatan, Kabupaten Kotawaringin Barat

KANWIL SULAWESI & IBT

JI. Kajaolalido No. 6, Lt. 3, Makasar

KC MAKASSAR

JL. Kajaolalido No. 6 Makasar

0411 - 3628515

041-
3616700/3617100

KCP BANDANG

JL. Bandang No. 55 A Makassar

0411 - 3615315

0411-316387

KCP VETERAN SELATAN

MKSR

JI. Veteran Selatan No. 223A / 459, Makassar

0411 - 831811

0411-830566

KCP PERINTIS MAKASSAR

Jalan Perintis Kemerdekaan Km. 12, ruko Permata Biru nomor
9, Kelurahan Tamalanrea, Kecamatan Tamalanrea, Kota
Makassar, Sulawesi Selatan

0411-581811

0441-4772181

KCP PANAKKUKANG

Komp Panakkukang Mas JI. Boulevard BL.F No. 5 C Makasar

0411 - 425116

0411-425131

KCP LATIMOJONG

JI. Gunung Latimojong No. 87B, Kelurahan Lariangbangi,
Kecamatan Makassar, Kota Makassar

(0411) 3630200

0411-3620996

KCP PASAR DAYA

JI. Kapasa Raya, Kompleks Pasar Grosir Daya Niaga Modern
Blok RA No. 01 dan 02, Kota Makassar, Sulawesi Selatan

0411-514699

0411-514727

KCP CENDRAWASIH

JI. Cendrawasih, Ruko Cendrawasih Square Blok A/10, Kel
Sambung, Kec Mamajang, Makasar

0411-877445

KCP PALOPO

JI. Mangga No. 52 Kelurahan Lagaligo, Kecamatan Wara Kota
Palopo, Propinsi Sulawesi Selatan

0471-351352

0471-24997

KC MAMUJU

Jalan Urip Sumoharjo No. 59, Kelurahan Karema, Kecamatan
Mamuju, Kabupaten Mamuju, Sulawesi Barat

0426-2323729
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KC GORONTALO JI. H. Nani Wartabone No. 32B-C, Gorontalo 96112 0435 - 828611 0435-829995
KC KENDARI JL. H. Abdul Silondae No. 82-84, Kendari 0401-3127000 0401-3124333
KC MANADO JI. Kawasan Mega Mas JI. Pierre Tendean Boulevard Blok | C1 0431 - 860543 0431-864248

No. 24,25,26 dan Blok | C2 No. 27,28,29 Manado

KCP WALANDA MARAMIS

JL. Walanda Maramis Manado

0431 - 878395

0431-878490

KC PALU Komp Palu Plaza Blok | A B No 3-5 JL. Danau Lindu Palu 0451 - 423789 0451-423168

KC AMBON JL. Diponegoro No. 75A Ambon 0911 - 354346/354343 0911-342829
JI. Mononutu No. 127 Desa/ Kelurahan Tanah Raja,

KC TERNATE Kecamatan Kota Ternate, Kabupaten Maluku Utara, Propinsi  0921-3122811 0921-312681
Maluku

KC JAYAPURA JI. Percetakan Negara No. 8 Irian Jaya 0967 - 536712 0967-536711

KC SORONG JI. Basuki Rahmat No. 11 Sorong 0951 - 321412 0951-321585

Pasar Semi Modern Palabuhanratu Ruko Blok A Nomor

KCP Mikro Palabuhan Ratu 10, Jalan Kidang Kencana, Desa Palabuhanratu, Kecamatan 0266 434777 43364
Cisaat, Kabupaten Sukabumi, Jawa Barat
KCSBANDAACEH  MEDAN BARAT Gedung MBI KCI Banda Aceh J. Panglima Polim No. . cq, 5 a8 0651- 31m

50-52, Banda Aceh

KCS DIPONEGORO
MEDAN

MEDAN BARAT

JI. Diponegoro No. 18, Medan - Sumatera Utara 20112

061 - 4537 888

061-4537211

0711-311882/

KCS PALEMBANG PALEMBANG JI. Kapten Rivai No. 1293 Palembang 30129 0711 - 311909 320209

KCS JAKARTA THAMRIN JI. Jatinegara Timur 59 Jakarta 021-2800811  021-2800324
KCS BANDUNG Jawa Barat 2 JI. Asia Afrika No. 113 Bandung 022- 4238010  022-4204134
KCS SEMARANG SEMARANG PEMUDA  |I. Brigjen Sudiarto No. 198 Blok D-E, Semarang 50161 024 - 6717205  024- 6717511

KCS SURABAYA JATIM 2 JI. Juwono No. 5, Surabaya 60264 031- 5669211 031- 5669212
KCS DENPASAR BALI NUSRA 2 JI. Teuku Umar No. 228 Denpasar 0361-239008 0361-258021

KCS KAJAOLALIDO

SULAWESI SELATAN &

JI. Kajaolalido No. 6, Makassar 90111

0411-3628517

0411-3617100

MAKASAR BARAT

KCS BANJARMASIN BANJARMASIN JL. Lambungmangkurat No. 68 Banjarmasin 70111 0511-43677M 05M-4367717
KCS CIREBON Jawa Barat1 JL. Siliwangi No.49, Cirebon, Jawa Barat 0231-202150 0231-207050
KCS YOGYAKARTA YOGYAKARTA JI. Jend.Sudirman No.48 Yogyakarta 0274-561416 0274-561832
KCS BALIKPAPAN BALIKPAPAN JTlljr:E‘rj Ahmad Yani No. 8T, Balikpapan, Kalimantan 545 731176 0sa2-73171
KCPS DEPOK FATMAWATI JI. Margonda Raya No.38 , Depok, Jawa barat 021-7751368 021-7521090
KCPS TANGERANG TANGERANG JI.Daan Mogot No.33, Tangerang 021-5513626 021-5513625

150



Annual Report 2021

Branch Offices Address

Jalan Jendral Sudirman No. 14 Kota Padang,

KCS PADANG PEKAN BARU 0751-30811 0751-33989
Sumatera Barat
KCS JAMBI JAMBI JL DR Sutomo No.54, Jambi 0741-32141 0741-32488
KCS MALANG JATIM 1 JL Basuki Rahmat No. 91-92 , Malang 0341-368875 0341-369744
KCS SAMARINDA SAMARINDA JL. PANGLIMA BATUR No. 1-3-5, SAMARINDA 0541-732751 0541-732750
PT Bank Mavbank Indonesia One Indiabulls Centre, Tower 2B, 702, 7th Floor,
Y India Elphinstone Road (West), Mumbai 400 013, +9122 67303400 67303444

TBK

India
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Management Discussion

2021 Macroeconomic

The COVID-19 pandemic
that emerged in early
2020 was an obstacle
to the world’s economic
recovery. As an
extraordinary event,
the pandemic became a
game changer reversing
the direction of global
conditions, starting as
a health crisis and then
spreading to the socio-
economic realm.

X &
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The pandemic continues to provide
global challenges and uncertainties,
with its epicentre continuing to

shift despite the various rapid and
extraordinary responses that have
been executed by various countries to
tackle these conditions. China, Europe,
the United States, Latin America,

and India are some of the places that
have been epicenters of the COVID-19
pandemic.

Furthermore, in the second half of
2021, developing countries, especially
in Asia and Latin America, were still
epicentres for COVID-19, which
accounted for the highest daily

cases and deaths found there. This
was largely due to the emergence of
various new variants of COVID-19
consisting of Alpha (first identified in
the U.K.), Beta (South Africa), Gamma
(Brazil), and Delta (India), which have
hampered the ending of the worldwide
outbreak. The Delta variant has had
significant effects and it prompted a
new wave in various countries since
May 2021.

According to the World Health
Organization (WHO), the number

of confirmed COVID-19 cases as of

31 December 2021 was about 285.63
million, compared to the approximately
82.76 million cases in the previous year.
In tandem with those rising cases, the
number of deaths reported by WHO
increased from the 1.90 million at the
end of 2020 until 31 December 2021,
when they reached about 5.43 million.
As a result of the increasing COVID-19

cases, especially those caused by the
Delta variant, various countries in
the world have tightened restrictions
or postponed reopening plans.
Therefore, the end of the pandemic
depends on equitable access and the
speed of vaccination, which must be
ensured throughout all countries.

However, amidst the prolonged
pandemic in 2021, the economic
recovery continued, as indicated by
the easing of restrictions in various
countries, supported by the key factor
of accelerated vaccinations. As of 8
January 2022, COVID-19 vaccinations
worldwide reached about 9.39 billion
doses covering 184 countries with an
average daily vaccination rate of 35.5
million doses (Bloomberg).

In line with the easing of restrictions
in various countries and accelerated
vaccinations, various global

indicators showed improving trends.
International trade continued to

grow as global demand was raising.
Commodity prices, for such things as
coal, have also passed pre-pandemic
levels. Based on data from the World
Bank, the average monthly price of
coal (Coal, Australian) was US$138.05/
mt in 2021, a sharp increase compared
to an average monthly coal price of
US$60 in the previous year of 67.79/
mt. Prices of other world commodities
such as oil (Crude Oil, average) also
jumped significantly to US$67.96/bbl
in 2021, compared to US$39.31/bbl on
average in the previous year.
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In line with the rising prices of these two world commodities, the prices of natural gas and LNG also showed increasing
trends. The monthly average price of natural gas reached US$3.85/mmbtu in 2021, while LNG was US$10.55/mmbtu.

In the previous year, the average prices of these two commodities were lower at US$2.01/mmbtu and US$8.31/mmbtu,
respectively.
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Sumber: World Bank

Various countries have issued stimulus policies to manage the pandemic and aid in economic recovery. According to the IMF,
more than 193 countries issued stimuli for handling COVID-19 with a total stimulus of more than US$8 trillion, which is worth
about 10% of world GDP. The United States and Japan also issued stimulus of more than 10% of GDP. Germany is considered
the country that has been allocating the highest total fiscal stimulus of about 24% of its GDP.

In line with the development of the aforementioned indicators, the IMF forecast better global economic growth in 2021.
Through its publication entitled World Economic Outlook (WEQ), published in October 2021, the world economy was
estimated to improve to 5.9% yoy.

Meanwhile, projected global economic growth for 2022 is 4.9% yoy. The 2022 projection, published in October, was better
than the 4.4% forecast published by the IMF in April 2021. Several key factors consisting of pandemic control, vaccinations,
and stimulus support will affect global economic growth. In line with this global economic growth estimation, the World Bank
and OECD also forecast global economic growth to reach 4.3% yoy and 4.5% yoy, respectively, in 2022.

The COVID-19 pandemic is still a catalyst for Indonesia’s economic development in line with the global economy. The peak of
the first wave of the pandemic occurred after Christmas and the 2021 new year holidays with more than 12,000 daily cases

in early February 2021. Furthermore, the peak of the second wave in mid-2021, with the highest daily cases of more than
56,757, was in mid-July. This significant increase was mainly due to the inclusion of the Delta variant, which was more easily
transmitted. Until 31 December 2021, COVID-19 cases reached a total of about 4.26 million compared to the 743,198 cases at
the end of 2020, based on WHO data.

Responding to the increasing cases, the Government has gradually imposed restrictions on public mobility, including the
implementation of micro-scale public activity restrictions (PPKM Micro) from 9 February to 2 July 2021. This was followed by
Emergency PPKM from 3 July to 20 July 2021, which was later changed to PPKM Level 1to 4 from 21 July to 31 December 2021
in line with the increasingly controlled pandemic.

In addition, the Government accelerated its vaccination program throughout 2021. By the beginning of 2022, Indonesia had

the sixth highest COVID-19 vaccination rate worldwide. COVID-19 vaccinations in Indonesia reached about 285.39 million as
of January 8, 2022. The country with the highest vaccine penetration rate in the world was China.

155



Management Discussion
and Analysis

E

2021 Macroeconomic Overview

Jerman [] 152,50

Vietnam [] 156,90
Pakistan [] 161,41

Japan [7] 201,26
Indonesia D 285,39
Brasil D 333,63

Amerika () 5156
Uni Eropa () 759,61
India [TTTTT) 150651
Tiongkok () 287999

Global [

)9.397,83

Sumber: Bloomberg Vaccine Tracker

In line with the implementation of PPKM policy, the
Government is strengthening support for public and

small businesses through social protection assistance

and economic assistance for MSMEs. The Government

of Indonesia also consistently implements the National
Economic Recovery (PEN) program through acceleration of
government spending, labour-intensive programs, and the
development of National Strategic Projects, strengthening
support for the manufacturing sector, and stimulating
household consumption. The realization of the PEN budget
reached Rps579.8 trillion in 2020 and is estimated to reach
Rp572.4 trillion in 2021.

The COVID-19 pandemic caused the deepest contraction
of this country’s economic growth since the 1997/1998
monetary crisis. After experiencing a growth contraction
of 2.07% yoy in 2020, Indonesia’s GDP growth was heading
towards improvement, despite still facing challenges from
the pandemic throughout 2021.

Indonesia’s quarterly economic growth experienced an
improving trend and peaked in the second quarter of 2021,
recording a positive growth of 7.07% yoy. This better

GDP growth was supported by a rising Consumption
Expenditure (PK) of 6.14% yoy after posting a growth
contraction from the second quarter of 2020 to the first
quarter of 2021. It was inseparable from the Government’s
commitment to realizing various National Economic
Recovery (PEN) programs, as well as various stimuli
provided by the Government either in fiscal or monetary
terms. Furthermore, economic growth in the third quarter
of 2021 was under pressure and slipped to 3.51% yoy, largely
influenced by restrictions on community mobility amidst
the implementation of Emergency PPKM/Level 3-4 because
of the outbreak of the Delta variant of COVID-19 that
resulted in weakened consumer growth to 1,00% yoy.
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Indonesia’s economy finally closed stronger again in

the fourth quarter with a growth of 5.02% yoy. This

higher growth was in line with an improving consumer
expenditure which grew by 3.83% yoy. When consumer
spending remained under pressure due to the pandemic,
the contribution of exports of goods significantly increased
throughout 2021. The average quarterly growth of exports
of goods in 2021 was around 26.52% yoy.

Overall, Indonesia’s economic growth in 2021 reached
3.69% yoy. This Gross Domestic Product (GDP) growth
was much better than previous year’s GDP growth that
contracted by 2.07%. The main catalysts for improving
Indonesia’s GDP in 2021 were a significant increase in
exports of goods that grew 26.42% yoy and an increase of
investment realization as indicated by an increase in Gross
Domestic Fixed Capital Formation (PMTB) of 3.80%. The
growth of these two economic indicators was higher than
the consumption growth of 2.28% yoy.

Indonesia’s accelerating exports of goods was bolstered
by improving global economic indicators such as global
Purchasing Managers’ Index, which edged up 50 during
October-December 2021, higher than on average from the
same period in 2020. In line with growing world demand,
world commodity prices recorded a significant increase
that had a positive impact on the Indonesian economy,
particularly on improved state income.
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Sumber: BPS, Bank Indonesia

From the supply side, in line with better domestic
consumption in 2021, various business sectors, including
the manufacturing sector, recorded a growth of 6.58% in
the second quarter of 2021. The wholesale and retail trades
sector, and the repair of motor vehicle and motorcycle
sector, recorded the highest growth of 9.44%, mainly
influenced by government stimulus. However, Indonesia’s
economy slowed to 3.51% yoy when consumption spending
came under pressure in the third quarter amidst social
restrictions implemented in response to the spread of the
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Delta variant. Both sectors’ growths weakened to 3.68% yoy
and 5.16% yoy, respectively.

Improvements in the performance of various sectors in the
fourth quarter contributed positively to the Indonesian
economy. In line with the improvement in consumer
expenditure in that quarter, the manufacturing sector

grew higher to 4.92% yoy while the wholesale and retail
trades, repair of car and motorcycle sectors rose 5.56%. The
improved economic growth in the fourth quarter boosted
Indonesia’s full year economic growth in 2021 to 3.69% yoy.
The stronger economic growth was also inseparable from

a support from mining sector that grew 4.00% yoy in line
with an accelerating commodity export from Indonesia. This
sector in 2020 experienced a contraction of 1.95% yoy.

Economic growth in 2021 was also supported by a higher
investment realization. The total investment realization,
either Foreign Direct Investment (FDI) or Domestic Direct
Investment (DDI), reached Rpgon.o trillion. According to the
Investment Coordinating Board (BKPM), an increase in the
total realized investment value was in line with higher FDI
investment by 10.0% yoy to Rp454.0 trillion. Meanwhile,
DDl reached Rp447.0 trillion with a growth of 8.10% yoy.

Despite improving economic growth, the effects of the
pandemic were prolonged throughout 2021 with its
relatively low inflation of 1.87% compared to 1.68% in
the previous year caused by subdued demand. According

to Bank Indonesia (BI), core inflation remains low in line
with the weak influence of domestic demand, maintained
exchange rate stability, and the consistency of Bank
Indonesia’s policies in directing inflation expectations
within the target range. In line with these inflation
developments, Bank Indonesia’s Board of Governors
Meeting (RDG) on 15-16 December 2021 decided to
maintain the Bl 7-Day Reverse Repo Rate (BI7DRR) at
3.50%, the Deposit Facility interest rate at 2.75%, and
Lending Facility interest rate at 4.25%.

Indonesia’s Balance of Payments (BOP) was well
maintained. The current account recorded a surplus in the
third quarter of 2021, driven by a trade balance surplus
rising to US$13.2 billion, the highest since the fourth quarter
of 2009. According to BI, this performance was sustained
by an increase in exports of key commodities such as

CPO, coal, organic chemicals, and metal ores, amid rising
imports, especially raw materials, in tandem with improving
this country’s economy. Meanwhile, the capital account
surplus is predicted to increase in line with the inflow

of foreign capital, either through foreign investment or
portfolio investment. In the third quarter of 2021, portfolio
investment flows posted a net inflow of US$1.3 billion.
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Backed by Indonesia’s well-managed Balance of Payments,
the foreign exchange reserves position at the end of
December 2021 rose to US$144.9 billion. The current-
account deficit is projected to be lower than previously
estimated, in the range of 0.0% to 0.8% of GDP in 2021,
and will remain low in 2022 SO as to support Indonesia’s
external sector resilience.

The Rupiah exchange rate was maintained, supported by
Indonesia’s external sector resilience and Bank Indonesia’s
stabilization measures amidst higher uncertainty in world
financial markets. The Rupiah exchange rate on December
2021 slightly weakened by 1.52% to Rp14,263/US$ compared
to Rp14,050 as of December 2020. The movement of the
Rupiah exchange rate was influenced by capital outflows
from developing countries amidst the maintained supply
of foreign currency in Indonesia and the positive outlook
for this country’s economy. Bank Indonesia is consistently
strengthening its Rupiah exchange rate stabilization policy
in accordance with its fundamentals and market operation
mechanisms, through the effectiveness of monetary
operations and availability of liquidity in the market.

In line with the projected improved global economy in
2021 accompanied by improved handling of the COVID-19
pandemic in Indonesia, as well as the accelerated
vaccination program until the end of 2021, the Government
of Indonesia estimates economic growth of 5.0-5.5% with
economic indicators as follows:
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The Indonesian banking industry showed a better lending
performance in 2021. Loans provided by banking industry
grew positively by 4.92% (yoy) or reached Rp5,820.64
trillion in line with Indonesia’s Gross Domestic Product
(GDP) growth of 5.02% (yoy) in 2021. The growth in loans
disbursed in 2021 s better than bank lending growth, which
contracted by 2.40% (yoy) to Rp5,547.62 trillion in 2020. In
line with better bank lending activities, the total assets of
this country’s banking industry reached Rp10,112.30 trillion
in 2021 or grew 10.18% compared to the previous year’s
position.



The loan growth was sustained by rising Third Party Funds
(TPF) of 12.21% (yoy) to Rp7,479.46 trillion in 2021 so

as to strengthen banking liquidity. A higher TPF growth
compared to loan growth resulted in lower Loan to Deposit
Ratio (LDR) at 77.49% in 2021 from 82.54% in the previous
year, eventhough it was still within the threshold (78%-
92%). Meanwhile, in the time of the pandemic, the capital
of the banking industry remained robust with a Capital
Adequacy Ratio (CAR) of 25.66% in 2021. This achievement
was better than the capital position in the previous year of
23.89%.
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Loan disbursement for productive purposes still have

a dominant portion of 71.92% In 2021 amidst the
uncertainties due to pandemic in 2021. Bank loans for this
purpose increased 5.46% (yoy) to Rp4,148.89 trillion. Of this
total credit, around 45.44% was working capital loans and
the remaining 26.48% is channeled to investment loans. The
working capital credit growth of 6.32% having a dominant
portion has an effect on the increase in productive

loan disbursement. Meanwhile, in line with improving
consumers’ buying power, loans for non-productive
(consumption) purposes also booked a growth of 4.67%
(yoy) with a contribution of 28.08%.

The banking sector recorded growth of assets, although

it was relatively low: 10.18% to Rp10,112.30 trillion, driven
by a better credit growth. Banking assets in the form of
loans had the biggest portion of around 57.56%. The Bank
also conducted placements in securities, which reached
Rp1,830.96 trillion, representing 18.11% of total banking
assets in 2021. This reflected the tendency of banks to
choose other instruments to optimize returns. Placements
in securities instruments are in the form of Bank Indonesia
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Certificates (SBI), State Treasury Bills (SPN), Bonds, and
others. Of the aforementioned four types of securities,
investment in securities in the form of bonds has the largest
portion of Rp1,539.99 trillion, 84,11% of the total placements
in securities.

The banking industry still relied on TPF as its main source
of funding, standing at Rp7,479.46 trillion as of December
2021. The composition of TPF consists of time deposits
(38.82%), followed by savings (32.52%), and current
accounts (28.66%). The increase in TPF by 12.21% was
mainly due to an increase in current accounts of 27.05%
(yoy) to RP2,143.50 trillion. On the other hand, savings
and time deposits posted lower growth of 11.91% (yoy) and
3.53% (yoy) to Rp2,432.26 trillion and Rp2,903.70 trillion,
respectively. Cumulatively, lower-cost TPF of demand
deposits and savings amounted to Rp4,575.76 trillion, with
a Current Account Savings Account (CASA) ratio of 61.18%
in 2021. In 2020, CASA reached Rp3,860.63 trillion with a
CASA ratio of 57.92%.

The banking sector also diversified its other sources of
funding outside of TPF, including by securities issuance
and borrowings. Issuance of securities that have not yet
matured reached Rp117.68 trillion as of December 2021,

a decrease of 5.91% compared to the Rp125.08 trillion in
the same period in 2020. Meanwhile, borrowings reached
Rp227.55 trillion, lower than the Rp270.04 trillion in 2020.

Despite the challenges in loan disbursements in the time
of the pandemic, the banking sector was able to maintain
its profitability profile with a Return on Assets (ROA) ratio
of 1.85% as of December 2021, a change from 1.59% in the
previous year. The performance of this ratio was supported
by improving income before tax expenses worth Rp174.16
trillion, higher than its position in December 2020 of
Rp139.62 trillion. Meanwhile, in line with the declining
BOPO ratio from 86.58% to 83.55% as of December 2021,
the NIM ratio rose to 4.63% in 2021, up from 4.45% in the
previous year.

Generally, in terms of capital, Indonesian banking industry
still has very adequate capital with an increasing trend
yearly. With an RWA standing at Rp5,919.92 trillion as of
December 2021, up by 3.98% (yoy) compared to previous
year's position of Rp5,693.42 trillion. Capital Adequacy
Ratio (CAR) strengthened to 25.66%. CAR ratio of
Indonesian banking industry in the same period in 2020
was 223.89%.
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Amid the COVID-19 pandemic, digital banking services in

Indonesia experienced a significant development. According

to a McKinsey survey, bank customers in Indonesia are
among the most enthusiastic in using digital banking
services. This is due to the behaviour of customers, who are
very open to these digital services. The utilization of digital
banking services has grown twice as fast as in the last three
years compared to other developing countries in Asia. In
addition, it is estimated that 55% of non-digital customers
are likely to use digital banking services within the next six
months.

Digital financial economic transactions are growing in
tandem with better public acceptance and preference for
online shopping. It is also supported by the expansion

and convenience of digital payment systems, as well as

by digital banking acceleration driving digital banking
transactions in Indonesia. Bank Indonesia consistently
accelerates payment system digitization to support an
acceleration of the national digital financial economy by
digitalized payment system expansion. Various payment
system digitization programs implemented by Bl are the QR
Indonesian Standard [QRIS] expansion, an implementation
of national payment open APl standard, and regulatory
reform, as well as the BI-FAST implementation plan.

According to Bank Indonesia, the nominal value of
electronic money transactions in Indonesia reached around
Rp204.91 trillion in 2020. The value of electronic money
transactions showed an increasing trend and grew by
49.06% (yoy) to Rp305.44 trillion in 2021. The following
graph describes the development of electronic transactions
in Indonesia which reached Rp305.44 in 2021.
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The Governor of BI, Perry Warjiyo, at the 2021 Bank
Indonesia Annual Meeting (PTBI) held on 24 November
2021, predicted that the financial system’s stability would
be maintained, as would high capital adequacy and
abundant liquidity. Third-party funds and credit will grow
7.0-9.0% and 6.0-8.0%, respectively, in 2022. The digital-
finance economy will grow rapidly. By 2022, the value of
e-commerce transactions is forecast to reach Rp530 trillion,
electronic money Rp337 trillion, and digital banking more
than Rp48K trillion.

Maybank Indonesia’s position in the banking industry in
Indonesia can be seen from its contribution of assets, loans
and deposits in the last three years. The Bank’s market share
in terms of assets is 1.67% in 2021 and 1.69% and 1.61% in
terms of loans and deposits as described in the following
table:

Industry 8,562.97  9177.89 10.112,30
Maybank
Assets Indonesia 169.08 173.22 16876
Market share 2.0% 1.9% 1,7%
Industry 5683.76  5547.62 5.820,64
) ) Maybank
Financing Indonesia 120.02 102.04 98,50
Market share 21% 1.8% 1,7%
Industry 5998.65 6,66539 7.479,46
Third Party  Maybank W74 12324 120,06
Funds Indonesia
Market share 1.9% 1.8% 1,6%

Industry Data Source: Indonesian Banking Statistics (SPI)
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The performance of the Indonesian sharia banking industry was able to exceed the performance of conventional banking
in 2021. This shows that customers’ enthusiasm for sharia banking is still developing in a sustainable manner, with strong
support from the Government.

Indonesian sharia banking industry players can be classified as Sharia Commercial Banks (BUS) and Islamic Business Unit
(UUS). Bank Maybank Indonesia operates sharia banking through its Islamic Business Unit (UUS). Bank Maybank Indonesia’s

UUS has been operating based on Sharia principles since 2010.

Indonesia’s economy growing stronger at 5.0% (yoy) had a positive effect towards sharia banking industry. The financing
performed by UUS reached Rp154.1 trillion in 2021, or up by 11.6% in the previous year amounting to Rp138.1 trillion. Backed
by this strong financing growth, UUS assets in Indonesia increased by 19.3% (yoy) from Rp196.9 trillion in 2020 to Rp234.9
trillion the following year.

The improved financing activities in 2021 were also driven by higher third-party funds, which grew 19.9% (yoy) in 2021. UUS
in Indonesia was able to collect DPK of Rp171.6 trillion, rising 19.9% (yoy) from the previous year’s Rp143.1 trillion.

Description 2019 2020 2021
UUS Industry 174.20 196.88 234,95
Assets UUS Maybank Indonesia 32.62 3526 39,22
Market Share 18.73% 17.91% 16,69%
UUS Industry 130.83 138.06 154,05
Financing UUS Maybank Indonesia 24.05 26.23 25,64
Market Share 18.38% 19.00% 16,64%
UUS Industry 127.58 143.12 17,57
Third Party Funds UUS Maybank Indonesia 25.46 27.44 31,04
Market Share 19.96% 19.17% 18.09%
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Amidst dedining loan It was supported by, among others, new product innovations with solutions that
disbursement caused by could raise yield enhancement for customers and its active role as an Appointed

. Cross Currency Dealer (ACCD) for the settlement of transactions using local
the COVID-19 pandemlc, currency, or Local Currency Settlement (LCS), between Rupiah and Yuan, in
the Global Banking addition to Ringgit and Baht.

segment was able to

deliver a quarterly The development of Global Banking products and services always prioritizes

positive gI’OWth trend customer needs and provides optimal services through innovation of digital
and was still able to post banking services. In summary, Global Banking provides diversified products and
revenue exceeding the services for individual and corporate customers, as follows:
target.

e Foreign Exchange & Fixed Income * Sukuk & ljarah Bonds

Services * Bilateral & Syndicated Shariah

e Currency & Interest Rates Hedging Financing

*  Money Market Instruments * Invoice Financing

e Structured Products * Investment Facility

¢ Import & Export & Domestic LCs

e Guarantees

e Structured Trade Finance - Invoice
Financing

Safekeeping

Settlement

Corporate Action

Unit Registry

Fund Accounting Service
Agency Service

e Bilateral Loans
e Syndicated Loans
e Structured Finance

Payment Services

Collection Services

Liquidity Management Services
Information/Account Management
Services

* Corporate Electronic Channel




Maybank Indonesia provides
facilities and services consisting of
Letter of Credit (L/C) issuance, Bank
Guarantees, Cash Management
Services including Internet Banking
e-channel solutions (CoOLPAY,
Maybank 2 Enterprise), e-Custody,
Securities Services, and others. In
2021, Transaction Banking succeeded
in transforming through customer
product-ownership enhancement

by collaborating with all product
partners and business units, as well
as by providing solutions based

on customer needs. Transaction
Banking consistently improves
facilities and services for corporate
customers, and establishes strategic
partnerships with several top tier
companies, including SOEs, to assist
in infrastructure financing, and non-
retail customers in the CFS segment.
Transaction Banking also continuously
increased penetration of trade finance
products and launched a bundling
program to increase current account
balances.

Maybank Indonesia consistently
provided financing for trade finance
transactions and improved services,
especially during the pandemic in
2021 by providing Bank Guarantee
(BG) issuance services to PLN with
Maybank E-Guarantee, apart from
collaborating with correspondent
banks to issue BG for PLN. Moreover,
Maybank Indonesia also provided
financing to correspondent

banks based on underlying trade
transactions. The aim was to maximize
higher revenue and a rising volume of
trade transactions.

Maybank Indonesia Cash
Management provides end-to-end
solutions for corporate customers

to effectively manage the company’s
cash flow so as to improve and
optimize efficiency and business
competitiveness amidst the COVID-19
pandemic and global economic
uncertainty. In 2021, Maybank
Indonesia Cash Management
established a partnership with one
strategic partner that had the most
complete payment channels in order
to provide comprehensive payment
solutions to digital-based corporate
customers hence the companies

can manage more effective, fast and
efficient cash flows.

Cash Management of Maybank
Indonesia also provides programs that
support digitization, transactions,
cross-selling, and Customer
Appreciation awards, including
through an activation program for
M2E customers, FX Bundling program
for M2E customers, QRIS Bundling
program, and a specific program to
support the implementation of Local
Currency Settlement (LCS) between
Indonesia and China, and between
Indonesia and Malaysia, in addition
to the Malaysian Ringgit Remittance
program that was previously
conducted.

In 2021, Maybank Indonesia Cash
Management organized a customer
day event as part of 2021 National
Customer Day as an expression of
Maybank Indonesia’s appreciation for
the loyalty of its corporate customers,
and to strengthen relationships
amongst customers, especially
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during the COVID-19 pandemic.
Through cooperation and programs
conducted in 2021, Cash Management
contributed to an improved Current
Account (CA) Balance, Net Interest
Income (NII), and Fee-Based Income
(FBI) for Maybank Indonesia.

On Maybank2E (M2E) electronic
channel, the Bank has improved
M2E compatibility for remittance
transactions with swift MT103 to
accommodate import and export
transaction reporting that was
integrated with Simodis reports and
applications from Bank Indonesia in
2021.

Maybank Indonesia also developed
M2E capabilities so as to
accommodate funds transfer needed
by partners’ switching services

by using RTGS services to Bank
Indonesia.

Maybank Indonesia organized two
webinar events of Maybank2E (M2E),
namely ‘Jalankan Bisnis Aman Tanpa
Ribet’ and ‘M2E Online Experience

- The Series’ as a form of service for
M2E users. These webinars thoroughly
explored an easy and convenient way
for customers to conduct transactions
through M2E and provided education
to customers regarding the benefits of
the M2E application for their business
development.
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Maybank Indonesia Custodian Bank increased the registry
unit capacity to accommodate market trends in retail
mutual funds and to provide further infrastructure support
for the sharia capital market industry as a follow-up to

an initiative to improve systems and infrastructure in the
previous year. In 2021, the Custodian Bank also played

an active role in the establishment of payment bank
services and customer fund account services to support
related business units. Collaboration with other business
units, such as the Global Markets business unit and

the Sharia Business Unit, was also enhanced to provide
comprehensive solutions to customers and make the
Custodian Bank an increasingly trusted partner.

Global Markets provides diversified products to individual
and corporate customers consisting of foreign exchange,
fixed income, derivatives (hedging), structured products,
and other types of services.

Amidst the global economic situation and economic
activities that had not yet recovered in 2021 from the
COVID-19 pandemic, Global Markets was still able to record
higher-than-target revenue. However, this achievement
experienced a slight decline compared to the previous year
because of the 2020 best-year effect, which was affected by
high currency volatility and interest rate cuts.

In 2021, Global Markets successfully launched a new
Structured Product of Digital Investment. It is a part of the
Bank’s strategy to deepen the structured product market
in Indonesia and provide product solutions, raising yield
enhancement for customers. Moreover, the Bank was also
successfully appointed as the Appointed Cross Currency
Dealer (ACCD) Bank for the settlement of transactions
using local currencies, or Local Currency Settlement (LCS)
between Rupiah and Yuan.
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In the previous year, Maybank Indonesia was also
appointed to be as the ACCD bank for LCS between
Rupiah and Ringgit and Baht. This achievement was
beneficial for the Bank customers, particularly in terms of
lower transaction fees, leeway in submitting underlying
documents, and a wider range of permitted transactions.
It also triggered transaction efficiency and local currency
market development in order to reduce USD currency
dependency, and it ultimately supported Rupiah exchange
rate stabilization.

In 2022, Global Markets plans to continue innovation

of system digitization through transaction platform
development, allowing customers to obtain real-time
pricing on forex and secondary bonds, as well as to carry
out direct transaction through an online system. On
product development, Global Markets will be committed
to becoming a bank capable of providing custom-
solution products to meet customer needs, including
the development of several structured products as key
differentiators. Maybank Indonesia through Global Markets
will also take advantage of its status as an ACCD bank to
promote and expand its market share related to Ringgit,
Baht, and Yuan LCS transactions.

Global Markets will strengthen collaboration with other
product units so as to provide more benefits for customers,
particularly for price and transaction fees, strengthen its
branding to become one of leaders in the market, and take
the benefits of full support from parent company Malayan
Banking Berhad in terms of fulfilling funding and liquidity
aspects for the Bank.

Maybank Indonesia through its Global Markets has
consistently been a primary dealer in fixed income products
that enable customers to enjoy the benefits of bond
transactions at more competitive prices. This completes the
appointment of the Bank as Distribution Partner (Midis) of
the Ministry of Finance in distributing Government Retail
Bonds. Most importantly, Global Markets is committed to
improving the quality of service to customers, providing
easy access to all the products offered, and always being
up-to-date with innovative products providing solutions to
the more diversified demands of customers.
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Global Banking implemented various initiatives focusing on business strategies throughout the year, as follows:

Strategic Focus Initiatives

Grow New to Banks (NTB) & Asset Base  Strengthen account planning to drive NTB growth in LLC, FIG, FSCM principals and improve facility
utilization

Close Monitoring of Assets Quality Monitoring of impact of COVID-19 on portfolio and anticipate rating deterioration

TB Transformation Transformation through digital such as trade transaction STP and data-driven campaign & bundling
initiatives

Innovate in System Digitalization Expand digital solutions such as FX real time pricing, online underlying documents & bond trading
system

Improve Product Collaboration Offer custom product bundling that comes with competitive pricing

One Stop Treasury Products & Services — Offer integrated treasury service through product diversification and new structured product

1st Syariah Treasury Product Penetrate Syariah treasury market through forward IB and cross currency 1B

Capability to Source Low-Cost Funds Obtain low-cost funding through swap & repo, offshore hedges

Total Global Banking loans reached Rp35,0 trillion in 2021, a growth of 1.4% compared to the previous year’s Rp34.5

trillion despite there was significant repayment in 4th quarter of 2021. In line with an infrastructure development program
promoted by the Government, the Utilities and Infrastructure sector remained a top contributor in Global Banking loans
with a total outstanding at Rp16.9 trillion as of December 2021. Furthermore, in line with better economic activity and public
consumption, loans to the Construction sector also showed an increase of more than 200% to Rp1.6 trillion in 2021.

Based on the portfolio, the loans growth of global banking in 2021 was driven by portfolio growth of State-Owned
Enterprises by 7.0% YoY.
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Total customer deposits collected by Global Banking grew 12.2% reaching Rp34.9 trillion compared to Rp31.1 trillion in 2020
in line with the Bank’s focus on increasing customers’ operational account through comprehensive cash management and
digital banking solutions. Meanwhile, the Low-Cost Funds (CA) ratio of total customer deposits in 2021 improved to 34.3%
from 28.8% in 2020 in line with the Bank’s focus to reduce high-cost funding.

Global Banking has set business plans and strategies for 2022 with its better economic prospects, as follows:

Grow and strengthen *  Portfolio recalibration to drive optimal returns and capture balanced growth by focusing on

existing business favourable sectors
*  Focus on selected obligor groups to speed up penetration into targeted client groups

*  Build Industry Expert Capability on our focus industry

Strengthen and diversify fee- *  Leverage ACCD status as key differentiator to promote and win LCS deals
income stream *  Capture transaction flows and provide structured derivative deals, hedging to get higher
margins
e Cross-sell and penetrate corporation’s and FIG’s GM wallet
Improvement of credit quality *  Simplify onboarding and limit process, especially for Insurance Co., Pension Funds, and Asset
and productivity Management Co. as flow generator and liability driver

*  Automate low-value trades, and provide solutions to achieve high-value trades

*  Improve and enhance MTrex system to improve productivity, refine process and streamlining

* Identify customers who are vulnerable to deterioration, including those affected by the
COVID-19 pandemic.

Promoting sustainable CASA *  Grow sustainable CA core balance through account planning and leverage data analytics
growth e Launch new open banking through API capability for non-retail to make customers fully
engaged

*  Activate M2E client transaction via program and new features to increase transactions volume
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As one of the main CFSis supported by a product development and innovation team, as well as by an
pi| lars of Maybank e-channel network, portfolio management, and other support teams at the Head

. . Office for busi devel t.
Indonesia, Communlty ce for business developmen

Financial Services (CFS)
provides financial service CFS products and services can be classified based on customer profiles, namely
solutions for Retail, SM E, retail and non-retail, as follows:

and Business Banking

customers. All Maybank

Indonesia branch offices «  Maybank Premier

* Maybank Infinite Credit Card
a e Third Party Fund Services (Government * Maybank Platinum Credit Card
have a bUSI ness fOCUS Bonds, Mutual funds, Dual Currency * Maybank White Card Credit Card
on developi ng the Investment, Bancassurance) * Maybank JCB Credit Card
B 7 . * Maybank Corporate Credit Card
Community Financial «  Maybank Personal Loans
Services (CFS) segment
2 15 q q e Kredit Properti Maybank Finance:
to prOV|d| ng the' r ba nk' ng *  Kredit Properti Properti Multiguna * Investment Financing
H e Kredit Properti Plus * Multipurpose Financing
Services. e Kredit Properti Bebas Bunga * Working Capital Financing
*  Kredit Properti Fix & Fix WOM Finance:
*  Multipurpose Goods
*  Multipurpose Services
* Investment Financing - Sales and
Leaseback
* Working Capital Financing
* Sales Purchase Financing - Murabahah
Agreement (Shariah Financing)
* Investment Loans * Supplier Financing
*  Working Capital Loans e Community Financing
*  SME Loans * Commercial Property Financing
* Kredit Usaha Rakyat * Kerjasama Perbankan Kredit UMKM
e Distributor Financing (KPKU)

CFS Non-Retail focused on several strategies throughout 2021, as follows:

* Proactive communication initiatives with borrowers to assess the impact of
the COVID-19 pandemic on their businesses. Financial support is provided
to CFS Non-Retail borrowers, especially those affected by the pandemic, by
analysing the borrowers’ business conditions and offering restructuring and
rescheduling programs, as well as other financing solutions, in order to ensure
borrowers are able to perform their businesses sustainably.
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* Loans disbursement is performed
selectively and cautiously amidst
the COVID-19 pandemic. By
considering the updated Bank
Risk Appetite, CFS loans growth
is focused on industrial sectors
with sound growth prospects
and survival rates during this
pandemic.

e Participation in the government
guarantee program for MSMEs
and Corporations within the
framework of the National
Economic Recovery Program
(PEN), to be distributed to
borrowers affected by the
COVID-19 pandemic.

* Anautomation and improvement
of the non-retail CFS loans
process in order to increase the
effectiveness and efficiency of the
process, as well as to strengthen
the infrastructure for monitoring
customers’ post-disbursement
activities so as to improve loan
portfolio quality.

* Increasing digital penetration
for CFS Non-Retail customers,
triggering active customers
transactions through the Bank and
increase the Bank’s non-interest
income.

By promoting Fast & Hassle Free, the
Bank disburses loans to SMEs with

a fast and easy process, as well as
flexible interest rates so as to support
customers’ businesses to grow rapidly.
Banking products and services for
SME entrepreneurs include short-

and long-term loan facilities, fund
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facilities in the form of savings,
current accounts and deposits, cash
management, and investment.

The Bank provides services to SME
customers through its network of
branch offices throughout Indonesia,
and is supported by competent SME
Relationship Officers. Apart from the
branch office network, customers can
also access banking services digitally
via M2U and/or M2E wherever they
are.

The development of technology
infrastructure is also being utilized
for internal processes. The SME

loan facility is equipped with a Loan
Origination System (LOS) with an
embedded Application and Behaviour
Scorecard. This technology supports
an efficient end-to-end credit and
automation process to reduce human
intervention without compromising
the principle of prudence.

Maybank Indonesia established a new
segment of SME+ Banking focusing
on customers with sales turnovers
from Rp1oo billion to Rp200 billion
for SMEs that are growing and have
different financial needs from SMEs.

This segment was formed with a
focus on improving service quality
with an efficient and effective Turn
Around Time (TAT), complemented by
comprehensive and targeted financial
products and solutions.

Throughout 2021, the Bank improved
its loan disbursement process

by optimizing technology in the
development of a Loan Origination
System (LOS) for the SME+ segment,
improving financing distribution
procedures, and fulfilling human
resources in order to achieve optimal
productivity and meet customer
needs appropriately and efficiently.

Business Banking provides banking
and relationship management
solutions for medium- to large-

scale domestic companies with

sales turnovers of more than Rp200
billion, with a focus on providing
comprehensive financial services
either vertically or horizontally to
provide optimal benefits to customers
and obtain a maximum share of
“wallet” from customers. The products
and services offered to customers

are not limited to business loans

and fund facilities. Business Banking
collaborates with the retail segment
and Global Banking to meet the
needs of companies, both entities,
management, employees, and supply
chains.

The Bank focuses on developing
business relationships with Japanese
companies operating in Indonesia, in
this case the International Strategic
Business division, a team dedicated
to providing financial solutions and
banking services to these companies,
from retail to corporate banking.
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Business Banking also supports the Bank in loan
disbursement to the MSME sector through a partnership
program with BPR and Cooperatives (the MSME Credit
Banking Cooperation program). Through this partnership,
the Bank can empower BPR and Cooperative networks to
reach more micro and small business actors.

One of the Bank’s flagship products is supply-chain
financing, which is equipped with the CoOLPay system,
with features enabling customers to manage receivables
and accounts payable, as well as to monitor document and
payment flows effectively and efficiently.

The prolonged COVID-19 pandemic also affects non-
retail CFS performance. Revenues from Micro Banking,
RSME Banking, SME+ Banking, and Business Banking
declined by 1.7% to Rp1.8 trillion in 2021 from Rp1.8 trillion
in the previous year. The following table describes the
achievement of CFS Non-Retail performance in 2021 and
the previous year:

Profitability and Achievements 2021

(In Rp billion)

Mikro - OS 360 80 70
RSME - OS 14,930 12,422 12,160
SME+ - OS 7,254 6,026 5,227
BB - OS 25,445 18,201 15,002

2019 2020 2021
Interest income 1,771 1,849 1,819
Fee based income 432 344 325
Net profit 340 73 822

The government provides support to the business world to

maintain a business continuity process during the recovery

period. There are various Government programs that have

been realized specifically for MSMEs, as follows:

1) Interest subsidies

2)  Placement of Government Funds at Partner
Commercial Banks to support the expansion of
working capital loans and the restructuring of MSME
loans,

3) MSME Working Capital Loan Guarantee,

4)  Presidential-Assistance for Productive Micro
Enterprises,

5)  Cash Assistance for Street Vendors and Stalls, and,

6)  Government-borne MSME Final Withholding tax
Incentives (DTP).
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According to Maybank Indonesia’s Economic Research,
2022's growth projection is getting better with a projection
that working capital loans will increase from 4.18% in 2021
t0 6.03% in 2022.

Maybank Indonesia’s CFS has prepared a development plan

and strategy for 2022, as follows:

. Increasing the productivity of loans disbursementin a
selective and targeted manner in accordance with the
Bank’s risk appetite, in line with the developments in
the recovery of national economic conditions.

. Cooperating and collaborating with partners and the
business community to increase new sources of credit
growth, and build a financing ecosystem.

. Collaborating with partners providing digital
platforms or e-commerce in order to channel
financing in the RSME sector.

. Continuing the development of digitalization and
internal process improvement (process improvement)
in order to accelerate the fulfilment of customer
needs (Speed to Market).

. Continuing the focus of fund growth on rising
customer financial transactions through offering
integrated banking solutions by leveraging digital
banking.

. Continuing collaboration with Trade Finance,
Treasury, and Wealth Management teams to increase
product penetration for CFS Non-Retail customers
and enhance non-interest income’s portion in total
operating income.

. Data analytics empowerment to increase cross-selling
activities and customer loyalty.

. A strict monitoring of the quality of CFS Non-Retail
assets, particularly for customers affected by the
COVID-19 pandemic.

Mass Banking is a banking service from Maybank Indonesia
for potential customers in general and is a way for them

to manage their money and deposit their money in a
secure manner. It also serves as an entry point to introduce
customers to a diverse and comprehensive range of other
Maybank Indonesia products, such as wealth management
products, credit cards, mortgages, and unsecured loans.



The Mass Banking strategy is directed at supporting
customers’ transaction needs by focusing more on Digital
Banking, namely by providing easy transactions by using
M2U, free transactions in their savings accounts, and
building customer loyalty through promo programs.

Customer service in the Wealth Management category can
be further classified into Privilege, Prime Customer Service
- Premier, Bancassurance, and Mutual Fund Investment
Products.

Privilege is one of Maybank’s Customer Services focusing
on individual customers with a minimum placement of
funds of Rp50 million to Rp500 million. The Bank views
that individual customers from this wallet-size segment
have more comprehensive financial needs compared to
those with wallet sizes of less than Rp50 million, and deems
it necessary to provide them with personalized services
through face-to-face touchpoints. Therefore, the Bank
formed a special sales team (Personal Financial Advisor/PFA
position) to serve the banking needs of customers from this
segment.

The banking services provided through PFA are the Bank’s
one financial solution for customers (funding, lending, and
wealth management needs). The Bank continues to increase
the addition and supervision of PFA to reach the Privilege
customers segment, to increase wallet size, and also to
cross-sell the Bank’s financial solutions. It is also part of the
Bank’s customer-centric measures for providing maximum
services to Customers.

This program provides customers with funding, lending,
and wealth management services, some of which include
Maybank GIFT, Arisan, the White Card Credit Program, the
Mortgage Program, the KPM Program, bancassurance, and
capital protected funds, which are specifically designed to
provide high profits in the short term and long term.

Over the last 2 years, Privilege managed to post 48%
growth in Assets Under Management (AUM). It lifted
Fee-Based Income (FBI) by 34%, supported by initiatives
performed consistently in 2021.

Annual Report 2021

Community Financial Services

Premier is the Bank’s prime customer service in line with
the Bank’s identity changes to become one with the
Maybank Group. The development of Prime Customer
Service business continues to experience positive and
significant changes from the previous year.

Prime Customer Service focuses on customer centricity by
providing various wealth management products. The Bank
has been well-integrated with PT Allianz Life Indonesia

to provide protection products and also all Investment
Managers, to achieve the non-interest income target.

This priority banking service with exclusive branches
provides special facilities, and offers quality investment
products designed as alternative financial solutions to
serve and meet the needs of prime customers. Wealth
management services offer end-to-end benefits that are
personally performed by a competent and professional
Relationship Manager (RM) who is licensed to assist
customers in managing their money.

The products provided include a series of investment
instruments, such as deposit services, government bonds,
dual-currency investment, bancassurance, Mutual Funds
(including but not limited to Money Market Funds), Fixed
Income Funds, Equity Funds, and Structured Funds that
have been specifically designed to provide high returns in
the short and long term. The Bank also positioned Bonds
issued by the Government of Republic of Indonesia such as
ORI, SR, SBR, ST, FR, and INDON, and INDOIS denominated
in USD as among the products offered for the customers
of Wealth Management. The Bank also offers diversified
products to meet the needs of each segment of the Bank.

In 2021, the Premier segment was able to post a

32% growth in Assets Under Management (AUM) of
Wealth Management products over the last two years
(2019 to 2021). The highest growth of 64% occurred in
bancassurance products, followed by investments of 26%
for the Bank. Along with the AUM growth, Fee-Based
Income (FBI) products also grew well in the last two
years, namely by 17%, with contributions from Fee-Based
Investment, which grew by 10%. This is inseparable from
the previous implementation of business model change
initiatives and product additions.
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In line with the Bank’s commitment to be a comprehensive financial service provider, or a One-Stop Financial Solution,
during 2021, the Bank and Allianz Indonesia strengthened cooperation by expanding the range of insurance products
provided to the Bank’s customers, such as life insurance, health insurance, and general insurance products. The Bank
increasingly enriched a series of attractive products that can be marketed to customers in order to meet customer
protection needs, ranging from life insurance products combined with investment, term life insurance, and health insurance,
to protection of assets such as housing, vehicles, or businesses. The Bank continues to be committed to becoming the
customer’s mainstay by providing solutions for life insurance protection, health insurance, and general insurance in
Indonesia.

In the Bank’s strategic plan, Bancassurance continuously remains its leading product to increase non-interest income. In
2021, the Bank expanded its distribution channel for marketing bancassurance products through digital marketing channels
for health insurance products in a distribution partnership.

The Bank as a mutual fund sales agent has offered mutual fund products managed by trusted Investment Managers. Looking
at economic developments and global and domestic capital markets, the Bank actively offered several mutual fund products
that can be selected according to the customer’s risk profile. In addition, the Bank began to provide investment facilities for
customers to invest in foreign capital markets, such as the US, Europe & Asia through a number of sharia based mutual funds.

Hence, the Bank continues to make performance analysis and apply risk management according to customer profiles. The
results are presented to customers along with general information, such as market outlook, NAV performance, etc. The Bank
has also provided and developed online service for customers who wish to purchase and sell mutual funds and see their
mutual fund balances through its digital channel facility: M2U application.

I . Bank
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Mortgages (KPR) facilitates the customers to own property,
including houses, apartments, shop houses (ruko), home
offices (rukan), and land/lots, either buying them from
developers (new), or from individuals or property agents
(secondary). Maybank Indonesia Mortgages offers several
types of mortgage facilities based on the interests and
needs of customers, consisting of Kredit Properti, Kredit
Properti Multiguna, Kredit Properti Plus, Kredit Properti
Bebas Bunga, and Kredit Properti Fix & Fix.

Maybank Indonesia Mortgages offers products that are
aligned with customer needs, in line with the Bank’s
customer focus strategy so that customers get a type of
credit based on their abilities and needs.

Maybank Indonesia Mortgages also updates market
developments, and supports the Government’s policies
for improving economic growth, such as BlI’s policy on the
maximum LTV (maximum mortgage financing) provisions
and the stages of mortgage disbursement to developers/
developers.

Maybank Indonesia ran programs and tactical sales to
support mortgage sales targets throughout 2021 in order to
improve mortgage performance, as follows:

1. Special interest rate program starting from 0.62% to
celebrate Maybank’s 62nd anniversary.

2. Special credit fee program to celebrate Chinese New
Year 2571 and the 76th Anniversary of the Republic of
Indonesia.

3. Aspecial interest rate program starting from 3.99% in
the fourth quarter and at the end of 2021 by launching
an End Year program such as special interest rates
starting at 3.62% and special credit fees to support
the mortgage portfolio.

Annual Report 2021
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To expand the mortgage market segment while also
supporting the @Work team in delivering a one-stop
solution program to companies, collaboration with PT Astra
Internasional is conducted in the form of providing KPR and
Multipurpose Mortgage facilities to Astra Group employees
with attractive offers involving processing and pricing.

In line with the COVID-19 pandemic situation that made

people reluctant to leave their homes, or engage in face-

to-face loans agreement, Maybank Indonesia offers the

following options for implementing credit contracts:

1. Online agreement of loans (circular agreement of
loans).

2. Loans agreement on a drive-thru basis.

We anticipated the prolonged COVID-19 pandemic in 2021
with various strategies and business process adjustments,
as such Maybank Indonesia succeeded in disbursing new
mortgage loans of Rp4 trillion, exceeding the 2021 AOP
target of Rp3.570 trillion.

The portfolio also recorded a positive growth of Rp1.27
trillion, or 9% compared to the end of 2020. Meanwhile, the
composition of sharia mortgage portfolio was 50% of total
mortgage portfolio. On the other hand, mortgage business
also supports the National Economic Recovery Program

by conducting loans restructuring efforts for existing
borrowers affected by the COVID-19 pandemic.
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Until the end of 2021, the Bank collaborated with many
large developers in Indonesia, specifically 34 developer
groups with 236 projects. Maybank Indonesia’s mortgage
business is expected to grow continuously in the future in
connection with the business model recalibration hence it is
increasingly focused on the targeted segment.

In addition to increasing engagement with developers,
Maybank’s mortgage division also collaborated with
several developers to hold 18 webinars with a total of 1,132
participants dealing with education and literacy and also
providing information about property, so as to provide
insight on how to choose housing and take advantage of
existing facilities.

To provide customers’ needs for motor vehicle ownership,
Maybank Indonesia continues to disburse Motor Vehicle
Ownership Loans, both four-wheeled and two-wheeled
vehicles through subsidiaries namely Maybank Finance

and WOM Finance. In addition to going through two
subsidiaries, the Maybank Indonesia Head Office has a Mass
& Auto Banking (including Auto Loan) Unit with the main
task of monitoring the performance of subsidiaries and
collaborating with other Financing Companies to ensure
that its performance development is sustainable, synergizes
well and maintains healthy credit portfolio.

Auto Loan did not record any new disbursement due to
ongoing COVID-19 pandemic. This condition caused the
Bank to adopt a policy to further limit lending to multi-
finance companies with a joint finance scheme, because

in the joint finance scheme the biggest risk of motor
vehicle financing lies with the bank’s portion. Moreover,
the condition of the multi-finance industry in Indonesia
remains unstable during the COVID-19 pandemic as it has
not delivered a good loan growth as in the conditions prior
to the COVID-19 pandemic.

The initiatives executed by Auto Loans in 2021 were:

» Monitored tighter safeguards on the quality of the Loan
portfolio, especially the DPD 60+ portfolio.

» Cooperated with Retail Risk in updating the PDA (Product
Development Assessment) or the provisions of the Joint
Finance pattern financing product that is adjusted to the
provisions of the Maybank Group.
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» Developed and improved the Auto Loan system to
produce reporting outputs in accordance with regulatory
provisions (OJK & Bank Indonesia).

« Further feature development in CAMS, which is a system
covering Maybank Joint Financing transactions with
multifinance companies.

The Auto Loan - Other Finco plans and strategies for 2022

are as follows:

« Focus on co-financing cooperation with Finance
Companies that have good performance, in accordance
with the bank’s risk appetite.

« Explore JF financing cooperation with Sharia-based
Finance Company).

« Strictly monitor the account quality of each Finance
Company in cooperation with the Bank.

« Strengthen the Bank’s position in the motor vehicle
financing market.

The Bank has two types of credit cards, namely Individual
Customer Credit Cards and Corporate Credit Cards.
Individual Credit Cards for Individuals consist of several
types, including Maybank Infinite, Maybank Platinum (Visa/
MasterCard/JCB), Maybank Gold, and Maybank White Card.

In 2021, the Bank conducted programs, initiatives, and

policies consisting of:

»  Launched product revamp for Maybank Credit Card
Visa Infinite, Visa Platinum and JCB Platinum.

«  Launched an acquisition of the STP process with an
improved process, from 2 stages to 1stage.

e Acquired Credit Cards through collaboration with
e-commerce merchants (Shopee, Blibli, |D.ID,
Dinomarket), and other top e-commerce partners.

e Acquired credit card customers through Telerecording
(without a physical application).

In addition, the Bank also carried out a 0% installment
restructuring program with a payment delay of up to 3
months for customers affected by COVID-19.

The marketing strategies adopted in 2021 were as follows:

»  Increased marketing through digital marketing to
further socialize the products and features of Maybank
Credit Card products.



»  Credit Card programs focus on the categories of
dining, e-commerce, groceries, home living, e-wallet,
health & medical, and instaliments. New collaborations
for the dining category: BOGA Group, Champ Group,
MAP Group.

»  Theinstallment program in e-commerce is held every
Friday with the tagline | Love Friday until March 2021
and continues with daily discounts on e-commerce.

«  Reward point program in the form of MAP Club Point,
Traveloka Point and Krisflyer.

»  For programs outside the Jakarta area, such as
Surabaya, Bandung, Bali, Medan, especially in the
dining and supermarket categories.

«  For regional cooperation, marketing programs offered
include promos at Lazada and Shopee merchants.

For 2022, the Bank has prepared a marketing strategy

including the following:

«  Launch Virtual Credit Card.

e Launch Credit Card acquisition process with digital
signature.

e Increase card acquisition and profitability from the
plan to strengthen acquisitions through collaboration
with the @Work team and the Segment team.

»  Launch Co-brand Credit Card with partner to increase
card acquisition.

Personal Loans remain focused on cross selling strategies
through Payroll, Mortgage, Credit Card, Savings customers
and existing Personal Loans customers through top-up
facilities. In fact, since July 2015 special personal loans
facilities for Maybank payroll customers have been given
up to a 5-year tenor with a maximum loan of up to Rp250
million.

In the midst of prolong pandemic until 2021, the Bank
carried out Mortgage initiatives and programs by

providing promo pricing for Maybank Employees and

Cross Sell customers. Meanwhile, the marketing strategy
implemented is to offers Cross Sell customers and portfolio
activities (top up, refill) with telesales as a marketing
channel.

The achievement of Personal Loans New Disbursement in
2021 was at Rp324 billion.

Annual Report 2021
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Maybank Indonesia has a well-diversified deposits from
customers’ product for savings, current accounts and

time deposits. Cumulatively there are 17 customer deposit
products consisting of 11 savings products, 4 current
accounts, and 3-time deposit products which can be seen in
the company profile chapter. Apart from being supported

by the availability of various products based on the needs of
customers and prospective customers, the Bank’s success

in increasing customer deposits was also supported by
strategic initiatives implemented in 2021.

The aforementioned strategies were to increase third party
funds either from new customers’ acquisition or increased
loyalty and funds from existing customers. Especially for
new customers, Maybank Indonesia launched a new savings
product as a solution, especially for the Young Professional
& Young Family segment, namely U by Maybank with
features that have been designed according to current
customer needs such as Smart Savings, Smart Spending,
and QR Cardless Withdrawal. In addition to these new
products, Maybank conducted a go to market strategy
through the community with Go to School, Go to Mosque
and Go to Church campaigns as well as penetration into
Local Partners, cafes & coffee shops around the branch
environment as touch points for new customer acquisition.

In addition, we continued the digitization process that was
performed in 2020 by launching the MyPlan Plus Savings
program which could be done via M2U, continuing the
Arisan Process which was carried out via Tele-Conference
application, online Account Opening and Top Up Program
which also prioritized in raising the number of M2U
transactions, and the Savings Program providing relevant &
useful rewards with the current pandemic conditions.

In addition, the Bank also performed various other
programs including:

- Maybank Gift Regular Program
Offering programs with third party deposition of funds
to increase customer acquisition and loyalty, both
new and existing customers by providing appreciation
through a choice of attractive prizes.
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- MyPlan Promo Program
Program offered by opening a Maybank MyPlan Promo
Savings account via M2U ID App/Web with a cash
reward of Rp120 thousand.

*  Maybank Gift Program - Chinese New Year
Program offered with third-party deposition of funds
in order to welcome the Chinese New Year, by giving
appreciation in the form of gadgets and precious
metals.

e Crazy Sale Program
Program offered by depositing third party funds in
the context of the month of Ramadan and welcoming
Eid al-Fitr, by giving appreciation through various
attractive prizes.

e MBI Anniversary
Program offered with third party deposition of funds
in commemoration of Maybank’s Birthday, by giving
appreciation through gadgets and precious metals and
kitchen utensils.

. RI’s Anniversary
Program offered with deposition of third-party funds in
commemoration of Independence Day of the Republic
of Indonesia, by giving appreciation through gadgets
and precious metals.

»  Retention Program
Program offers with deposition of third-party funds to
retain overdue program funds, by giving appreciation
through cash rewards and non-cash rewards.

e Go To Church (Spiritual Tour Program)
Program offered with third party funds depositing to
prepare for spiritual travel, by providing appreciation
through donations to the Church community and
additional funds for customers.

e Arisan Program
Program offered for communities in branches
by depositing third party funds to increase fund
acquisition by giving appreciation through prizes that
will be determined during the social gathering event.
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. Bonus Interest
Top up program offered in savings with rewards in
the form of bonus interest/extra yields of up to Rp10
million from an increase in the average monthly
balance with a minimum hike of Rp10 million and
at least 4 transactions per month via M2U ID App/
Maybankzu Internet Banking.

* Interest Bonus - Grow & Earn
Top up program offered in savings with rewards in
the form of bonus interest/extra yields of up to Rp1o
million particularly for selected customers from
an increase in the average monthly balance with
a minimum increase of Rp1o million and at least 4
transactions per month through the M2U 1D App/
Maybankzu Internet Banking

e Transaction Based Program
Program offered by transacting and increasing the
monthly balance, by giving appreciation of cash
rewards.

e GiroPlus
Top up program offered in current accounts from an
increase in the average monthly balance in accordance
with the previous commitments, by giving appreciation
through cash rewards, vouchers, vehicles and precious
metals.

e Acquisition of U
Program offered for new customers who activate & top
up at U Goal Saver by giving appreciation in the form
of cash rewards

The Bank’s consistency and focus in raising third party
funds through various activities and initiatives resulted in
increased deposits of third-party funds such as savings and
time deposits. As of the end of 2021, Maybank Indonesia
was able to record growth of TPF from savings and current
accounts by 3.40% and 31.54%, respectively to Rp21.90
trillion and Rp32.36 trillion. In line with increased low-cost
TPF products, CASA ratio increased to 47.23% in 2021 from
21.39% in the previous year.

The Bank has a strategic plan in the development and
marketing of funding products for 2022 as follows:



e Micro Segment Driven: Providing appropriate products
as each age level has different needs and urgency. To
that end, the micro segmentation approach based on
age demographics and customer life cycle, namely
Young Professional, Young Family, Midlifer & Silver Age
- Golden Age (SAGA) becomes the focus of Maybank
Indonesia’s strategy in 2022, which is designed in
the process of product and service marketing to
customers.

. @Work 2.0: Continuing the renewal of @Work, which
has been performed in 2021, the Bank continues
to develop digital processes and product offering
packages and integrated services that are able to
answer the needs of customers.

e Product & Program Innovation: Increase the
sustainability of third-party funds by continuing to
develop product propositions and programs based on
segmentation and transactions based on customer
needs, and continue to innovate digitally to acquire
more customers by optimizing M2U as a marketing
and acquisition channel.

«  Diversification of Acquisition Funnels: Expanding
acquisition channels in a sustainable marketing
& acquisition process by partnering with sister
companies, startup companies, merchants, Custodian
Institutions to communities including Schools,
Religious Institutions, Hospitals and so forth. This
partnership will enable the delivery of improved and
sustainable performance either for Partners or for
Maybank Indonesia.

In entering the New Normal era, digital banking
increasingly plays an important role for Maybank Indonesia
in providing banking services to its customers. Henceforth,
Maybank Indonesia will consistently strive to develop
excellent products and services through Digital Banking
innovations, which are expected to deliver a solution for
current customer needs. Digital Banking products and
services are expected to increase Maybank Indonesia’s
market share by targeting segments that provide growth
opportunities through excellent products and convenient,
as well as highly competitive, distribution.
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During 2021, various initiatives were conducted to
develop Digital Banking services, including opening an
online account for new customers using eKYC biometric
technology, purchasing health insurance products,
withdrawing cash without a card at an ATM using a QR
code, and top-up e-money cards, as well as an addition of
various payment facilities through M2U for customers’
financial and daily needs. These various developments have
contributed positively to Maybank Indonesia in the form
of increasing the number of new customers and users of
Digital Banking services, increasing customer loyalty, and
increasing transactions and revenues from Digital Banking
services in 2021.

Maybank Indonesia’s digital services for customers consist
of:

+  M2UID App

e M2U ID Web

*  Maybank ATM

* Maybank Virtual Account

¢ Western Union

To provide convenience to customers and drive the use
of Digital Banking services during this New Normal
period, Maybank Indonesia carried out various feature
developments and collaborations with strategic partners
during 2021, as follows:

a. Tofacilitate the customers in purchasing insurance
products, in February 2021 Maybank Indonesia
developed a feature for purchasing health insurance
products online through the M2U ID App. Through
this feature, customers can easily purchase insurance
products without the need to come into a Bank
branch office or meet with Bank staff. This service also
complements the online account-opening facility that
already exists in the M2U ID App, by which customers
can easily open various types of accounts online, such
as Savings Accounts, Time Savings, and Time Deposits,
as well as online Mutual Fund product transaction
services for both conventional and sharia products.
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To facilitate the customers in managing their financial
portfolios, in February 2021 Maybank Indonesia also
launched the Digital Customer Service feature in the
M2U ID App, allowing customers to update personal
data such as mobile phone numbers, email addresses,
domicile addresses, and other personal data online
without having to visit to a branch office or contact
Customer Care service. In November 2021, this feature
was also enriched with features for online Bank
reference letter requests, so customers don’t need to
visit the branch offices.

To improve security and convenience of customer
transactions through the M2U ID App, Maybank
launched the new Secure2u feature in February

2021. With Secure2u, customers can make financial
transactions easier, faster, and safer using the Secure2u
passcode without further need to rely on OTP SMS
sending from Telco operator.

In August 2021, Maybank Indonesia launched an online
account-opening facility through the M2U ID App using
eKYC and biometric technology. Through this feature,
customers can open a Savings account easily and
quickly without the need to meet face-to-face with the
verifier team via Video Call to perform the KYC process
or visit the Bank’s branch office. This online account-
opening service with eKYC utilizes facial scanner
technology for the biometric authentication process
and utilizes Open-API technology, which is integrated
with the population data centre at Dukcapil.

To facilitate and offer convenient service for customers
to make cash withdrawal transactions at ATMs, in
August 2021 Maybank Indonesia launched a cardless
cash-withdrawal transaction feature at ATMs using a
QR code. In this new normal era when minimal contact
interaction has become a new norm, cash withdrawal
transactions using QR can minimize customer contacts
with ATM machines when making cash withdrawals.

In addition, Maybank Indonesia also participates in
supporting the government’s program to promote
cashless transactions through participation in a pilot
project to develop the QRIS feature for transfers, cash
withdrawals and deposits.

f. In November 2021, Maybank Indonesia launched a
new feature for top-up e-money electronic money
cards through the M2U ID App using contactless NFC
(Near Field Communication) technology, to facilitate
customers in making retail payment transactions and
pay for public transportation using e-money card.

g. Throughout 2021 Maybank Indonesia collaborated
with various business partners/billers, either small-,
medium-, or large-scale, and from various industries to
accept bill payments through the Maybank Indonesia
Virtual Account facility.

In addition, throughout 2021 Maybank Indonesia conducted
various promotion programs to provide added value,
increase number of customers, and enhance customer
transactions through Digital Banking facilities consisting of:

1. My Happy & Lucky Bank program, which is a raffle
program providing car and many other prizes by which
customers collect as many points as possible to win
prizes by saving, making transactions via the M2U ID
App, and using other Maybank products, as well as by
inviting friends and families to open Maybank saving
account.

2. Mutual Fund NTI (New to Investment) program, which
was a program providing cashback for customers who
make mutual funds transaction via the M2U ID App
for the first time.

3. 50% Cashback Program for M2U Transactions
(Winback), which was a program for selected Maybank
customers who receive the program offer to transact
on M2U ID App and receive cashback prizes for those
transactions.

4.  SMS+ Banking Migration Program was a program
aimed at inviting SMS+ Banking users to register and
use the M2U ID App to get cashback prizes.

5. 75% Cashback Program Activation & Transactions via
M2U ID App, which was a program for existing Payroll
Customers who have never registered the M2U ID
App and perform financial transactions to get 75%
cashback prizes.

6.  New to Bank Bill Payment Program, which was a
program for customers who opened Maybank Savings
account and rewarding them 50% cashback from
paying bills using the M2U ID App.
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The Transact & Win program was a program by which
customers collect as many points as possible by
transacting via the M2U ID App/M2U ID Web to get
various prizes.

GoPay Top-up Program, which was a program
providing prizes to Customers who have made the
highest GoPay top-up transactions frequency through
the M2U 1D App/M2U ID Web.

OVO Top-up Program, which was a program with
prizes for customers who have made the highest OVO
top-up transaction frequency through the M2U ID App
or M2U ID Web.

Bill Payment Program, which was a special program to
encourage customers to do bill payment transactions
and receive 30% cashback prize.

The Tokopedia program was a program providing
prizes to customers who made the most transactions
with M2U ID Webb for shopping at Tokopedia.

QR Pay program at the Gold & Bros Lounge was a
program providing discounts to Maybank customers
at the Golf Driving Range and at the Bros Lounge by
making payments using the M2U ID App QR Pay.

The i.saku Top-Up Program provided e-voucher

to customers who did top-ups of i.saku balances

and gadget for customers with the most top-up
transactions using M2U_ID App.

Secure2u Program provided 100% cashback to
customers who activated Secure2u for the first time
and made transactions using Secure2u on the M2U ID
App.

Chinese New Year Lucky Program provided cashback
prize for customers who subscribed for recurring
mutual funds (RIKA) through the M2U ID App.

Flash Sale Program (QR Program) provided 50%
cashback for QR Pay payments via M2U ID App.

Cash Reward Program provided up to Rp345,000 prize
for opening an online account via the M2U ID App for
new customers.

Referral Program with prize for opening an M2U

ID App online account through collaboration with
strategic partners, i.e Grab, Shopback, Lazada and
ComikalD.
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Maybank Indonesia is one of the pioneers of Digital Banking
services in Indonesia. The Bank launched the first Internet
Banking service in Indonesia in 1998. Digital Banking has
become an integral part of Maybank Indonesia’s overall
strategy in recent years and beyond. It was in line with
Maybank Indonesia’s mission, Humanising Financial
Services, by which Maybank Indonesia consistently
prioritizes its customers in its business strategy. Digital is
the key enabler to provide better customer experience and
improve customers’ financial wellbeing.

As one of the main drivers for increasing the collection

of third-party funds and acquiring new customers, and
also as a source of fee-based income, Maybank Indonesia
has developed Digital Banking services with a focus on
providing better transaction experiences and services that
are relevant to customers’ financial needs and lifestyles,
with M2U as its key platform for Digital Banking services.
M2U is equipped with a variety of the latest features and
technologies, such as an ability to log on to the mobile
App and the Web with one user ID, various online services
for opening savings accounts and investment products,
transferring funds, and paying routine bills, as well as
having innovative services to meet the customers’ daily
lifestyle needs.

Through M2U services, Maybank Indonesia has succeeded
in moving its majority of customer transactions from
traditional channels, such as branches and ATMs, to digital
solutions by providing Omni Channel financial solutions
and the Mobile First customer experience. Various feature
developments, communication programs, and promotions
have been conducted, resulting in benefits for customers
and Maybank Indonesia, including higher customer
experience and customer loyalty, a rising number of users
and transactions, and increasing revenue from digital
business and cross-selling.

The number of active M2U users grew by 31.2% YoY and
customers’ financial transactions through M2U increased
by 11.2% YoY in 2021. The rising number of users and
transactions contributed to 93.1% YoY revenue growth from
M2U ID in 2021.
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To facilitate the customers on cash withdrawals and deposit
transactions without relying on branch office operations,
Maybank Indonesia provides ATM & CDM services that
have advantages in the interconnection with many ATM
networks, namely:
e Three Main Local Networks: ATM Bersama, Prima, ALTO
* International Networks: Maybank Group, MasterCard/
Cirrus, Visa/Plus, JCB, MEPS, Union Pay, and Asia
Payment Network

By connecting Maybank Indonesia’s ATM network to
Maybank’s ATM network in Malaysia, Singapore, and Brunei,
Maybank Indonesia customers have the convenience of
transactions at Maybank Malaysia, Singapore, and Brunei
ATMs with free transaction fees. Vice versa, Maybank
Malaysia, Singapore, and Brunei customers can freely
transact at Maybank Indonesia ATMs.

In 2021, Maybank Indonesia continued to optimize the
productivity of its ATM network post the New Normal
conditions of the COVID-19 pandemic. Maybank Indonesia
has optimized the number of ATM network to obtain
optimal results in terms of operational maintenance costs
compared to the expected returns.

The following is Maybank Indonesia’s ATM and CDM
network development data for the last five years:

[ [ L
2017 2018 2019
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In line with Maybank Indonesia’s mission of “Humanising
Financial Services”, in 2022 Maybank Indonesia will
focus on continuing to develop Digital Banking services,
particularly for the features of Digital Wealth, Digital
Liabilities, Digital Lending, and Digital Payment, and

to strengthening the Digital Platform to facilitate the
customers in conducting banking transactions and assist
customers to manage their finances. Some of these key
initiatives are as follows:

e The development of a Digital Wealth feature on M2U
for, among others, the purchase of Bonds, and Gold
Savings in collaboration with strategic partners, and
Personalized Financial Management services to assist
customers manage their finances.

* The development of a Digital Liabilities feature to,
among others, open a multi-currency Savings account
online through M2U and open a Customer Fund
Account for stock market investors.

* Toincrease penetration of Maybank Indonesia’s loan
products, Digital Lending feature will also be developed
in M2U for Virtual Credit Card products and online loan
applications without collateral.

* The development of various Digital Payment features
to facilitate customers to conduct daily financial
transactions, including a Virtual Debit Card feature
to facilitate customers with e-commerce transactions
with Debit cards and a QRIS feature development for
overseas transactions (cross-border).

* To strengthen M2U as a key platform for customer
acquisition, the M2U Digital Platform will be developed
to update the UI/UX of M2U Web and the Smart Search
feature, among others, to make it easier for customers
to find features and transaction on M2U.

* To establish cooperation with business partners and
third parties to expand the range of Maybank Indonesia
Digital Banking services, including for Bill Payment,
e-Commerce payments, QRIS QR Pay, and cooperation
for online new customer acquisition.
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A very dynamic and competitive business development causes Maybank Indonesia to consistently update its strategic
journey in order to provide digital banking service solutions that are relevant to customer needs so as to win the
competition. Through these various development plans, it is expected that the number of active user customers,
transactions, and third-party funds, and the raising transaction-based income from digital business will further increase.

On the other hand, various infrastructure will also undergo renewal and rejuvenation to assure rapid and convenient digital
banking services, while still paying attention to security and customer protection aspects, which are crucial factors in digital
banking services.

Total retail loans in 2021 marginally increased by 0.8% to Rp34.3 trillion from Rp34.0 trillion in 2020 on the back of solid
Mortgage growth by 9.0% YoY in line with gradual economic recovery. Moreover, in the 4th quarter of 2021, there has been
growth across all CFS Retail segments on quarterly basis. Until the end of the year, NPL (gross) for retail loans was recorded
at 2.51%, improved from 2.98% a year earlier.

(In Rp trillion)
Auto Loans 15.9 16.8
Mortgage 153 14.0
Credit Card & Personal Loans 2.6 2.7
Business Banking Credits 15.0 18.2
SME+ 5.2 6.0
RSME 122 12.5

CFS’ business development plans and strategies in 2022 are as follows:

Sound Portfolio Growth Continuing growth in the RSME, SME+, KPR, and KPM segments.

A selective growth in the CFS Business Banking segment and focus on trade volume growth.

KPM segment will focus on the middle up and focus on electric-car financing.

Continuing segment focus on the Primary Market and expansion of Secondary Market financing with
the latest RAC.

*  RSME & SME+ will focus on better productivity and increasing the number of pipelines.

Focus on Low-cost Fund *  Build a more competitive and sustainable mass banking portfolio through a community and micro-
Acquisition (CASA) segment approach.
*  Low-cost funds (CASA) portfolio growth through U Products (Bank Savings Products).
*  Leveraging Data Analytics to reactivate customers who are not actively transacting at the Bank and
raising non-retail customer transactions.

Improved Collaborationand ¢  Continue growth in the WM segment with 3 focuses, namely launching new products, developing new
Growth of the WM segment businesses, and increasing productivity.
e Strengthen collaboration between segments (GM for NTB and Supply Chain, CD for strengthening
business coverage and share wallets as well as collaboration with subsidiaries [WOMF & MIF] and

Maybank Group).
Improved credit quality & e Continue a more careful onboarding process and monitor customers after the credit disbursement
productivity process.

*  Take preventive action on credit indicating credit quality deterioration.
e Better productivity by utilizing digital and process automation (M2U development and automation
processes to shorten TAT).
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Maybank Indonesia continues with

the “Shariah First” strategy that puts
forward Islamic financial solutions using

a leveraged business model approach,
where in promoting and delivering Islamic
financial solutions, the Bank utilizes all of
its resources and networks.

The implementation of this strategy is able
to increase portion of Maybank Indonesia
UUS assets which grows to 25% in 2021,
the highest of all UUS in Indonesia.
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The total portion of Sharia assets of Maybank
Indonesia, has reached 25%, whereby this portion is
the highest of all UUS operating in the Country. As
a reference, total Islamic Banking assets is 6.5% of
total Indonesian Banking asset.

The implementation of the “Shariah First” strategy
has contributed significantly to the improvement of
Maybank Indonesia UUS’s performance, as reflected
in UUS’s profit before tax (PBT) which grew rapidly
by 52.8% to Rp450 billion in December 2021 from
Rp295 billion in the previous year.

Total customer deposits increased by 13.1% to
Rp31.0 trillion from Rp27.4 trillion in the previous
year. This is supported by low cost funding CASA
which grew 69.9% to Rp11.7 trillion in December
2021 from Rp6.9 trillion in the previous year. This
increase is also supported by UUS continued focus
on increasing more efficient funding base.

UUS total assets rose 11.2% to Rp39.2 trillion in
December 2021 from Rp35.3 trillion in December
2020. The Financing-to-Deposit Ratio (FDR)

was recorded at 82.44%, while Non-Performing
Financing (NPF) was recorded by 3.73% (gross) in
December 2021.
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The development of unique digital-based products through M2U and MzE digital applications is one of the key successes of
Maybank Indonesia Shariah Banking. UUS offers the following competitive and customer-oriented products and services:

* Maybank iB Savings

*  Maybank MAKSI iB Savings

* Maybank Pro iB Savings

* Maybank Women One iB Savings

* Maybank SuperKidz iB Savings

* Maybank MyArafah iB Savings

*  Maybank MyPlan iB Savings

* Maybank TabunganKu iB Savings

*  Maybank Simpel iB Savings

* Maybank Super Valas iB Savings

* Maybank iB Demand Deposits

*  Maybank iB Time Deposits

* Maybank Rekening Tabungan
Jemaah Haji (RTJH) Savings

* Maybank Tabungan U iB Savings

Consumer

Cash

—  Property Financing iB

- Consumption Financing with
Property Collateral iB

- Property Financing iB - Take-
Over & Top-Up

- Joint Financing - Auto Finance
iB

Non Consumer

Cashless Consumers

- Musyarakah Mutanagisah
(MMq) Non- Consumer
Financing iB

- Musyarakah Financing iB

- Mudharabah Financing iB

- Murabahah Financing iB

- LeasingiB

- Shariah Trade Finance Non-
LC/SKBDN (Invoice Financing
iB)

Non Cash

—  Letter of Credit (L/C) iB

—  Domestic L/C (SKBDN) iB

—  Shariah Guarantee (Guarantee
iB)

- Documentary Collection iB

Restricted Profit-Sharing Investment
Account iB

Financing Received iB

Foreign Currency Hedging iB
Shariah Mutual Fund

Retail Sukuk

Shariah Life Insurance Products with
Business Reference Model

Shariah Life Insurance Product with
Integrated Business Model

Shariah Life Insurance Product
(PAYDI) with Business Reference
Model
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#MyBank

Maybank Indonesia consistently supports the
implementation of Leverage Business Model and
accelerates the growth of Maybank Indonesia UUS
while maintaining business and operational compliance
with sharia principles. The Maybank Indonesia UUS’s
organizational structure always considers effective and
efficient work processes.

The organizational development of Maybank Indonesia
UUS is directly under the President Director (serving
concurrently as Director of the Sharia Business Unit).
Maybank Indonesia UUS has several work units consisting
of business lines and supporting functions.

Human Resources (HR) development within the Maybank
Indonesia UUS is carried out by leveraging all available
resources and translating the required competency
requirements into education and training materials.
Maybank Indonesia UUS organizes several methods of
education and training yearly to improve HR competence.

1. Providing sharia banking training to employees relating
to sharia business at Branch Offices and Head Offices
in accordance with the level of training required by
each employee. Throughout 2021, there were 38 types
of training conducted, attended by 178 participants.
Maybank Indonesia UUS’s education and training
consisted of training related to Sharia Compliance,
such as Sharia Comprehension, Sharia Foundation,
and Refreshment Shariah Banking, as well as training
related to sharia business, managerial skills, risk
management, and sharing sessions from each employee
receiving external training, as well as other important
trainings.

2. Providing opportunities for DPS members to attend
training/seminars/workshops in accordance with their
self-development needs to support and improve sharia
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supervision activities at Maybank Indonesia UUS,
including the Pre-ljtima’ Sanawi (Annual Meeting) DPS
workshop of Sharia Banking in 2021 organized by DSN-
MUI.

Through the Leveraged Business Model implementation,
all Maybank Indonesia Branch Offices can offer Maybank
Indonesia UUS products and all Maybank Indonesia
branches have implemented the “Shariah First” strategy to
accelerate Maybank Indonesia UUS business growth.

In expanding a network of Sharia Branch Offices (KCS),
Management will set the approach to be executed in the
development of building infrastructure. In the early stages,
a Sharia Branch Office is located in the same building as the
Conventional Branch Office, also known as a co-location
branch. However, there are a clear separations of functions
and infrastructure between Sharia and conventional in any
particular co-location branch.

When a Sharia Branch Office’s business is considered to
have recorded good growth, and capable to generate
sufficient profitability level on its own, the relevant
Sharia Branch Office may be considered to have its own
infrastructure separate from the conventional Branch
Office, on a stand-alone branch. By the end of 2021, the
number of Sharia office networks is as follow:

Types of Syariah Branch Office Total
Shariah Branch 17
Shariah Sub-Branch 2
Shariah Service office (in 336

conventional branch)




Maybank Indonesia UUS appreciates that success in
carrying out business activities cannot be separated from
the support of all stakeholders. Maybank Indonesia UUS
continues to carry out social functions, both through direct
contributions to community activities and environmental
development.

Maybank Indonesia UUS realizes this function through

the Benevolent Fund Management Unit (UPDK), which is
performed in accordance with the National Sharia Council’s
Fatwa of the Indonesian Ulema Council (DSN-MUI). The
role and social function of Sharia Banking can be seen in the
mutual partnership between Maybank Indonesia UUS and
Maybank Indonesia, as well as other stakeholders in social
programs and community empowerment.

The Maybank Indonesia UUS social funding program
focuses on five sectors, which are:

1. Infrastructure Development, Educational Facilities for
Places of Worship;

2. Economic Empowerment of the under-privileged
(Dhuafa Community);

3. Education (Development of Outstanding Human
Resources and Dhuafa);

4. Humanitarian Aid/Assistance;

5. Other Social Activities.

In 2021 some of the flagship programs of this year’s

benevolence funds are as follows:

1. Economic empowerment program for the dhuafa
community and independent pesantren in
collaboration with various institutions such as
Dompet Dhuafa, Alms Waqf Water (SWA), Daarut
Tauhiid, BAZNAS, and Aksi Cepat Tanggap (ACT).

2. Educational scholarship assistance to several Sharia
Boarding Schools and Universities.

3. Oxygen Tank Breathing Assistance for COVID-19
countermeasures to five hospitals in Jakarta and
Tangerang in collaboration with Aksi Cepat Tanggap
(ACT).

4. Assistance for facilities and infrastructure, as well as
mosque construction.

5. Assistance for orphans in 19 cities in collaboration
with BAZNAS, ACT Amil Zakat Institute (Aksi Cepat
Tanggap), Nurul Hayat Foundation, Lazismu, Daarut
Tauhiid, Indonesian Relief Rescue (IRRES), and so on.

6. Assistance for Idhul Adha sacrificial animals in 19
cities in collaboration with Daarut Tauhiid, BAZNAS,
IRRES, Rumah Zakat Indonesia, ACT, Dompet Sosial
Madani, and so on.
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In addition, since 2019, PT Bank Maybank Indonesia has
officially become a Baznas Zakat Collecting Unit (UPZ)
(referring to the Decree of the Chairman of the National
Amil Zakat Agency Number 56 Year 2019). By being
confirmed as a UPZ, it is expected to support a more
transparent and accountable management of zakat funds,
complying with sharia principles and governance.

Although the pandemic is not over yet and COVID-19
transmission has been prolonged in various parts of
Indonesia, Indonesia’s economic recovery until the end of
2021 showed a gradual positive development. This situation
also supports Maybank Indonesia UUS to achieve good
performance.

To continue strengthen our position in the Sharia Banking

sector, Maybank Indonesiafocused on inistiatives such as:

a. Continuing growth in the Corporate Financing
segment, especially for large local corporate customers
through sustainable collaboration with Global Markets
and Transaction Banking to provide financial solutions
to customers based on sharia principles. We facilitate
financing for various strategic portfolios, such as
infrastructure, mining, aviation, construction, airport
and port management, financial services, plantations,
manufacturing, and pharmaceuticals.

b. Accelerating customer acquisition programs through
strategic partnerships cooperating with the Muslim
community, Hajj community, halal product platforms,
and others, as well as taking the benefit of e-commerce
companies and digital networks that have large
consumer bases.

c.  Participating actively in the National Economic
Recovery (PEN) program through Jamkrindo Syariah
Insurance, and the Micro, Small, and Medium
Enterprises (MSME) guarantee program for individual
businesses and business entities affected by the
COVID-19 pandemic.

d.  Brand building through the “2021 Maybank Indonesia
Shariah Thought Leaders Forum” with a theme of
“From Niche to Mainstream: Accelerating Shariah
Economy and Finance in the Digital Era”, which was
held on 27 May 2021 with a total 1,600 attendees, as
well as building Maybank Indonesia UUS’ reputation as
a point of reference best practice in the Sharia Banking
industry and governance, through providing a leading
thoughts on regulations, academia, and public.
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The initiatives related to the COVID-19 pandemic performed by Maybank Indonesia UUS are as follows:

Customers - Restructured financing for customers experiencing adversity during the COVID-19 pandemic.
Part of PEN program providing additional financial support to SMEs affected by the COVID-19 pandemic.
Allocated additional staff to accelerate the restructuring process for retail customers.
Introduced a new account-opening program with donation prizes for COVID-19 Prevention.

Employees - Supported the Government in fighting the Covid-19 virus outbreak by donating more than 1000 Personal Protective
Equipment (PPE) for medical personnel spread across 38 hospitals in Indonesia
Campaigned “Together to Fight Covid-19”, including a crowdsourcing program to help those affected by the
Covid-19 virus outbreak
Distributed more than 2.000 staple food packages to people affected by Covid-19 pandemic.

Throughout 2021, Maybank Indonesia UUS received various awards as follows:

1. Best Overall Plus Digital (UUS) at the Best Banking Service Excellence 2021

The Best Shariah Unit (UUS) in Digital Banking at the Infobank 10th Digital Brand Award 2021
5 Years Excellent for Financial Performance during 2016 to 2020 (Golden Awards)

Shariah Institution with Excellent Predicate for Financial Performance in 2020

Special Award for Profit-Sharing Financing for the Largest Total Financing in 2020

Vs W

Maybank Indonesia UUS consistently implements programs that are considered successful and is undertaking several new
plans, strategies, and initiatives in order to strengthen positioning and expand its target market in the coming year. Maybank
Indonesia UUS will continuously optimize the implementation of the Leverage Business Model, including the “Shariah

First” strategy, by utilizing all bank facilities and infrastructure to accelerate the growth of Maybank Indonesia UUS while
maintaining business and operational compatibility with sharia principles.

Maybank Indonesia UUS is also pleased that the “Shariah First” principle has been adopted by other banks’ Sharia Business
Units in Indonesia.

Maybank Indonesia UUS also received supports from the OJK and the Government. It is a key success in the banking industry
where the Bank must be efficient in managing capital and operations.

The business growth plan strategies for 2022, including those related to the halal ecosystem, are as follows:

1. Prioritizing Sharia Banking products and solutions as key products offered to customers (“Shariah First” Strategy).

2. Striving continuously to increase penetration of the Global Banking segment, especially for large corporate customers
(Large Local Corporations) through sustainable collaboration with the Global Market and Trade Sales to provide
financial solutions to customers based on sharia products.

3. Increasing penetration of the CFS Banking segment in selective industries and expanding the retail portfolio through
the development of Personal Financing iB products to support halal lifestyle demands.

4.  Focusing on increasing activities on customer operational accounts to enhance the contribution of low-cost sharia
funds.

5. Increasing transactions with a community-and-strategic-partnerships approach, as well as leveraging the halal
ecosystem through Muslim online ecosystem/sharia fintech in the CFS Banking segment to increase funding.

6.  Accelerating Digital business penetration through the M2U and M2E applications and the sustainable development of
Digital Banking features and capabilities so as to meet customer needs.

186



Annual Report 2021

Sharia Banking

7. Monitoring asset quality strictly and improving the Bank’s operations sustainably for all customers who have been
restructured during the COVID-19 pandemic.

8.  Managing the Bank’s Cost Structure in a sustainable manner by conducting efficiency initiatives through the Strategic
Cost Management Program (SCMP).

9.  Making Maybank Indonesia UUS a reference in the sharia finance industry, especially in supporting economic growth
and becoming a leader in innovation through the annual “Sharia Thought Leaders” forum. The forum involving industry
players, regulators, sharia experts, and academics both from within and outside the country is a means of collaboration
to discuss challenges, thoughts, and ideas in developing the sharia economy. This forum is also part of the UUS to
position itself as the Shariah Center of Excellent.

Bank also committed to comply with all laws and regulations (including Undang Undang No. 21 of 2008 concerning Islamic
Banking and other related provisions). Currently Bank has formed an internal committee to explore and analyze plans related
to the potential for the separation of the Sharia Business Unit (UUS) into a Sharia Commercial Bank (BUS).

Maybank Indonesia UUS will continue to support the progress and development of the sharia economy, as well as

the Indonesian economy. Maybank Indonesia UUS will continue to come up with new ideas and initiatives to help the
development of the sharia banking sector that is expected to become one of the main industries that supports the Indonesian
economy.

Forum for le, g acislon riah Financlal and Banking Indusitry, Regulstor, Sharlah Scholars and
Business Players to prov i 3 t on sex and challenges faced by the Shariah Financia | Banking Industry

Thursday, 27™ May 2021 at 08.15 AM - 12.00 PM
[GMT +7, Jakarta Time)
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In line with the parent
entity’s policy, [\/\aybank Maybank Finance’s financing product for investment, multipurpose, and working
capital financing refer to POJK No. 35/POJK.05/2018 concerning Multifinance

Finance continues to Company’s Business. A further explanation of the product follows:

maintain the quality of

financing at a sound level 1. Investment financing
th rough various business Investment financing is all types of financing leases/leases the following
products and benefits:
Finance Lease IDR
The financing with a leasing scheme for heavy equipment and industrial
machinery, as well as for vehicles for productive purposes. The borrower
can own the goods for productive purposes within a certain period of
time according to the economic capacity of the borrower.
b.  IMBT (ljarah Muntahiyah Bin Tamliq)
The financing with a leasing scheme for heavy equipment and industrial
machinery with a sharia contract for productive purposes. The benefit is
that the borrower can own the goods for productive purposes within a
certain period of time based on the economic capacity of the borrower.
c.  Installment Financing
The consumer financing scheme for productive vehicles (eg pickups,
Blindvans, boxes, etc.). The benefit is that the borrower can own the
goods for productive purposes within a certain period of time in
accordance with the economic capacity of the borrower.
2. Multipurpose Financing
All types of consumer financing for goods/products and services with the
following benefits:
a.  Multipurpose financing of goods.
A consumer financing scheme for non-productive cars (passenger cars).
The benefit is that the borrower can own the goods for productive
purposes within a certain period of time based on the economic
capacity of the borrower.
b.  Consumptive multipurpose financing.
A variation of multipurpose-goods financing by which the financing
is given to consumers who have fairly good credit quality in the form
of financing for consumer goods such as cell phones, watches, phone
credits, etc.

strategies and initiatives.
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3. Working capital financing
Consumer financing for productive
business capital. The benefit is
that the borrower has funds to
manage his or her productive
business by pledging the BPKB of
a vehicle owned within a certain
period of time when the vehicle
that is guaranteed can still be used
by the debtor.

To achieve the financing targets,
Maybank Finance executed the
following initiatives and strategies
throughout 2021:

1. Collaborating with dealers who
participated in the automotive
exhibition organized by GIIAS
(Gaikindo Indonesia International
Auto Show) in November 2021.

2. Cooperating with dealers through
subsidized products so as to
make them more attractive to
customers.

3. Issuing bond PUB Il Maybank
Finance phase 1in June 2021
amounted to Rp500 billion.

The growth of retail vehicle sales in
2021 was higher than in 2020, an
increase of 49.29% from 578,321 units
as of December 2020 to 863,348 units
as of December 2021. In addition,
wholesales data as of December 2021
also increased from 578,321 units in
December 2020 to 887,202 units in
December 2021, or by 53.41%.
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The gross Non-Performing Financing ratio as of 31 December 2021 was 3.53%, a
slight improvement compared to the 4.01% in the same period of the previous
year. Moreover, until December 2021, the Multifinance Company recorded a net
profit of Rp15,289 billion, experiencing a increase in profits of 175.81% (YoY).

Achievement Actual 2021 Target 2021
Sales 113.55% 7,380,557 6,500,000
Total Financing 108.78% 6,781,902 6,234,266
NPL (%) 64.50% 0.55% 0.85%
Profit before tax 101.00% 490,553 485,682

As of 31 December 2021, Maybank Finance total sales amounted to Rp7,381
billion, a 29.1% increase compared to Rp5,716 billion in December 2020.

Meanwhile, total loans in 2021 reached Rp6,782 billion, increased by 2.4%
compared to Rp6,626 billion in 2020.

In 2021, NPL was slightly increased to 0.55% compared to 0.4% in 2020.

Maybank Finance profit before tax in 2021 reached Rp491 billion increase of 4.4%
compared to the previous year as to Rp470 billion in 2020.

Maybank Finance received various awards from various parties, as follows:

* Best Performing Multifinance award 2021 - Iconomics 2021

* 2nd. The Best Indonesia Operational Excellence Award Category Multifinance
Asset < Rp.10 T - Economic Review 2021

* 4th. The Best Indonesia Enterprises Risk Management Award 2021 Category
Multifinance asset < Rp.10T - Economic Review 2021.

* Private Companies Multifinance Asset Rp 1T to < Rp 10 T (Excellence) -
Economic Review 2021

* The Best Indonesia Leaders -11- 2021 “Alexander” President Director PT
Maybank Indonesia Finance - Economic Review 2021.

* Multifinance Terbaik 2021 Category asset Rp 5 Trilun - Rp 10 Triliun - Investor
2021.

* Best Multifinance 2021 with Outstanding Financial Performance and Business
Segmentation Development category : Total Assets Rp 5 - Rp 10 Trillion -
Warta Ekonomi 2021.
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* The Best Perfoming Multifinance 2021 Based on Performance 2019 - 2020 Category Asset Rp5 - Rp10 Trillion - THE
FINANCE 2021.

* “Arief Soerendro” as The Best CFO in Financial Institutions 2020 Category Multifinance - THE FINANCE 2021.

e For Financial Performance Full -Year 2020 With Predicate “EXCELLENT” - Infobank 2021.

Maybank Finance has set plans and strategies to improve the financial performance in 2022, as follows:

1. Focus on new car financing in the medium up segment.

2. Increase the marketing of financing for four-wheeled vehicles, heavy equipment, and industrial machinery for Maybank
customers.

Increase the financing of eco-friendly passenger cars.

Increase the speed of credit application process services by utilizing digital technology.

Continuously develop to provide services to consumers through mobile technology-based applications.

Continuous development of information technology systems by continuing the application of digital technology in
business and operational processes.

Improve the quality of human resources through training programs, e-learning and knowledge management.

Improve service to consumers through the Service Quality program in synergy with Bank Maybank Indonesia.
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Jadwalkan kedatangan Anda
melalui layanan “Reservasi Online”
via Website Maybank Finance.

\/ Pelunasan

\/ Pengambilan BPKE

\/ Surat Keterangan & Copy BPKB

v~ Pengurusan STNK & BPKB

'./ Informasi Pembiayaan Anda
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Indonesia’s economic growth grew
stronger to 3.69% in 2021 compared to
a contraction of economic growth in
2020 of 2.07% due to a slowdown in
global and national economic growth
due to the COVID-19 pandemic. This
economic improvement was mainly
backed by an increasing export of
goods and investment when household
consumption spending was still
limited.

Annual Report 2021

Throughout 2021, PT Wahana Ottomitra Multiartha Tbk (the
Company or WOM Finance) continued to strive to maintain a
better portfolio quality and increased financing distribution by
consistently implementing the Company’s focus and strategy
for healthy and stable business growth. The Company sees
2021 as a year full of challenges but full of opportunities.

WOM Finance products and services include:
a. Multipurpose Goods Financing:
New Bike Financing
Used Bike Financing
b. Multipurpose Services:
*  MotorKu
Multipurpose MotorKu
MotorKu Funding Facility
«  MobilKu
Multipurpose MobilKu
MobilKu Funding Facility
c. Investment Financing - Sales and Leaseback MobilKu
Working Capital Financing
MobilKu Business Capital Facility
MobilKu Sales and Leaseback
e. Sales Purchase Financing (Murabahah Agreement)
New Bike Shariah Financing
“MasKu” Precious Metals Shariah Financing

In the midst of the COVID-19 pandemic, people’s habits are
increasingly consistent towards digitalization. This opportunity
is optimized by the Company to continue to strive so that

the Company’s strategy that has been included in the 2021
Business Plan runs optimally.

It was proven at the end 2021, the Company was still able

to record better profits than the previous year. The strategic

initiatives that have been executed to stay afloat during the

pandemic so that the Company was optimistic that it will be
better in 2021, were as follows:

1. Developed attractive promotional programs through the
WOMbastis program, virtual events & exhibitions as well
as various other thematic promotions while maintaining
portfolio quality.
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2. Increased the productivity and effectiveness of
marketing and collection personnel to produce a
growing and healthy quality portfolio.

3. Centralization of operational and credit processes to
improve operational efficiency and control processes,
as well as speed up the approval process for consumer
credit applications.

4. Implemented business process improvements through
digitizing the acquisition process (instant and auto
approval), improvement of mobile surveys and
mobile collection and cashless installment payments
(e-commerce and QRIS).

5. Optimized the implementation of operational activities
virtually (Work By Virtual) in meetings, training,
socialization and operational activities for ease of
coordination and efficiency of operational costs.

6. Focused on managing the network office portfolio
based on a capacity to minimize potential risks and
expand the financing network.

7. Focused on sustainable human resource development
with Digital Learning methods, including Pre Reading,
Warming and Prime Quiz, Task Questions, Online
Training, Online Group Discussion, Role Play and Video
Learning conducted with G-Suite (Google Classroom &
Google meet).

Amidst the recovery of global economic conditions. The
Company was able to achieve good performance and posted
net profit of Rp110.61 billion at the end of December 2021

or grew 93% compared to the same period in the previous
year. The Company’s ratios were maintained with an
improved gross Non Perforing Financing (NPF) at 1.4%.

On capital, the Company issued Shelf Registration Public
Offering IV Phase | of WOM Finance Bonds Year 2021
amounted to Rp500 billion and obatined bank loans of
Rp1.75 trillion, in which the proceeds will be allocated for
working capital in consumer financing activities.

Whereas on financing disbursement, the Company total
financing reached 213 thousand units dominated by
multipurpose service product - MotorKu and MobilKu at 141
thousand units. New Vehicle Financing stood at 71 thousand
units with a nominal reaching Rp4.14 trillion. To bolster

its financing, the Company is actively offering promotion
programs and organising events virtually, one of which was
lucky draw WOMbastis that is currently ongoing.
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WOM Finance received appreciations from external parties
in the form of awards and certifications throughout 2021, as
follows:

1. Indonesia Good Corporate Governance Award,
Category: 2nd The Best - Indonesia GCG Award - VI -
2021 - Public Company - Multifinance Asset 5T - 10T.

2. Iconomics Multifinance Awards 2021, Category: Best
Performing Multifinance - IDR 5 Trillion Assets - IDR10
Trillion.

3. Indonesia Digital Innovation Award 2021, Category:
The Most Innovative Company for The Digital
Instalment Payment Systems - Financial Services.

4. Indonesia Enterprise Risk Management Award - IV -
2021, Category: 2nd The Best Indonesia Enterprises
Risk Management - IV 2021 - Multifinance Asset <
Rp10T

5. TOP CSR Award 2021, Category: TOP CSR Award 2021
#star4 and Top Leader on CSR Commitment 2021.

6. 2nd Binocular CSR Award 2021, Category: Care for
COVID-19 and Care for Social.

7. Indonesia Corporate Secretary and Corporate
Communication Award - VI - 2021, Category: 2nd
The Best Informative Website - Multifinance - Public
Company.

8. Indonesia CSR Awards 2021, Category: Indonesia
Best CSR Award with Outstanding Program in
Local Community Disaster Relief - Sector: Finance -
Subsector: Multifinance.

9. Indonesia Best CEO Awards Employee’s Choice 2021,
Category: Best CEO in Multifinance - Under Rp 10
Trillion.

10. Binoculars Public Relations Award 2021, Category: Best
Digital Innovation.

1. Indonesia Financial Top Leader Awards 2021, Category:
Best Leader for Business Resilience Through Business.

12. Indonesia Best Multifinance Awards 2021, Category:
Best Multifinance 2021 with Outstanding Financial
Performance and Vehicle Financing Credit
Development - Total Assets 1-5 Trillion.

13. Top GRC Awards 2021, Category: TOP GRC 2021 #Stars
4, The Most Committed GRC Leader 2021 and The High
Performing Corporate Secretary on GRC 2021.

14. Stellar Workplace Award 2021, Category: Stellar
Workplace Recognition in Employee Commitment and
Satisfaction.



15.

16.

17.

Indonesia Finance Award-1V-2021, Category: Score A -
Platinum (Very Excellent) Indonesia Finance Award - IV
- 2021 - Public Multifinance Company.

Top Digital Awards 2021, Category: Top Digital 2021 #
Level 4 Stars and Top Leader on Digital Implementation
2021.

Indonesia Leader Award-11-2021, Category: “The Best
Indonesia Leaders — 2021” - Category Director — Public
Company - Multifinance.

As one of the leading finance companies in Indonesia

the Company has prepared plans and strategies to face
2022. WOM Finance has prepared a series of strategies in
accordance with current conditions, including the following:

1.

Enhance consumer financing through the provision of
attractive promotional programs and digital marketing
such as WOMbastis, virtual events & exhibitions, and
other thematic promotions.

Improve the credit initiation process, service level
agreement (“SLA”) and the credit acceptance system
mechanism.

Optimize business processes in a sustainable manner
by using e-services, digital sign, and e-assets.

Conduct training and development on an ongoing
basis by implementing the Coaching Culture Program,
Learning Management System Application, and
Performance Appraisal Application System to increase
employee productivity and performance.

Digitize the acquisition process through digital
channels to create new customers.
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The Company’s short-term plans and strategies plan were
determined by the Board of Directors through meetings
with various other work units, including:

Optimization of the Company’s Core System
implementation.

Implementation of the credit process through
credit centralized and operation centralized.
Optimizing the implementation of operational
activities virtually (Work by Virtual).
Development of digital payment system
implementation for consumer convenience.

Attractive promotional programs and digital
marketing.

Improved credit initiation process, SLA and credit
mechanism.

Continuous optimization of business processes
through digitization.

Continuous training and development of human
resources through digital instruments to increase
productivity.

Digitizing the acquisition process.
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An operating segment is a component of the Bank and subsidiaries that is involved in business activities that derive
income and incur expenses, which the operating results is reviewed regularly by operational decision maker for decision-
making related to resource that is allocated to the segment and evaluates the performance and provide separable financial
information. The operating segment is divided into Global Banking, Business Banking, Retail and Head Office and others.

* Global Banking consist of corporate banking, treasury, overseas, branches and sharia
* Business Banking consist of Small Medium Enterprise (SME), commercial, micro and sharia

* Retail consists of consumer banking, subsidiaries and sharia

Operating segments are reported in accordance with the internal reporting provided to the chief operating decision maker
which is responsible for allocating resources to certain segments and performance assessments.

For the years ended December 31,2021 and 2020, the Bank and subsidiaries divided the segment based on business unit.

The following table explained the operating segment’ profitability for the year of 2021 dan 2020

(In million rupiah)

Interest income - net 2,843,954 1,968,264 2,354,227 (49,166) 717,279
Inter-segment interest income/(expenses) (941,656) (76,769) 1,034,544 (16,119) -
Interest income after inter-segment income - net 1,902,298 1,891,495 3,388,771 (65,285) 717,279
Operating income - gross 626,954 324,937 1,198,310 (57,976) 2,092,225
Operating expenses (528,952) (485,379) (1,994,438) (2,468,091) (5,476,860)
Operating income before allowance for impairment 2,000,300 1731,053 2.592,643 (2,591352) 3732,644
losses - net

Allowance for impairment losses (513,431) (218,079) (559,605) (248,949) (1,540,064)
Operating income - net 1,486,869 1,512,974 2,033,038 (2,840,301) 2,192,580
Non-operating income/(expenses) - net 80 (3,786) (3,259) (10,099) (17,064)
Profit before allocation of indirect costs 1,486,949 1,509,188 2,029,779 (2,850,400) 2,175,516
Indirect costs (483,928) (687,542) (943,308) 2,114,778 -
Income before tax expenses 1,003,021 821,646 1,086,471 (735,622) 2,175,516
Tax expenses (495,762)
Income for the year 1,679,754
Total assets 87,782,258 33,306,670 23,239,529 24,430,019 168,758,476
Total liabilities 41,182,069 37,414,478 43,898,450 17,538,356 140,033,353
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(In million rupiah)

SegmentiRestlits Glob'al Busin.ess Retail Head Office Total
Banking Banking and Others

Interest income - net 3,097,017 2,530,236 2,138,372 (505,815) 7,259,810
Inter-segment interest income/(expenses) (1,518,411) (469,396) 1,465,323 522,484 -
Interest income after inter-segment income - net 1,578,606 2,060,840 3,603,695 16,669 7,259,810
Operating income - gross 978,798 345,143 1,202,698 (142,110) 2,384,529
Operating expenses (532,568) (515,987) (2,199,040) (2,470,161) (5,717,756)
Operating income before allowance for impairment 2,024,836 1,889,996 2,607,353 (2,595,602) 3.926,583
losses - net

Allowance for impairment losses (250,539) (1,049,603) (760,707) (14,825) (2,075,674)
Operating income - net 1,774,297 840,393 1,846,646 (2,610,427) 1,850,909
Non-operating expenses - net (1,042) (3,389) (2,945) (24,388) (32,264)
Profit before allocation of indirect costs 1,773,255 836,504 1,843,701 (2,634,815) 1,818,645
Indirect costs (475,559) (693,055) (950,545) 2,119,159 :
Income before tax expenses 1,297,696 143,449 893,156 (515,656) 1,818,645
Tax expenses (534,253)
Income for the year 1,284,392
Total assets 88,611,545 37,728,996 23,305,083 23,578,788 173,224,412
Total liabilities 38,092,778 38,265,862 51,193,877 18,448,265 146,000,782

Interest Income
(Rp million)

3,097,017
~— 2,843,954

2,530,236 2.354,227

1,968,264 ZIEEE

Global Banking Business Banking Retail
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Income before Tax
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1,003,021
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@]

821,646
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Retail

The Bank’s segregation on geographic segment consists of the domestic and overseas units. Detailed contribution from both

geographic segments is as follows.

(In million rupiah)

Description Indonesia Overseas Total

2021

Total non-current assets 4,423 344 2,692 4,426,036
Interest income 10,711,774 18,261 10,730,035
2020

Total non-current assets 4,373,226 1,942 4,375,168
Interest income 12,803,046 23,637 12,826,683
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The following financial review was presented based on the
Consolidated Financial Statements of PT Bank Maybank
Indonesia Tbk and its subsidiaries as of 31 December 2021,
as well as its consolidated financial performance and cash
flows for the year then ended on that date, in accordance
with Indonesian Financial Accounting Standards.

The Public Accountant Firm (KAP) of Purwantono,
Sungkoro, & Surja (a member firm of the global Ernst &
Young/EY network) audited the financial statements that
was conducted by auditor Christophorus Alvin Kossim with
a Public Accountant Practice License No. AP.1681

In the opinion of KAP, the consolidated financial statements
present fairly, in all material respects, the consolidated
financial position and financial performance as well as

cash flows for the year then ended, in accordance with
Indonesian Financial Accounting Standards.

Maybank Indonesia’s total assets reached Rp168.8 trillion

in 2021, a 2.6% decrease compared to Rp173.2 trillion in the
previous year. This decrease in assets was mainly due to a
decrease in the Bank’s total loans by 3.3% to Rp101.8 trillion
in 2021 from Rp105.3 trillion in the previous year. However,
total loans were up by 3.0% quarterly, in line with a gradual
economic recovery and improving credit performance of
customers who were under restructuring program. It was
reflected particularly in the Global Banking segment credit
growing 1.4% (yoy) and 4.2% (qoq) to Rp35.0 trillion in
2021.

In line with the decrease of assets, the Bank’s liabilities

also decreased from Rp146.0 trillion in 2020 to Rp140,0
trillion in 2021. The decrease was mainly influenced by

a 37,3% decrease in deposits from other banks to Rp5.2
trillion in 2021. Meanwhile, in line with the payment of debt
securities maturing in 2021, the securities issued by the
Bank also declined by 17.0% to Rp5.3 trillion.
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Meanwhile, the total balance of customer deposits was
relatively stable, recorded at Rp114.9 trillion in 2021
compared to 2020 of Rp115.0 trillion. Low-cost customer
deposits (CASA) up by 18.5% to Rp54.3 trillion in 2021 with a
CASA ratio of 47.23%. Previously, Third Party Funds (TPF) in
the form of CASA reached Rp45.8 trillion with a CASA ratio
of 39.81%. The contribution of customer deposits to total
liabilities reached 82.1% in 2021 from 78.8% in the previous
year.

The Bank’s stronger funding profile in 2021 was supported by
its strategy to maintain strong liquidity and efficient funding
by reducing high-cost deposits, as well as optimizing the
Bank’s digital banking services to collect customer deposits.

In line with the increase of retained earnings, the Bank’s
equity strengthened by 5.5% to Rp28.7 trillion, compared to
Rp27.2 trillion in 2022.

Maybank Indonesia posted a Consolidated Net Profit After
Tax and Non-Controlling Interest (PATAMI) of Rp1.6 trillion
in 2021, a 29.9% increase from Rp1.3 trillion in the previous
year. This performance was supported by low provision fees,
efficiency in interest costs and overhead costs, as well as the
positive performance of the Sharia Business Unit (UUS), in
tandem with a gradual ecomic recovery amidst the ongoing
Covid-19 pandemic.
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Maybank Indonesia’s total assets reached Rp168.8 trillion in 2021, decreased by 2.6% compared to the previous year of
Rp173.22 trillion. Significant changes were identified in several accounts of the Bank’s assets including securities purchased
under resale agreement and Loans. The Bank also recorded an increase of financial investment in the 2021 fiscal year. Further
explanations regarding these financial accounts are as follows:

(In billion rupiah)

Cash 1,538 1,618 80 5.2%
Current Accounts with Bank Indonesia 5,050 4,500 (550) (10.9%)
Current Accounts with Other Banks - net 5,018 3,749 (1,269) (25.3%)
_Plr?é:tements with Bank Indonesia and other banks 13,030 14395 1366 10.5%
Trading securities 1,135 1,897 763 67.2%
Financial investments - net 24,267 29,269 5,002 20.6%
Securities purchased under resale agreements - net 10,766 3,538 (7,228) (67.1%)
Derivatives receivable 1,248 561 (687) (55.1%)
Loans and Sharia receivables/financing - gross 105,2 71 101,771 (3,501) (3.3%)
Loans and Sharia receivables/financing - net 102,042 98,503 (3,539) (3.5%)
Acceptance receivable - net 1,113 1,664 551 49.5%
Deferred tax assets 373 402 28 7.6%
Fixed assets and Right-of-use assets - net 3,479 3,506 27 0.8%
Intangible assets - net 213 194 (19) (8.7%)
Prepayments and other assets - net 3,953 4,961 1,009 25.5%
Total assets 173,224 168,758 (4,466) (2.6%)

Maybank Indonesia is highly committed to always maintaining the cash position at an adequate and optimal level to support
the Bank’s business, either from the aspect of investment and/or operational activities.

Maybank Indonesia posted cash of Rp1.6 trillion as of 31 December 2021, 5.2% higher than the previous year’s position of
Rp1.5 trillion. The increase was in line with a 125.5% increase of balance denominated in the US Dollar to Rp200,8 billion.
From the cash position at the end of 2021, cash in Rupiah has a portion of 87.0% while cash in foreign currencies has a

portion of 13.0%. Cash contributed 1.0% of the Bank’s total assets.
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Current accounts with Bank Indonesia (Bl) surged 10,9%

to Rp4.5 trillion from Rp5.0 trillion in 2020 with a 2.7%
contribution to total assets. This achievement was still able
to meet the Bank’s Statutory Reserves (GWM) requirements
set by BI. Throughout 2021, Bank Indonesia lowered the
percentage of Statutory Reserves several times with the aim
at increasing liquidity of the banking industry amidst the
pandemic challenges.

The minimum statutory reserves of the Bank as of 31
December 2021 for Rupiah consisted of Primary Minimum
Statutory Reserves and Macroprudential Liquidity Buffer of
4.13% and 26.78% (31 December 2020: 3.88% and 21.99%),
respectively, and Foreign Currencies Minimum Statutory
Reserves of 4.47% (31 December 2020: 4.36%).

On 31 December 2021 and 2020, the Bank’s
Macroprudential Intermediation Ratio (RIM) was lower than
the lower limit of the RIM target. On 31 December 2021

and 2020, Capital Adequacy Ratio (CAR) of the Bank was
greater than CAR incentives.

The Bank has fulfilled OJK’s regulation regarding Statutory
Reserve Requirement on Commercial Bank.

Current accounts with other banks in 2021 decreased by
25.3% to Rp3.7 trillion in line with reduced current accounts,
especially in foreign currencies. Current accounts with
other banks in foreign currency in 2021 declined by 25.8%
from Rp5.0 trillion in 2020 to Rp3.6 trillion. The portion of
Maybank Indonesia’s current accounts with other banks to
total assets was 2.2% in 2021 compared to 2.9% in 2020.

Based on the prevailing OJK regulations, all current
accounts with other banks as of 31 December 2021 and 2020
were classified as current.

The average interest rate per year for current accounts with
other banks in 2021 for Rupiah and foreign currency was
0.20% and 0.01%, respectively, from 0.27% and 0.02% in
2020, respectively.

Maybank Indonesia posted a 10.5% increase in placements
with Other Banks and Bank Indonesia to Rp14.4 trillion.
This increase was mainly due to an increase in placements
at Bank Indonesia in Rupiah currency from Rp2.9 trillion in
2020 to Rp6.4 trillion in 2021. Meanwhile, placements at
Bank Indonesia in foreign currency fell to Rp8.0 trillion in
2021 from Rp10.1 trillion in the previous year.
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Based on the prevailing OJK regulations, all placements with
other banks and Bank Indonesia as of 31 December 2021 and
2020 were classified as current. Moreover, no placements
with other banks and Bank Indonesia posted as collaterals.

The average interest rate per year for placements with BI
in the Rupiah currency was 2.77% and Time Deposits at
4.75% in 2021. On the other hand, the average interest rate
per year for BI's time Deposit is the Rupiah and foreign
currencies was at 2.93% and 0.05%, respectively.

The portion of placements with other banks and Bank
Indonesia to total assets in 2021 was 8.5%.

The trading securities owned by Maybank Indonesia are
in the form of Government Promissory Notes (SUN) both
in Rupiah and foreign currency. A 67,2% increase in this
account from Rp1,1 trillion in 2020 to Rp1,9 trillion in 2021
was mainly influenced by a rising investment in trading
securities in the Rupiah currency.

Traded Government Securities (SUN) in the Rupiah currency
significantly increased to Rp1.9 trillion in 2021 from Rp1.1
trillion the previous year.

The rating of trading securities of SUN was BBB (S&P) and
was unrated. As for interest rates, the average interest rates
per annual for trading securities in the Rupiah was 7.21%
and in foreign currency was 3.78% in 2021 compared to the
previous year of 7.41% and 4.32%.

Based on the prevailing Bank Indonesia regulations, trading
securities as of 31 December 2021 and 2020 were classified
as current. This account represented 1.1% of total assets in
2021.

Financial investments represent investments in securities
which are categorized as either measured at amortized
cost or at fair value through other comprehensive income,
investment in shares. The Bank’s financial investments are
in the form of marketable securities and investment in
shares which cumulatively stood at Rp29.3 trillion in 2021.
This achievement was 20.6% higher than the previous year
figure of Rp24.3 trillion, represent 17.3% of total assets.

Meanwhile, based on the type of issuers, Maybank
Indonesia’s financial investments in the form of securities
were issued by the Government and SOEs; Bank; and
others. The largest contribution came from securities issued
by the Government and SOEs at 85.7% and 76.9% in 2021
and 2020, respectively.

Investment in shares as another type of financial
investment was Rp172.3 billion in 2021. The Bank has
investment in shares of Rp159.5 billion in PT Maybank Kim
Eng Sekuritas and Rp3.4 billion in PT Bank Capital Indonesia
Tbk, as well as long-term investments in shares in various
companies at Rp9.4 billion.
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Marketable securities 24,100 29,102 5,003 20.8%
Investments in shares 174 172 1) (0.8%)
Allowance for impairment losses @) (5) 1 (18.9%)
Total - net 24,267 29,269 5,002 20.6%
Securities Composition by Issuer 2020 Securities Composition by Issuer 2021
» 76090/0 » 85070/0
Government and SOEs Bank Others

Maybank Indonesia has securities purchased under resale agreements or reverse repos worth Rp3.5 trillion in 2021 from
previous year of Rp10.8 trillion. A sharp decline in this account was in line with a lowering ownership of these securities in
Rupiah from Rp10.4 trillion in 2020 to only Rp3.5 billion in 2021. This account’s share of total assets decreased to 2.1% in 2021

from 6.2% in the previous year.

The type of repo securities held by Maybank Indonesia in the Rupiah currency was more limited in 2021, comprised of
Government Bonds series FR56, FR75, FR77, FR86 and FR9O (fixed rate) and series VR39 and VR46 (variable rate).

Maybank Indonesia posted a 55.1% decrease in derivative receivables to only Rp560.7 billion, compared to previous year
figure of Rp1.2 trillion. The decrease was mainly due to a decrease of derivative receivables from third parties to Rp467.2
billion in 2021 from the previous year figure of Rp975.9 billion.

Cumulatively, total loans disbursed stood at Rp101.8 trillion in 2021, down 3.3% from the previous year of Rp105.3 trillion.
However, the total loan grew 3.0% quarterly supported by credit growth in all segments, in line with a gradual economic
recovery and improving credit performance of customers under restructuring program.

Based on currency type, loans denominated in Rupiah and foreign currencies were down 3.5% and 2.1% to Rp87.5 trillion and
Rp14.3 trillion. The portions of the two types of credit are 86.0% and 14.0%, respectively in 2021.
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Loans Composition by Currency 2020 Loans Composition by Currency 2021

> 86.2% > 86.0%

Rupiah Foreign currency

Based on loans segmentation, loans from Global Banking segment grew by 1.4% (yoy) amid high loans repayment at end of
2021 from SOE and top tier corporate debtors. However, when compared to the position of September 30, 2021, loan from
Global Banking segment increased by 4.2% (qoq) supported from SOEs’ financing.

CFS Retail loan segment grew by 0.8% (yoy) and 3.4% (qoq). This positive growth was supported by housing loans which
have grown sustainably since the fourth quarter of 2020

The growth of new loan disbursements for the Non-Retail CFS credit segment was still unable to keep up with the pace of
loan repayments so that the total growth of Non-Retail loans decreased by 11.6% (yoy), but in the fourth quarter of 2021 CFS
Non-Retail loans began to show positive development by growing by 1.3% (qoq).

The Bank continues to provide support to Non-Retail CFS debtors affected by COVID-19 pandemic by analyzing the debtor’s
business conditions and offering restructuring programs and other financing solutions. The distribution of Non-Retail CFS
financing is carried out selectively in the midst of the COVID-19 pandemic with a focus on priority sectors and in accordance
with the potential of each region.

The composition of loans by segment is as follows:
(In billion Rupiah)

Global Banking 34,504 34,995 492 1.4%
Community Financial Services (CFS) 70,768 66,775 (3,992) (5.6%)
CFS - Non Ritel 36,728 32,458 (4,270) (1.6%)
CFS - Ritel 34,039 34,317 278 0.8%
Total 105,271 101,771 (3,501) (3.3%)
Loans Compotition by segment 2021 Loans Compotition by segment 2020
Perbankan Global Community Financial Services (CFS)
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Meanwhile, looking at the economic sector, the Bank’s loan distribution was mainly disbursed to the manufacturing sector;
trade, restaurants and hotels; and construction. In 2021 the contribution of the aforementioned loans were 15,8%; 15,0%; dan
14,5%.

In the midst of the ongoing COVID-19 pandemic, the Bank is committed to implementing a conservative strategy with
selective and prudent credit growth. The Bank’s risk appetite is implemented more stringently and the Bank focused on loans
growth in the industrial sector which is considered to still have strong prospects during the pandemic.

(In billion Rupiah)

Agriculture and forestry 2,605 2,129 (476) (18.3%)
Mining 1,998 3,054 1,057 52.9%
Manufacturing 17,836 16,075 (1,761) (9.9%)
Electricity, gas and water 3,614 4,777 1,163 32.2%
Construction 14,625 14,744 120 0.8%
Trading, restaurant and hotel 16,908 15,232 (1,676) (9.9%)
Transportation, warehouses and communication 1,869 3,102 1,233 66.0%
Business services 1,479 7,048 (4,431) (38.6%)
Social/public services 270 1,295 1,025 379.9%
gjt&ei;sia(li'?ecsl)uding financing receivables from 34,067 34313 246 0.7%
Total 105,271 101,771 (3,501) (3.3%)

is Rp4.5 trillion (December 31, 2020: Rp5.6 trillion). The
amounts are recorded under Auto Loans and Sharia and

The average interest rate per annum charged to debtors
loan-others

by the Bank is 9.18% and 4.49% for loans denominated in
Rupiah and foreign currency in 2021 compared to 10.20%
and 4.31% in the previous year.

The Bank restructures credit by extending the term and/

or reducing the interest rate. In accordance to POJK No.
11/POJK.03/2020 dated March 16,2020 and IAl press
release on the COVID-19 pandemic impact, the Bank has
restructured debtors which are affected by COVID-19,

and reported the balance as current collectibility. Total
restructured loans in 2021 reached Rp12.9 trillion compared
to previous year of Rp15. 6 trillion (gross).

Total syndicated loans of the Bank amounted to Rp11.2
trillion and Rp10,3 trillion as of December 31,2021 and
2020, respectively. The participation of the Bank as a
leader of the syndicated loans as of December 31, 2021
ranged from 3% to 44% (December 31, 2020: 4% to 44%)
(unaudited) and as a member of the syndicated loans as of
December 31, 2021 ranged from 3% to 35% (December 31,
2020: 3% to 35%) (unaudited) of total syndicated loans,
respectively.

In relation to the COVID -19 pandemic which has resulted
in economic uncertainty, the Bank will continuously
monitor the current and projected economic changes

and macro economic outlook which will affect the Bank’s
expected credit loss calculation. This covers the debtors’

The Bank entered into joint financing arrangements, repayment capacity to the Bank, including the debtors
mainly with the subsidiaries, which are WOM and MIF with restructured facilities due to COVID - 19 impact, both
for financing retail purchases of vehicles. The ultimate during the restructuring period and COVID-19 pandemic
credit risk of the Bank under the joint financing is with and after the COVID -19.

the customers of the subsidiaries. The outstanding
balance of the joint financing arrangements with WOM

as of December 31,2021 is Rp0.7 billion (December 31,
2020: Rp53,2 billion). The outstanding balance of the joint
financing arrangements with MIF as of December 31, 2021
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In compliance with OJK, the Bank implements POJK No.
40/POJK.03/2019 dated 19 December 2019 regarding
Assessment of Commercial Banks’ Asset Quality which was
amended subsequently by POJK No. 48/POJK.03/2020
regarding “Amendment on POJK No. 11/POJK.03/2020
regarding National Economi Stimulus as Countercyclical
Policy Impact of Corona Virus Disease Spread 2019” dated 3
December 2020.

The consolidated non-performing loans (NPL) ratio as of
December 31,2021 and 2020, in accordance with Bank
Indonesia Circular Letter No. 13/30/DPNP dated December
16, 2011, calculated at gross was 3.69% and 4.00%,
respectively, and calculated at net were 2.56% and 2.49%,
respectively.

Through strict supervision, early restructuring and write-
offs on several NPL accounts, the Bank succeeded in
reducing the Bank’s NPL balance. The improving NPL ratio
was backed by a reduction in the number of non-performing
loans to Rp3.6 trillion in 2021 compared to the previous
year’s Rp3.8 trillion.

The Bank’s non-performing loans was mainly from the trade,
restaurant and hotel sectors; industry; and others which
posted an increase of 16.3% yoy to Rp1.6 trillion during

the pandemic. The manufacturing sector showed a sharp
decline in non-performing loans by 48.2% yoy to Rp630.7
billion.

The credit quality of several bank portfolios is influenced

by the business performance of debtors affected by the
COVID-19 pandemic. Efforts to improve credit quality
continue to be performed by the Bank to the maximum.

The Bank continues to closely monitor the Bank’s credit
portfolio potentially affected by the pandemic and
proactively communicates with debtors to assess the
impact of the pandemic on the debtor’s business condition
and review the possibility of restructuring credit (if needed).

The Bank has also simplified the process, especially for
retail customers and facilitated the implementation of the
restructuring process online (email, call recording and the
Bank’s official website). Additional resources from sales and
credit underwriting (dedicated team) have been allocated to
accelerate this restructuring process.
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Maybank Indonesia reported allowance for uncollectible
assets required for loans which is in accordance with Bank
Indonesia regulation for Capital Adequacy Ratio (CAR)
calculation amounted to Rp3,4 trillion and Rp3,5 trillion as
of December 31,2021 and 2020, respectively. Adequacy
ratio for allowance for uncollectible assets on loans as of
December 31, 2021 and 2020 amounted to 92.60% and
87.75%, respectively, had complied with Bank Indonesia
regulation.

The Bank posted acceptances receivable of Rp1.7 trillion
in 2021 with a growth of 49.5%. This increase was in line
with the increasing value of this account either in Rupiah
or foreign currency in 2021. Based on collectibility, all
acceptances receivable was considered as current in 2021.

The Bank’s deferred tax assets amounted to Rp401.7 billion
in 2021 compared to the previous year of Rp373.5 billion.

At end of 2021, the Bank reported that fixed assets and
right-of-use assets reached Rp3.5 trillion, a 0.8% higher
than the previous year of Rp3.5 trillion. This increase was
in line with the higher acquisition value of land and office
equipment.

Intangible assets consist of software and goodwill. The
value of intangible assets in 2021 stood at Rp194,2 billion
from Rp212.7 billion in the previous year.

Maybank Indonesia recorded prepaid expenses and other
assets of Rp5.0 trillion in 2021 or grew by 25.5% from the
previous year of Rp4.0 trillion. This increase was mainly
due to an increase in other receivables - net to Rp2.1 trillion
in 2021 from the previous year’s Rp1.2 trillion.
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Liabilities

Obligations due immediately 1,172 810 (362) (30.9%)
Deposits from customers 115,003 114,899 (104) (0.1%)
Deposits from other banks 8,236 5,162 (3,074) (37.3%)
Securities purchased under resale agreements - net 608 274 (334) (55.0%)
Derivative liabilities 1,273 780 (493) (38.7%)
Acceptance payables 913 1,221 308 33.7%
Securities issued 6,393 5,305 (1,088) (17.0%)
Borrowings 6,042 6,917 876 14.5%
Taxes payable 221 222 1 0.4%
Accrued expenses and other liabilities 3,840 3,643 (198) (5.1%)
Subordinated bonds 2,298 799 (1,499) (65.2%)
Total liabilities 146,001 140,033 (5,967) (4.1%)

Maybank Indonesia recorded obligations due immediately
of Rp810.0 billion, down 30.9% from previous year standing
at Rp1.2 trillion. It was mainly influenced by a decrease in
other banking liabilities in Rupiah from Rp678.4 billion in
2020 to Rp371.0 billion in the following year.

Maybank Indonesia’s main funding sources come from
Deposits From Customers. Maybank Indonesia was able to
collect deposits from customer of Rp114.9 trillion in the time
of pandemic. This customer deposit was relatively stable
compared to previous year of Rp115.0 trillion.

Of the total deposits from customers in 2021, the
composition of low cost Third Party Funds (TPF) in the
form of Current Account Saving Accounts (CASA) stood
at 47.23% with CASA balance of Rp54.3 trillion. In 2020,
the ratio of CASA to TPF was lower at 39.81% with CASA
balance of Rp45.8 trillion.

Customer deposits denominated in Rupiah still have

a dominant portion of 73.4% in 2021 and 74.4% in

the previous year. Although cumulatively lower than
lastprevious year, the Bank was able to raise higher low-cost
funds in 2021.

The contribution of customer deposits to total liabilities
reached 82.1% in 2021 from 78.8% in the previous year.

The Bank’s strategy to release high-cost funds (especially
Time Deposits and Current Accounts with high interest
rates) and enhance low-cost funds (CASA) has paid off,
and since the end of 2020 the Bank’s low-cost funds have
continued to increase. It was followed by the total cost of
funds improving significantly since the end of 2019.

Throughout 2021, the Bank has also conducted several
service developments to make it easier for customers to
open accounts and product applications online, including
the development of online account opening features
through the M2U ID App application by utilizing eKYC
and biometric technology as well as developing insurance
product purchase features. health online. This service
complements the online account opening facility that
already exists in the M2U ID App, where customers

can easily open various types of accounts online, such

as savings, time savings and time deposits, as well as
online mutual fund product purchase services for both
conventional and sharia products.
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(In billion Rupiah)

Current accounts 24,602 32,361 7,759 31.5%
Savings 21,183 21,904 720 3.4%
Time deposits 69,218 60,634 (8,584) (12.4%)
Total 115,003 114,899 (104) (0.1%)

Customer Deposit Composition by type of product 2020

©60,2%

Current accounts

Savings

Customer Deposit Composition by type of product 2021

©52,8%

Time deposits

Average interest rates per annum for those three types of deposits from customer was as follows:

(In billion Rupiah)

Current accounts

2.87%

0.84% 2.16% 0.43%

Savings

1.45% 0.81% 1.27% 0.49%

Time deposits*

4.13% - 530%

0.67% - 3.25% 299%-3.72%  0.32%-1.00%

*< Tmonth and > 12 months

In addition to customer deposits, Maybank Indonesia also
has deposits from other banks as a source of funding for
business expansion. In 2021, deposits from other banks
reached Rp5,2 trillion, down by 37.3% from the previous
year of Rp8.2 trillion. The contribution of this account

to total liabilities was 3.7% and 5.6% for 2021 and 2020,
respectively.

This decrease was mainly influenced by declining demand
deposits from third parties to only Rp1,0 trillion from Rp3.8
trillion in 2020.

Maybank Indonesia recorded securities sold under
repurchased agreements of Rp274.0 billion in 2021. In the
previous year this account amounted to Rp608.4 billion.
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Maybank Indonesia’s derivative payable decreased by 38.7%
to Rp780.3 billion in 2021. Previously, this account stood
Rp1.3 trillion. This decrease was mainly due to a lowering
derivative liabilities from third parties to Rp336.5 billion
from Rp758.2 billion.

Maybank Indonesia posted acceptances payables of Rp1.22
trillion in 2021. This account experienced an increase of
33.7% compared to the previous year of Rp913.2 billion.

Maybank Indonesia also issues debt securities as a source of
funding apart from Third Party Funds (TPF). Debt securities
or bonds that have not yet matured stoods at Rp5.3 trillion
in 2021 compared to Rp6.4 trillion in the previous year.
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Of the total bonds that have not yet matured in 2021, bonds issued by Maybank Indonesia reached Rp2.5 trillion. The
remainder was bonds issued by its subsidiaries, namely Maybank Indonesia Finance and WOM Finance. A detailed
information regarding these debt securities can be found in the bond highlight section and company profile regarding the

chronology of bond listing.

The composition of debt securities (corporate bonds) issued by Maybank Indonesia and its subsidiaries as a consolidated

basis was as follows:

Securities issued compotition 2020

©25.9%

Sustainable Bonds of Maybank Indonesia

The fund received from the bonds issuance was used to
increase earning assets to support business growth of the
Bank, mainly to be channeled in loans (credit).

During the period/year 2021 and 2020, the Bank and
subsidiaries have fulfilled the clauses related to covenants

and obligations according to the Bonds Trustee Agreements.

Maybank Indonesia on a consolidated basis obtains loans
from third parties which are mostly used by subsidiaries

to support business activities in financing the ownership

of motor vehicles. Cumulatively, loans received in 2021
stood at Rp6.92 trillion compared to previous year of
Rp6.04 trillion. Of the total loans received, Motor Vehicle
Ownership Financing Facility amounted to Rp4.06 trillion in
2021 compared to previous year of Rp3.50 trillion.

On the other hand, borrowings in foreign currency in
the form of interbank borrowing was increasing. In 2021,
interbank borrowing in foreign currency reached Rp2.8
trillion, up 13.0% from Rp2.5 trillion in the previous year.

Maybank Indonesia’s tax payable stood at Rp222.4 billion
in 2021. Previously, the Bank’s tax payable amounted

to Rp221.5 billion. It was in line with the increase in the
subsidiaries’ tax payables standing at Rp59.0 billion in 2021
from previous year of Rp35.8 billion.

Securities issued compotition 2021

> 22.8%

MIF Bonds Sustainable Bonds of WOM

Accrued expenses and other liabilities decreased in line
with lowering lease liabilities mainly from Rp473.39 billion
in 2020 to Rp401.04 billion in 2021. Cumulatively, this
account reached Rp3.6 trillion in 2021 from Rp3.8 trillion in
the previous year.

In addition to senior bonds, Maybank Indonesia also issues
subordinated bonds included as supplementary capital
after the Bank receives an approval letter from OJK. The
Bank issues subordinated bonds to increase productive
assets for business expansion, especially for loans as well
as to strengthen the long-term funding structure. These
subordinated bonds do not have an option to buy back until
maturity.

The oustanding subordinated bonds at end of 2021 stood
at Rp799.2 billion compared to Rp2.3 trillion in the previous
year. There was subordinated bonds maturing in 2021 and
the Bank made a payment of Rp1.5 trillion.
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Maybank Indonesia posted stronger equities in 2021 amid the pandemic. It was mainly supported by rising retained earnings
to Rp14.8 trillion in 2021 with a growth of 10.2%. The retained earnings in 2020 reached Rp13.5 trillion. Cumulatively, the
Bank’s total equity reached Rp28.7 trillion with a growth of 5.5% from the previous year of Rp27.2 trillion.

(In billion Rupiah)

Issued and fully paid-up capital 3,856 3,856 - 0.0%
Additional paid-in capital 6,357 6,357 - 0.0%
Other equity components 2,405 2,477 72 3.0%
General reserve 752 77 20 2.6%
Retained earnings 13,467 14,840 1,372 10.2%
Non-controlling interests 386 424 38 9.8%
Total 27,224 28,725 1,501 5.5%

(In billion Rupiah)

Interest and Sharia income 12,827 10,730 (2,097) (16.3%)
Interest and Sharia expenses (5,567) (3,613) (1,954) (35.1%)
Interest income - net 7,260 7n7 (143) (2.0%)
Other operating income 2,379 2,090 (289) (12.1%)
Operating income - gross 9,639 9,208 (432) (4.5%)
Other operating expense (5,713) (5,475) (238) (4.2%)
Operating income before provision - net 3,927 3,733 (194) (4.9%)
Provision for impairment losses 2,076 1,540 (536) (25.8%)
Operating income after provision - net 1,851 2,193 342 18.5%
Non-operating expense - net (32) 17) 15 (47.1%)
Income before tax expense 1,819 2,176 357 19.6%
Tax expense - net (534) (496) 38 (7.2%)
Income for The Year 1,284 1,680 395 30.8%
Non-controlling Interest 18 35 17 92.8%
:’;‘zﬁ‘;:ﬂ;r Tax and Non-controlling Interest 1,266 1,645 379 29.9%
Other comprehensive income - net of tax 329 75 (254) (77.2%)
Total comprehensive income for the year 1,614 1,754 141 8.7%
Income for the year attributable to:

Equity holders of the parent entity 1,266 1,645 379 29.9%
Non-controlling interests 18 35 17 92.8%

206



Annual Report 2021

Financial Review

Total comprehensive income for the year

attributable to: 1,590 1,717 126 7.9%
Equity holders of the parent entity

Non-controlling interests 23 38 15 62.8%
Basic earnings per share (full amount) 16,62 21,58 5 29.8%

Maybank Indonesia recorded a consolidated interest income worth Rp10.7 trillion, a 16.3% from previous year’s position of
Rp12,8 trillion. It was in line with a decrease in loans disbursed and reduced financing activities due to the pandemic. Amidst
this declining profile, income from marketable securities raised by 15.0% to Rp1.5 trillion from Rp.1.4 trillion in 2020. The

composition of interest income was as follows:

(In billion Rupiah)

Loans 7,151 5,473 (1,678) (23.5%)
Consumer financing receivables - net 2,098 1,674 (424) (20.2%)
Sharia 2,066 1,948 m8) (5.7%)
Marketable securities 1,346 1,548 201 15.0%
Placements with Bank Indonesia and other banks 155 85 (70) (45.1%)
Government recapitalization bonds and others 10 2 9) (83.2%)
Total 12,827 10,730 (2,097) (16.3%)
Interest and Sharia Income Compotitions 2020 Interest and Sharia Income Compotitions 2021
> 1.3% 20.8%
O,
35.7% 951.0%
Loans Consumer financing receivables - net @ Other
Sharia Marketable securities

Maybank Indonesia’s interest expense fell 35.10% to RP3.61 trillion in 2021 in line with the Bank’s achievement in increasing
low-cost TPF (CASA) a nd reducing high-cost TPF (time deposits).

Of the cumulative interest expense on deposits from customer, interest expense from time deposits had the largest portion
of 67.6% of total interest expense of deposits from customer 2021 and 75.2% in 2020. Meanwhile, interest expense from
current and savings accounts (CASA) had a portion of 32.4% in in 2021 increased from 24.8% in 2020.

207



Management Discussion
and Analysis

E

Financial Review

(in billion Rupiah)

Time deposits 2,326 1,250 (1,076) (46.2%)
Savings 351 232 (19) (33.8%)
Current accounts 416 367 (49) (11.8%)
Sharia 652 557 (96) (14.6%)
Certificate deposits 91 37 (54) (59.3%)
Call money 34 21 (13) (38.3%)
Securities issued 727 515 (212) (29.2%)
Subordinated bonds 248 167 (81 (32.6%)
Borrowings 495 223 27) (54.8%)
Premium on third party fund guarantees 227 242 16 6.9%
Total 5,567 3,613 (1,954) (35.1%)
Interest and Sharia Expense Compotition 2020 Interest and Sharia Expense Compotition 2021
26.3% 8.3%
©41.8% ©34.6%
17.5%> 18.9%?

Time deposits

Savings Sharia

In line with the declining interest and sharia expense
amidst pandemic in 2021, Maybank Indonesia reported

a net interest income declining at 2.0% to Rp7.1 trillion.
Previousy, net interest income amounted to Rp7.3 trillion.

However, Net Interest Margin (NIM) increased by 14 basis
points to 4.69% in 2021 from 2020 at 4.55%, which was
attributed by the improvements in the cost of funds and a
healthy growth of CASA.

Maybank Indonesia recorded other operating income (fee
based income) of Rp2.1 trillion, a 12.1% decrease than
previous year’s position of Rp2.4 trillion. This declining
profile was largerly influenced by a lowering other operating
income from fee income related to treasury transactions to
Rp363,8 billion in 2021 from Rp681.4 billion in the previous
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Current accounts

@ Securities issued and Subordinated bonds

Borrowings Other

year. However, the Bank was able to maintain the growth
momentum andstrengthen its retail related income such as
Bancassurance, which grew by 26.9% to Rp200.5 billion in
December 2021 fromRp158.0 billion in the previous year.

Maybank Indonesia ‘s other operating expenses (overhead
cost) were dominated by General and administrative and
Personnel expenses.

Cumulatively, overhead cost decreased by 4.2% from

Rp7.80 trillion to Rp5.5 trillion from Rp5.7 triliion, as a result
of intensive and effective cost management efforts across
the entire Bank’s operations and itsbusiness initiatives,

to ensure that every expense incurred contributed to an
increase in the Bank’s revenue.
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Provision expenses represents total allowance for impairment losses on financial instruments and allowance for losses on
non-earning Assets.

In 2021, the Bank recorded provision expenses amounting to Rp1.5 trillion compared to Rp2.1 trillion in 2020. The largest
portion of provision expenses established by the Bank arises from provision expenses for loans, sharia and consumer
receivables/financing, which decreased by 28.5% to Rp1.5 trillion in 2021 from Rp2.1 trillion in 2020.

Maybank Indonesia had taken conservative measures since 2020, to set aside provisions for accounts, across all
businesssegments, impacted by the challenging economic environment. The Bank also continued its efforts to assist
customersfacing challenges and focused on credit restructuring to safeguard asset quality. This pre-emptive provisioning
combinedwith positive improvement from the restructuring during the year has now contributed to a drop in loan-loss
provisions.

In line with the improving net operating income, the Bank posted profit before income tax of Rp2.2 trillion in 2021, a 19.6%
increase compared to the previous year of Rp1.8 trillion.

Maybank Indonesia posted a Consolidated Net Profit After Tax and Non-Controlling Interest (PATAMI) of Rp1.6 trillion in
2021, a 29.9% increase from Rp1.3 trillion in the previous year. This performance was supported by lower provision, efficiency
in cost of funds and overhead costs, and supportedby strong performance from the Shariah banking unit, as gradual
economic recovery in Indonesia takes place amidst the COVID-19 pandemic.

In line with current income, earnings per share (EPS) in 2021 increased by Rp5.0 to Rp21.6 per share from Rp16.6 per share in
2020.

In line with the increase in profit for the year, profit for the year attributable to Owners of the Parent Entity reached Rp1.6
trillion in 2021. This achievement was higher than the previous year’s position of Rp1.3 trillion.

In line with an increasing profit for the year, comprehensive income for the year attributable to equity holders of the parent
entity reached Rp1.7 trillion in 2021. This achievement was higher than the previous year of Rp1.6 trillion.

(In billion Rupiah)

Net cash provided by operating activities 30,522 256 (30,266) (99.2%)
Net cash used in/(provided by) investing activities (17,056) 1,786 18,842 (110.5%)
Net cash used in financing activities (7,130) (2,485) 4,645 (65.1%)
Net increase/(decrease) in cash and cash equivalents 6,336 (443) (6,779) (107.0%)
Cash and cash equivalents at beginning of the year 18,234 24,624 6,391 35.1%
Cash and cash equivalents at the end of year 24,624 24,253 371) (1.5%)
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Maybank Indonesia posted a net cash surplus received from operating activities in 2021. Net cash provided operating
activities reached Rp256.1 billion. Previously, the Bank recorded net cash obtained from operating activities of Rp30.5 trillion.

It was mainly influenced by the reduction in loans and sharia receivables/financing from Rp13,3 trillion in 2020 to only Rp2.0
trillion in 2021 amidst ongoing pandemic until 2021.

Maybank Indonesia recorded net cash from investing activities of Rp1.8 trillion in 2021. It was due to the sale of the Bank’s
securities purchased under resale agreements of Rp7.2 trillion. In the previous year, the Bank reported that the net cash used
for investment activities amounted to Rp17.1 trillion due to the purchase of securities purchased under resale agreements
which reached Rp8.3 trillion.

Maybank Indonesia reported that net cash used in financing activities amounted to Rp2.5 trillion in 2021, compared to Rp7.1
trillion in the previous year. In 2021, the Bank paid off subordinated bonds worth Rp1.5 trillion and repayment of securities
issued at Rp2.1 trillion.

On the other hand, the Bank also received cash from receipts from securities issued amounting to Rp1.0 trillion.

In the midst of prolonged pandemic to date, Maybank Indonesia consistently performs its intermediary function as a credtor
for various customer segments. In conducting its business expansion, the Bank always complies with the regulations of
Bank Indonesia and the Financial Services Authority as well as the prevailing laws and regulations in addition to consistently
implementing proper corporate governance and prudential principles.

Therefore, the Bank has been able to meet the prevailing regulations regarding compliance ratios stipulated by the regulator,
including capital, earning assets, profitability, liquidity, and compliance on an ongoing basis as follows:

1. Capital

1. Capital Adequacy Ratio (CAR) 17.53% 19.04% 21.38% 24.31% 26.91%
Tier 1ratio 14.64% 16.85% 19.54% 22.80% 25.70%
Tier 2 ratio 2.89% 2.19% 1.84% 1.51% 1.21%

Il. Earning Assets

1. Non-Performing Earning Assets and Non-Productive
Assets to Total Earnings and Non Productive Assets

. ; 2.31% 2.25% 2.78% 2.81% 2.71%

assets to total earning assets and total non-earning

assets
2. Esosr;—tF;erformmg Earning Assets to Total productive 1.42% 1.47% 262% 258% 232%
3. Non-Performing Loans (NPL) to Total Loans - gross 2.81% 2.59% 3.33% 4.00% 3.69%
4. Non-Performing Loans (NPL) to Total Loans - net 1.72% 1.50% 1.92% 2.49% 2.56%
5. AIIowanFe for Impairment Losses for Financial Assets to 142% 1.47% 172% 2.09% 218%

Productive Assets
111. Rentability
1. Return On Assets (ROA) 1.48% 1.74% 1.45% 1.04% 1.32%
2. Return On Equity (ROE) 9.91% 10.21% 1.73% 5.13% 6.29%
3. Net Interest Margin (NIM) 5.17% 5.24% 5.07% 4.55% 4.69%
4.  Operating expense to operating income (BOPO) 85.97% 83.47% 85.78% 87.83% 82.90%
5. Cost to Income ratio (CIR) - 59.66% 59.88% 59.66% 59.92%
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Liquidity
1. Loan to Deposit ratio (LDR) 99.87% 109.75% 107.64% 89.10% 86.18%
2. Leverage Ratio - - - 14.26% 15.63%
3. Liquidity Coverage Ratio (LCR) - 124.94% 146.49% 212.63% 183.97%
4. Net Stable Funding Ratio (NSFR) - 105.12% 106.69% 115.07% 108.82%
Compliance
1. a. Percentage of Violation of Legal Lending Limit
a.1. Related Parties - - - -
a.2. Third Parties - - - -
b. Percentage of Excess of Legal Lending Limit
b.1. Related Parties - - - -
b.2. Third Parties - - - -
2. Statutory Reserve Requirement d)
a. GWM Primary IDR
i. Daily 6.66% 6.57% 6.06% 3.88% 4.13%
ii. Average - - 6.14% 3.21% 3.71%
b. GWM Foreign Currency 8.37% 8.35% 8.41% 4.36% 4.47%
3. Net Open Position 4.04% 4.46% 3.97% 6.42% 2.88%

Maybank Indonesia is committed to providing loan facilities to customers as well as contingencies, including in the form of
guarantees provided in the form of bank guarantee and stand by L/C.

Cumulatively, in 2021 the total commitment liabilities and contingent liabilities amounted to Rp1,8 trillion and Rp1,2 trillion,

respectively.

(In billion Rupiah)

Commitment

Commitment Receivables

Others 573 3 (570) (99,4%)
Total Commitment Receivables 573 3 (570) (99,4%)
Commitment Liabilities

Unused loan commitments granted to customers 1.229 900 (329) (26,8%)
Outstanding irrevocable L/Cs 1.771 933 (838) (47,3%)
Others 705 18 (687) (97,5%)
Total Commitment Liabilities 3.704 1.851 (1.854) (50,0%)
Contingencies

Contingent Receivables

Guarantees received 751 760 9 1,2%
Total Contingent Receivables 751 760 9 1,2%
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(In billion Rupiah)

Contingent Liabilities

Guarantees issued in the form of:

Bank guarantees 1,471 1,120 (351) (23.9%)
Standby L/Cs 99 58 (41) (41.6%)
Total Contingent Liabilities 1,570 1,178 (392) (25.0%)

As a commercial bank, Maybank Indonesia has an obligation to report and publish Prime Lending Rate (SBDK) in Rupiah as
stipulated in the Financial Services Authority Regulation (POJK) Number 37/POJK.03/2019 concerning Transparency and
Publication of Bank Reports.

The SBDK is used as a basis to determine the loan interest rate that will be charged by the Bank to customers. The
calculation of the prime lending rate only applies to loans in the Rupiah currency. The SBDK has not taken into account
the components of estimated risk premium, depending on the Bank’s assessment towards risk of each debtor or group of
debtors. Therefore, the loan interest rate charged to debtors is not necessarily the same as the SBDK.

The prime lending rate is an effort to improve good governance and promote healthy competition in the banking industry,
among others, through a creation of improving market discipline. In addition, SBDK reporting and publication is an effort
taken by the Bank to provide clarity to customers and make it easier for customers to weigh the benefits, costs, and credit
risks offered.

The SBDK considers 3 (three) components, namely the Cost of Funds for Credit (HPDK) arising from customer fund raising
activities, overhead costs incurred by the Bank in the form of non-interest operating costs incurred for fund raising and
borrowing activities including tax costs to be paid, as well as profit margin components set by the Bank in lending activities.
However, the SBDK calculation does not take into account the risk premium component of each customer. The estimated
risk premium is the Bank’s assessment towards the prospect of by prospective debtors’ credit repayment. SBDK calculations
must be reported to Bank Indonesia and published for 4 (four) types of credit in the Rupiah comprising of corporate loan,
retail loan, micro loan, and consumer loan (including KPR and Non-KPR).

Maybank Indonesia regularly reviews the prime lending rate through the Assets & Liabilities Management Committee
(ALCO) Meeting and had been published in national newspapers and the company’s website.

The Maybank Indonesia Prime Lending Rate Report during the 2020 reporting period is as follows :

March 8.50% 9.75% N/A 9.00% 9.50%
June 8.50% 9.50% N/A 9.00% 9.50%
September 8.25% 9.25% N/A 8.50% 9.25%
December 8.00% 9.00% N/A 8.25% 9.00%

* The calculation of Micro Loans’ Prime Lending Rate was no longer published as per ACLO meeting decision results on 4 March 2020,
as the Bank was no longer disbursed loans to micro segment
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From the Company’s internal perspective, Maybank
Indonesia’s ability to meet all obligations, either long-
term or short-term, was measured through several ratios,
including liquidity ratios, solvency ratios, and profitability
ratios.

From an external point of view, the indicator of the Bank’s
ability to pay debt is considered very good is assigned

by rating agencies either on a national and international
scale through the ratings assigned to Maybank Indonesia.
Pefindo, a national rating agency, provided the Bank a very
good rating by assigning a corporate rating of idAAA with a
Stable outlook.

Meanwhile, an international rating agency Fitch assigned
National Ratings for Long Term and Short Term to AAA(idn)
and F1+(idn, respectively). The outlook for Fitch’s long-term
rating was Stable.

In addition, the Bank’s participation in the guarantee
program at the Deposit Insurance Corporation (LPS) also
strengthens its ability to pay debts.

The capital ratio is one of the parameters used in measuring
the solvency ratio. Capital Adequacy Ratio (CAR) is the
ratio of capital to risk-weighted assets (RWA). Maybank
Indonesia always ensures that its capital is able to meet

the requirements comprising of credit risk, market risk and
operational risk. On a consolidated basis, the Bank’s CAR
ratio was 26.91% in 2021, higher than 2020’s ratio of 24.31%
or much higher than the minimum CAR ratio required by
the regulator.

Maybank Indonesia uses the liquidity ratio to measure the
Bank’s ability to meet its obligations. One of the parameters
to measure a healthy liquidity ratio is by comparing the
amount of credit disbursed with funding or the Loan to
Deposit Ratio or LDR. In addition, the Liquidity Coverage

Annual Report 2021
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Ratio (LCR) is a ratio between High Quality Liquid Assets
(HQLA) and the estimated total net cash outflows for the
next 30 (thirty) days in a crisis scenario. The regulator
stipulates that the minimum LCR compliance is 100% as
stipulated in POJK No. 42/POJK.03/2015 concerning LCR.

Maybank Indonesia’s LDR ratio stood at 86.18% in 2021.
Moreover, the ratio of an obligation to fulfill liquidity
adequacy (LCR) reached 183.97%.

The Bank also maintains the Net Stable Funding Ratio
(NFSR) by increasing the stability of bank funding, which
is adjusted to the composition of assets and off balance
sheet accounts. The NFSR ratio is calculated by comparing
the amount of available stable funds with the required
stable funds. The Bank’s NSFR ratio will reach 108.82% in
2021, higher than the regulatory requirement of 100% as
regulated in POJK No. 50/POJK.03/2017 regarding NSFR.

Overall, based on the above-mentioned ratio calculation,
the Bank has met the “highly liquid” criteria in assessing the
Bank’s soundness.

Maybank Indonesia’s financial ratios to measure bank
profitability and efficiency performance are Return to
Assets Ratio (ROA), Return to Equity (ROE), Net Interest
Margin (NIM), Cost to Revenue (CIR) ratio, and Operating
Expenses to Revenue ratio Operations (BOPO).

Maybank Indonesia posted profitability ratios of ROA and
ROE at 1.32% and 6.29% respectively in 2021, whilst the Net
Interest Margin (NIM) ratio was recorded at 4,69%. On the
other hand, the Bank’s BOPO ratio was 82.90% in 2021.

The challenges of credit management in the time of the
pandemic were addressed by a strict productive assets
quality management for each loan exposure so as to provide
a positive influence towards the Bank’s improving Non
Performing Loan (NPL) ratio.

Maybank Indonesia posted a gross NPL ratio (Bank only) of
4.04% and a net NPL ratio of 2.82%. In 2020, the two ratios
were 4.13% and 2.52%, respectively. On a consolidated
basis, the gross NPL ratio was 3.69% and net NPL ratio was
2.56%. In 2020, these two ratios stood at 4.00% (gross) and
2.49% (net)
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Moreover, the Bank also classified loans disbursed to customers based on the collectability level as follows:

(In billion Rupiah)

Current 96,522 93,908 (2,614) (2.7%)
Special Mention 4,653 4,207 (446) (9.6%)
Non Performing 4,096 3,655 (441) (10.8%)
Total Loan Overdue 8,749 7,862 (887) (10.1%)
Total Loan 105,271 101,771 (3,501) (3.3%)
% total arrears to the total loans - gross 8,3% 7,7%

In 2021, the Bank’s total non-current loans - gross amounted
to Rp7.9 trillion, representing 7.7% of total loans. It was

is higher/lower than in 2020 which was 8.3%. The Bank
continues to make efforts in terms of controlling credit risk
so as to maintain the loans collectibility.

Bank Indonesia implemented a mix of monetary,
macroprudential, and payment systems and the Rupiah
currency management policies to achieve and maintain
Rupiah stability. These various policies are evaluated on an
ongoing basis from time to time in line with the global and
domestic economic dynamics.

The policy mix includes monitoring several compliance
ratios, including the Statutory Reserves (GWM) ratio,
compliance with the Maximum Lending Limit (BMPK), and
fulfillment of the Net Open Position (NOP).

Maybank Indonesia was able to meet the LLL ratio as
regulated by the regulator so that there were no violations
and exceeding the LLL as well as the fulfillment of Statutory
Reserves and PDN ratios as explained in the table presented
of key financial ratios.

Maybank Indonesia commits to provide a minimum

capital in accordance with the risk profile as stipulated

in the Financial Services Authority Regulation No. 11/
POJK.03/2016 concerning Minimum Capital Adequacy
Requirements for Commercial Banks and Financial Services
Authority Regulation No. 34/POJK.03/2016 regarding
amendments to POJK No. 11/POJK.03/2016. The Bank’s
minimum capital provision based on the current risk profile
is 9% up to less than 10% of Risk Weighted Assets (RWA).
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Moreover, Banks are also required to hold additional capital
as a buffer which comprised of: (i) Capital Conservation
Buffer, (ii) Countercyclical Buffer, and/or (iii) Capital
Surcharge for Domestic Systemically Important Banks
(D-SIB). ). The Capital Conservation Buffer applicable to
the Bank is 2.5%; Countercyclical Buffer by 0%; and Capital
Surcharge for D-SIB of 1% in 2021. Countercyclical buffer
and Capital Surcharge requirements for D-SIB will be
reviewed by the Financial Services Authority twice a year.
All additional capital obligations as a buffer must be met
with the main core capital component (Common Equity Tier
1/ CET1).

The Bank recorded CAR of 26.38% for Bank only and above
the minimum capital requirement including additional
capital obligations as a buffer. In addition, the Bank also
recorded a Tier 1ratio of 25.11% or above the applicable
minimum requirements (Tier 1 of 6% and CET 1 of 4.5%).

It shows that Maybank Indonesia has the capital reserves
needed to absorb all identified risks and ensure the
availability of sustainable capital to address all risks,
especially in the event of a financial and economic crisis
that could disrupt financial system stability.

The Bank always maintains an optimal capital structure

to support business expansion. By end of 2021, the
composition of the Bank’s capital consists of 97% equity
and 3% subordinated debt. Going forward, the Bank will
maintain an optimal capital structure to support business
growth. The Bank will also manage a strong and healthy
capital structure to provide adequate space for optimal
business growth, and at the same time manage capital at a
safe level and meet prevailing standards.



(In billion Rupiah)
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Capital

Core Capital (Tier-1) 25,463 22,197 27,108 23,188
Supplementary Capital (Tier-l) 1,684 1,573 1,280 1,175
Total Capital 27,147 23,769 28,388 24,363
Risk Weighted Assets (RWA)

RWA for credit risk 88,793 79,861 83,191 74,785
RWA for market risk 3,029 3,039 2,720 2,730
RWA for operational risk 19,840 15,108 19,554 14,831
Total RWA 111,661 98,008 105,465 92,345
Tier-1CAR 22.80% 22.65% 25.70% 2511%
Tier-2 CAR 1.51% 1.60% 1.21% 1.27%
CAR Ratio 24.31% 24.25% 26.91% 26.38%

The Bank’s management set an optimal capital structure
in the capital planning process and monitors capital
requirements regularly with a data analysis support. An
optimal capital structure will always be maintained to
ensure a strong level of capital while at the same time
providing adequate space to support business growth.

The fulfillment of the Bank’s capital adequacy is calculated
using the Capital Adequacy Ratio (CAR) reflecting the
ability to accommodate the risk of loss that may be borne
by the Bank. The higher the CAR, the better the Bank’s
ability to absorb risks from credit or other productive assets
and contribute to profits.

The Bank’s risk profile is rated Low to Moderate (rated 2)
which requires a minimum total capital of 9% up to less
than 10% of Risk Weighted Assets (RWA) based on an
assessment of the Bank’s soundness rating per December
2021.

Moreover, Maybank Indonesia has to provide an additional
capital as a buffer, namely the Capital Conservation Buffer
of 2.5%, the Countercyclical Capital Buffer of 0% and the
Capital Surchange for D-SIB buffer of 1% with reference to
POJK No. 34/POJK.03/2016 concerning amendments to
POJK Number 11/POJK.03/2016 concerning the Minimum
Capital Adequacy Requirement for Commercial Banks.
Cumulatively, the minimum total capital that must be met
by the Bank for 2021 is 13.5% of RWA.

In the time of pandemic to date, OJK has issued Financial

Services Authority Regulation No. 17/POJK.03/2021

concerning the Second Amendment to the Financial
Services Authority Regulation No. 11/POJK.03/2020
concerning National Economic Stimulus as a Countercyclical

Policy for the Impact of the Spread of Coronavirus

Disease 2019. One of the provisions in this provision is

the temporary elimination of the obligation to fulfill the
Capital Conservation Buffer for BUK or BUS of 2.5% RWA
which is still valid until March 31, 2022. This action was
taken to support the national economic recovery program
in the banking sector. The CAR position of the Bank (Bank
only) after taking into account credit risk, market risk and
operational risk as of December 31, 2021 is 26.38%, or far
above the minimum requirement required by the regulator.

Maybank Indonesia considers economic projections,
business growth potential, risk appetite, stress test results
and capital ratio targets in managing its capital plan. With
these considerations, the Bank is expected to be able to
survive through the economic cycle, take advantage of
business growth and strategic opportunities, maximize
shareholder returns, and conduct business within the

corridor of risk appetite and comply with applicable
regulations.

In this regard, the Bank’s capital management policy is
formulated to ensure that the capital structure is always in
line with the Bank’s business strategy and future business
growth as well as ensuring compliance with regulations.

In addition, the Bank will continue to align capital and
financial adequacy management with risk appetite through
the capital planning process and the Internal Capital
Adequacy Assessment Process (ICAAP).
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Maybank Indonesia did not have property assets that are used for investment purposes until the period ended on December
31, 2021.

Until the end of 2021, the Bank has no material commitment related to capital expenditures. Therefore, data related to

the name of the party making the commitment; the commitment purpose; the source of funds expected to fulfill these
commitments; the currency being denominated; and the measures the company plans to hedge the risk from its associated
foreign currency position are not presented in this section.

The Bank invests in capital goods in the form of fixed assets, land, buildings, office equipment, installations, motor vehicles
and intangible assets as well as software (computer software) in 2021. The details of capital expenditures are as follows:

(In billion Rupiah)

1 Land 9 20
5 F;ll?lcg;lr:]ctludmg leasehold 20 23
proveme Provide benefit values going forward
3 Office Equipment aim at supporting operations needs 74 123
in line with sustainable business
4 Installations expansion 6 ?
5  Motor Vehicles 7 n
6  Software (intangible assets) 56 57
Total 172 243

The consolidated financial statements of Maybank Indonesia as of December 31, 2021 were audited by the Purwantono,
Sungkoro & Surja Public Accounting Firm. The audited financial report was signed by Christophorus Alvin Kossim on
February 17,2022. After the date of the accountant’s report, Bank has received resignation letter from Dato’ Sri Abdul Farid
Alias as the Bank’s President Commissioner on January 31,2022 and David Formula as Bank’s Board of Directors member on
February 18, 2022. Bank will hold General Meeting of Shareholders to decide the resignation within the maximum period of
90 (ninety) days after the resignation letter is received.

Maybank Indonesia in its Bank’s Business Plan (RBB) has set a number of targets to be achieved for the 2021 financial year. A
comparison between the target and the realization of the 2021 financial year are as follows:

1 Deposits Rp 103,7 triliun Rp 115,3 triliun
2 CASA Rp 47,2 triliun Rp 54,7 triliun
3 Loans Rp 98,3 triliun Rp 90,7 triliun
4  Total Asset Rp 159,4 triliun Rp 158,0 triliun
5 LDR 91.79% 76.28%
6  NPL-gross 4.52% 4.04%
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7 ROA 0.62% 1.00%
8 ROE 3.25% 5.31%
9  Net Interest Margin (NIM) 3,83% 3,95%
10 Cost to Income Ratio (CIR) 62,61% 61,93%
11  BOPO 91,12% 84,94%
12 CAR 20,96% 26,38%

* Target in Bank Business Plan/RBB (Bank-only)
** Realization of Performance (Bank-only)

Maybank Indonesia has set the following targets for 2022 financial year:

1 Deposits

Rp 112.8 triliun

2 CASA Rp 50.3 triliun
3 Loans Rp 98.6 triliun
4 Total Asset Rp 162.6 triliun
5 LDR 84,88%
6  NPL-gross 4,55%
7 ROA 0,75%
8 ROE 3,66%
9  Net Interest Margin (NIM) 3,94%
10 Cost to Income Ratio (CIR) 65,14%
11 BOPO 89,07%
12 CAR 23,82%

* Target in Bank Business Plan/RBB (Bank-only)

Indonesian economic growth is expected to continue in
2022 even though it still faces serious challenges. This
country’s economic growth is estimated to be in the range
of 4% and will depend heavily on the speed of vaccination
program and global commodity price trends as well as an
absence of a third wave of COVID-19 infection cases as
experienced in 2021 for the Delta variant.

Maybank Indonesia has set strategic focuses and initiatives
to support the Bank’s business expansion throughout 2022,
as follows:

1. Focusing on credit portfolio expansion to regain
market share, both in terms of credit and third party
funds (TPF). The Bank’s credit growth is projected to be
in line with the credit growth of the banking industry,
especially for Non-Retail CFS, however, the Bank will
strive to grow better than the industry average in the
Corporate, MSME and Housing Loans sectors.

2. Focusing on the growth of Low-cost Funds (CASA)
through increased acquisition of new customers by
utilizing the Bank’s Digital Banking capabilities (M2U
and M2E).

Strict discipline and monitoring of the determination
of interest rates (pricing) for Bank products including
Credit and Third Party Funds (TPF).

Utilizing digital banking solutions to strengthen
growth in all segments to support the Bank’s strategy
to become the Customer’s Preferred Operational Bank.

Strengthening customer acquisition based on data
analytics & technology by synergizing with the
community and ecosystem.

Introducing innovative & attractive products based on
data analytics and technology utilization. Continue

to strengthen product capabilities related to wealth
management (Bancassurance and Investment) and
increase penetration of treasury products such as
Forex and Fixed Income.

Improving team capability to generate pipelines
or leads and continue to strengthen collaboration
between internal teams to further increase the
portfolio (Credit and TPF) and the Bank’s income.

Utilizing technology and automation processes to
improve efficient services and improve Turn Around
Time (TAT) both at branch offices and head office
operations.
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9. Continuing to strengthen the Information Technology
infrastructure to support customer transactions
and information technology security defense (Cyber
Defense Capability) for the security of customer
systems and data.

10. Continuing to transform the Bank’s operational
activities to maintain the best service quality to
customers in the Digital era.

1. Managing credit quality including strict monitoring of
restructured portfolios during the COVID-19 pandemic.

12.  Managing the Bank’s Cost Structure by conducting
efficiency initiatives through the Strategic Cost
Management Program (SCMP) to ensure that cost
growth is in line with the Bank’s revenue growth.
Moreover, the Bank is also conducting a review of the
Bank’s operations after the COVID-19 pandemic.

Maybank Indonesia distributes dividends based on the
provisions of applicable regulations in Indonesia and must
be approved by shareholders at the General Meeting of
Shareholders (GMS). The Bank has a dividend policy where
dividends can be distributed if there is excess cash from
operational activities after the provision of a number of
reserve funds, funding activities, capital expenditures

and working capital. The maximum amount of dividends
that can be distributed is 50% of the Bank’s Consolidated
Net Income each year. However, if needed, the Bank may
decide from time to time not to distribute dividends to
shareholders, as in the case of the Bank requiring these
funds for business expansion, fulfillment of provisions on
capital adequacy requirements, or for acquisitions.

Based on the decision of the Annual General Meeting

of Shareholders (“AGMS”) dated March 26, 2021, it was

decided, among other things, to distribute cash dividends

for the 2020 financial year, which is 20% of the 2020 net

profit or a maximum of Rp253.3 billion or Rp3.32 per share.

The schedule for the distribution of cash dividends for the

2020 financial year is as follows:

a. Announcement in Newspapers and on the Exchange
Floor: March 30, 2021

b.  Cum cash dividend in Regular and Negotiated Market:
April 6,2021 and Cash Market: April 8,2021

c. Excashdividends in the Regular and Negotiated
Market: April 7, 2021 and Cash Market: April 9, 2021

d. Recording date entitled to cash dividend: April 8, 2021
Cash dividend payment: April 29, 2021

The dividend payments for the last 4 (four) financial years
are as follows:

Decision on dividend payout determination from net profit of the Bank Fiscal Year 2021

2021 will be submitted in the 2022 Annual GMS

2020 26 March 2021 20% 332 2533 30 March2021 29 April 2021
2019 30 March 2020 20% 4.83 368.5 30 March 2020 29 April 2020
2018 29 March 2019 25% 719 548.6 29 March 2019 30 April 2019
2017 6 April 2018 20% 533 360.8 6April2018 4 May 2018

In 2021, Maybank Indonesia did not have a share

option program for the Board of Directors, Board of

Commissioners or employees. Henceforth, the Bank did not

provide related information regarding:

1. Number of ESOP/MSOP shares and their realization;

2. Term of time;

3. Requirements for eligible employees and/or
management; and

4. Exercise price.
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In 2021, Maybank Indonesia as a parent company did not
conduct any public offerings, either bonds or shares. Thus,
information related to the total proceeds; plan for the use
of proceeds; details of the use of proceeds; proceeds
balance; and approval date of the GMS/RUPO for changes
in the use of proceeds was not presented.



Maybank Indonesia reported that there was no important

changes that occurred in the Bank and the Bank’s business
groups as of 31 December 2021 which affected Danamon’s

financial position.

There was no another important transaction in significant
amounts executed by Bank Danamon throughout 2021
other than those described in this Management Discussion
and Analysis chapter.

Maybank Indonesia did not record transactions containing
conflicts of interest throughout 2021. Therefore, the Bank
did not present information related to:

1. The name of the party conducting the transaction and
the nature of the affiliate relationship;

Explanation of the fairness of the transaction;
Reasons for the transaction;

2
3
4. Realisation of transactions in the last fiscal year period;
5

Company policies regarding the mechanism for
reviewing transactions; and

6. Compliance with relevant rules and regulations.

Nevertheless, Maybank Indonesia conducted transactions
with related parties in 2021 because the entity was under
the same control and/or management in its business
activities. In affiliated transactions, Maybank Indonesia
provides the role of the Board of Commissioners and the
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Audit Committee in ensuring that the transaction carried
out is arm’s length. Then, the Board of Directors also
ensures that the affiliated transactions have gone through
adequate procedures in accordance with generally accepted
business practices.

Throughout 2021, Maybank Indonesia conducted a

number of Affiliated Transactions as defined in the
provisions of Bapepam-LK Regulation No. IX.E.1 concerning
Affiliated Transactions and Conflict of Interest on Certain
Transactions (“Bapepam Regulation IX.E.1”) and/or Financial
Services Authority (OJK) Regulation No. 42/POJK.04/2020
concerning Affiliated Transactions and Conflict of Interest

Transactions (“POJK 42").

Affiliated Transactions at Maybank Indonesia that
occured prior to October 21, 2020, had been carried out

in accordance with the provisions of Bapepam Regulation
IX.E.1. Since October 21, 2020, Affiliated Transactions
conducted by Maybank Indonesia are carried out in
accordance with POJK 42, including applying the “arm’s’
length” principle and implementing procedures to ensure
that affiliate transactions are in accordance with generally
accepted business practices and comply with the principle
of fair transactions.

According to Bapepam Regulation IX.E.1 and POJK 42, not
all Affiliated Transactions are reported to the Financial
Services Authority (“OJK”) and the Indonesia Stock
Exchange (“IDX”) if they do not meet the criteria for
transactions that must be reported to OJK and

IDX.

All Affiliated Transactions conducted by Maybank
Indonesia during 2020 Do Not Contain a Conflict of
Interest as referred to in Bapepam-LK Regulation Number
IX.E.1 concerning “Affiliated Transactions and Conflict

of Interest for Certain Transactions” and /or Financial
Services Authority (OJK) Regulation No. 42/POJK.04/2020
concerning “Affiliated Transactions and Conflict of Interest
Transactions”

Affiliated Transactions reported to the OJK and IDX are
presented as follows:
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The Affiliated relationship between
Maybank Indonesia and MSl is
based on the relationship between

PT Maybank Sekuritas Indonesia

two companies that are indirectly
(“MSI") controlled by the same party, namely  owned by a third party, located at the 3rd Floor, Cyber

The transfer of the Lease Rights on leased office space

Malayan Banking Berhard. Maybank 3 Building
Indonesia also has indirect ownership

in MSI through its subsidiary PT

Maybank Indonesia Finance.

2 Malayan Banking Berhad (“MBB”)

MBB is an Ultimate Shareholder of
of Maybank Indonesia.

Reimbursement payment for Etiqa Insurance Premium
- Bankers Comprehensive Crime and Civil Liability
(BCPI) & Cyber Insurance (“Insurance”) from Maybank
Indonesia to MBB.

The holder of this insurance policy is MBB. The
entities insured in this Insurance Policy are MBB and
all of MBB's subsidiaries, so that Maybank Indonesia is
one of the entities insured in this Insurance Policy.

The amount of Insurance Premium which is the
obligation of Maybank Indonesia has been paid by
MBB to Etiga. Maybank Indonesia is then obliged to
make insurance reimbursement payments to MBB.

MSS and Maybank Indonesia are
3 Maybank Shared Service Sdn. Bhd.  controlled either directly or indirectly = Transaction of Information Technology Consultant

(“MSS™) by the same party, namely Malayan

Banking Berhad.

Service Assignment from Maybank Indonesia to MSS.

The Bank and subsidiaries enter into transactions with
parties which are defined as related parties in accordance
with Statement of Financial Accounting Standards (SFAS)
No. 7 regarding “Related Parties”.

Types of transaction and balance with related parties,
both implemented with or not implemented with the
requirements as well as similar normal conditions for
unrelated parties, were disclosed in the notes on the

consolidated financial statements.

A more complete explanation regarding material
transactions with related parties during 2021 can be
found in Note 44 to the Consolidated Audited Financial
Statements.

Transactions with related parties are performed on the
same terms and conditions as transactions with third
parties, except for credit extended to key employees.
Transactions conducted by Maybank Indonesia have
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complied with the regulations of the Capital Market

and Financial Institution Supervisory Agency No. IX.E.1
concerning “Affiliate Transactions and Conflicts of Interest
in Certain Transactions”, at the time the transactions are
made. In normal business activities, the Bank conducts
transactions with related parties due to ownership and/

or management relationships. All transactions with related
parties have been carried out under mutually agreed
policies and terms.

Transactions with related parties are conducted primarily
for the interest and sustainability of the Bank’s business
related to lending and borrowing funds in normal business
activities.

The total value of related party transactions for assets was
Rp676.8 billion and for liabilities was Rp2.3 trillion in 2021.
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Board of Commissioners, Directors
and executive officer

Key management personnel,
Management

Loans and Sharia receivables/financing, Deposits
from customers, Interest income, Interest expenses,
Personnel Expenses

Current accounts with other banks, Derivatives
receivable, Prepayments and other assets, Deposits
from other banks, Derivatives payable, Securities

2 Malayan Banking Berhad Ultimate shareholder issued, Accrued expenses and other liabilities,
Subordinated bonds, Interest income, Interest
expenses
3 Sorak Financial Holdings Pte. Ltd. ~ Shareholder Deposits from customers, Interest expenses
4 gﬁ)vl?caezk(S,Ef,g%esgﬂrgﬁéate Shareholder Deposits from customers, Interest expenses
5 z‘-(l;!\r/\niyr?agi ?\Aezla(uggsli lKni:?EESIa Owned by the same ultimate Investment in shares, Deposits from customers,
Securitigs) y 8 shareholder Interest expenses

6  PT Maybank Asset Management S]v;nr'leehdolaletrhe same ultimate Deposits from customers, Interest expenses
Kim Eng Securities India Private Owned by the same ultimate )

7 L Deposits from customers, Interest expenses
Limited shareholder

8 UBSAG Shareholder Current accounts‘W|th other banks, Acceptances
payable, Interest income

9  MBB Labs Private Limited g]v(—;l:eehdolaethe same ultimate Deposits from customers, Interest expenses

PT Asuransi Etiqa Internasional ; Loans and Sharia receivables/financing, Deposits from
- Owned by the same ultimate .
10  Indonesia shareholder customers, Unused loan commitments granted to
(formerly PT Asuransi Asoka Mas) customers, Interest income, Interest expenses

11 Maybank Singapore Limited gqv;:eehdo?getrhe same ultimate Deposits from other banks, Interest expenses
Assets

Current Accounts with other banks 76 27
Financial investments 160 160
Derivatives receivable 272 93
Loans and Sharia receivables/financing 12 368
Right-of-use-assets - 0
Prepayments and other assets - net 30 29
Transactions with Related Parties for assets 651 677
Liabilities

Obligations due immediately 3 1
Deposits from customers 31 555
Deposits from other banks 786 653
Derivative liabilities 515 444
Acceptance payables 6 0
Securities issued 293 189
Accrued expenses and other liabilities 97 22
Subordinated bonds 1.749 470
Transactions with Related Parties for liabilities 3,759 2,332
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Maybank Indonesia did not conducted investment activities
in 2021 so that information regarding purpose, transaction
value and source of funds for investment activities are not
presented.

Maybank Indonesia did not perform expansion activities
in 2021 so that information regarding purpose, transaction
value and source of funds for expansion activities are not
presented.

On March 24, 2021, the Bank completed the transfer of
1.06% equity interest in PT Wahana Ottomitra Multiartha
Tbk (WOM) to a third party investor. The transfer was
undertaken to ensure compliance with the IDX Regulation
No. I-A Kep-00183/BEI/12-2018 Regulation V.1. regarding
minimum free float requirement for public. However, the
Bank continues to retains its economic exposure. Therefore,
the transfer has not resulted in a decrease in the Bank’s
effective interest in WOM.

Maybank Indonesia did not execute acquisition activities
in 2021 so that information regarding purpose, transaction
value and source of funds for acquisition activities are not
presented.

There were no debt or capital restructuring activities

in 2021. Therefore, Maybank Indonesia did not provide
information related to restructuring activities in terms
of objectives, transaction value and sources of funds for
restructuring activities.
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The Bank and its subsidiaries had adopted the following
accounting standards on January 1, 2021 which are deemed
relevant to the Bank. Changes in accounting policies and
their impact on Maybank Indonesia’s financial statements
are as follows:

Amendments to SFAS 22: Definition of Business, effective
from January 1, 2021.

These amendments were issued to help entities determine
whether an acquired set of activities and assets is a
business or not. They clarify the minimum requirements

for a business, remove the assessment of whether market
participants are capable of replacing any missing elements,
add guidance to help entities assess whether an acquired
process is substantive, narrow the definitions of a business
and of outputs, and introduce an optional fair value
concentration test. New illustrative examples were provided
along with the amendments.

Amendments to SFAS 55: Financial Instruments: Recognition
and Measurement, SFAS 60: Financial Instruments:
Disclosure, SFAS 62: Insurance Contract, SFAS 71: Financial
Instruments, SFAS 73: Lease regarding Interest Rate
Benchmark Reform Phase 2 and SFAS 72:

Revenue from Contracts with Customers.

SFAS 112, “Accounting for Waqf”, effective from January 1,
2021.

This SFAS explains regarding accounting treatment for
wagqf from corporate donor to individual and corporate
beneficiary.



Amendments to SFAS 22, “Business Combination regarding
Conceptual Framework Reference”.

This amendment clarifies interaction among SFAS 22, IFAS
30 and Financial Statement Conceptual Framework.

Amendment to SFAS 57, “Provisions, Contingent Liabilities
and Contingent Asset regarding Onerous Contract-Cost of
Fulfilling the Contracts”.

This amendment clarifies cost of fulfilling the contracts
in relation to determine whether any contract is onerous
contract.

Annual Adjustment 2020 - SFAS 71, “Financial Instrument -
Fee related to Financial Liabilities Derecognition”.

This amendment clarifies cost when entity asses whether
the new or modified financial liabilities was substantially
different from the original financial liabilities requirement.
substantially different from the original financial liabilities
requirement.

Annual Adjustment - SFAS 73, “Leases”.

The adjustment clarifies the measurement by lessor and
record of lease period changes related to the “leased
property repair”.
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Amendment to SFAS 1, “Financial Statement Disclosure
regarding Classification of Liabilities as Short Term or Long
Term”.

This amendment determines requirement to classify
liabilities as current or non current.

As at the authorization date of this consolidated financial
statements, the Bank and its subsidiaries is still evaluating
the potential impact of these new and revised standards
to the consolidated financial statements of the Bank and
subsidiaries.

Maybank Indonesia analysed new regulations and its
amendments from existing regulations to identify impacts
that may arise from such regulations and the Bank’s
compliance with the regulations. The following were the
elaboration on the regulations and its changes effective
during 2021 and its impacts to the Bank’s performance:
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Bank Indonesia Regulations (“PBI”)/Bank Indonesia Circular Letters (“SEBI”)/Bank Indonesia Board of Governors Regulations
(“PADG”)/Financial Services Authority Regulations (“POJK"):

1.

POJK No. 13/POJK.03/2021
regarding Operation of
Commercial Bank Products

This POJK regulates the process of implementing Bank
Products comprehensively, starting from planning, licensing,
implementation, reporting, to termination of Bank Products
including the obligation to conduct trials before submitting
them to the OJK.

Banks make adjustments
to internal provisions to
comply with this regulation
and pay attention to
updating these provisions
in the Bank’s product
Licensing application

2. PBI No. 23/13/PBI1/2021 This PBI requires Banks to gradually meet the Macroprudential Banks must submit trial
concerning Macroprudential Inclusive Financing (RPIM) ratio while still being obliged to data on RPIM acquisition to
Inclusive Financing Ratios for pay attention to the prudential principles and the Bank's risk the regulator.

Conventional Commercial management.
Banks, Sharia Commercial This Inclusive Financing includes financing directly and through
Banks, and Sharia Business . : . N
Unit the supply chain, financing through Third Parties, and Purchase
nits of Inclusive Financing Securities.
3. PBI No 23/6/PBI1/2021 This PBI divides product development, activity and/or collabo- This PBI changes the

About Payment Service
Providers

ration into 3 risk categories, namely low risk, medium risk and
high risk.

For low risk, PJP only requires reporting to Bank Indonesia a
maximum of 10 working days. However, for medium and high
risk, the bank must request approval through the Bank Indone-
sia e-licensing application.

Banks are also required to carry out a self-assessment to deter-
mine risk categories for product development plans, activities
and/or collaborations that will be carried out in accordance with
the provisions contained in the PBI.

procedure and mechanism
for submitting Approval for
payment system products,
in which banks must
conduct self-assessments
to determine the risks

of new products and/

or activities through
e-licensing applications
according to the risks.
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PBI No.23/2/PBI1/2021 1. LTV /FTV for property credit / financing: Changes for LTV provisions
concerning the Third for the first facility that can
Amendment to PBI No. 20/8/ be granted 100% LTV and
PBI/2018 concerning Loan To for 95% LTV facilities and
Value Ratio for Property Loans so on, as well as setting
and Financing To Value Ratio exceptions for certain

for Property Financing and developers.

down payment for loans or
Motorized Financing

Landed House

Type >70 100% 95% 90%
Type »21-70 100% 95% 95%
Type < 21 100% 100% 95%
Flats

Type > 70 100% 95% 90%
Type >21-70 100% 95% 95%
Type < 21 100% 100% 95%
Shophouse 100% 95% 90%

2. The provisions regarding the LTV Ratio limit for KP and
the FTV Ratio limit for PP apply to Banks that meet the
following requirements:

a.  The ratio of non-performing loans or the ratio of
non-performing financing on a gross basis is less than
5%, and

b.  b.Non-performing KP ratio or non-performing PP
ratio on a gross basis is less than 5%.

3. Terms of LTV 100% and DP 0% for the 1st house and so on
are valid until 31 Dec 2022.

PADG No. 23/25/PADG/2021  The issuance of BI-FAST PADG is required as a guide for partic- 1. Submit an application

concerning the Implementation ipants in BI-FAST implementation. BI-FAST is Bank Indonesia’s as a BI-FAST participant

of Bank Indonesia-Fast payment system infrastructure to facilitate retail payments that to BI

payment (BI-FAST) can be accessed at any time. BI-FAST operations are carried out 5. Develop operational
every day for 24 (twenty four) hours from Monday to Sunday. policies and procedures

as well as information
technology related to

For Banks that carry out conventional business activities as well Bl-Fast

as carry out business activities based on sharia principles in the
form of sharia business units, participation in BI-FAST for con-
ventional business activities must be separated from participa-
tion for business activities based on sharia principles.
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6. PADG No. 23/3/PADG/2021 1.  implementation of:: Obligations for SPPUR
concerning Amendments to a.  SKKNI for SPPUR Sector; and Actors to ensure that
PADG No. 22/3/PADG/202(.) b.  SPPUR Qualification Level, which includes SPPUR Employees.w.hp carry out
Regarding the Implementation Activities SPPUR Activities must have
of Competency Standardization ’ an SPPUR Certificate.
in the Payment System and
Rupiah Money Management 2. SPPUR activities include operational activities consisting
Sector of:

a. cash service activities;

b. business activities of exchanging foreign currency and
carrying foreign banknotes into and/or outside the
Indonesian customs area;

c. fund transfer management activities; and

d. payment transaction processing activities;

e. treasury transaction settlement activities; and

f.  trade finance transaction payment settlement
activities (trade finance); and

g. administration of customer’s securities.

7. PADG No. 23/05/PADG/2021 - Reporting is a Commercial Bank that submits reports Changes to the system as
Amendments to PADG through the integrated reporting system of Bank Indonesia ~ well as the preparation of
No.21/23/2019 concerning - Itis necessary to appoint officers and person in charge of po!lae.s and procedures as
Integrated Commercial Bank reports to Bank Indonesia guidelines and procedures
Reports (LBUT) for Banks in compiling and

- Reports submitted weekly, monthly and yearly submitting reports through

- Details of information submitted for each scope of report ~ the integrated reporting
submission, namely individually per reporting branch office, SYStem of Bank Indonesia,
combined all reporting offices and bank consolidationand ~ Namely the Bl Antasena and
subsidiary companies. OJK APOLO applications.

8. PADG No. 23/29/PADG/2021 The PADG changes were motivated by: Participant’s obligation to
concerning the Fourth - Bank Indonesia’s policy to strengthen risk mitigation in the ~Prepare written policies
Amendment to PADG form of fraud management in the operation of the BI-RTGS ~ and procedures (KPT) that
No.20/15/PADG/2018 System. support a good internal
concerning Implementation . . . control system in the
of Instant Fund Settlement - Implementation of Bank Indonesia’s retail payment system  perational implementation
Through the Bank Indonesia- infrastructure, namely BI-FAST, whose operations are con- ¢t the BI-RTGS
Real Time Gross Settlement nected to the BI-RTGS System.

System - Evaluation results on the operation of the BI-RTGS System.
9. POJK No.12/POJK.03/2021 The issuance of the Financial Services Authority Regulation Banks need to adjust

About Commercial Banks

(POJK) concerning Commercial Banks is based on the spirit and
purpose so that Indonesian banks can become more competi-
tive, adaptive and contributive to the national economy, as well
as encourage the banking industry to reach a higher level of
economy of scale, be more efficient and can serve as a guide. in
the development of the banking industry, particularly in relation
to bank institutional aspects.

This POJK includes provisions regarding corporate plans, digital
banks, ownership and changes in Bank BH!’s capital, BHI bank
office network, banking synergies, submission of permits and
reports, and bank grouping based on core capital.

processes and procedures
in accordance with this
provision and submit
matters as determined by
this provision, including
corporate plans, adjustment
of office network licensing,
and other matters regulated
in the provisions.
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10. PADG No. 23/15/PADG/2021  This PADG is a provision stipulated by Bank Indonesia in order e Bank needs to adjust
on the Nati.ona_l Standard for. to create a healthy, competitive, and innovative payment system and implement SNAP
Open Application Programming  industry; promote integration, interconnection, interoperability, on Open APl Payment
Interface Payments (SNAP) and security and reliability of payment system infrastructure; technology that has

and/or improve market practice (market practice) that is been used according to
. - ] this rules and reported

healthy, efficient, and fair in the operation of the payment . X

N it to Bank Indonesia
system. prior to the set time
limits
The SNAP is prepared by Bank Indonesia together with ¢ Bankneeds to adjust
representatives of the payment system industry and includes: the process and

procedures based on

1. Technical and Security Standards, Data Standards, and this rules

SNAP Technical Specifications published on the Developer
Site page.

2. Governance Guidelines in the implementation of Payment
Open API connectivity.

Banks need to pay attention to the obligation to transfer to
SNAP as stipulated, namely:

1. apply SNAP to the Payment Open API that has been used
before the above PADG takes effect, no later than 31
December 2022;

2. integrate all prospective Service Users who cooperate
with prospective Service Providers (PJP and PIP), no later
than 30 June 2024; and

3. integrate all Service Users who are micro, small, and

medium enterprises as well as non-profit institutions, no
later than 30 June 2025.

Maybank Indonesia’s contribution to the state is realized through the fulfillment of the Bank’s obligations as a taxpayer and as a tax
withholder/collector. In addition, as a good corporate citizen, the Bank always fulfills its tax obligations for state financing, social
development, and the economic progress of a country. The taxes paid by the Bank to the Government of the Republic of Indonesia in 2021
and 2020 are as follows:

(In billion Rupiah)

1 Corporate Income Tax 297 377
2 Employe Income Tax 263 275
3 PPh Article 4(2) 926 562
4  PPhArticle 23/26 15 24
5 VAT - Value Added Tax 43 36
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The prolonged COVID-19 pandemic to date have a major
impact on subdued economic activity, including the banking
industry. The banking industry is very competitive with
market demand that are constantly changing. Maybank
Indonesia continuously updates the strategies and policies
adopted in order to provide banking service solutions that
are appropriate and relevant to the needs and customer
segments.

The Bank also strives to adapt and continue to innovate in
order to improve services to its customers. On the other
hand, support for this country’s economic growth and an
increase in the number of middle class groups can make

a positive contribution to consumers’ purchasing power,
including in the banking industry. Taking advantage of
this condition, Maybank Indonesia consistently provides
innovative banking products and services tailored to the
needs and target market.

Maybank Indonesia conducts various marketing strategies
to support the bank’s business expansion while maintaining
business continuity going fiorward. Several things that the
Bank has done in 2021 related to its marketing strategy
include the following:

* The Bank is committed to increasing students’
awareness of the culture of saving. Marketing of
Student Savings (SimPel) products to students through
partnerships with educational institutions within
the reach of the Bank’s branch offices. However, the
pandemic and PPKM have limited the Bank’s scope for
socializing financial education to schools.

* Increasing consumer financing through the provision of
attractive promotional programs and digital marketing,
such as WOMbeastis, virtual events & exhibitions, and
other thematic promotions.

* Raising fee base income, among others, from the
development and marketing of Bancassurance products
and Sharia Trade Finance products.

Maybank Indonesia has developed and implemented
marketing strategies and the provision of appropriate
products in order to provide banking service solutions
in accordance with the latest customer needs through
the development of superior products and services. This
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strategy is expected to increase the Bank’s market share

by targeting the mass affluent segment providing growth
opportunities through superior products and convenient
distribution and high competitiveness.

Maybank Indonesia is relatively able to maintain the Bank’s
market share in 2021. Information regarding the Bank’s
market share in terms of assets, credit, and TPF towards
the growth of Indonesian banking industry can be seen in
the banking industry overview section, particularly related
to Maybank Indonesia’s position in the Indonesian Banking
Industry.

The Bank sets a strategic plan in development and
marketing for 2022 as follows:

For Retail:

* Mortgage to focus on primary market by building close
relationship with property developers, and clear pricing
strategy. And to begin re-enter secondary market.

* Improve productivity by leveraging data analytic, and
automation.

e Shift credit card campaign accordingly to fit in the
pandemic and focus on usage programs.

e Strengthen foundation via anti-fraud system
enhancement & improvement

e Continue growing CASA with focus on programs that
generate long term high balance, and leveraging M2U
to increase number of transactions, new acquisition and
grow balance.

e Continue growth momentum on Investment &
Bancassurance to generate fee income

* Micro segment approach to cater retail customers’
needs. Now we have Young Professional and Young
Family programs.

* MIF to focus on new car financing for middle up
segment, including new focus on electric vehicle (with
Hyundai). Aside from motorcycle financing, WOM will
focus growth on multipurpose loan. And to maintain the
current market shares in auto.

e Continue the intense expansion of digital services
through M2U



For Non-Retail:

e Strengthen account planning by focusing on favourable/
growth industries (i.e. Telco, Healthcare, Palm Qil, F&B,
FMCG, Strategic SOEs)

e Strong risk management by strengthening on-boarding,
post disbursement, and early warning process

¢ Loan process re-engineering to improve process
efficiency and effectiveness.

e Optimize share of wallet of existing clients with cross-
selling Trade Finance, Cash Management and FX

* Boost CASA balance through operational account,
transactional activities (M2E/M2U) and cash

management

Various policies have been conducted by the Government
to tackle the spread of COVID-19 pandemic. The policies
that have been implemented by the Government of
Indonesia include the acceleration of vaccination program,
increasing the number of tracing & testing and mobility
restrictions as well as the centralization of isolation

which has been proven to be able to reduce the spread of
COVID-19 in Indonesia.

From an economic perspective, the Government of
Indonesia implements the National Economic Recovery
(PEN) program through accelerating government spending
(consumption), developing projects absorbing a lot of labor
and implementing national strategic projects, strengthening
support or stimulus for the manufacturing industry, and
stimulating household spending.
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The Government’s commitment to dealing with the
pandemic in 2021 remains strong with a budget of Rps572.4
trillion compared to Rp579.8 trillion in 2020. Furthermore,
the PEN budget for 2022 is estimated to reach around
Rp414.0 trillion allocated for health program of Rp117.9
trillion, social protection programs worth Rp154.8 trillion,
and strengthening of economic recovery stood at Rp141.4
trillion.

The government’s commitment and hard work in curbing
the pandemic had a positive impact on controlling the
pandemic in Indonesia as well as being able to boost
Indonesia’s economic growth which was able to grow
3.51% yoy in the third quarter of 2021 compared to 2020'’s
economic growth which contracted 2.07%.

Meanwhile, on a global scale, International Monetary Fund
(IMF) in its latest World Economic Outlook report published
in October 2021 projects that world economic growth will
slow to 4.9% yoy in 2022 compared t0 5.9% in 2021. This
slowdown in world economic growth estimate mainly

in developed countries due to supply chain disruptions

and uncontrolled pandemic conditions in low-income
developing countries.

As one of leading developing countries in the world,
Indonesia is in a better position due to the acceleration
of vaccination program so that the handling of pandemic
is getting better and controllable. In addition, the upward
trend of various world commodity prices at end of 2021
contributed positively to the Indonesian economy,
especially boosting state income.

The Indonesian government through the ministry of finance

estimates that the Indonesian economy will grow stronger
by 5.0-5.5% in 2022 with the following economic indicators:
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Economic Growth (%,yoy) 37-45 5.0-55
Inflation (%,yoy) 1.8-25 3.0
Exchange Rate (Rp/US$) 14,200 - 14,600 14,350
10 Year SUN Interest Rate (%) 6.34-7.24 682
Indonesian Crude Oil Price (US$/barrel) 55-65 63
Crude Oil Lifting (thousand barrels per day) 680 - 705 703
Lifting Gas (thousand barrels of oil equivalent per day) 987 - 1,007 1,036

Source: Finance Ministry

According to Bank Indonesia, the developments of economic
indicators in December 2021 shows an accelerated recovery
process, including community mobility, retail sales, and
consumer confidence. Overall, economic growth in 2021

is predicted to remain in the range of 3.2-4.0%. Economic
growth is forecasted to raise to the range of 4.7-55% in
2022, in line with the acceleration of private consumption
and investment, while the Government’s fiscal spending and
exports are well maintained, although the risk of an increase
in COVID-19 cases requires continued vigilance.

This forecast is supported by increased mobility in line

with accelerated vaccinations, wider economic openings,
and continued policy stimulus. The performance of the

main business sectorss such as manufacturing industry,
trade, construction, and agriculture grew steadily. Spatially,
economic recovery is predicted in all regions, especially Java,
Sumatra, Kalimantan and Bali Nusa Tenggara in line with
continued strong export performance, improving domestic
demand, and performance of the main business sector.

Bank Indonesia also estimates that financial system stability
will also be maintained with an increasing credit growth in
2022. Loans and deposit growth is expected to reach 6.0-
8.0% and 7.0-9.0% in 2022 compared to the 4.0-6.0% and
8.0-10.0% in 2021, respectively. Loan growth is supported
by the banking capital adequacy ratio (CAR) which remains
high and we